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It’s not hard to get a promise of shipping con We have eleven plants, equipped to fabricate what- 
tainer delivery. But often there are a number of ever quantities and types of corrugated or solid 
ifs” in that promise. “Ifs” that don’t exist at Gair fibre shipping containers you need: 

“If our supply of raw materials permits, we'll “If local transportation facilities stay on sched 
be able to deliver on schedule” is one of the “‘ifs’’ ule” is a third worry you don’t have with Gair. 
you won't find at Gair. Our raw materials are Gair trucks provide a neighborhood service from 
grown in our own forests, processed in our own strategically located plants. 
plants. We don’t run short. Check your nearest Gair plant for the complete 

“If our manufacturing schedule holds up” is story on Gair-designed shipping containers to meet 
nother qualification you won't hear from Gair. your specific needs $C.4.2 


GAIR CONTAINER PLANTS 
Cambridge, Mass. ¢ Cleveland, Ohio e Holyoke, Mass. ¢ Los Angeles, Cal. ¢ Martinsville, Va. ¢ No. Tona- 
wanda, N.Y. @ Philadelphia, Pa. ¢ Portland, Conn. ¢ Richmond, Va. e Syracuse, N.Y. ¢ Teterboro, N.J. 


naw SHIPPING CONTAINERS 


"4 GAIDR Bee 
Sie PAPERBOARD 


ROBERT GAIR COMPANY, INC. © 155 EAST 44TH STREET * NEW YORK 17 
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Back to the big economy size 93 
Whether it’s price 


this is a big, renewed trend—tuned to today’s 


conditi TiS 


appt al Or convenience 


\ new kind of squeeze 9S 
Extrusion-fabricated tube and bottle mak« 
their U.S. debut as colorfully printed pack 


ages tor Le Page's glue, Cuticura talcum 


Faster enveloping 102 
New speed and a more convenient package 


tor Nestlé cocoa mix 


Integrating the merger 104 
Joining established brands to a new parent 
poses problems in package design: Foremost 


has a formula that works 


Contoured canister 107 
Barton's distinctive new package for choco 
lates is first of its kind, made in U. S. by 


new economical process 


Poiletries and cosmetics LOS 
The billion-dollar industry built on packag 
ing must make its play today for supe! 
market dollars without losing its glamouw 


vuura. A Mopern Packacinc Industry Survey 


The look of leather 115 


Phey r ictually printed papel 
labels, but they suggest Lexol for leather 


smartly 
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Squibb’s new family pack ot hive tooth 
brushes novelty pencil boxes Ser\ 


ers for gift liquors other new ideas 


Strapping for export 120 
Quaker Oats finds it pays as protection 
against pilferage, and does it with two port 


able push button strapping machines 


New unity for Canada Dry 122 
All products are gathered under the famous 


trademark, in modern form, for greatei 
strength in the battle of the brands 


Bucket-brigade cookie filler 126 
Fragile assortment is accurately weighed 


selected and placed mechanically in travs 
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Johnson's colorful 55-gal. drums new 


saran-film « ip liners new Morton salt 
pack other ideas of the month 


Trouble-free bottle labeling 130 
National Tea eliminates cost!y down-time in 
rush season with new machine that com 


bines speed with smooth positive action 
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PI’s 16th annual forum, Oct. 25-27 
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New idea in « 
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struction frames the deal for 


Display Gallery 138 
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merchandiser fiant cookie jal 


versatile cigarette 
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Double-duty deal 140 
Bulky shipper for floor waxer and accessories 
transtorms into floor stand 
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\LAN 

erformance testing of flexible barriers 156 
Phe problem of low-te mperature degrada 
tion and a discussion of present and pro 


posed Ordnance methods By How ARD \l 
WEINER 


Questions and Answers 160 
Departments 


Equipment and materials 
Plants and people 

For your information 

U. S. patents digest 
Manufacturers’ literature 


Index to advertisers 





MODERN PACKAGING 











HIN Type 9L ADJUSTABLE VERTICAL CARTONING MACHINE 


Chis strongly built machine handles any 
package in your line—from the smallest to 
the largest—in efficient straight-line opera 
tion. Cartons, stacked flat in the magazine, 

are automatically fed and expanded; then 
CARTO NS MANY SIZES, FASTER they are loaded by operators as articles and 
cartons are conveyed along in a steady flow. 
The 9L then automatically tucks in the end- 


A D J U ST S Q U | Cc "4 LY ’ EA S | LY flap, and the complete package is discharged 


at the right of the machine. 



















Type OL users include some of the most 

famous names among packagers; but smaller 

PLENTY OF ROOM FOR OPERATORS volume producers also find this versatile 
unit a profit-maker. If your line includes 

low-volume items—or you have relatively 

F | T S R | G ¥ T | N T 0 Y 0 TH] R L | N E high volume in a wide variety of sizes 
the REDINGTON 9L will prove a mighty 


fine investment. It’s just the machine for 




















special deal cartoning and as a standby for 
emergency runs. 














Write today for detailed information—and 
for our illustrated catalog of the many other 
useful, expertly engineered machines in the 


F. B. REDINGTON CO. broad REDINGTON line. 


110-112 SO. SANGAMON ST., CHICAGO 7 .. HAymarket 1-0680 
342 Madison Ave., Room 828A, New York 17 .. MUrray Hill 2-6959 
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84 seconds to make the sale 


? PACKAGERS NEED any underscoring of the facts of life 
in the supermarket, they have it in Du Pont’s fifth and 
latest Impulse Buying Survey. 

It confirms what we've been saying right along: that the 
persuasion of the package itself not only is the major factor 
in supermarket buying decisions, but is gaining steadily in 
importance. 

The current survey, covering 5,538 shoppers in 35 cities 
who purchased 67,890 items, shows that better than seven 
out of 10 of the buying decisions now are being made right 
at the shelf. The 70.8% figure has grown from 66.6% in the 
1949 survey and 51.8% in 1945 

Only 29.2% of purchases today are specifically planned. 
Of the remainder, 21% are planned in a general way, without 
a brand decision; 1.8¢ are substitutes and a thumping 48% 
are picked up and dropped in the basket without any pre 
vious thought at all. That 48% figure representing pure, 
free-wheeling impulse buying—is up from 38.4% only five 
vears ago 

The shopping list may, in fact, be moving into limbo. The 
majority today (637) shop with no list at all. Only 19.4% 
have a completely written list, as against 25.3% in 1949 

Is it possible that today’s food packages are so suggestive 
and informative that the housewife actually prefers to plan 


her menu in the store? 


Whatever the motivation, it is clear that the success o1 
failure of any brand today may depend upon the ability 
of the package in association with advertising—to attract 
and win those seven out of LO buying decisions that are 


made in quiet contemplation of the shelf. 


Contemplation, yes -but a quick decision, too. For the 
Du Pont figures show that the supermarket shoppers average 
only 17.9 minutes in choosing 12.7  items- less than a 
minute and a half per item. 

It’s worth thinking about: that years of product perfection 
and millions of dollars for package design, printing and 
production can come down to 84 seconds of make-or-break 


shoppe attention 
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Dobeckmun 
creates... 


a feeling of confidence 


What better insurance can your product have than the right package, properly made? 
Dobeckmun insures sharp, colorful printing ...laminations that hold... package designs 


that sell. With your packaging problems in Dobeckmun’s hands, you can relax. 


kmun Company, Cleveland 1, Ohio - Berkeley 10, Calif. - Wells River & Bennington, Vt. 


Package Design...Bag Fabricating...Rotogravure and “Lithopaque” Printing ... Laminating ...of flexible films, foils and papers. 
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- Cystal hear Qxtase proof, PAM prods 
, film bloyible at alk demporaturcds 


sons: | Gothen, H-3200 


Callothene 


FILM LAMINATE OF 


CELLOPHANE / POLYETHYLENE 


Cellothene is a combination of cellophane and polyethylene in pure 
laminate structure without addition of adhesives or binding agents. The proven 
properties of each film are merged as one, resulting in a uniformly high-lustre 
crystal-clear, pliable packaging material of remarkable beauty and strength 
Shatter-proof, puncture-resistant Cellothene withstands temperature extremes— 

remains leakproof, gas-proof, grease-proof. Packagers of foods, hard and soft 
goods, chemicals and pharmaceuticals find in Cellothene an extremely workable 


all show’ packaging medium to effect economies and increase sales 


Cellothene—the “workhorse” film for better flexible packaging 


Cellothene is readily heat-sealable, CHESLOCKED PRINTING 


leak-proof joints can be For permanence, printing can be 


Cheslocked 


and strong 


made at high production speed ng that is, sandwiched be- 


regular heat-sealing equipment. Clo 
sures also effected by adhesives, 
pressure tapes, sewing, tin ties, rub 
bands, plastic loops, 


ber twistems, 


staples, header labels and ribbons. 


CHESLAM 


684 NEPPERHAN AVENUE 


tween the two layers of film 
Cellothene in various gauge and 

type combinations of cellophane and 

polyethylene available thru selected 


converters. For information, write: 


ote} i. 20). 7 Uaioe}. 


f 
3 


YONKERS. N Y «© YOnkers 
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Another new development using 


B. F. Goodrich Chemica 


OTTON picking bags have a short 
life as you will see why. When full 
they he Id 65 poun 1s of cotton, an { as 


the picker drags it over stone and earth 


the wear is extreme—and costly 


he bag manufacturer came up with 
an idea that gives this cotton picking 
vag 3 times the wear of the ordinary 
bag. He coats the outside witha plastisol 
based on Geon paste resin, which covers 
the bag with flexible armor that resists 
dragging action. Furthermore, it is not 


affected by the 100° heat common to 


cotton country—this plastic coating 


won't peel or chip. 


You may find an idea in this success 
story that can help you improve or 
develop more saleable products. For 
Geon-based plastisols and other Geon 
materials have helped build sales for 
many necessities—such as wire insula- 
tion, durable flooring, colorful uphol- 
stery, rigid paneling and tubing and 


many more. 


Check with us; we'll help you select 


the Geon material best suited to your 


raw materials 


product's requirements. For technical 
information, please write Dept.GL-10 
B. F. Goodrich Chemical Company, 
Ohio. 


Cable address: Goodchemco. In Can- 


Rose Building, Cleveland 15, 


ada: Kitchener, Ontario. 


GEON RESINS « GOOD-RITE PLASTICIZERS .. . the ideal team to make products easier, better and more saleable. 


GEON polyvinyl materials e 
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HYCAR American rubber e¢ 


GOOD-RITE chemicals and plasticizers 


HARMON colors 
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PROTECTED BY RIEGEL 


<= 


CANDY AND GUM 


Riegel’s 2-ply gum wrap . . . high-gloss- 
coated, gravure printed and laminated to 
aluminum foil by Riegel . . . is used by 
leading brands of gum 


CEREALS 


Ranger Joe Rice Honnies use special 
Riegel foil-and-glassine laminated liner 


CAKE MIXES 


Pillsbury Angel Food cake mix contains 
2 packages: Egg-white mix in glassine-foil 
laminant, heat-seal poly-coated; Flour mix 
in poly-coated special glassine; both printed 


se | 


Domino / 
Light trowa 


~ 


MARCHAND 


HAIR RINSE 


8 
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DRUGS AND COSMETICS 


Marchand's Hair Rinse is a powder that 
needs extremely high moisture protec- 
tion uses special Riegel Glassine 
heat-seal coated with compound contain 
ing natural rubber 


CRACKERS 


Butyl rubber added to coating of special 


SUGAR 


Domino “Stay-Soft’’. packages use liner 
of specially developed Riegel glassine to 
keep brown sugar moist and soft. Liner 
refolds neatly and easily 


Riegel waxed glassine gives extra-tight 
seal, increases moisture protection, keeps 


Premium Saltines crisp longer 


PALMOLIVE 


SOAP 


Inner wraps of special Riegel glassines 


ICE CREAM 


Lipton soups use Riegel’s Pouch Pak New design for Borden's famous Elsie 


a laminant of poly-coated pouch paper 
(outside) and foil (inside). High-gloss- 
coated, printed and laminated by Riegel 


are used on many fine toilet soaps to re- 
tain delicate aromas 


Brand ice cream roll is gravure-printed 
by Riegel on specially treated paper hav- 
ing low liquid penetration and quick 
release 


These are just a few of the many fields in which more thar 
600 Riegel papers are now proving their value for the 
nation’s best selling brands. What is right for one product is 
seldom right for another, but Riegel can usually tailor-make 
the right paper for you... quickly, efficiently, economically. 
Just tell us what you want paper to do for you. Write Riegel 
Paper Corporation, P.O. Box 170, Grand Central Station, 
New York 17, N. Y. 


+ 
‘Riegel Tailor-Made Packaging Papers 


Glassines and Greaseproofs 
Plain « Waxed « Printed 


Lacquer-Coated « Laminated 
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NATIONAL CAN 
























A walk down the aisle of any 
super-market will point out the 
vast array of products pack- 
aged in National Can contain- 
ers. A great part of the devel- 
opment of these packages 
was done by NC’s team of 


i 


production expert, research 
chemist, agronomist and 
merchandising counsel. 


ee eet 


Their half century of can 
making know-how is always 
at your service. Why not 
call or wire — today — and 
have them help you, too. 


No obligation, of course. 


NATIONAL CAN 


GS a ee ee ee ee Food 


Plants At: BALTIMORE, MD.+ CHICAGO, ILL. « MASPETH, N.Y. 
CLEVELAND, OHIO + HAMILTON, OHIO and WARREN, OHIO 
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0 more sticking at these headache points 
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Glass fabrics coated with DuPont TEFLON 


tetrafluoroethylene resin 


assure trouble-free heat sealing 


HEN build-up of package coatings causes heat- 
W scaling bars to stick on a machine that forms, 
fills, and seals thousands of packages a day, an entire 
production line is blocked while you clear away the 
tie-up. 

One of the easiest ways to avoid the headaches 
that sticking bars can cause is to cover them with 
Du Pont “Teflon” tetrafluoroethylene resin coated 
glass fabrics. It’s easy to clamp or lace a ““Teflon”’ 
covering on sealing surfaces . . . and each quick in- 
stallation will assure you of 3 to 4 days of trouble- 
free operation. 

Losses due to downtime for cleaning the sealing 
surfaces, production halts, and improperly formed 
seals are cut to a minimum as your line rolls smoothly 
and efficiently. 

““Teflon’’ coated glass fabrics boast a unique com- 
bination of properties that make them well fitted 
for this type of service. They are anti-adhesive and 
will not stick, resist heat and abrasion,.are dimen- 
sionally stable, tough and sturdy. There are many 
packaging uses for these unusual fabrics. In sealing 


10 


odd shapes—as in wrapping produce and meats—a 
cover of ‘“Teflon’”’ on hand-iron sealing elements 
keeps your output at its peak, besides eliminating 
the need to take time for cleaning the surfaces of 
the iron. Ask us for complete information on how 
you can adapt ““Teflon”’ coated glass fabrics to your 
own specific needs. For full data and samples, write to 
E. 1. du Pont de Nemours & Co. (Inc.), 
Fabrics Division, Newburgh, New York 


Glass Fabrics Coated with - 
DU PONT 


TEFLON 


tetrafluoroethylene resin 


Product of Fabrics Division 


BETTER THINGS FOR BETTER LIVING . . . THROUGH CHEMISTRY J 
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Packaging a whole doorful of bronze weatherstrip in a handy, transparent 
Tri-State Rigid Plastic Box wrapped up dealer, display and inventory problems 
for Metal Seal Products of Chicago. The bright, bronze product provides its own TOR RG SIGNS GPSETON sonar 


: : ment of rigid plastics, Tri-State 
bull’s eye display. And the compact package keeps 17 feet of strip and nails No. 210F, diam: 3-5/8”x1-5/16 
intact, cuts down counter jumble. ee oe = 


stock sizes and shapes, or we 
will mold to your specifications 


Diversified “bonus” boxes like these, from Tri-State, have put selling lure 
into fishing tackle, punch into egg nog, “buy” into bow ties! There’s a Tri-State 


rigid plastic shape to fit your product, insulate your sales, cut down your 
packaging costs. 


Look into Tri-State 
— Show-Window 
Packaging 


The best Rigid Plastic Boxes are Injection Molded by 


TRI-STATE PLASTIC MOLDING CO., Inc. 
HENDERSON 6, KENTUCKY 
NEW YORK: 12 E. 41st St., MUrray Hill 3-8743 CHICAGO: 176 W. Adams St., FRanklin 2-5367 DETROIT: 18401 E. Warren Ave., TUxedo 5-5500 
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5 new Educator THINSIES package is not 


only beautiful... it’s educational. It will teach 

the lesson of supreme quality protection to shoppers everywhere... 

with the Reynolds Wrap Aluminum Packaging Seal right on the front panel. 
Consumers know, now, that Reynolds Wrap Aluminum Packaging 

is the greatest guarantee of freshness and crispness in baked goods. 

Nothing else keeps out si mpletely the moisture that leaves a cracker 
Nothing else so completely excludes light rays... light rays 


that have been proved damaging to a host of packaged foods 


Take advantage of this superior protection and e} e-appeal 


for your product. Get the facts on Reynolds Wrap Aluminum 
Packaging and the Seal that tells its story. Call the nearest 
Reynolds Sales Office or write to Reynolds Metals Company, 


11 


General Sales Office, Louisville 1, Kentucky. 


QUALITY 
PROTECTED WITH 


Full-color, full-page magazine advertising every 
month plus powerful weekly TV reminders on ‘MR. 
PEEPERS”’...plus rural radio...that’s how Reynolds 
teaches the shopping public. But Mrs. Consumer is PACKAGING 
the best teacher of all... spreading the word about reaee 

the Reynolds Wrap Aluminum Packaging Seal! 





Pioneers in Aluminum Foil Packaging. 


REYNOLDS 28 ALUMINUM 


SEE “MISTER PEEPERS,” starring Wally Cox, Sundays, NBC-TV Network. 
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QUALITY 
PROTECTED WITH 


REYNOLDS WRAP 


ALUMINUM 
PACKAGING 


B THINSIES ] 


cES THINSIYg 
Reread 


. 9. : bk. my 


INSI lig a ae At 
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QUALITY 
PROTECTED WITH 


“A ~ REYNOLDS wRAP 


ALUMINUM 
PACKAGING 


TRADE MARK 


HINSIES S@1INSIE 


MEGOWEN-EDUCATOR FOOD CO., LOWELL, MASS., 
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MEGOWEN-EDUCATOR FOOD CO., LOWELL, MASS., U.S.A. 


WHEAT 
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‘TT Loe 


NS Ib; 


MADE W 
HAMMERED 


DIES 


THINSIES ARE MADE FRO 
FLOUR MILLED BY OUR 
THINSIES MUST COME T( 


AS FRESH AND DELICIC 
THEY LEAVE OUR OVEN 


a ™. di | NOT FIND THEM IN E\ 
WEN REPRESENTED, YOUR 


REFUND YOUR PURC 
SERVE THINSIES WI 
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The Union Corrugated 
Containers made for 
Sylvania Electric flash bulbs 
“go through the mill” in more ways than 
one. They must survive a drop test, impact test 
and half a dozen other measures of strength and sturdiness before 
they are OK'd for delivery. That's why Union boxes deliver the goods— 


promptly, economically and, above all, safely. 


-_" NION BAG & PAPER CORPORATION 


INTEGRATED 
ree ] CORRUGATED CONTAINER DIVISION * Box Plants: Savannah, Ga., Trenton, N. J., Chicago, Ill. 


* Southern Division Sales Offices: P.O. Box 570, Savannah, Ga. 


1400 E. State St., Trenton 9, N. J 
Woolworth Bldg., New York 7, N. Y. 


Eastern Division Sales Offices 
4545 West Palmer, Chicago 39, Ill. © Executive Offices 


Western Division Sales Offices 
17 
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today’s self-service markets, the best salesman for 

y product is the right label design 
lheretore, Canco has at your disposal a large staff 
+ scialict > ino o 1 les y }] 
| pecialists in creating gZooc design as Wel 

the most modern facilities for metal lithography 
to reproduce any design with perfect ac. uracy. 

is but one of the many creative services 


ilable to Canco customers everywhere. 


/ 
/ MLUACAM ~ 


San Francisco; Hamilton, Canada 
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How to make the most of 
packaging machinery 


HE above are just a few of the growing 
p eetinn of products now being successfully 
machine-wrapped in PLIOFILM. Few films can 
match PLIOFILM in its adaptability to high-speed, 
automatic packaging machinery. 


PLIOFILM makes a neat, attractive package that 
stays tight and wrinkle-free all the way to the 
customer. It doesn’t sag, it doesn’t break. It heat- 


seals with a strong, positive weld at a wide range 


on 


m, a rubber hydrochloride 


re & Rubber Company, Akron, Ohie 


of temperatures. And its moisture-resistance 
makes it a superb guardian of quality. 
Whatever your product or problem, it’ll pay you 
to investigate this tough, transparent film. The 
Goodyear Packaging Engineer can show you 
how to save time and money with PLIOFILM 
machine packaging. Write: 


Goodyear, Pliofilm Dept. V-6418, Akron 16, Ohio 


ONE OF THE 





GOODFYEAR 


PACKAGING FILMS 
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CONSULTING SERVICE 


Send for the ACM-GAIR Packaging 
Problem Data Sheet! Fill in and re- 
turn it for scientifically accurate analy- 
sis and recommendations. Our skilled 
engineers will apply their vast experi- 
ence, their specialized knowledge of 
paperboard, construction, design, color 
harmony, mechanical production, mer- 
chandising, and other factors to your 
specific problem! Extensive ACM- 
GAIR Mills and Plants produce many 
types of Paperboard. We can therefore 
select the ONE BEST grade for your 
ACM-GAIR FEATURES needs. This valuable “Precisioned 
WHITE, SUPER-SMOOTH PAPER- 3 EVERY DETAN QUALITY-CONTROLLED Packaging Service” does not obligate 
BOARD TAILORED TO THE JOB + WITH SCIENTIFIC ACCURACY you in any way. Write today! 


RICH, SPARKLING COLOR AND APPEARANCE REFLECTS QUALITY 
“PRECISIONED PRINTING” +» AND DIGNITY 


ACM-GAIR Folding Cartons HELP YOU SELL! 
Many millions are specified by MILES LABORA- 
TORIES INC. and other highly successful pack- 
agers, large and small. 


Check the ACM-GAIR features listed here. See why 
Since 1864 these Cartons add so much to the selling power of 
many products. Dealers are quick to take advantage 


of the plus attraction . . the greater brilliance and beau- 
ty of the Folding Cartons we make. ACM-GAIR Car- 
® tons will help you get preferred display positions too! 


Join the growing group of critical Carton buyers we 

PRECISIONED serve. Discover the impressive results of ACM-GAIR 

\ fine printing on Paperboard made in our own mills to 

Packaging the most exacting specifications. It’s this UNIFORM 

excellence that counts . . a precise quality we've 

Service developed and perfected through 90 years of “Pre- 
cisioned Packaging Service”! 


Our experienced staff of engineers is ready to lend 
you every possible aid. Tell us about your needs. Or, 
ask today for our Packaging Problem Data Sheet. 


AMERICAN COATING MILLS DIVISION @ ROBERT GAIR COMPANY, INC. 
228 Notth LaSalle Street, Chicago 1,5&. 


A SCIENTIFIC, SPECIALIZED, FULLY INTEGRATED PAPERBOARD, FOLDING CARTON, CARRIER AND SHIPPING CONTAINER SERVICE. SALES OFFICES 
IN PRINCIPAL CITIES OF U. S. AND CANADA. MILLS & PLANTS: CAMBRIDGE, MASS. ¢ CHICAGO, ILL. @ CLEVELAND, OHIO © ELKHART, IND. « 
GRAND RAPIDS, MICH. « HAVERHILL, MASS. « HOLYOKE, MASS. @ LOS ANGELES, CALIF. @ MARTINSVILLE VA. @ MIDDLETOWN, OHIO 
® NATICK, MASS. « NEW LONDON, CONN. « NORTH TONAWANDA, WN. Y. © PHILADELPHIA, PA. « PIERMONT, N.Y. ¢ PORTLAND, CONN. @ PORT 
WENTWORTH, GA. @ RICHMOND, VA. « SYRACUSE, N.Y. © TETERBORO,N.J. © TONAWANDA,N.Y. @ IN CANADA: CAMPBELLFORD, 
ONT. © EDMONTON, ALBERTA @ FRANKFORD, ONT. © LONDON, ONT. © MONTREAL, QUE © TORONTO, ONT. © WINNIPEG, MAN. 


FROM COAST-TO-COAST...1F IT’S PAPERBOARD, CARTONS, CARRIERS 











Celanese’ 


POLYETHYLENE 
FILM 


rigid gauge control—roll after roll 
uniform tensile and tear strength 
less machine stoppage—less waste 


higher production per hour—per shift 
—per day 


easier converting operation 


For additional information, please write to: 
Celanese Corporation of America, Plastics Divi- 
sion, Dept. 108-J, 290 Ferry Street, Newark 5, 
N. J. Canadian affiliate, Canadian Chemical 
Company, Ltd., Montreal and Toronto. 
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SERVING MID-AMERICA 
FROM 14 CONVENIENT CITIES 


€ 
tT PRODUCTS COMPANY 


PAPERBOARD MATERIALS 


CORRUGATED SHIPPING CONTAINERS 
CORRUGATED SPECIALTIES 
FOLDING AND SETUP BOXES 


PRODUCE HOUSE SUPPLIES 
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CHICAGO, ILLINOIS 


DENVER, COLORADO 


" HUTCHINSON, KANSAS 


KANSAS CITY, MISSOURI 
MARSHALLTOWN, IOWA 
MEMPHIS, TENNESSEE 
OMAHA, NEBRASKA 
QUINCY, ILLINOIS 

SALT LAKE CITY, UTAH 
ST. LOUIS, MISSOURI 
TAMA, IOWA 

URBANA, OHIO 
VINCENNES, INDIANA 


WATERLOO, IOWA 





peutomatic WMachines 


FILL YOUR PACKAGES BEST 


THE MODEL TBS 
For Automatic Tablet or Pill Counting and Filling 


The fully automatic Model TBS fills bottles, cartons, boxes and 
other rigid containers with any desired count of pills, tablets and 
capsules unerringly and rapidly. It mechanically counts and drops 
tablets into the container, producing up to 150 filled bottles or 
boxes per minute depending upon the count. Because of its 
unique and simple design, it may be economically, easily changed 
over to suit a wide range of requirements. 








THE SCOTT NET WEIGHER 
For Packaging Free-Flowing Materials 


For weighing and filling free-flowing and semifree-flowing ma- 
terials into cans, bottles, cartons or bags, Scott Net Weighers 
have no equal for speed and accuracy. A single Dump Scott Net 
Weigher will operate semiautomatically at speeds up to 35-40 
packages per minute; automatic units up to 60 per minute. Scott 
Scales are made in several sizes and types to suit product and 
weight specifications. 








THE BOND FILLING MACHINES 
For Nonfree-Flowing, Powdered and Granular Materials 


Semiautomatic and fully automatic high-speed Bond Fillers handle 
a wide range of nonfree-flowing or dusty materials, filling at 
speeds up to 120 packages per minute. Bond Auger Filling ma- 
chines with one, two or four filling stations are available for 
volume filling, gross weighing or packing. 


THE MODEL C-10-CC 
For Cartoning Candy 





This versatile machine is receiving wide acceptance in the candy 
industry. It is possible on the one machine to fill an entire range 
of candy items without the use of extra equipment provided the 
same size carton is used. The C-10-CC automatically opens flat 
folded cartons, tucks bottoms, cuts, forms and inserts liner, 
volume fills candy, then folds and tucks liner top flap of carton. 
The liner may be omitted when desired. 

These and other machines manufactured by US will fulfill your 
requirements for packaging machinery. It will pay you to discuss 
your problem with US as it has the packers of the containers 
shown. Write US today. 





NET & GROSS WEIGHING #® PACKAGE FORMING & FILLING & CARTON SEALING, LINING, WRAPPING *& BOX MAKING 


os Eee 


Owning and Operating NATIONAL PACKAGING MACHINERY CO. * CARTONING MACHINERY CORP. 


122 ARBORETUM ROAD, rostinoate, BOSTON 31, MASS. 
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Cabtlex DiBA 


ODORLESS TASTELESS COLORLESS 


DI-ISO-BUTYL ADIPATE 





Cabflex® Di-OP kagine 1 
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e Cabflex Di-BA® 


li-iso-butyl adipate 


* @ Cabol 100 
hydrocarbon oil : 
plasticizer For product data sheets, 
further technical information 
« and for samples, address 


Cabot produces the 
nontoric plasticizer 
Cabflex Di-BA 
and does nol make 
the finished film, 





—- we 
FV: Tees PLASTICS CHEMICALS DIVISION 
— 


GODFREY L. CABOT, INC. 


77 fronklin Street, Boston 10. Most 
































~ How to make 
a woman look twice 


More AND MORE progressive food processors have fcund that few 
things turn a woman's head like eye-catching packages of aluminum 
foil! 

And aluminum foil’s matchless sales appeal is only one of many 

reasons why a foil package may be your answer to stiffer competi- 
tion. Among its advantages are: 
Product protection — Non-porous aluminum foil helps prevent flavor 
loss. Keeps moisture out indefinitely. Prevents de-hydration. Reflects 
heat, light. Imparts no flavor. Prolongs shelf life. Permits distribution 
over greater distances —thus helps you develop profitable new markets. 
Production versatility — Pliable foil is easy to handle, easy to print 
on. Can be printed, colored, coated, embossed, combined with other 
materials. Economical and reliable heat seal easily applied. Excellent 
cold transfer characteristics for frozen foods. 


We don’t make packages, but... 





There are many leading converters eager and qualified to tackle your 
packaging problem with you. These converters rely on Kaiser Alu- 
minum as a major supplier because we are an integrated operation, 
producing foil of unsurpassed quality in a wide range of specifications. 
Our Engineering and Development Division is available to work 
closely with converters. 


For names of leading converters contact the Kaiser Aluminum 
sales office listed in your telephone directory. Or write Kaiser Alumi- 
num & Chemical Sales, Inc. General Sales Office, Palmolive Bldg., 
Chicago 11, Ill.; Executive Office, Kaiser Bldg., Oakland 12, California. 


Kaiser Aluminum 


setting the pace—in growth, quality and service 
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is for Carling’ 


also for.. _.“earrier €arton”, “eontainer’, and coordination 
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SMOOTH-FLOWING take-home sales of Carling's Red Cap Ale have a back- 
ground of smooth-flowing procedure on the packaging line. The 
automatic set-up carton for six cans, the special adaptations of 
automatic set-up machinery, and the corrugated containers are 


products of our coordinated PLANNED PACKAGING. 


THE OHIO BOXBOARD CO. 


“Home of PLANNED PACKAGING” 
RITTMAN e@ OHIO 


Manufacturers of paperboard, fold ng boxes, corrugated and fibre shipping containers, and converted specialties 
SALES OFFICES: RITTMAN, O. « AKRON, O CUYAHOGA FALLS, e CLEVELAND, O. « COLUMBUS, O 
YOUNGSTOWN, O e CINCINNATI, O e TOLEDO, O . MANSFIELD, O . CANTON, O 


PITTSBURGH, PA. e ERIE, PA. © NEW YORK, N.Y. e CHICAGO, Ill. ¢ ST. LOUIS, MO e¢ DETROIT, MICH 





high-speed, high-volume 
printing and converting are 


Simplified 
ce |) 


Rotogravure Press 


with Rewind Delivery 


the secret is 


CENTRALIZED CONTROL! 


press equipment can be controlled from 
each ¢ lor, or contro! station. All controls 
are on the operator's side of the press. Al 
running controls are FULLY AUTOMATIC 


AUTOMATIC COMPREHENSIVE CONSTANT-TENSION CONTROL.. 
from roll stand to delivery, hydraulically-actuated mechanisms main- 
tain constant, balanced tension on all points of the continuous web. 


AUTOMATIC ELECTRONIC RUNNING-REGISTER CONTROL OR MAN- 


This precision-built complete 
rotogravure unit prints most stocks— 


UAL PUSH-BUTTON CONTROL... maintains precision printing regis- 
ter at all production speeds. 

AUTOMATIC MAINTENANCE OF PRINTING PRESSURE — Hydraulic 
impression cylinders maintain, and return to, exact pre-set printing 
pressure. 

The only adjustment required to operate press over full printing 
range is the Vernier setting of the variable speed pull tension con- 


from light films to heavy, rough 
papers and board—with impression 
pressures from 0 (‘‘kiss’”) contact 

to 400 lb. per lineal inch. Precision- 
built for sensitive, delicate work, 
yet able to withstand heavy 
impressions, this unit will give 
more-than-satisfactory service for 


trol which: 


2. Permits rewinding delivered rolls of ANY DESIRED DENSITY! 


Stabilizes web travel throughout printing section. 


Models 

Max. Print. Width 
Max. Web Width 
Min. Cyl. Circum 
Mox. Cyl. Circum 


= 
rm 17 17 17 


Production speed (with rewound roll delivery) on rrr up to 


Cellophane 500 feet per minute 
Glassine, sulphite, light paper, paper-backed foil | 600 feet per minute 


Kraft and heavy paper and board 800 feet per minute 


*14” and 20” models maintain printing pressure by electric push but 
ton control. 


oO > 
&. 


wm 


Champlain manufactures a complete line of roll-fed roto- 
gravure, flexographic, letter press, cutting and creasing and 


allied equipment for packaging and specialty printing. 


years with practically no 
maintenance. It will maintain 
accurate register and fidelity of 
reproduction—even with heaviest 
production schedules. 


FULLY-AUTOMATIC RUNNING CONTROLS 
PLUS ALL THESE QUALITY FEATURES: 


* Heavy duty unit drives maintain register with 
minimum control. 


* Full retention of all tonal qualities in printing 
cylinder insured by full-range doctor blade 
adjustment, sensitive hydraulic impression 
adjustment, and uniform inking in the first 
quadrant of printing cylinder with secondary 
inking. 

* Individual color unit dryers provide maxi- 
mum area of web under dryers with minimum 
Ww eb leads. 

* All printing units readily converted to back 
printing without turning bars. 

* Equipment explosion-proof wired. 


Write today for catalog of Champlain press equipment 
and full information on NEW Champlain Rotogravure 
Presses with Rewind Delivery. Champlain Company, Inc., 
88 Llewellyn Avenue, Bloomfield, N. J. Chicago office 
520 N. Michigan Avenue, Chicago 11, Ill. 


GP 3308 
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What are rour Needs? 


MANUFACTURING CO. 
6016-6296 S. 
$¥. \OU1S Fe 
608 SOUTH DEARBORN...... CHICAGO, ILLINOIS 


34 EXCHANGE PLACE . JERSEY CITY, NEW JERSEY 
633 SOUTH LA BREA AVE..LOS ANGELES, CALIFORNIA 
7446 VINE STREEV....... CINCINNATI, OHIO 











protects your product! 
increases eye-appeal! 


ties-in with production! 


One Rapid Operation 
Contour-packages Hard Goods, 
Drug Items, Foodstuffs in Acetate, 
Saran and Vinyl — 


Thermatron is the new easy 
and economical method of 
packaging for protection and 
increased sales appeal. Trans- 
parent plastic wraps—clear or 
in attractive colors — can be 
vacuum formed on cosmetics, 
hardware, golf balls, razor 
blades, spools, foods, novel- 
ties and countless other items. 
Unit costs are low and the en- 
tire packaging operation can 
be performed in your own 
plant with the automatic 
THERMATRON SYSTEM 


. > 
ee 
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Find out, now, how THERMATRON elec- 

tronic packaging can protect your products 

VARES and increase saleability. Call or write for 
complete information—please address inqui- 
ries on company letterhead. 


“kis Ask for the Thermatron Story, Today! 
SEHOLD. 


ot 


*A PRODUCT OF RADIO RECEPTOR CO. INC. DISTRIBUTED NATIONALLY BY— 


CARGO PACKERS 
SPECIAL PRODUCTS CO. 


73 RUTLEDGE STREET, BROOKLYN 11, NEW YORK 


CLIMAT 
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many Styles ano Siges 


.»» BUT ALL ANCHORGLASS CONTAINERS 
HAVE THE SAME QUALITIES 





Anchorglass” Plain Round Jars arc 
available in 32 sizes ranging from 2 ounces 
to 1 gallon. They are ideal, economical, 
all-purpose containers for solid and seml- 
solid food products. 


HEY are uniformly strong, tough, dependable 
lightweight glass containers—high in chemical 
durability, accurate in dimensions, capacity and finish. 
They are designed to withstand the knocks of modern 
high speed production lines, handling and transportation. 


Anchorglass containers are the result of practical 
engineered designs, careful selection and control of 
raw materials, uniform distribution of glass, precise 
temperature control in annealing and thorough quality 


control through laboratory tests and regular inspections. 


If you package or contemplate packaging in glass let 
us send you sample containers with suitable closures 
for your particular needs. The services of our Package 
Engineering and Research Laboratories are also avail- 


able to help you solve glass packaging problems. 


GLASS CORPORATION 
, LANCASTER, OHIO 
oe 
The Most Famous Name in Glass 
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To serve many more packagers 
Peters announces expansion 


This is a report primarily to manufacturers and 
producers who say, “I didn’t know Peters 
Machinery Company made equipment to package 
my product.” 


The fact is, there are really new developments at 
Peters — developments resulting from an expan- 
sion program started three years ago. 


Recently Peters introduced a Model SG Carton 
& Tray Forming & Gluing Machine that increases 
packaging efficiency for food products, baked 


goods, confections, cigarette cartons and other 


— 


products by 50% to 75%. 


New Model SG Carton & Tray Forming & Gluing Machine 
converts low cost blanks into perfectly formed, glued 
cartons or trays — operates at speeds from 100 to 250 
per minute, quickly convertible to handle wide range of 
carton or tray sizes. Especially suited for setting up 
packages for food products, baked goods, cigarettes, 
confections, fruit, vegetables, and the like 


A new Peters packaging line at a leading meat 
plant does the work otherwise requiring at least 
four times the equipment and space. 


Now a brand new fully automatic Bag Sealing & 
Header Applying Machine replaces hand opera- 
tion for packaging baked goods, confections, food 
products and many others. 


A new sandwiching machine features compact- 
ness, versatility, speed and efficiency. 


Check this new Peters equipment here. Then be 
sure to check with Peters for new ways to im- 
prove your packaging operations. | 


New Model GT Sandwiching Machine to speed up processing 
and packaging of cookie and cracker sandwiches, filled with 
cream, cheese or peanut butter. Handles wide variety of 
shapes and sizes with very simple adjustments. No expensive 
interchange of parts. A twin-line, completely automatic ma- 
chine that replaces one three times its size — operates at 
speeds of over 1100 sandwiches per minute with amazing 
efficiency. Delivers sandwiches stacked in two rows for easy 
packaging. 


Since 1899 and more than ever today ...a growing 


MACHINERY 


4712 Ravenswood 
Chicago 
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results 


New Model L-2 Bag Sealing & 

Header Applying Machine receives 

a i filled cellophane bags from packing 
conveyor, times them into the ma- 

y chine, tucks gusset, applies header 

toons a es or‘label, and heat-seals bag and 
} label. Handles plain or thermo- 

| | plastic coated labels. Code or date 
applied to label if desired. Replaces 





| expensive hand operation and as- 
_ sures uniform closure and appli 
cation of label. Operates at speeds 
of 65 or more bags per minute; 
is quickly adjustable to handle a 
wide range of gusset type bags 


Peters Model SE Carton Forming & Lining Machine and 
Model CCY Folding & Closing Machine team up for high 
speed, completely automatic packaging of hinged, top 
opening, lined (or unlined) cartons. For baked goods, 
Newly improved Model UD Cellophane Sheeting confections, lard, shortening, tea bags, and other food 
& Stacking Machine serves paper converters, products. Readily adjustable to handle varying carton sizes 
packagers of self-service meats, vegetables, fruit F } 
and many others — where expensive equipment For complete information and spec- 
is not justified. Automatically cuts cellophane and ifications on oy all of these 4 
similar material to wide variety of sizes as mew Peters machines, write, wire \\ gs 
required. Stacks sheets for easy handling. or call... or return coupon below: 


\ 


p------------------------- 


PETERS MACHINERY COMPANY 


factor in modern, high-speed packaging 4712 Ravenswood Avenue + Chicago 40, Illinois 


Please send me data on Peters equipment checked below 


| 
| 
| 
| 
(C) Medel SE Carton Forming (-] Model L-2 Bag Sealing & | 
& Lining Machine Header Applying Machine | 
(CD Model CCY Carton Folding ([] Model SG Carton & Tray | 
| 

| 

| 

| 

| 


COMPANY 


Avenue 
40, Illinois 


& Closing Machine Forming & Gluing Machine 
(CD Model UD Cellophane Sheeter () Medel GT Sandwiching Machine 


po-c--- 
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(IMAGINEERING POINTS THE way » 
TO NEW PACKAGING HORIZONS! 


Reggie Ridgelo invites you to investigate our most 
recent coating blend — POLY-WAX, as well as our 
standard line of Ridgelo POLYEON, which combines 
the outstanding properties of Polyethylene with 
selected materials, to help produce superior pack- 
aging for your customers. 


Write today for your samples 
of POLY-WAX and POLYEON 
Barrier Boards, Food Boards, 
Kraft, Foil, Non-woven Cloth, 
Boxboard, Tag and other 
sales- building combinations 








for protective packaging. 
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the invisible quality of your products. That is why leading 
manufacturers in many fields put their confidence in Ridgelo 
No. 75 Brush Finish Boxboard. 


VY the inv quality in your packaging can and should reflect 


This different high-gloss custom-made boxboard is without peer 
for finish and brightness, for perfection of printing quality, for 
ease of forming and lasting beauty. 


Absolutely uniform, re-order after re-order... it’s available in 
a variety of colors and finishes. 


May we send you samples of this different and proven gloss finish? 


MADE AT RIDGEFIELD, N. J. BY LOWE PAPER COMPANY 


© Detroit — H. B. Royce Philadelphia — Philip Rudolph & Son, Inc. 
REPRESENTATIVES @ 
© St. Lowis —A.E. Kellogg Los Angeles — Norman A. Buist 
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World Series terms? No sir. 
They are HAZEL-ATLAS terms, 


for you are on the winning side 
H-A LITHOGRAPHED 
of a double play everytime you CLOSURES MAKE 
EXTRA SALES HITS 





pack in a H-A glass container 


You get double sell out of a H-A —& 


food package because it’s built for 
showmanship for the dealer, and easy 
handling and visual inventory for the 


housewife. 


Off the shelf and into the home for 


those home runs that mean sales. 


WHEELING, WEST VIRGINIA 








The first step in a planned expansion program was taken recently with 
the opening of the new magnificent CELLU-CRAFT plant, designed to service 
the many customers whose nationally known brand names are famous in 
almost every American household. 


The second step was to combine experienced manpower and efficient modern 
production methods to deliver a perfect product at lowest cost. 


In the new CELLU-CRAFT plant, encompassing an area of 93,000 square 
feet, this, too, was accomplished with blueprint accuracy. 


CELLU-CRAFT IS ALWAYS READY TO SERVE YOU. 


“CREATORS AND PRODUCERS OF PERFECT PACKAGING AT LOWEST COST” 


CELLU-cRA 


TRANSPARENT PACKAGING SPECIALISTS 


General Offices & Plant: 1401 4th Ave., New Hyde Park, N.Y., PRimrose 5-8000 
Branch Plant: Addison, Ill. Sales Offices in principal cities. 


Designers, Converters, and Color Printers of Flexible Packaging Materials 
CELLOPHANE + POLYETHELENE + PLIOFILM + FOILS 


* ACETATE + PLASTIC FILMS + GLASSINE 
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assembly with the accuracy 


THE “D-MOUNT”™ 
RUBBER PLATE 
CYLINDER 
wy 


-+.a@ new type of ame 


of finest integral-shaft rolls 


V Costs much less than shafted cylinders... 
permits you to keep more jobs standing, 
carry more repeats 


V Remains permanently concentric 


v Lightweight ... easy to handle, easy to 
store, easy to ship 


V¥ Assembled and disassembled in minutes 


Now you can enjoy the economy of using 
demountable cores without sacrificing any 
of the accuracy that fine printing demands. 
New MOSSTYPE “D-MOUNT” Plate Cylin- 
ders will give you the same precision per- 
formance you expect from fine integral- 
shaft cylinders... but at far less cost. And, 
based on exhaustive testing for over two 
years in actual commercial operations, 
“D-MOUNTS” will retain their accuracy 
and concentricity indefinitely despite re- 
peated assembly and disassembly. 

The “D-MOUNT” Cylinder is an assembly 
of interchangeable magnesium sleeve and 
separate steel mandrel (shaft) that you 
make press-ready in your own plant. Joined 
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by a uniquely 


simple shrink-fitting tech- 
nique, the two 


parts of the “D-MOUNT” 
become rigidly “integralized” just like con- 
ventional plate rolls...yet, at the end of 
the run, can be disassembled in a few 
minutes. 

The advantages of ‘D-MOUNT” Cylinders 
are now available to rubber plate printers 
who mount individual plates on bare 
cylinders as well as those who use Design 
Rollers. 

Get all the facts about “D-MOUNTS”... 
how they enable you to reduce your cylin- 
der costs...and to carry a wider range of 
repeats or keep more jobs standing with- 
out increasing your cylinder investment 
unduly. Write today for a copy of the 
“D-MOUNT PLATE CYLINDER” brochure 
from MOSSTYPE, 33 Flatbush Avenue, 
Brooklyn 17, N. Y. 


MOSSTYPE ROLLER CO., INC. 
BROOKLYN, N. Y, * WALDWICK, N. J. 
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NOBODY HAS AS MUCH EXPERIENCE (eee, 
AT MOLDING POLYETHYLENE AS 


—TurPER 


The logical molder for you to consult regarding that 
product or package of yours which is to be made of 
polyethylene is Tupper. Tupper has done more than 
any other molder to make molded polyethylene a 
practical reality. 

Aside from having designed, patented, and pro- 
moted successful seals, closures, and dispensers for 
polyethylene containers, the Tupper Corporation 
has vast experience in every phase of polyethylene 
packaging and polyethylene injection molding. This 
experience will be of major importance in improving 
your product, in reducing your costs, when Tupper 
goes to work for you. 


Tupper’s combination of experience, technical 
ingenuity, and the most modern equipment is at 
your service for the custom molding of your product 
in polyethylene. You can do no better than the best 
...and the best at molding polyethylene is Tupper! 


[UPPER CORPORATION 


Monvfacturers of — CONSUMER, INDUSTRIAL, 
PACKAGING AND SCIENTIFIC PRODUCTS 


Factories, Laboratories and Sales Offices 
Farnumeville, Mass., Blackstone, Mass 
Oriande, Fia., Montreal, P.O 
Showrooms: 225 Fifth Ave., N. Y. C 


Address all communications to: Dept. MP-10 


——~— zuPPEeR pe 
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United States © 





Tupper Seals are air and 
liquid-tight flexible covers. 
The famous Pour All and 
Por Top covers are designed 
for easy dispensing. They 
are made in sizes to fit all 


Tupperware containers. 


A 
is 


When equipped with Tup- 
per Seals, Tupper Canisters, 
Sauce Dishes, Wonder 
Bowls, Cereal Bowls and 
Funnels in various sizes are 
the most versatile reusable 
containers you have ever 


patents and 
demarks ond 
utacture of the 
per Prod- 
items covered by 


s to prosecution: 
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WITH EYE-APPEALING 
+ MILPRINT PACKAGES! 


It takes an “aggressive” package to get ahead in 
today’s crowded markets...a package that 
attracts customers instantly with its colorful 
\, good looks, that holds their attention and sells 
\ hard all the way into the market basket! 


that’s why industry leaders specify brilliant, 
gcision-printed Milprint packages for a real 

at job. They know Milprint artists, 

mer the ndising experts and printing craftsmen 

work With the widest variety of packaging 

materials and printing processes available 

an yhen to achieve saleswinning results. You, 

too, will find it pays to call your 

Milprint man—first! 


Printed Cellophane, Pliofilm, Polyethylene, 
Acetate, Glassine, Foils, Folding 


oa \\ Pere Material. 


aa printed by Milprint, Inc, 


\ 


FOCHKE PacwING C+ 


‘OMI MICHican ‘ \ 
. 


PACKAGING MATERIALS 


tiTtTH OGRAPH Y & PRINTING 


General Offices, Milwaukee, Wisconsin - Sales Offices in Principal Cities “ 





NEW 


MACHINE 


makes film 
hags that 


ee — 

Renka” bags are tear-resistant because they have these you are offering features your customers have 
a plasticized string inside the fold-over top, and the long needed—and couldn't get. Write or wire today 
film grain runs across the bag. In service, these bags for full information and sample bags 


will stand manhandling—and still look neat. They'll 
cut packaging costs too, since they require much less The ‘‘Renka”’ Bag Machine 


@ Makes 12 different types of film bags, including 
of a lifetime for big new sales the two listed above 
open ios —— @ Sizes range from 2” to 22%” in length, from 34% 
rs as well. When you as ' to 13” in width 


” 


@ Quick changeover from one size bag to another 
10 minutes for changes in length; 20 minutes for 


changes in width 
@ Production speeds up to 20.000 bags per hour. 


For the smaller sizes, this rate can be doubled 


Exclusive U. S$. Representative for 
the “Renka"’ Bag Machine 


The ‘‘Renka”’ also makes gusset bags GEVEKE & CO., INC. 


with no bottom or center seam 25 BROADWAY, NEW YORK 4, N. Y. 
ind for food and chemical suppliers—here’s a bag that Manufacturer's Representatives 


I iz ft 


tT che cat 
eliminates leakage! The first film bag ever sold in America Specialized Machinery and Equipment 
with no bottom or center seams. Another big plus—these FOUNDED AMSTERDAM, 1876 
> ras 





bags can carry a printed sales message on both sides. 


MODERN PACKAGING 





inne 
keeps fobacco 








NEW KENTUCKY CLUB PACKAGE 
DEVELOPED ON SCANDIA MACHINES 


Kentucky Club White Barley Pipe Tobacco wrapped 
in printed cellophane on Scandia High-Speed 
Automatic Wrapping Machines has more 

sales appeal and better protection than ever before. 


Call SCANDIA for high-speed wrapping with: 


Electric Eye (two-way registration) 
Easy-opening Tape (Extended pull-tab) 
Automatic Intake 

Variable Speed Drive 

All Rotary Motion 


SCANDIA 


500 BELLEVILLE TURNPIKE © NORTH ARLINGTON, N. J. 


330 SOUTH WELLS ST., CHICAGO 64, ILL. 282 SEVENTH AVE., SAN FRANCISCO, CALIF. 6181 YORK BLYD., LOS ANGELES, CALIF. 


BUNDLING © BANDING © MULTIPLE WRAPPING © STAMPING ¢@ HIGH SPEED WRAPPING 
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HERE IS A NEW LOW-PRICED 
COLD WATER SOLUBLE GLUE 
THAT REALLY WORKS! 


—LOW PRICE * 

—HIGH QUALITY — 

—SUPERB RESULTS 

—EASY TO PREPARE 

—UNIFORM VISCOSITY AFTER MIXING 


wunaxs co 6| MALLFLAKES 


* Top and Bottom Carton Sealing NEW TYPE COLD WATER SOLUBLE 


® Double Package Making 
* Case Sealing GLUES 
® Spiral Tube Winding 

HALLFLAKES 300 Packed in 50 Ib. bags 


Paper Bag Seams For full information write 
Convolute Tubes 

Corrugated Pad Work 

“ Parry Lining 285 Madison Avenue New York 17, New York 

Especially suitable for VISCO-MAT 


t P . . Established 1866 
Au omatic glue mixers Branch Offices in 17 cities in the United States and Canada 
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Flowers for 


Who would expect to find flowers in a supermarket! But there they were— 
bright, fragrant flowers, beautifully pre-packaged in sparkling cellophane. 
Why? Because moisture-controlling cellophane keeps them fresh and 
displays them at their peak af attractiveness. Just begging to be bought. 


Perhaps this gives you a new packaging idea, too. Talk to a 


f Sylvania Cello Sylvania man today. Sylvania Division, American Viscose Corporation, 
aging is changing ; 
of the cut flower 1617 Pennsylvania Boulevard, Philadelphia 3, Pa. 
ember, only cellophane 
r product protection plus 
|, at a budget price. 


AMERICAN VISCOSE CORPORATION 


AVISCO YARNS AND FIBERS: SYLVANIA CELLOPHANE 





Take this approach to faster drum filling —and save 








Tt al 


NE eRe EZ 


Front view, The Rucker Automatic Drum Filler 


The Rucker Automatic Drum Filler 
completely eliminates manual 
handling of drums during the filling 
operation. Manned by a single at- 
tendant, this unit accepts drums; 
locates and indexes bung openings; 
fills, weighs and releases drums 
with a speed that assures maxi- 
mum efficiency and economy at 


any rate of production. 


By actual test, the Rucker 
Automatic Drum Filler more 
than triples the output of an 
average manual filling station. 


Precision-engineered for maxi- 
mum flexibility, consistent with 
accuracy, the Drum Filler permits 
quick changeover from one pro- 
duct to another through fast, easy 
interchange of filling lances. It 
accommodates all existing 53-55 


gallon drums (except the bilge 
barrel) and automatically compen- 
sates for variations in tare weights, 
limiting overfill to a minimum of 


one pound. 


Submerged filling, accomplished 
by a hydraulically-controlled 
lance, minimizes foaming and 
avoids static spark discharge. 
Additional lances are available 
for multiple-product filling lines. 
Special stainless steel lances may 
be had for filling corrosive mater- 


ials or food stuffs. 


When the volume at a given fill- 
ing station does not require the 


View along the approach conveyor leading 
into the Rucker 


Automatic Drum Filler 


The RUCKER Automatic Drum Filler 


speed and capacity of the Auto- 
matic Drum Filler, the efficiency 
and economy of the station can be 
substantially increased by the 
Rucker Semi-Automatic Drum 
Filler, which performs all of the 
functions of the Automatic unit 
except the positioning of the bungs. 
The special Semi-Automatic unit 
may be converted to full automatic 
operation if desired. 


Write, today, for full information 
on these high-efficiency units. We 
will welcome an opportunity to 
furnish proof of the ability of our 
equipment to cut packaging costs 
on any operation. 


THE RUCKER COMPANY 


4228 Hollis St., Oakland 8, California, Olympic 3-5221 
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PLASTICS DIVISION » MONSANTO CHEMICAL CO. + SPRINGFIELD, MASS. 
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AdHESive TAPE 
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+ new canoes ® 
ADHESive TAPE 


Styrene Dispenser 
Cuts Adhesive Tape 
Easily, Quickly, Safely 


\ recent Johnson & Johnson consumer survey revealed that 
the one thing customers disliked about adhesive tape was 
the difficulty they had in cutting or tearing it off at the 
right length. The result is this new Cut-Quick* Roll for 
their Red Cross Tape which once and for all eliminates the 
ise of scissors, prevents broken fingernails and twisted tape 

This convenient package is molded of white Monsanto 
Lustrex styrene with a sliding metal safety cutter on the 
side. The user simply pulls out the tape to desired length 
ind closes the safety cutter to snip it off. It’s as easy as that! 

Developed by the Plastics Division of Curtiss-Wright 
Corporation, Carlstadt, N. J., the roll features product iden 
tification in clear, attractive two-color offset printing on 
the side. The possibilities of printing on styrene with 
high speed multi-color presses add greatly to the value of 
Monsanto Lustrex as a packaging material 

Though round in shape, the new Johnson & Johnson 
package is very handy for the retailer to display. It has 
special interlocking molded grooves on each side so that it 


can be easily stacked on shelves without danger of tipping 


*R j n & lobnson ¢ 


Intricate Design 
Easily Molded 
in Lustrex Styrene 


Complicated package designs are often simply and econon 
ically executed when plastics are brought into the picture 
The illustration shows the number of items that this com 


1 ” 


partmented Lustrex styrene box only 61% ‘2 3y— x 1) 
will hold Look carefully and you lI see ten spools ot thread 
in 10 different shades, one tape measure 60 inches long 
five dozen needles in assorted sizes, 106 common pins, and 
a thimble (also made of Monsanto Lustrex styrene plastic 
Six compartments, three different shapes, all molded in one 
fast operation! 

The compartments in the front of the bex have the 
names of the items they are to hold molded right in the 
bottom — so milady will not place the thimble in the tape 
aperture, or vice versa. The needle and pin compartments 
are rounded so the items can be easily removed without 
pricking fingers. A molded ridge in the thread compart 
ment keeps the spools in place 

Molded by Flambeau Plastic Corp., Baraboo, Wisc.. 
the box has a snap closure which stays closed, yet is easy to 
open. The cover is held with three ever-tight hinges 

The box is an excellent counter display item light 


weight, practical for home use and ideal for the traveler 
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Transparent Cookie Jar 
Builds Sales, Lowers Costs 


Che old-fashioned crockery tl ised to hold the molasses 
, 

okies Of grandmas day is gone from the shelves, and the 

ck barrel has disappeared from the general store. Alas 


ven the general store has disappeared in most areas. Tak 
ig its place is the smooth efficiency of super-marketis 
however, still respects the old-fashioned notior 

§ out of sight is out of mind 
Consequently, transparent, functional packaging is one 


t the hallmarks of the new era. A typical example is the 


kie “Showbox”* designed and fabricated by Central 

States Paper and Bag Co., Inc., St. Louis. It is constructed 

t Monsanto's .020 gauge V 1epak cellulose acetate rigid 
Im and measures 1044” in diameter by | dee} 

The cookie “Showbox” was designed for Jack’s Cookie 

Co., Baton Rouge, La., and has been extremely effective in 


tilding sales. It replaces the heavy jars previously ised 


which were expensive and subject to breakage. Clumsy lids 
vere easily dropped and broken, meaning that the entire 

and sometimes even a showcase —had to be replaced 

The use of the “Showbox” has eliminated such prob 
lems entirely while actually improving on the original 
ontainer. For example, Vuepak’s clear transparency makes 
the contents more visible, and much finer, more colorful 
printing is possible on Vuepak than could be duplicated 
on other transparent materials. The pressed metal top and 
bottom add rigidity and strength without increasing weight 


substantially nor detracting from the full-view transparency 


*k ered Tra Mark Central Sta Paper and Bag ¢ lr 


CROSS SECTION VIEW 


Improved double interlock bottom 
roll securely grips the Vuepak ace- 
>| tate rigid film with the metal bottom 
seam. Provides an air and water 
tight seal without heat treating. 


A 


4 NUEPAK 
ACETATE 
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METAL BOTTOM \ 











Soft 
Sponge Mop 
Ideal Tie-in 
for Grocery 
Products 


Here is a really modern dish mop that is right in step with 
the colorful parade of cellulose sponges on the counters and 
iisles of supermarkets and self-service stores. A “natural 
as a premium item, the cellulose sponge mop head comes 
uttractive pastel shades and is shaped to reach easily into 
glassware, bowls, bottles, and for cleaning other hard-to-get 
itensils. A product of the Kellogg Brush Manufacturing 
Co., Westhield, Mass., it has a flexible, spring wire handle 
th a molded Lustrex styrene grip in sparkling colors to 


tract the consumer's eye. To keep the mop soft and ap 


pealing to shoppers, the sponge is moistened slightly and 
hen packaged in an air-tight polyethylene bag, as shown 
retains its spongy resiliency while on display 
The handy mops are packed one dozen to an attractive 
' 


inter display box and fair-traded at retail. Write direct 


the manufacturer for further details 


Styrene Container Solves 
Suture Identification Problem 


A switch from cardboard to plastic has solved a major 
packaging problem for Ethicon Suture Laboratories, Inc 

leading manufacturer of textile surgical sutures. The prob 
lem was to provide a means of easy identification for dif 
terent types of sutures in a dispensing container. The answer 
s a new, cylindrical container, developed by Tri-State Plastic 
Molding Co., Inc., Henderson, Ky.., 


Monsanto's Lustrex styrene. A pressure-fitting cover of 


molded entirely of 


crystal Lustrex forms the main body of the container and 
permits full visibility of contents that enables doctors and 
nurses to quickly identify various suture types. In addition 
color-keyed opaque base sections indicate the type of suture 
held: red for silk, green for nylon, blue for cotton. A 
molded-in spindle mounted in the base section holds the 
suture spool in position 

Simplicity of design, economy, and the advantage of 
. color code at no extra cost, were all factors leading to the 
selection of the plastic package. Although sterility was not 


problem in this case, the Tri-State containers effectively 


protect contents against dust and contamination 













Premiums don't have to be expensive — but they must be 
quality products, well made, and appealing to the general 
consumer. Very simply, they must in themselves be a real 
value if they are to do a job in stimulating extra sales for 
your products or services 

The plastic products shown on this page fill all the 
requirements for successful premium tie-ins and sales pro- 
motions. They are manufactured to offer top value not only 


o the merchant but to the consumer. They can attract 


PAPER NAPKIN DISPENSER 
Almac Mfg. Co. 
9641 El Poche 
El Monte, California 


ADDING MACHINE PENCIL BOX 
Sterling Plastics Co. 
1140 Commerce Avenue 
Union, New Jersey 


BABY’S DISH 
Excello Baby Plate Co. 
200 Fifth Avenue 
New York 10, New York 


ae 


£ 
A 





. r 
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attention to your product and create a definite “want in 
the buyer's mind as she shops her favorite store 

These products have already proved that they can pull 
many Customers into stores with the pre-conceived idea of 
buying. They have also proved that they can help accentuate 
impulse buying when they are properly displayed. For fur 
ther information regarding colors and prices get in touch 
with the companies indicated, or write direct to Monsanto 
Chemical Co., Plastics Division, Springfield, Mass 


CORN SERVER 
Jaydon, Inc. 
482 Broome Street 
New York 13, New York 


"(LEX/BLE 
DOOR STOP 
Ba <P> 


. 


FLEXIBLE DOOR STOP 
Windman Brothers 
3325 Union Pacific Avenue 
Los Angeles 23, California 


PICNIC PLATES 
Alladin Plastics Inc. 
5771 West 96th Street 
Los Angeles 45, California 











Can a Stock Package solve your problems? 


Monsanto maintains a large Stock Package Information File 






a plastics company in your area is molding a stock package 











to help you solve any packaging problem you may have that will be just the thing you need 
Every day, more manufacturers and suppliers are turning t Listed below are just a few of the stock packages which 
plastics as the modern, economical, efficient way to package ire catalogued in our files. If you don't find one here that 
goods. And their customers are finding that the mer fits your needs (or want further information) write direct to 
indise moves faster when packaged this way Monsanto Chemical Company Plastics Division, Springfield 
If you have a packaging problem, it will pay you t Mass., or use the coupon below. Be sure to designate code 
vestigate the poss bility of plastics It is quite possible tnat imbe when making specific inquiry 
ae No Length Width Depth Cover Colors 
RECTANGULAR 83 g1, ,’ 5% @ 34” Inset Clear 
84 ‘ 2354," FF/FX Clear 
85 ‘ 1 Lisa” FF/FX Clear 
86 67% 2 1% FF/FX Clear 
19 O'R 6 Telescope Cora Bol: 
87 Q ‘ 3% Inset Clear 
1-88 1} sy” SC Clear 
89 % 244” FF/FX Clear 
90 gl O16 |! Hinged Clear 
1-80 1034” 4” {”’ SC Clear 
9] aL,” O14” AVA H¢ Clear 
9 8 134, FF/FX Clear tops 
No Diameter Depth Cover Colors 
CYLINDRICAL ) Ip to None Assorted 
5-8 1.016 ID 1%” FF/FX Clear 
SY ) ~ to 294%, FX Assorted 
334!" 
3-64 24%" top 45e”" 
3” bot 
»-O) 3444" top se” 
2! @”” bot 
3.33 414” _- FF Any Standard 
5-44 11) 6” 246” FX Plug Clear or Assorted 
3-32 14” 14’ Slip Fit Clear or Assorted 
68 234" 3g” Overset Clear 
4 46 J 1%,” SC/FX Natural 
, | + ““ @”” 
3-69 vag ‘ FF Walnut 
No Diameter Depth Cover Colors 
HALF ROUND 13g” 3” FF/FX Clear 
No Length Width Depth Cover Colors 
OBLONG i Q”” g 14” Slip Clear 
LUSTREX, VUEPAK, ULTRON: Registered U. S. Pat. Off 
e * Plastics Division e SPRINGFIELD, MASSACHUSETTS 
¥ — 
& A Please send me the Monsanto Premium Catalog. 
. 
Ly eaten Please send me the Monsanto Stock Package Catalog. 
“Im 
ONSANTO 
Name Title 
ad x.) Company 
Street 


City and State 
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“what a Aference 
AVERY 


LABELS mée.. 


they're pressure-sensitive! 


— 


—no waste motion!” 


Consider these practical labeling advantages! 


@ All waste motions are eliminated—for unlike SPECIFICALLY 
ordinary labels, Avery Pressure-Sensitive SPEAKING... 
Labels are applied dry! An automatic dispenser how to handle 

Z pe a hard-to-label surface... 
pops them out—the operator simply lays the 
label in place on the product or package— 
without moistening. That's all there is to it! 


® Production line speed—Avery dispensers 
speed every type of labeling job—whether it’s 
a single item or a thousand. Labels are fed, Kirkhill, Inc., selected a transparent, Poly- 


. Eee ey Sek ey — ethylene bag to give extra sales appeal to 
one-at-a-time, ready for instant application. their line of faucet repair kits. These kits each 


There's no sorting of loose labels...no messy contain some 30 different items for repairing 
. - Lb: . . ivable type of swing spout 

rlueing or licking...no soiled, spoiled packages. almost any conceiva YI B SI 

& 5 1S » SI I & faucet, and this plastic bag made an ideal dis- 

play and a perfect package 


®@ They stick, and stay stuck—Avery 
K Kl wien Radial : k nanan ane th But how to identify it...how best to show off 
um-Kleen Labels stick to any clean, smooth the Kirkhill brand? Avery Pressure - Sensitive 
surface—right now—and will not curl, peel Labels, of course! These attractive labels stick 
or pop off! That's why Avery Kum-Kleen ipttent to the flexible plastic surface — without 
‘ : sie , sie, asx ear drying out or popping off! They stick—and stay 
Pressure-Sensitive Labeling is different... it's stuck...they identify both the product and the 
practical and economical. Write now for manufacturer. Where can you use quick, clean 


; ; : Avery Labeling in your business? 
details—free sample labels—case histories! ’ 


AVERY ADHESIVE LABEL CORP., Custom Div, :27 


117 Liberty Street, New York 6 ¢ 608 S. Dearborn Street, Chicago 5 
1616S. California Ave., Monrovia, Calif. ¢ Offices in other principal cities 


Please send case histories Have the Avery Label 
and free samples + man call 


Name 
Company 
Address 


Our Business Is 
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Complete Heat-Seal 


TTL 


COMPACT AND EASY TO OPERATE 


With the simplest of design, Brown Bag puts com- 
plete heat-seal packeting within easy reach of 
one operator — all in a floor space of 3’ x 3’ and 
an overall height of 4’ 8”. Even the comparatively 
light weight of the Formapak Machine is an 
advantage. 


FROM GRAMS TO ONE OUNCE 


Your free flowing product, ranging from a few 
grams to one ounce, can be heat-seal packeted 
at a remarkably low cost and in accurate measure. 


STRONG SEAL 


Accurate controls of both temperature and pres- 


qectance 5? 


Packeting As Simple As A-B-C 


NEW 


Low Cost 
FORMAPAK 
forms, fills and seals 


with a 
SINGLE OPERATOR 


\ 
ma 


sure insure a strong seal — broken only by tearing 
the fibres. Formapak is designed to operate with 
foils, glassines, cellophanes, filter papers, poly- 
thene laminates and other heat-sealable papers. 


WIDE RANGE OF PACKET SIZES 


Formapak forms packets from a minimum size of 
2” x 2%" to a maximum of 412” x 42" or any 
intermediate size. Change from one size to another 
involves only a few parts and adjustments. 


SPEEDS UP TO 100 PACKETS PER MINUTE 


Operating speeds range from 40 to 100 packets 
per minute. Can be adapted to other filling heads 
for products not entirely free flowing. 


Tell us now you would like to know more. 


now 


FITCHBUR 


BAG FILLING MACHINE CO., INC. 


: 


MASSACHUSETTS 
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s all poly- 
has the 


absolutely 


nothing 
added 


632206, 
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Corporation 


2461975 and 


No 
benefit of research and resources of 


ethylene but notall polyethylene is VISQUEEN 
The VISKINC 


IMPORTANT: VISQUEEN film i 
Only VISQUEEN, produced by process of U.S 


Patents 


VISQUEEN film is all polyethylene— 
free from any sort of adulterant or 
plasticizer. Because it is inherently 
flexible it needs no plasticizer—remains 
unchanged even at 70 degrees 

below zero. 


VISQUEEN film is pure, tasteless, 
odorless, non-toxic. It cannot adversely 
affect your product in any way 

can and does protect it from contam- 
ination or soilage. Further reasons why 
VISQUEEN outsells all other brands 

of polyethylene. 


Converters of VISQUEEN film are leaders in 
design and manufacture of flexible packages. 
Their skills are backed by VISKING’s 


Send me names of converters of VISQUEEN film serving my area. 


Company 


superior technical knowhow. They can help 
you with all your packaging problems. The 
coupon will bring names of those serving 


\ 
your area, — ss " 


5 


Constance Bannister Photo 


VISQUEEN 


ethybone [ila 


...a product of THE VISKING CORPORATION 

Plastics Division, Terre Haute, Indiana + World's largest producers of polyethylene sheeting and tubing 
In Canada: VISKING Limited, Lindsay, Ontario + In England: British VISQUEEN Limited, London 
This advertisement is one of a series telling facts about VISQUEEN film. 
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CONTRACOATER* a reverse roll coater 


COMPLETE COATING INSTALLATIONS | 








EMBOSSERS *« COOLING TRAINS « SURFACE WINDERS 
CENTER WINDERS ° EXTRUDING LAMINATORS 











THE BLACK CLAW 
DILTS MACHINE WORKS 


FULTON, HUW YORE: ote yates lacie 
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This is No Bull 




















But it Serves the SAME PurpoSe 


\ Cow tba pasture in Yhio. \ bull ma barn in lowa. Hlow are you gome 


to brine them together for breeding? Science had the answer in artificial 


TRANSPARENT 


Gas 


PLASTIC CONTAINERS 
CELLUPLASTIC CORPORATION that Sell 


General Offices: 50 Avenue L., Newark 5, N. J. 


insemination... and Clearsite Plastic Containers proved the ideal pack- 
age to send the bull to the cow by mail! There was no chemical reaction 
between the plastic and the contents while the saving in postage and ship- 
ping costs was considerable. Just one of hundreds of uses for these sani- 
tary. feather-light. moisture-tight, shatter-proof containers. Available in 
many sizes and adaptable to various kinds of closures. (Special sizes 
also made to your specifications.) Any trade-mark or label can be multi- 


color printed right on the container. Write for literature and samples. 









HREGISTERED TRADE MARK 


Al Mi for SECURE, EFFICIENT PACKAGING with 
Acme Wire Stitching Ideas 


The Gates Rubber Company, one of the largest manufacturers of 


ask your 
‘Acme Idea Man 
to help solve your 
problems 





rubber products, not only has enjoyed savings in shipping time 
and materials for 15 years with Acme Steel Wire Stitching, 

but also the benefits of increased packaging production. Recent 
conversion to the new Acme Steel ARCUATE Wire method 

on Acme Silverstitchers (Idea No. 436) has brought about 

even further savings... with greater packaging and shipping 
efficiencies as a result. Addition of Acme Steel Strapping, 
according to The Gates Rubber Company, has produced shipping 
containers of superior qualities. 


Let your Acme Idea Man show you the multiple advantages of 
Acme Steel Wire Stitching and Acme Steel Strapping as applied to 
your individual shipping and packaging problems. Call him, or 
write Acme Steel Products Division, Dept.GG-104, Acme Steel 
Company, 2840 Archer Avenue, Chicago 8, Illinois. 


Al M For Safe, Lower-Cost Shipping 
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‘Consumer acceptance...extra protection” 


»- reasons why Du Pont Cellophane 
is used on entire ‘“‘Sun-Maid” line 


More than 50 million units of Sun- 
Maid Raisins will be overwrapped in 
sparkling Du Pont Cellophane this 
year. 

This move followed months of re- 
search by the Sun-Maid Growers, 
Fresno, California, on the protective 
value and consumer acceptance of 
Cellophane. Says Sun-Maid’s General 
Sales and Advertising Manager: ‘“The 
sales-impelling and extra protective 
quality of Cellophane . . . more than 
offsets our investment in materials and 
equipment. Our research has proved 
that the consumer is becoming more 
and more Cellophane-conscious, and 
this is reason enough to give her a 
quality product, just as she prefers it.”’ 
You, too, can take advantage of the 
extra eye appeal and quality protec- 
tion that Cellophane gives a food 
package. Get in touch with your 
Du Pont representative or your con- 
verter of Du Pont packaging films. 
They’ll work with you in designing an 
effective selling package for your prod- 
uct. E. 1. du Pont de Nemours & Co. 
(Inc.), Film Department, Wilmington 
98, Delaware. 





DU PONT 
PACKAGING AND 
INDUSTRIAL FILMS | 


CELLOPHANE + POLYETHYLENE 
ACETATE + “MYLAR” POLYESTER FILM 


QUPOND 


«++ THROUGH CHEMISTRY 





RG U.S. PA | 
BETTER THINGS FOR BETTER LIVING | 
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COLTON THE WORLD’S MOST COMPLETE 
LINE OF FILLING EQUIPMENT 


NO. 140 
NO. 130 HAND NO. 150 GEAR WORM TYPE TUBE NO. 110 WORM 
OPERATED TUBE TYPE TUBE FILLER FILLERS FOR 
FILLER FOR PASTES FOR PASTES AND PASTES AND 
AND CREAMS CREAMS CREAMS 


a a 
NO. 450 HAND 


TYPE FILLER FOR OPERATED TUBE NO. 430 TUBE 
LARGER TUBES OR CLOSER FOR CRIMPER, FOOT 
JARS CLIPLESS CLOSURE OPERATED 


ONLY COLTON OFFERS A RANGE OF MACHINES COVERING EVERY MATERIAL 
FILLING REQUIREMENT, FROM LIQUIDS TO HEAVY ABRASIVE PASTES 


NO. 104 MULTIPLE ad NO. 107 LIQUID FILLER —_ ' 
03 FILLER, CLOSER 
NO. 420 TUBE CLOSER LIQUID FILLER WITH 


— BENCH TYPE, FOR 
AND CRIMPER, POWER FOUR, SIX OR EIGHT CANS, BOTTLES, JARS AND CRIMPER, FOR 


TUBES OR BOTTLES 
OPERATED NOZZLES. _ 


COLTON’S BRILLIANT NEW LINE INCLUDES THE RIGHT MACHINE 
FOR SPEED AND ECONOMY ON EVERY FILLING JOB 


© 


i 


NO. 113 COMBINATION LIQUID NO. 175 TUBE FILLER NO. 180 TUBE FILLER 
AND PASTE FILLER, CLOSER 
pete ge AND CLOSER, AUTO- AND CLOSER, AUTO- 
MATIC, SINGLE OR MATIC, SINGLE OR NO. 126 MULTIPLE 
TWIN TWIN LIQUID FILLER 


hema ARTHUR COLTON COMPANY 


ant _ DIVISION SNYDER TOOL & ENGINEERING COMPANY 
inp 3481 E. LAFAYETTE ° DETROIT 7, MICHIGAN 


“COLTON PLANT NO. 2—500 Bellevue, Detroit + PLANT NO. 3—Mancelona, Michigan 
Export Office—13 E. 40th St., New York City 
Specialists in Pharmaceutical and Packaging Machinery for nearly 70 years 


Send for catalog of 


Send for catalog of 
Pharmaceutical Equipment 


Filling Equipment 





Another problem solved by DAREX Resingineered adhesive! 


> 4 4 
hes 
Tele ret teerers 
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NETO ts 
cleaner... 


elf-stopping 


adhesive! 


Shellmar Betner Division of Continental Can Com- 
pany licked the problem with a Dewey and Almay resin 


“The vacuum cleaner that empties itself” is a multi- 


million dollar idea that has put the Electrolux 


Corporation in a commanding position in its fiercely 
competitive field. Heart of the idea is a patented, self- 
sealing disposable paper bag that is automatically 


ejected from the machine when its work is done. 


But, producing the bag was a problem. It has a body 


as porous as facial tissue, a chipboard top about as 


adhesive engineered to provide controlled penetration. 
It not only makes a strong bond between the two dis- 
similar materials — it eliminates the seepage problem 
because it “stops itself” when its work is done! 

When you need an engineered adhesive, whether for 
film, foil, or paper, check with Dewey and Almy. Because 


non-porous as paper can get. Ordinary adhesives would 


we are resin producers as well as suppliers of Darex 
sometimes fail to hold body and top together. At other 


resin adhesives, we have extensive research facilities 
and far-ranging application experience. We can prob- 
ably save you a lot of costly experimenting. 


times, they would seep through the porous body and 
stick several bags together. 


d 


Offices or Subsidiaries in Buenos Aires, Chicago, Copenhagen, London, Melbourne, Milan, Montevideo, Montreal, Naples, Paris, San Leandro (Cal.), Sao Paulo, Tokyo 
Shoe Materials * Sealing Compounds for Food Cans * Adhesives * CRYOVAC bags for Food Packaging * Soda Lime * Flowed-in Gasket Compounds 
Battery Separators * Chemical Products for the Construction Industry * Meteorological Balloons * Textile Printing Products * Organic Chemicals 
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Sohn OPTS, OF ENGLAND 


ap ~ 
te& ". 

Collapsible tubes, metal ¢ Sa) 
containers, closures to /Mg/ 
your exact specifica- 2/ 
| ~o 
tion—and made with «! 
p-r-e-c-j-S-i-o-n 


AGENTS IN INDIA 


HOARE MILLER & 
COMPANY LIMITED, 


5 FAIRLIE PLACE, 
P.O. BOX NUMBER 63, 
CALCUTTA, I. 


JOHN DALE 


LIMITED 










} 


ce 2a 


JOHN DALE LIMITED, BRUNSWICK PARK ROAD, NEW SOUTHGATE, LONDON, N.II, ENGLAND. TEL: ENTERPRISE 1272 
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IVERS-LEE... ECONomy > 


QUALITY 
World’s Headquarters QUANTITy 


SERVICE 
FOR UNIT-PACKAGING 








Only at Ivers-Lee can you get the world’s finest Unit-Package at the lowest 

price ever paid for quality. Only at I-L will you find high-speed packaging 

machinery capable of producing over 15,000,000 packaged units. of any and 

all types, in one single 8 hour shift. 

Nowhere else but at I-L will you be able to obtain complete packaging serv- 
. . ices for such diversified products as tablets, creams, capsules and powders. 


Storaged Pesheging Materiel And remember, only I-L Super-Sealtite* can give you the exclusive advantages 
be of Feather-Lite Tear and Double Diamond Tear Notches* . . 
spell out enthusiastic consumer acceptance through the absolute in protection 

and the ultimate in convenience. 


° advantages that 


*Pats. and Pats. Pending 


215 CENTRAL AVENUE WEWARK MEW JERSEY 


Creators of a thousand and one different types of Unit-Packages for tablets, capsules, triturates, 
YE } 


Air Conditioned Production powders, creams and unusual products during 34 years of Packaging Service. 
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ARE POLY BAGS YOUR PROBLEM? 


.-Your answer is in the Bag 
with an automatic 





POLYETHYLENE 
BAG MAKING MACHINE 








Give You All 


1 Eight hours of 
an eight hour s 
Automatic stack 


a 


Simplex Model 4-7 Automatic production from 


Polyethylene Bag Making Machine with 
Automatic Stacker-Counter-Sorter. ‘i 3 
-counting-sorting 
to handle more 
If you're troubled with start-and-stop bag pro Poly bags that epen eosily...com- 
pletely! 





duction...excessive operator payrolls...waste of 
costly film...hard-to-open bags, or other poly- 


ethylene bag production problems, then it’s high 
time you checked into the advantages of an 


Accurate cut-off 
waste! 


Clean hole-punc 


hole positions! | | 


trols reduce film 


with control over 


automatic Simplex Polyethylene Bag Making . 
: Accurate, ins 
Machine. Many of the exclusive Simplex advan- tions for printed 
Continuous contr over a clearly visi- 
ble back seal! ; 
Consistently uniform poly bags at — 
reasonable s ! 
Prompt nationwide service by factory 
trained experts! 


‘Can you afford not ti Decade 


i i all 


ctric eye correc- 
tages are listed here, but for a specific answer 
to your particular problem, please write to Sim- 
plex today. Give details on bag dimensions, bag 
uses, desired daily production rates, etc. Address 
Simplex Packaging Machinery, Inc., 234 23rd 
Ave., Oakland 6, Calif., Dept. M-10. Your problem i 
will get prompt, expert attention and action. 








Other Simplex models for cellophane bags...scrim and barrier bags and 
pouches ...Simplex-O-Matic for automatic bag making, filling, weighing or 
measuring, and sealing. Write Dept. M-10 for details 


SIMPLEX PACKAGING MACHINERY, INC. 


534 23rd AVENUE, OAKLAND 6, CALIFORNIA 


REPRESENTATIVES IN ALL PRINCIPAL CITIES Me 


Fe wa scenes - 


SIDIARY OF FOOD MACHINERY AND CHEMICAL CORPORATION 
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EXCELLOPAKE 

Opaque pigment ink for all 
CELLOPHANES* and PAPERS 
EXCELLOPAKE ‘‘400 


Multi-purpose pigment ink for 
all CELLOPHANES**, PAPERS, 
ALUMINUM FOILS and treated 
POLYETHYLENE 
EXCELLOBRITE 

High-gloss pigment ink for all 
CELLOPHANES*, PAPERS, ALUMI- 
NUM FOILS and treated POLY- 
ETHYLENE 

TRANSLUSTRO 

Transparent dye ink for GLAS- 
SINE and all other PAPERS 
HYDROTONE 

Water-type matte-finish ink for 
all absorbent PAPERS 
HYDROTEX 


Premium-grade water-type ink 


Except p'ain transparent and Saran-coated 


When 


with superior color-strength, rub 
resistance, water and light fast- 
ness for all PAPERS 


VELVATEX 


Alcohol-soluble matte-finish ink 
for all PAPERS 


FOILBRITE 

Dye ink for ALUMINUM FOILS 
FLEXOKRAFT 

Pigment-dye ink for all PAPERS 
PLIOPAKE 


Pigment ink for PLIOFILM, POLY- 
STYRENE and SARAN FILM 


ACETOPAKE 
For CELLULOSE ACETATE 
EXCELLOTEX 


For SARAN-COATED CELLOPHANE 
and PARLON-COATED PAPERS 


** Except Saran-coated 





quality counts... 


BBD 
-FLEXOGRAPHIC 
INKS 


Richer, stronger colors . .. cleaner, sharper 
a I 
prints that stand up under rough handling at the 


point of sale — that’s what you get when you use 


BBD FLEXOGRAPHIC INKS. 


And that’s not all because BBD INKS are 
tailor-made to your own specifications you also 
get better mileage... faster running speeds... 


iigher production due to fewer stops for washup. 
higl luct lue to f tops f | 


Whatever you print — on any flexographic 


press — youll do a quality job with BBD 


FLEXOGRAPHIC INKS in the fountains. 


For information or service contact your nearest BBD 


office... 


00 


@ For real “shirt-sleeve” 
technical service call in a BBD 


flexographic ink specialist 


OCTOBER 1954 


or write direct to Bensing Bros. & Deeney, 
3301 Hunting Park Avenue, Philadelphia 29, Pa. 


Bensing Bros.and Deeney 
SALES COMPANY 
Flexographic Ink Specialists 
PHILADELPHIA + CHICAGO + LOS ANGELES 
CAMBRIDGE, MASS. + MONROE, LA. 


Export: McLAURIN-JONES CO., New York 
Canada: MANTON BROS., Toronto 
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TYPES OF DIOPHANE 


Buy Again 





CODE 


TYPE OF FILM 


Plain 
proof 


non-moisture 


Transparent 


Plain 
proof 


non-t isture- 
Coloured 


PROPERTIES 


: 7 
Transparent, proof against dust, 


aur, oil, grease and handling 


As above, but coloured 


- 


SUITABLE FOR 


SEALING METHOD 





General wrapping including cereals 
etc. and 
_| foodstuffs requiring permeable 
bottles 


rice, tapioca, macaroni, 
wrapping : soap, 
toys, textiles and paperware 


coametica, 


Gum or gummed 
label 

Cellulose tape 
Wire staple 
Meta! strip 


and because your 








Moistureproof 
Transparent 


All properties of P.T. film, but 
also impervious to moisture 
vapour 





Moistureproot 
coloured 


As above, but coloured 


Products needing protection against 
moistare or loas of moisture includ- 


ing biscuita, confectionery, cakes 
pharmaceuticals, cigarettes, dried 
fruits and metal parts 


Special gum or 


Metal strip 


sales increase, 





Moistureproot 
Transparent 
Twistwrap 


As M.T. film, but with greater 
flexibility 


Twist wrapping confectionery 


Twistwrapping 
by machine 





Moistureproof 
Heateealing Trans- 
parent 


As M.T. film, but 
can be heatsealed 





Moistureproof 
Heateealing 
Coloured 


As above, but coloured 


Same products as listed under 
M.T. film. Sometimes unsuitable 
for products which require to be 
wrapped when hot 


Special gum or 





Moistureproot 
Heateealing 
Anchored 

parent 


Trans 
waterproof) 


Transparent, waterproof and 
heateealing, the weterproof 


| coating being anchored to the 


base film 


Syrupy and sticky products such 
as dates and table jellies and 
those likely to be in contact with 
water such as quick-frozen 
products 


gummed label 
Cellulose tape 


Wire staple 








Lacquered Sealing 
Anchored 
parent 





Transparent and heateealing 
Coated on both sides with a 
lacquer (semi-permeable to 


moisture vapour) anchored to 
the base film | 





Cakes, sausages, bacon, green 
vegetables, fresh fruita, and any 
products that require to breathe 


Metal strip 
Heateealing 





DiOphane 
pays for itself! 


SEND US YOUR ENQUIRIES; ASK FOR MORE DETAILS 


WRITE OR PHONE TODAY 





SPECIAL TYPES OF DIOPHANE CAN ALSO BE MADE FOR SPECIFIC REQUIREMENTS 





wor ld 


Agents throughout the 





TRANSPARENT PAPER LIMITED 


HALIFA* 


divar 43 l ele 


HOL 


ram 


St S1/55 STRAND, LONDON, W.C.2 


Transpaper, Rand, London Cable Transpaper, London 
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VELVET 


CAKE FLOUR 

















Sepacuuatie P N : 4 Wd A T C Packaging and Bottling Equipment 
+ COMPLETE LINES OR SINGLE UNITS 


PNEUMATIC SCALE Corp., LTD., 72 Newport Ave Quincy, Mass.* New York; Chicago; San Fr 















































These cans are oO uy 
sroduct...they don’t merely ro 
off a standard production line. 
eekin ithographec ans are 
Product Planned. Let’s talk it over 
"4 ¢ 
\' 4 
2. ae =» 
cy ‘ ce) 
’ ee) 
PRODUCT L— 
PLANNED | © ¢ « L 
3 . X§ »f 
Sg oil ~ 


LITHOGRAPHED HWS 
THE HEEKIN CAN CO., Cincinnati 2, Ohio 
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. IN THE "PINEY Woops" 
OF EAST TEMAS 


' ANEW NAME 
IN: PULP AND PAPER 


Next month at Evadale, Texas, East Texas Pulp and Paper Company 


will begin the production of fine quality pulp and paperboard from East 


Texas Pine and gum. 

Production will consist of bleached kraft market pulp and bleached 
sanitary food board. A large percentage of the pulp will be marketed; the 
rest will be used in East Texas’ own mill for production of paperboard for 
milk-container, carton, plate-and-tray, tag, file-folder, pail, milk-bottle- 
hood and similar stock, as well as bleached bag and other types of heavy 


weight bleached kraft paper. 
The Mathieson chlorine dioxide bleaching system used produces a 


desirable “high brightness” pulp, that retains maximum strength. In addi- 
tion, our special technique of blending short-fibered hardwood pulp and 
long-fibered softwood pulp in any desired percentages, and the use of a 


completely new and revolutionary machine coating assure paperboard cus- 

tomers the industry’s finest printing surface. 

PULP CUSTOMERS... ™:y choose between two 
grades of market pulp: a long-fibered quality from pine and a short- 
fibered one from gum. Both grades are chlorine-dioxide bleached 


to a high brightness and exceptionally clean, yet retain maximum 


be assured products 


strength. 
PAPER CUSTOMERS... w'l 

that meet the most exacting requirements as to workability, uniformity, 
cleanliness, printability, strength —all at competitive prices. 


Quick Detivery by rail or truck—emergency orders will be handled 


on an individual basis. 


Bast ITEKAS 


Pwo tcLeS & PA PwWE HR CO. 
Telephone Silsbee, Texas 

Evergreen 5-3711 
or... Eastern Sales Office 


122 East 42nd St., New York City 
Telephone OXford 7-2980 


Whatever You Make... 


You Can Make It Better With FElastex Products 
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At the very first sign of a cough, | reach for q? 


SOOTHE “f. 
df the Grew ot q 
were ee a # 


For over 30 years millions of families have kept REM on hand, ready for use at the first 
sien of a cough, sore throat or bronchial irritation due to a cold. These folks have found 


that REM works fast... brings quick relief for all the family. 


— SS 
_ ° 


REM is sealed with Crown Lug Caps, the closures that 
provide smooth application on the production line... de- 
pendable protection... simple removal with a quarter-turn... 
an excellent re-seal. The liners in these caps are scientifically 
selected for the individual product. If you would like to be 
certain the closure and liner you use are right for your product 

. ask your Crown Representative to tell you about Crown's 
Customer Service Laboratory. Crown Cork & Seal 


Company, Inc., Closure Sales, Baltimore 3, Md. 


World’s Largest Maker of Metal Closures. 


Apgporo col by seecll ips t2— Ys p ae + ee 
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* REM is a product of the Maryland Phar- 


maceutical Company, Baltimore 18, Marylane 


MODERN PACKAGING 





- 


EXTRACTION 


LP GAS ETHYLENE 


Polyethylene in 1955... 


5 
= 


i 


ETHYL CHLORIDE ETHYL ALCOHOL POLYETHYLENE 


In the Spring of 1955, National Petro- 


The flow diagram above shows the Petro plant 
Chemicals Corporation will become a large- 


in its entirety. Natural gas is extracted from Pan- 


scale polyethylene supplier, marketing the trade 
marked product “Petrothene” on long-term 
contract basis. 

Petro’s highly integrated operations — proces 
sing natural gas to high purity ethylene and in 
1955 to polyethylene — will be conducive to the 
maintenance of stable polymer synthesis condi- 
tions. Thus, customers will be assured of a steady 
supply of quality polyethylene for their specific 
requirements. 


handle Eastern’s pipeline and fractionated. Pro- 
pane and butanes feed the LPG market. Ethane is 
cracked to ethylene which in turn is converted to 
ethyl chloride or ethyl alcohol, or in 1955 to 
polyethylene. 

As your markets expand, Petro will be in there 
with increased quantities of quality polymer to 
meet your needs. Consult with us now on your 
future requirements of “the world’s first billion- 
pound plastic.” 


“PETROTHENE”— THE POLYETHYLENE FOR TOMORROW 


C 8) R P 


I O N 


A joint enterprise of National Distillers Products Corporation and Panhandle Eastern Pipeline Company 


99 PARK AVENUE, 


OCTOBER 1954 


NEW YORK 16, N. Y. 
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Here are 
M. GRUMBACH 


As a champion user of collapsible 


metal tubes, New York City’s M 
Grumbacher, Inc., manufacturer of 
fine artists colors, has more than 
four hundred “reasons” for pre- 
ferring Arenco Tube Fillers. Each 
reason” is an individual oil, casein 
or water color paint 
With the help of five Arenco 
Fillers, Grumbacher places 425 
Varieties into nine different sizes of 
tubes, the largest | '2 6 the 
smallest “x 2”. Filling speeds 
inge between 50-55 tubes per 
minute, and an average run on a 





reasons why 
ER prefers ARENCO Tube Fillers 


given color in one size is 


th e 
hours 

Downtime costs money 
Naturally, 


an absolute 


speedy changeovers are 


‘must” as far as Grum- 


bacher is concerned. Even after 


running the strongest colors, down 
time for cleanup and size chang 


rarely is more than thirty minutes 


Arenco’s easily cleaned interior 


parts and stainless steel pump that 


both meters and fills are a pack 
igers dream come true 
Like countless other users, 


Grumbacher discovered that opera- 


tor fatigue ceased being a problem 


when almost silent Arenco Fillers 


are on the jOb. 


With Aren 
cos will also fill jars, vials and am 


aC ol 


minor adjustments, 


poules 
nil 


requirements 


At any speed, aClul 
Surpasses strictest Commerc! | 


The 


organizauon which maintains 2,0C( 


Same quarter century 


other Arenco machines of all types 
the country serv 


The 


can 


in every part ol 


ices Arenco§ Fillers nea©res 


\renco representative su rply 


full details. Contact him now 


Complete detailed information on world-famous Arenco tul 


fillers will be furnished to you upon request. 


PNA MUR OOD AAS 


Be Renes oe @ Oe a?) 
25 West 43rd Street, New York 36, N. Y. 





R. P. Anderson Co., 317 Texas Bank Bidg., Dallas 2, Texas 
Tom McLay, P. O. Box +14, Port Deposit, Maryland 

Representatives Packaging Equipment, Inc., 2013 Olive St., St. Louis 3, Missouri 

Kruse Packaging Machinery, 5807 W. North Ave., Chicago 39, II! 


Canada: Richardson Agencies, Ltd., 454 King St. West, Toronto 
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PRINTED ON EYE CATCHING 
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DON'T FORGET 


FOR SOFT, SAFE, RESTFUL READING 

















“Better Sight’ 
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MADE ONLY BY THE CHAMPION PAPER AND FIBRE COMPANY + HAMILTON, OHIO 








The line of COLORCAST Drum Finished Label is made 
in these clear, brilliant, light-fast colors: Canary Yellow, 


Royal Blue, Christmas Red, Christmas Green, Patent 


Leather Black, Ivory and White. It is available from your 


Champion merchant in 20 x 26—30 Ib., grain short. 


Label is manufactured by 


THE CHAMPION PAPER AND FIBRE COMPANY 


General Office: HAMILTON, OHIO 








every product 





has been designed is 
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r which an EKCO-FOIL CONTAINER-PACKAGE 





earning increased sales and profits! 





YOU CAN BE THE NEXT TO 


sell on sight with ekco-foil! 


Ekco-Foil’s clean, distinctive appearance 
vites impulse sales. It’s the newest idea in 
| 


convenience foods” packaging. Ekco-Foil builds 


steady repeat business because it protects 
fresh flavor longer. Process and sell in the 
same container-package! Call your 


Ekco salesman or distributor today! 


FIT FROM EKCO SKILL AND IMAGINATION! 


Ekeo has been designing and making quality metal containers 
for more than 67 years. This long experience, combined 
with skill and ingenuity, makes Ekco best qualified 
to help you sell more, make more money, with 
rigid aluminum foil packaging 


Ekco has 105 sizes and shapes of rigid 
aluminum foik. containers for you to choose 
from, and onlyFkco can make them for you in 
quantity. EkcO has the industry’s most modern 
and complete facilities to serve you better! 


At no cost to you, an Ekco packaging 
engineer will point @ut the possibilities, 
or, quite frankly, the limitations of 
aluminum foil packaging for your 

product. Let him show you what 
Ekco-Foil can do for your business! 


Send uS your package 

Rt Ekco packagir 
veers examine 

#tand make 

fecommendatio 

that can 

derease your profit 


EKCO-FOIL CONTAINER DIVISION 


Ekco Products Co., 1949 Cicero Ave., Chicago 39, Ill. * Also available from Ekco Products Co. (Canada) Ltd., Toronte 
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BIG NEWS for all industry! 


PRICES REDUCED y 


over 12% on popular widths of 


SCOTCH 


BRAND 


CELLOPHANE TAPE ff I ceo 


€ = ? €7nrTs —— ae 
“ Pa’ z W 
oF eaaael 


TRANSPAREN 





@ Big savings for you on both transparent and colored cellophane tape! 
@ Reductions on rolls in most popular lengths and widths! 


@ Same high quality “Scotch” Brand Cellophane Tape you've always used! 


sé ” 
Increased industrial usage together with improved ORDER “‘Scotch”’ Cellophane Tape at 
production techniques makes these big savings new low prices from your regular 
! ‘ 
possible now tape supplier! 


CELLOPHANE TAPE... one of REG. U.S. T ore. 
PRESSURE- 
00 SENSITIVE cor 
TAPES 


for industry, trademarked . . 





. 
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rt: 122 E. 42nd St., 
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Another 
famous 


product 


"packaged 


by 


National’ 


This attractive “refill” package 
helps keep popular Dixie Cup home 
dispensers in active use and 
increases home consumption of cups. 
It is made for Dixie Cup Company 

by National Folding Box. 


Perhaps National can contribute to 
the sales effectiveness or production- 
line efficiency of your packaging. 
Inquire about National’s 

Package Audit” and 
case histories that demonstrate 


exclusive “ 


its success with products 
comparable to your own. 


SALES OFFICES: CHRYSLER BUILDING. NEW YORK 17 


PHILADELPHIA. PENNSYLVANIA 


FOLDING BOX PLANTS: BOGOTA, NEW JERSEY: NEW HAVEN AND VERSAILLES 


PAPER BOARD MILLS: BOGOTA. N. J NEW 


BOSTON AND PALMER, MASSACHUSETTS 
NEW HAVEN AND 


HAVEN, MONTVILLE AND VERSAILLES. CONN 


i 


“= 
rrrrrerrrs 
* 
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NATIONAL. 
Eoldine Box 


Cc a | M P A N ™ 4 1 N Cc 


ay eS 


BOGOTA, NEW 
STEUBENVILLE 


ERSEY 


VERSAILLES, CONNECTICUT OHIO 


INNECT UT: PALMER MASSACHUSETTS; STEUBENVILLE H 


READING, PA STEUBENVILLE, OHIO: WHITE HALL MD 





Improved Dexterity in 
MECHANIZED PACKAGING... 


MODEL “HG-84” 

AUTOMATIC DUPLEX FILLER 

Heavy Duty Duplex Automatic Filling 
Machine for granulars. 
Entirely automatic. Production 60 per 
minute. Up to | Ib. quantities. Also 
made in four-station type, Model “HG- 
86-87". Production 120 per minute.> 


pow ders ofr 


a» 

AUTOMATIC STRETCHRAP 

PACKAGING MACHINE 

For wrapping odd shapes of articles or 
pieces, smoked meats, sausage, toys, etc. 
with heat sealing “Pliofilm”. One operator 


a required. Production 12 to 15 per minute. 
STOKESWRAP AUTOMATIC 


PACKAGING MACHINE 

Equipped with auger feed. 
Forms, fills and heat-seals 
the package, taking 
printed or unprinted web 
from roll stock. Volume 
to 56 cubic inches or 1 Ib. 
50 to 120 packages pet 


Pacific Coast 


ws ‘ a oe 
oo Soom it 


STOKES € SMITH 
4904-S SUMMERDALE AVENUE, 
SIMPLEX PACKAGING MACHINERY, 


<MODEL “EG” 

UNIVERSAL FILLER 
Newest 
Fully streamlined. 
Fills by gross 
weight or by pack- 
ing or by measure- 
ment. Handles pow- 
ders, granulars or 
pastes. Various 
types of containers. 
ly oz. up to 5 Ibs. 
or more. Produc- 
tion 15 to 30 per 
minute. 


design. 


7 STOKESFEED PAPER BOX MACHINE 
A complete paper box gluing, feeding and wrapping 
unit. Made in two sizes—Model “B” and Model “H”, 
Completes up to 40 boxes per minute. Only one 
operator required. MopeLt “B”’—maximum: 20” x 
15” x4”; minimum: 6” x 4” x 42”. Model “H”—max- 
imum: 15” x 10” x 234”; minimum: 4” x 134” x 42” 


a~ 

HIGH-SPEED NEVERSTOP 

CARTON FILLING & SEALING MACHINE 

For free-flowing products. Feeds, fills and seals car- 
tons, both top and bottom, in one continuous oOpera- 
tion. Cartons 515%,” x 3744” x 134” to 842” x 6" x 24%", 
60 to 200 or more per minute. One operator, 


-»-ENGINEERED BY 
STOKES & 
SMITH CO. 


PRICELESS 


co. 
PHILADELPHIA 24, PA. 
OAKLAND 6, CALIF. 


INC., 534 - 23rd AVE., 


- . ~ we 





minute, 


GUBSIDIARY OF FOOD MACHINERY AND CHEMICAL CORPORATION 
TRACE MARE 
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Automatic Filling 
waders or granulars. 
tic. Production 60 pet 

lb. quantities. Also 


a» 
tion type, Model “HG- HIGH-SPEED NEVERSTOP 
tion 120 per minute. > CARTON FILLING & SEALING MACHINE 
: For free-flowing products. Feeds, fills and seals car- 
tons, both top and bottom, in one continuous opera- 
tion. Cartons 5',”" x 3%," x 1344” to 842" x 6” x 2%”, 
60 to 200 or more per minute. One operator, 
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* A Quality Product of FISHER’S FOILS of LONDON, ENGLAND. 


+ 


Throughout all stages of manufacture, every roll 
of foil made by Fisher’s Foils of England is 
automatically controlled for gauge consistency 
by the latest beam gauge. Send today for wide 
range of samples or ask our representative to call. 








THEY STAND ALONE IN GLOSS AND BRILLIANCE WITHOUT 


OVERLAY VARNISH... 
POLYETHYLENE... 


New IPI Gemglo inks set new standards of high 
gloss and super brilliance on polyethylene bags— 
unmatched by any other polyethylene ink. 

\ series of comparative tests was run on treated 
polyethylene. These stocks vary widely in their abil- 
ity to accept ink and—while moist—to hold an ink 
film that can stand up under continuous rubbing. 
The results prove the Gemglo inks print consistently 
sharper, cleaner éo8 have superior adhesive power eee 
and can take rougher handling without losing sparkle. 

Gemglo inks are 100% pigmented. And because they 


IPI. IC and Gemglo are trademarks 


THEY ADHERE BETTER TO TREATED 
MORE RESISTANT TO BLOCKING, MOISTURE. 


dry on polyethylene at a relatively low temperature, 
the danger of stretch and loss of register is lessened. 

These great new inks have been proved commer- 
cially on bags of potatoes, oranges, carrots, radishes, 
onions, popcorn, textiles and many other products 
whose weight and irregular shape challenges the 
toughness of Gemeglo. 

For more details about Gemglo, contact your IPI 
salesman ... or write to IPI Executive Offices in 


New York. 


printing job on Polyethylene—use Gemglo inks! 


Give vour customers the best possible 


of Interchemical Corporation 


Interchemical Corporation 


PRINTING INK DIVISION © 67 W. 44th ST., 


RELY ON IPI 
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NEW YORK 36, N. Y. 


FOR LEADERSHIP IN 


INTERCHEMICAL 
PRINTING INKS 


INK RESEARCH 


$l 





WINNERS-- 


by decisions of 
the JUDGES 


for the Set-Up Paper Box Competition 
sponsored by the National Paper Box 
Manufacturers Association 


and we quote: 


*¢Reputation-building sample kit, 
neatly compartmented and well 


-“* 
constructed. 


**Up-to-date vehicle for 


mailing samples of new products. ?? 


*¢PDoctors are favorably impressed 
by this dignified package. ?? 


We couldn't possibly improve on the judges’ glowing 
descriptions of the Miller boxes entered in the 1954 
Set-Up Paper Box Competition. “Up-to-date”... 
“dignified” .. . “well constructed”—these phrases 


underscore the quality of Miller box design. 


set-up boxes that will win awards and sales, call in 
your Miller representative. You ll find that he has 
worth-while ideas on keeping costs down. too. 
WALTER P. MILLER CO., Ine.. 
152 York Avenue, Philadelphia 23, Pa. 


MILLER 
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Ist AWARD, Drug, Chemical & Pharmaceutical HONORABLE MENTION, Drug, Chemical & Pharma- 
Packages: a Miller-built box for Ciba Pharma- ceutical Packages: a Miller-built box for Smith, 
ceutical Products. Kline & French Laboratories. 





Ist AWARD, Mailing Boxes: a Miller-built box for HONORABLE MENTION, Mailing Boxes: a Miller- 
Ciba Pharmaceutical Products built box for Burroughs Wellcome & Co., Ltd 


BOXES 
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Efficient 
Very economical 


Safest in distribution 


WS ee 4 
Attractive, Displays the product \\ 
Lightest, easiest to pack, Unbreakable — 








ALL the advantages of Unit Packaging 
are embodied in Packs produced by the 
RADO SYSTEM—based on the RADO 
patents—the only fast, efficient way of 


We will pack YOUR product in packages 
of YOUR own design, decoratively em- 
boss them to YOUR wishes, print them 
attractively to YOUR requirements. 





producing such packages. Further inter- 


esting developments pending; ask for 
details NOW! 


Almost ANY kind of liquid, semi-liquid 
or pastelike product can be successfully 
packaged by the RADO SYSTEM. 


PACKAGING SERVICE STATIONS IN MANY COUNTRIES 


RADO 


PACKAGING SYSTEM 


<A ee ey A 


TECHNOPOL LABORATORIES ‘LTD. 


9452-9453 212 St. John Street, LONDON, E.C.1, England C 


S.A. Patent Nos. 2,530,400 and 2,517,027 


PATENTS IN 36 OTHER COUNTRIES AND FURTHER PATENTS PENDING 








impulse 


appeal 


S 
pectrum-wide choice 


C p oc ae 
of colors to spur sales at 


point-of-sale 


uce / | 
appeal -" 


. cs 
Ea 4 of squeeze dispensing 


to inc c 
ease .@) 
I Cc 10n 


at point-of-use 


repeat 
appeal 4 


shelf-impact combine 


to foster brand loyalty 


The Plaxpak pottle “fights” for your prod- 
uct at the point-of-sale, re-sells it at the 
point-of-use and so brings customers back 
for more. Plax has unequalled experience 
in plastic pottle packaging — let us help 


you produce another merchandising success. 
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Kidder provides a complete package — not 


We see your celloprinter 
off to a running start 


cylinders 
mounter. 


your Celloprinter 


‘ 


id ya 


Letterpress, Flexographic 
r details. Kidder and Gravure Presses 


i 


; Inc.. Dover, N.H. Slitters and Rewinders 


Ximum speed 

















old words take on a 
with the 


Ice Cream Sandwich 
Machine 


SEE US AT BOOTH D8 AT THE 
DAIRY INDUSTRIES EXPOSITION. 


The Lynch Model SMW makes, wraps and seals up to 100 Ice Cream Sandwiches per 

minute. Write for new folder. LYNCH CORPORATION, Packaging Machines, Anderson, 

Indiana. Branches—New York e Toledo e Chicago e San Francisco e Los Angeles e 
Atlanta e Dallas « Toronto. Export Dept.: 13 East 40th St., New York 16, N.Y. 


OCTOBER 1954 








SIZE (CIRCUMFERENCE) 


DEPTH OF CELL 


How you know 


YOUR PRODUCTION is protected 


With every delivery of Beck cylinders you receive check-list proof 
that they match your specifications . « « SIZE (CIRCUMFERENCE) ... 
DEPTH OF CELL . . . THICKNESS OF SCREEN WALL, 

This forecasting of YOUR production picture helps you minimize 
downtime and waste of stock. Furthermore, our supplied readings 
enable you to re-order exact replacements of worn-out cylinders. 

Let Beck work with you ... artwork to chrome-plated rolls... 


to safeguard your margin of profit! 


ROTOGRAVURE CYLINDERS 


The Beck Engraving Company + 105 South 7th Street, Philadelphia 6 
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wih $teigerwald 


Heat Seal Labels 


NO GLUE - NO WATER - NO CLEAN-UP 
NO BLISTERED LABELS - NO WRINKLED LABELS 


NO MESS - NO LOOSE EDGES - NO SMEARS 


Label Dri Challenger 


applying 


STEIGERWALD 


Heat Seal Labels 


On flat, round, or tapered containers including 


BOTTLES — JARS -— BOXES — AMPULES 
JUGS — CANS — BOXES — HARDWARE 
DRY GOODS — sPOOLS -— DISHES, ETC. 


STEIGERWALD HEAT SEAL LABELS without glue save labor 
and result in better labeling. Regardless of the size, shape 
or design of the product and the label—there’s a STEIGER- 
WALD HEAT SEAL LABEL without glue for every labeling 


operation. 


it’s well worth a phone call to investigate 
labeling without glue... 


( 


Phone or Write 
a.m. steigerwald company 
910 W. VAN BUREN ST. TAylor 9-5400 CHICAGO 7, ILLINOIS 


CHARLOTTE, MICH. EAST AURORA, N.Y KANSAS CITY, MO MEMPHIS MINNEAPOLIS OAKLAND, CAL. 
L. M. Cork E. A. Brewer A. B. Masor Edward Mag J nd J. L. Moor Jeon S$. Ponten 
612 So. Pleasant St 905 Jeflerson St 278 S. Front St 3329 Dupont Ave., S« 600 Sixteenth St 
Phone: 1004 BAltimore 9834 MEmphis 8-2574 LOcust 5309 TEmplebor 2-1745 
CLEVELAND, OHIO FORT WORTH, TEX LOUISVILLE, KY. MILWAUKEE, WIS NEW YORK, N.Y ST. LOUIS, MO 
A. ©. and J. S. Foster Ray A. Cunningho Joe Herrmanr Henry C. Lockowsk 
310 Hippodrome Bidg 3236 University Drive 416 Jeflerson St 584 So. 82nd St 500 W st Arcade Bidg 
CHerry 1-2468 Wilson 7468 WaAbash 1257 BLuemound 8-0065 MOnument 2-0237 GArfield 1-0741 
CINCINNATI, OHIO, Stollmaler & Son Inc., 307 E. 4th St., Main 2966 


H. McLoren Marvin Yates Company 




















New panel show—“How’s your line?”’ 


There’s more than one firing line in the battle 
for sales, and today’s packaging must be ap- 
pealing in all media, as well as at the point 


ol sale. 


This is one of today’s business “facts of life” 
that guide Gardner in creating packages for 
many of America’s most popular products. 


Gardner packages are designed to lend the 


a>) A 
= 
Tris 


iSAu 


greatest possible sales impact wherever and 


however they are exposed for public preference. 


If you are less than fully positive that your 
package meets these many-sided needs, why 
not call in a Gardner representative? A skilled 
man, he also represents over fifty years of 
package design and production. Write or 
phone today. 


Many of America’s greatest products go to market in “Cartons by Gardner” 


GENERAL OFFICES: Middletown, Ohio—PLANTS: Middletown, Ohio; Lockland (Cincinnati), Ohio 
SALES OFFICES in Chicago, Cleveland, New York, Philadelphia, Pittsburgh, St. Louis 


THE GARDNER BOARD AND CARTON CO. 


Manufacturers of Folding Cartons and Boxboards 


GAaROnER 
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ibels that look like this 
ive your product a 


LACK EYE” 


ror 


EYE-APPEAL 


use Nashua 


PERVENAC’ 
Ory Labeling 





Labels printed on Pervenac Dry-Label 
Paper zo on neatly and grip instantly. They 
can stand the scraping action of carton 
dividers because the adhesive is firmly 
anchored to both label and bottle. 


Since glue is eliminated in Pervenac Dry- 
Labeling, the paper stock is not weakened 
by moisture . . . labels are less subject to 
shifting, tearing and scraping. Ask your 
printer to get samples from his Nashua 


paper merchant. 
nsw 


BOX PAPERS * 
CORRUGATOR’S TAPE °* 


*Registered trademark. Manufactured 
under U. S. Patent No. 2,462,029. 


WAXED WRAPPERS * 
PRINTED BANDS * 


PRINTED FILM ° 
PARTY PAPERS * 
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BOX STAYS °* 





“ 235 © 





A poor labeling job not only lets your product down at point- 
of-sale; the favorable impression created by your advertising 
goes down the drain as well. Notice how the labels are nicked, 
torn or skew-gee on the bottles of a nationally known beverage 
in this photograph, taken in a supermarket and retouched only 
to mask product identity. 


SS ee 


aod 
ua mo 
’ . \\ 


— = = 

Good labeling adds to a product's visual appeal and sparks 
impulse sales (today’s shopper buys with her eyes). The 
Pervenac Dry-Labels on the Welch’s Grape Juice, also photo- 
graphed on a retail shelf, are neat, clean-looking, and inviting. 
And they'll stay that way—Pervenac Dry-Labeling is permanent. 





NASHUA CORPORATION 


Dept. A-11, 44 Franklin Street, Nashua, New Hampshire 
. Elavihla Pack 
DESIGN /PRODUCTION 


GUMMED PAPERS” * 
SEALING TAPE ° 


HEAT SEAL PAPERS * 
MOISTENING MACHINES” ° 


FLOCKED PRODUCTS 
TECHNICAL PAPER PRODUCTS 
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20 POUNDS of All, Monsanto Chemical Co.'s 


detergent so spectacularly successful in 
jumbo packages, are now appearing in an 
appealing polyethylene bucket suitable for , 
re-use as a diaper pail, garbage pail or 
waste basket. Automatic washers create new 


demand for large-sized packages. 


Whether it’s price appeal or the convenience of a larger supply. 
this is a big. renewed trend—tuned to todays conditions 


newed interest in the “giant econ 





( Yonsumers buy larg sized package s 


4A tor two principal reasons: econ 
omy and convenience. Today, for one 
or the other. o1 both. of these reasons 
i definite new trend—or, more 


prop 
erly, a revival of an old pre war trend 
seems to be developing toward the 


marketing of many types of packaged 


goods in “the big economy size It 
is a trend that will bear careful 
“ itching 


Evervwhere there appears to be re 
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sro Oryrrvaryrees ) larger 


my tamily” or “king-sized pack 
ige—long neglected in view of recent 
é mphasis on smaller and smaller pack 
ies to meet the re quirements of sup 
posedly smaller families living in 
smaller houses and apartments 

The new trend doesn't mean a re 
turn to the good old days of putting 
in bushels of potatoes barrels of 
ipples and sacks ot sugal for the 


winter season, but marketing men ii 


nearly every field agree that shoppers 
are interested in buving foods, house 
hold cleansers, toiletries, health reme- 
dies papel products and hnaumerous 
other items in larger unit quantities. 
And there are 


successes among packagers who ire 


seve ral CONSpICuoUs 
capitalizing on the trend 

Several factors in the present econ 
omy are contributing to this chang 
of thinking 


1. On the weekly stock up shop 
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CLEANSER 


—__— — 


MARKET TESTS are being made by Colgate-Palmolive Co. for this large- 
sized can of Ajax cleanser, shown with standard-sized container. 


the supermarket the 

wife finds it convenient to pur 

idequate quantities ot staples 
the week 

| ive more money 

nd purses but also 

mel scious of values and 


theretore ripe for the “1 Ig economy 


Wider uss 


equipme nt in the 


ot mode rrh rie h itil 
home such is 


refrigerators with freezer compart 
ments that pr rmit storage ol! foods in 

quantities Modern kitchens 
Major 


WW ishing ma 


hy 


UVeT cupboard space 

nces including 

W ishe Ts 
} 


SOans ble iches 
i 


ind automatic dish 
dete rgents 
in large 


The old idea that the iveragt 


quantitie S 


nerican family unit is 
pe rtectly \ ilid In the 


getting 
smaller imme 
diate postwar vears, must now be dis 
irded. Our continuing high birth rate 


continues to astound the SOK iologists 


ind statisticians. The postwar newly 
weds are no longer a twosome, but 


more likely 


family of four, five 
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Size 
DEVILED HAN 


latest census 


Actually, the 


show the 


evel SIX 


hgures average American 


family is up trom 3.4 persons to 3.7 
statistically 
market 


investigating every 


persons—a significant rise 
5. In todays competitive 
manutacturers are 
opportunity to move more products 
and one obvious resource is the larger 
package 
6. Retailers, eager for larger unit 


sales, will push bigger packages it 
thev are fast movers 


Economy-sized packages it sub 


stantial price savings offer retailers 


with delivery service and charge ac 
counts an 


opportunity to compete 


more advantageously with the cash 


and-carry, self-service outlets 


Not all 


course 


products ot 


packaged 
are suitable tor profitable sell 
ing in larger sizes. It is largely a ques 
tion of frequency and quantity of use 
Soaps and detergents ofter prim 
example The entire soap industry has 
Monsanto Chemical 


with real 


been stirred by 
( O.S 
giant-sized pac kages for its All” de 


outstanding 


SUCCESS 


tergent for automatic washing ma 


chines For the supermarket track 
Monsanto packaged AN” in a 10-Ib 
carton—ordinarily considered too bi 
for a shoppet to lug home. For de 
partment stores, Monsanto put 25 lbs 
ot All” in re-usable 


with handles 


galvanized pails 
suitable for store de 
telephone order on charg 
iccounts. Backed by 
vertising budget \l] 
im the 


reached between $20- and $25-mil 


livery by 
1 $5.000.000 
] 


LTiTathadh = Saale 


giant packages reportedly have 


the chemical firm ir 
of the growing 
detergent market. The large package S 
offer the mark- up 
In Comparison with the sup rmarket’s 
7 to 10%. Spurred by this 

Monsanto has a new “All” 20-Ib pack 


The container is a polvethvlene 


lion, putting 


command of about 5 
advantage of a 359 


SUCCESS 


NEW 


derwood 


USES for Un- 
Deviled 
Ham as a main-dish 
casserole ingredient 
are being promoted 
by this 4!-oz. fam- 


ily size which joins 
the company’s long- 


familiar 2'4-o0z. can. 


bucket, re-usable as a 


wast 


plastic utility 
diapet 
baske { 


It won't be long before the big thre 


soap makers—Procter & Gamble, Col 


pail, garbage pail or 


gate-Palmolive Co. and Lever Bros 
inswer this challenge from the chemi 
cal industry All have 


tergents of their own 


improved de 
And these will 
undoubtedly be sold in competitive 
jumbo packages, also with re-use ap 
peal 

In tact soap makers generally 1 
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port that they are enjoying a larget 
percentage of sales in their larger 
sized cartons today. Women have dis 
covered that the small sizes are 
scarcely enough for the wash-day sup 
ply 

Colgate is currently market testing 
1 large economy size of Ajax cleanser 
pl bably the first time this has been 
done in the cleanser field 

It is difficult to separate price-sav 
ing advantages from the convenien 
appe il of the large-sized par kage; the 
fact is that they go together 

Between 35% and 40% of all tooth 
pastes are sold today in the 8-oz. tubs 
known generally as the economy siz 
Che other sizes are 3- and 5-oz. tubes 
This appeal is pitched on price sav 
ing—but there is also a convenienct 
factor in that the user need not make 
so many trips to the drug store 

Phe ay 


} 
ice cream, which has made striking 


ype il of the '-gal. carton 


gains in the last few years, is not 
only price saving but perhaps pri 
marily the convenience of having on 
hand the larger quantity which can 
be stored for days in a freezer com 
partment 

The Minute Maid Corp market 
frozen juice concentrates in three con 
sumer-sized cans—the familiar 6-0z 
le idet t 12 MZ and a 4-02 The 12 OZ 
size has been steadily gaining sinc 
it was introduced in 1951, according 
to the company, while sales of th: 
t-oz. can remain about the same, with 
distribution spotty. The appeal of the 
12-0z. size is entirely convenience, as 
no price saving is offered. The 12-o0z 
can sells for exactly twice the pric« 
of 6-0z. cans. Consumers, apparently 
like to mix up the larger quantity at 
one time to have an ample supply ot 
juice stored in the refrigerator ready 
for serving 

The William Underwood Co.'s new 
4!5-0z. family-sized can of Underwood 
deviled ham is an interesting example 
of a larger package prompted by con 
sumer studies indicating the possi 
bilities for expanding the use of 
deviled ham as a main-dish ingredi 
ent in casserole cookery in addition to 
its wide use as a sandwich filling 
As long as anvbody can remember 
Underwood deviled ham—a_ product 
on the market since 1867—has been 
sold only in 2%-oz. cans. Now the 
t%-oz. can has been introduced in 
iddition. With the larger size, the 
family cook has more than a cupful 
of deviled ham to combine with a 


casserole of macaroni. rice. potatoes 
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POPULARITY of 
package of General 
Foods Minute Rice is felt 


to be the convenience of 





15-oz. 


a “larger quantity on 
hand” rather than the 
considerable price sav- 
ings over the = smaller 


5-oz.-size package. 


DETERGENT 
BEAD FORM 


LARGER quantities of 
bluings which are re- 
quired for washing 
machines prompted 
the adoption of La- 
France 6-0z. economy 
size as a_ successful 
running mate with 


the small 2-oz. size. 


eat VON 


INCREASING SUCCESS of the 18-0z., giant-sized Post Toasties package 


is believed to be convenience to the consumer rather than economy. 


noodles o1 vegetables, or enough to 
prepare six hearty sandwiches. The 
new size offers unlimited opportunity 
tor the promotion cof new dishes to be 
made with deviled ham through news 
magazine food columns 
ind through radio and TV food com 


mentators \ 


papel und 
bonus feature of the 
Underwood family size is a key open 


The trend to larger packags Se lling 
units is indicated by several General 
Foods products In 1951 GF intro 
| | 


duced, in addition to its 5-oz. Minute 


Rice i 15-oz package which Is now 


IMPULSE APPEAL is the selling 
strategy behind Walter Baker's 
Farmington bars, good examples 
of large economy items, aimed 
at the housewife for putting up 
lunches or giving treats to the 
yvoungsters. Bars are marked 
into 16 sections, easy to break 


off into squares as desired, 


enjoying high COnSUME!I 
And while the 
i considerable price Saving ovel 


packag GI marketing 


neorle feel that it is actually the con 


icceptance 


15-oz packags repre 


I 


sents 


the 5-OZ 


venience ot i larger quantity on 


hand” that makes the large size popu 
las 
il 


Since 1952 GF has been marketi1 g 


i 6-02 LaFrance 


bluing package iS 
i successful running mate to its 2-0z 


size Here again is a case where 


] ] 


housewives cdesire to have imp! 


washing-machine supplies on hand 


created the need for the larger siz 
Walter Baker's 
colate and milk 


Farmington milk 
} 


chocolate with 
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almonds bars, in 10-0z. and 11-oz 
sizes, are good examples of products 
originally conceived as oversized 
items. Impulse sales appeal in the tood 
behind this 
Marked into 16 sections, 


the chocolate bars are 


market is the strategy 
packaging 
cellophane 
wrapped with a protective outer pa 
perboard sleeve printed with product 
identity and bold price spot The 
packages are aimed at the housewife 
for convenience in putting up lunches 
or offering a treat to the youngsters at 
iny time. The bars are planned for 
bre aking intO squares as desired 

In the beer and beve rage field there 
has been noticeable emphasis on 
bottles and over-sized 
cans. Schlitz, Schaefer and Rheingold 


are umong the big 


qu irt-sized 


names already 
heavily promoting the new “halt 
quart” cans. Some of the carbonated 
he verages Ih Cans are also appearing 
in quart sizes; the Mission line on 
the West Coast has four of them. 
Jumbo-sized glasses of jellies and 
preserves—up to 20 oz.—have been 
popularized by the re-use appeal ot 
big glasses suitable for iced tea and 


other cool beve rages. 


In de partment 


stores, giant-sized 
packages of facial tissues and hous« 
hold chemicals have gained favor for 
tele phon ind for mail orders by stor¢ 
deliveries 

Several ready-to-eat cereals are now 
in 1S-oz packages in addition to the 


S- and 12-oz. sizes. Among them are 


MINUTE 
MAID 


CONCENTRATED 


Kellogg's Corn Flakes and Post Toast 
ies. Gr reports tnat its 1LS-oz. Post 
loasue package Is enjoying mcreas 
ing success, but believes that con- 
venience rather than economy is the 
dominating factor behind the popu 
larity 

Large-sized packages offer several 
tangible advantages to the manutac 
turer in addition to increased sales 
potentials. 

l. Packaging costs are reduced by 
putting the larger quantity into tewel 
containers that require less produc 
tion overhead and mere handising mo 
tions to sell the same volume. How 
ever, some firms say that this does 
not alwavs represent an actual saving 
inasmuch as the product is offered 
most frequently at a bargain price to 
the consumer. 

2 Proportionately better protection 

is given to the product in a larger 
package particularly in the « ol 
paper or film packaging where the 
moisture gain or loss that causes d 
terioration is greater in the ise ol 
small package a. 
3. A better opportunity for deve lop 
ing brand loyalties is offered by the 
larger quantity — of product in the 
home for trial 

Great care must be exercised in 
inv decision to market a large econ 
omy-sized package. It must first be de 
termined whether a product can be 
sold successfully in a large siz Phe 


essential (jue stion 1s How b an 


MINUTE 


MAID 


*NCEnNTmATEO 


MINUTE 
MAID 


Oncewraaree 


CONVENIENCE is the appeal behind Minute Maid’s 12-0z. size: sales 


have gained steadily since its introduction in 1951. Leader, of course. 


is 6-0z. can. Sales of 4-oz. size 


steady, but distribution is spotty. 
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pos RATIONS 


On 


DOG FOODS have high frequency of use that makes buying 
in large quantities popular. Kasco Mills, Ine., has added 
a 25-pounder to team up with 2- and 5-lb. units, in self- 


opening, square-bottom bags printed in three colors. 


And a great deal depends 


ot product and how it is 


me le ading merchandiser It} 
tries field 


' , 
business by pushing a large 


“I can always get 


it In our company it is not 


Hand 


(consumers 


lotion is an 


don't 


Té isible 


want i 


that’s too big to handle, o1 
ntains so much product they 


it up before it goes bad. In 


run a too-big hand-lotion 
would lose business And | 
vhether the few cents saving 


ynsumer would compe nsate 


nconvenience of a_ too-big 


iste a different matter 


have daily use and a tre 


makes ill 


ot purchase that 


SIZE appealing 
vhen the otters 
definite Consumer advantages it must 


cted ind 


Piant size 


planne 1 to meet re 


requirements for handling and 


tailer 
display 
Certain of the cereal and_ biscuit 
pac kagers found out to their disap 
pointment a few vears ago that car 
too much height were not 


tons witl 


icceptable to grocers because they 
displaved conveniently 


Island and floor dis 


plavs may the answer 


] 
coutk no 


on the ives 


It has ilso been discovered that 
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sized packages. 


housewives will not return to buy 
more of a product in a package too 
big to be consumed betore the con 
tents, once opened go stale on the 
pantry shelf. That is one of the rea 
sons why cereal manufacturers gen 
erally have favored the variety packs 
of several cereals in one packags for 
markets in preference to the 


large giant sizes. This type of pack 


most 
wing is definitely more costly, but 
ipparently has the advantage of 
greater sales appt al 

Jiscuit manufacturers have solved 
the large-size problem with their frac 
tional pac ks—four cellophane wrappt d 
packages of crackers in one large 
package so that only one of the four 
need be opened at a time, while the 
others stay fresh in their heat-sealed 
wraps 

All products in large cans or glass 
containers must be considered from 
the standpoint of easy handling Larg 
glass containers may be heavy and 
unwieldy Sometimes they can be 
made more convenient by equipping 
them with handles, or by designing 
them for a good grip. 

Every packager has the opportunity 
to study his own markets in relation 
to consumer buying habits. And at 
this time, when there is growing in 
terest in large-sized packages, both 
for economy and convenience, there 


may well be heretofore overlooked 


PHOTO COURTESY OWENS-ILLINOIS GLASS CO 


EASE OF HANDLING is important consideration for large- 


1y-gal. glass container for Sta-Flo 


concentrated liquid laundry starch is equipped with bail 


for carrying and has a wide mouth for easy pouring. 


profitable ways to increase volume o1 
extend markets into previously unex 
plored areas by the use of this cu 


rently popular packaging strategy 


BEER 
ae 


| mu nay quae 
Amercoas dost fw 


Wa {fs on 


HALF-QUART cans (16 oz.) 
are being heavily promoted for 
beer. Here is F. & M. Schaefer's 
featured as 


new !o-qt. cans, 


“economy size.” available in 
handy 6-qt. cartons. New pack- 
supported with news- 


radio, TY 


and point-of-sale displays. 


age is 


paper, advertising, 
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A new kind of squeeze 


r Ra 


< ™ 


FOR PASTING, the all-plastic Le Page’s tube offers new 
appeal and convenience to children. Releasing the 
squeeze sucks excess paste back into the tube, thus 
keeping work neat and orderly, and avoiding muss. 


eXtrusiol 


il d spec 


desirable z 10 sI finish and, in part of the patented production proc 
functions t i I I i disk botto ess produces an exceptionally high 
Bodies a ‘ illv limited ing radian tiling, however, this quality of printing, in colors, with 
economically permanency and fine detail 
4. Bottles can be filled 1 ipidly ind 
conomically through the bot 
m prior to automat« 
he base section 
5. Extrusion lends itself to a wider 
hoice ot resins, offering special proj 
THREE PRODUCTS of Le Page’s now in CUT-OFF TIP obviates need for rties for special product needs 
the tubes. Pin-type closures are used on closure on small single- and 6 


The tube does not collapse ind 


two glues: a threaded urea closure on the double-shot tubes. This sampler voll up during use. but must he com 


paste. One of the outstanding features of helped Le Page’s introduce new 


: presse | like iL squeeze hottle tor each 

the new tube process is the excellent color package. Tapered tip can be in- | i 
z M expulsion hh aavantag In expellung 

printing, done by offset on a mandrel. verted and used as a_ plug. ' I 


me types ol produce s, but perhaps a 


disadvantage for other 


Le Page’s 

Phree types of Le Pages pastes and 
glue S tor home and shop are now ap 
pearing in the new  extrusion-fabri 


cated polyethvlen¢ tubes, filled and 


sa90vd3 


sealed on specially adapted equip 
ment which has been installed In Le 


Page’s Gloucester, Mass plant 


ILS 
PELUM 
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Extrusion-fabricated tube and bottle make their U.S. debut as 


colorfully printed packages for Le Page's glue. Cuticura talcum 


FOR POWDERING, soft-sided Cuticura bottle releases a puff of taleum 
with a gentle squeeze. Its soft blue color, with white touches and black 
lettering, graces any dressing table, All-polyethylene bottle is 
filled like a tube, but with a rigid disk to seal and form base. 


plas 
iuse of thei light we ight 


Stre noth 


ittracted to the 


Was 


and decorative pos 


bilities. It was also ipparent that 


plastics tendency to recover 


ilter squeezing would have 


tor Le 


ducts It would tend to pull back 


I 


Pages consume) 


inv excess ol glue OI paste ind leave 


the nozzle clean after use; it would 


prevent unsightly dents during ship 


handling and because it 


ping ind 


I 


doesn t roll up 


ilu ot the 


during use the full 
labeling would be re 
tained during the lifetime of 


the tube 


entire 


Le Page's also appreciated the nov 
Itv value of the packags and the 
lean, soft teel of the polyethylen« 
vhich it felt would appeal to con 
umers 

The « had to be sure 
f the strength of the thin-walled tube 


ompany first 


for there is scarcely any product for 
vhich “leakers’ more trou 
hlesome—and of its ability to hold the 


lesired paste S 


would be 


and glues over a nor- 
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shelf lite without 
phvsical changes 
ratory tests were 
period of several months 


raat company has now 


conducted 


made and 


chemic il Ol 


Shipping and lab 


over a 
The tact that 
adopted the 


new pac kages is evidence of its satis 


tactory pertormance on 


FILLER and sealer used 
by Le 


verted from a European 


Page’s was con- 


design, using standard 


LU. S. tube-filling head 
and radiant heat sealing 
in the crimping and 
sealing of tube bottoms. 


Rated 


Ll-station 


capacity of the 
rotary ma- 


chine is 60 a minute. 


the SE points 


COURTESY BRADLEY 


bottom filled and 


handled similarly to metal collapsible 


The tubes are 


tubes except that radiant heat is ap 
plied during the crimping of the bot- 
tom seal and to make a positive weld 
The seal is said to be leakproot even 
under extreme pressure No metal clip 
1S required, 


Filling and sealing are acc omplishe d 


on a single automatic machine in 


eleven-station rotary unit modified by 


the tube supplier from a Europe in 


prototy pe. Prine ipal change s were the 


installation of a standard American 


tube-filling head and conversion from 
the European system of gas heat to 
heat for 
Rated 
tubes per minute 


First to 


electric radiant sealing the 


tube bottom capacity is 60 


tubs 
now in nationwide distribution, is Le 


Page s White 


paste particularly designed for chil 


appear in the new 


Paste an ill purpose 


dren's use 

dolls 
Labeling is in red and blue on the 
white tube 


with s¢ rapbooks artworl 


papel craft sets and _ thi 


random 


opaque with a 


pattern of children’s names it hanc 


writing surrounding the brand and 
product names on the front panel ind 
back Its tun 
! Clean and 


making ta 


the suggestion on the 


to paste with LePage S 
safe! For pasting papers 
vors 


other 


mounting snapshots and many 
latter 
6-pt. size, is 
legible This 
threaded 


SCTeCW 


uses The copy in i}) 


proximately pertecth 
clear and tube has a 
deeply cut finish ind l 


red lire closure specially 


CONTAINER ¢ 
































SIZE AND LEGIBILITY of printing on back panel of White Glue pack- 


age are indicated by comparison with printed page of 9-pt. Caledonia. 


molded to accommodate the tube’s 
sharp deep threads 

The other two products now being 
market tested—Le Page s Original 
Glue and Le Page's Sure Grip White 
Glue—illustrate the use of a pin-type 
metal plug closure. It was thought 
that these quick setting 


might stick to the threads of a normal 


adhesive Ss 


screw-type finish and bind cap to tube, 

The finish tor the glue 
molded to 
either a threaded o1 


tubes was 
especially accommodate 
straight metal 
plug in the narrow orifice The screw 
tvpe was at first considered necessary 
for leakprootness, but after difficulty 
was encountered with a cadmium 
nickel screw eve, which caused dis 
coloration of the glue, and _ stainless 
steel and aluminum screw types wer 
found too costly, a_ straight pin ot 
iluminum was tested and found to 
perform perfectly as a seal, with 
vreater convenience for the user 

The tube for Le Page's Glue is 
particularly colorful, being made of 


vellow-colored opaque polyethylens 
with printing in red and black. 

rhe Sure Grip White Glue tube is 
printed in red and black on white 
polyethylene. Modified from the pre 
vious Le Page’s design for the prod- 
uct, the labeling includes informative 
copy suggesting household and work 
shop uses for wood, fabrics, paper and 
cardboard The reverse side contains 
step by step application instructions 
in some of the smallest tvpe ever 
printed legibly on polyethylene. 

\ third type of closure, applicable 
to smaller tubes consumed in one or 
two uses, is suggested by a sample 
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size of the Sure Grip White Glu 


which Le Page s has distributed ex 


tensively during the introductory 
period. This 4-oz. size has a closed 
nipple finish and is opened by cutting 
off the nipple with a pair of scissors 
A diagram and copy on the back sug 
gest that the “Double Shot” tube can 
be temporarily reclosed by inverting 
the cut-off nipple and toreing it into 


the opening like a cork 


Cuticura 
Both decorative and functional ad 
thin-wall 


vantages of the straight 


side, extruded squeeze-to-use bottle 
are illustrated by Cuticura Talcum, 
the first user. 

The extreme fexibility of the walls 
makes it particularly effective as a 
“puffer” package for powders, without 
any tubes, plugs or other special 
fittings. 

Appearance is pleasing and highly 
suitable to a cosmetic product. The 
tube which forms the body is extruded 
of polyethylene tinted a delicate aqua- 
marine blue. The shoulder and base 
are white and the package is topped 
off with a tapered, fluted polyethylene 
screw closure matching the blue color 
of the body. Lettering is black, with 
a pattern of white dots on the front 
panel suggesting falling particles of 
powder. 

Designwise, the Cuticura bottle is 
other 


its long, 


distinguished from cosmetic 


squeeze bottles by slender 
shape. It is 1% in. in diameter and 5% 
in. long from shoulder to base and 
contains 4 oz. of powder. 

The bottle will dispense a gentle 
cloud of talcum when squeezed in the 
upright position and a more generous 
quantity when the opening Is pointed 
single-hole 


downward. There is a 


orifice of l-mm. diameter which is 
integrally molded into the head of the 
bottle, thus eliminating the friction 
fit plug commonly required on con 
ventional polvethylene bottles of simi 
filled 
through the top This bottle is re 


ceived, like 


lar function, which must be 


a collapsible tube, with 


COMPARISON of the former conventional metal shaker-top ean for 
Cuticura taleum with the new soft-looking, soft-feeling blue-and-white 
squeeze bottle. The new package holds the same quantity—4 oz.— 
and is currently being test marketed at the same retail price level. 


(uticur, 


TALCUM POWDER 


# 
SOOTRES 
« 
Comeerts 


« 
BEAUTIFIES 
x 











FILLING of taleum is now semi-auto- 
matic, in bottle-supplier’s plant. Op- 
erator here is using a single head from 
a standard vacuum filler. Note disks which 


are later applied to seal the bottoms. 


ts closure in place and is filled 
through the open bottom prior to in 
sertion and sealing of the base disk t 
the bottle 

The screw-on polvethylene closure 
makes a tight positive dustproot seal 
vhen threaded onto the unusually 
s| irp, deep threads of the botth 
Opening and reclosing is smooth and 


‘ 


Potter Drug & Chemical Corp. of 


Malden, Mass., the manufacturer of 
Cuticura p1 ducts, has not completed 
merchandising plans for the new tal 
cum package, but initially it will be 
tested in several me tropolitan areas at 
ibout the same retail price as their 
present 4- shaker top me tal con 
tainer 


Filling of the Cuticura Taleum 


package is being done for the present 
n the plant of the bottle supplier, on 
i contract basis Phis type of operation 
was considered advisable during the 
initial stages because of the necessity 
for devel ping and testing special 


filling and sealing equipment, although 
this generally involves only variations 
from standard machines. Eventually 


the machinery will be available to 
pack iwers or contract packagers for 
use in their own plants 


Currently the Cuticura bottles are 
being filled semi-automatically on 


single-head unit from a_ standard 
vacuum filler designed for powdered 
products. Filled bottles are placed in 
racks open bottom up and a second 
operator drops the polyethylene bot 
tom disks in place before the bottles 


move into a special rotary sealing ma 
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SEALING is done on a specially developed automatic line, Operator 
in rear is placing a disk on each filled container, then inserting it 
in conveyor holder which carries in through the rotary heating and 
sealing unit at the right. Operator in foreground removes finished 


packages from the conveyor and loads them into shipping cases. 


chine which by radiant heat welds the 
base to the body. The base section is 
thick enough to give rigidity to the 
bottle at the base, just as the shoulder 
section of the bottle also is rigid at the 
top 

\ special unscrambler and feeder 
is now being installed which will auto 
matically place the base sections in 
the bottle, ahead of the sealer, and 
eventually the filling, inserting and 
sealing is expected to be one con 


tinuous, automat op ration 


CREDITS Bra n noluethuylen tubes 
nd bottles extruded fabricated and 


printed by Bradley Container Corp 
Viaynard, Mass. Le Page’s—Label design 
hy Samuel Ayres, Ir 687 Boylston St 


Boston, Aluminum plugs by Parker Metal 
Goods ( Worcester. Mass. Plastic clo 
ure molded by Armstr ng ( ork Ci Lib 
erty St.. Lancaster, Pa. Colton No. 175 
tube filler by Arthur Colton ( di 
vision Snyder Tool Engineering Ce 
3400 E. Lafayette, Detroit 7. Cuticura 
Label design by Samuel Ayres, Jr. Plastic 
closure molded by Mack Molding ( 
Ryerson Ave Wayne, N. J. Model D 


REVERSE VIEW of the sealing 
line, with close-up of special 
rotary heat sealer that aceur- 
ately positions, crimps and welds 


the base in each bottle. 


Vacuflow” filler unit by Pneumatic Scal f 3 
Corp Ltd., 77 Newport Ave., Quincy 71 ‘4 
\Vlass. Rotary sealing unit by MRM (¢ ere 
Tne 191 Berry St., Brooklyn 11. Auto th pe 
matic hottom feeder and inserter by ; 
Arthur G. Russell Co., Forestville, Conn x 


SPECIAL DEVICE now being © 
installed will automatically un- 
scramble, feed and position bot- 
tom disk on each bottle as it 
moves into sealing machine, re- 


placing present hand operation. 


‘AT i 
NESTLES 


PULL-TAB CONVENIENCE is 


achieved 


very simply with new machine 


which, while forming and filling glassine envelope, folds over the top 


and seals it 


easy opening. 


iny s 
handling 
brand 
installation 
12 machines, | 
esulted in 


| 


labor ana 


ne compal rt hic i 


ippreciabl ngs ot hye 


Vl 
ntaimers 


is cr mpared to the semi 


pre 


cedure | 


iutomati packaging pre 


\ iously 


One of the 


used tor this product 
many prepared foods 
Nestlé, Crema cocoa 
drink mix sold 
| 


la fountains and 


manutacture d by 


hot choc late 


largely through Son 
| Packed Itt 


lunch ( individual 
SeTVICE envelopes equipped 


ounters 
glassin 


with i pull tab tor easy opening thie 
oduct is quickly converted inte 


Li rit 


cup ol 


emptving the 
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with two spots of adhesive, 


One-cup envelopes 


leaving a protruding tab for 


are shipped in colorful counter carton, 


Z pack ive idding hot 


, 
vater and 


cup 


the powder 


liquid with electric mixer { 


the I rvice packag It lin 


vith an important current consume 


trend,® insures uniform flaver for each 


portion served maximum sanitation 


ind convenient inventory control for 


the fountain or lunch counter. In ad 
ditior the individual packages Suave 
need for 


choc olate 


time by eliminating the 


measuring the portions of 


+ I 
mix om a larger container, with Pos 


waste 


sible spillage ind 


Formerly this product was pack 


ged into pre fabricated glassine ri 


vetopes on filling lines consisted 


three station fillers, each line capabl 
ducing 150 envelopes per min 


L1Ti¢ cTCW included seven 
three ft whom fed the envelopes 
rie filles he ids while thre 


icked the filled packages into 100 


others 


Portior I ka Mc 


seventh girl set 
! 


boxes md 


count cartons The 


up the tolding display 
pac ked them into shiy ping cases 

In naking the transition to an aut 
ilation, the c mpany wa 


rested in retaining the 


matic mst 
particularly nite 
easy-opening pull tab teature 

ilies packags Sele 


which would forn 


ted was 
natic machine 
individual envelope from roll 


fill them 


] 
special 


I 
nism clic cut the pull tab 


nner that it 


and, with a 
in such a m 
( isily grasped fo pening 
ive \ 


~ these 


number of 
units have now been installed 
dle output of the Crema brat 
Ready milk cocoa 


| ich machine In nie 


tie line tabricates fills 


sweet 


individual ickages 
mits per rhinitite 
ne girl to set up 
ind pack the sealed i op int 
them. The filled cartons are placed on 
them to a 


ti COnVeyVO! which Carries 


central station, wher noth 


tor packs the output of ht 


ished 


ges from all machines into shi) ping 


cases holding six cartons each. Filled 
cartons are put through an automat 
and trucked t 
\ special feature of the Nestlé ma 
flatteniy iu nd 
stacking device attached at the take 
off point. The filled and seal 

lifted off the mach 

vacuum and carried through the flat 
distributes the 


is¢ sé ale I storage 


chines is an automatic 


elope S are 


tening device which 


powder evenly in the 


that thev will pack flat in the cartons 


envel pes S( 


waste spa \s 
they drop from the flattene: n 
racked Im a cork lined 


track so that the easily 


with a minimum of 
velopes are 
ope rator may 
pick up as many ol the envelopes is 
time 

One of the problems which had to be 


necessary at one 


solved in connection with the installa 
tion involved a satisfactory method of 


sealing the pull tab, which is formed 
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tNV th 


cutting operation 


ley 
elope Ss 


r die the 


mn 


shown by in accom 


panyin photograph this tab centers 

the back of the envelope and ex 
t ls slightly beyond the front sw 
face of the ickage, so that when th 


of the envelope is automaticall 


ifter filling, with the fl Pp 


the | 


folded down 
projecting edge of the 

vy be easily @ isped and I'fted 
t pen the package 


eneath it 


For st iling the pull tab, an adhe 
e was first tried and found unsati 
I tol Chis ipproach was then abat 
( ( favor ot a viny] seal \ 
plic d as a spot ipplic ition in the pull 


ib area, the vinyl resulted in a satis 


I { closure irrangement The ad 
| e is printed in continuous strips 
each side of the envy lope 

nk, but only in two small triangu 


dots at the top 


ry} papel web used with the aut 
iti ichine consists of glassine 
tock printed on one side by rot 
Gravure in One color red In One pass 
through the press with the pattern otf 
idhesive on the reverse side. On its 
I t lisplay surtace the finished 
ickage bears product identification 
ind a line drawing of a cup of hot 


a list of ingredients 
notation, “Re 
white letters 
inel. The back of the envelope cal 
ries a bold 


ong W ith 


1 the idy to Serve!” in 


erst solid 


against a 


TOW poll ting to the pull 


tab and instructions tor opening the 
package and preparing the beverage 
Protected during shipment by 
ift-off sleeve which includes illus 
trations for its proper ust the folding 
unter lisrlay unit s constructed 
ith parator which divides it int 
Ipper ind lower sections. each hold 


of the sealed envelopes When 
ck 


partment have 


iges from the upper storage com 


been used a remoy 


ible front display panel is lifted out 
] 


ilong with the horizontal divider, ré 


ealing the remaining supply ot pack 
ages and making them more conveni 
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ri ntly 


clude S 


| 


ina 


TWO OF 





Speed and convenience for Nestle 






cocoa-mix package result from 


yA 


_— 


MACHINES in 


60-a minute automatic machines 





Nestlé’s new installation. Fed from a 


single roll of pre-printed glassine (lower roll is in reserve), each machine 


does complete operation of 


forming, filling and sealing envelopes, die 


cutting the material from the web. The automatic operation replaces a 


semi-automatic method using pre-fabricated glassine bags. 


Ve llow 


icc ssil le 


the 


Printe d Ii re d 
art 


display 


I 


white 


Ith 


a folding die-cut riser formed 


from the top flap of the carton. An il 


justration 


ot a 


Nest] 


milk 


choc 


olate 


bat printed on this flap and acccm 
inied by appropriate promotional 
opy, Is visible after the front p nel 
has been removed to expose the re 
maining supply of packages 
CREDITS Automatic machine for forn 
n filling and ealing ingle-service 
kages by Bartelt Engineering ( 
1900 Harrison Ave., Rockford, Ill. Printed 
lassine paper for individual packages by 
Riegel Paper Cor} 260 Madison Ave 
New York 16, and Morrill Press, Fulton 
\ ) Disvlay rions for 00) unit 
kages by Robert Gair ¢ Ine 155 
I 14 St., New York 17 


j 


=) ls 


vy 
Se 
~~ 
L 





SPECIAL 
of 


picks up each completed enve- 


ATTACHMENT at end 


each machine automatically 


lope by vacuum, passes it hori- 
zontally through compression 
belts to flatten contents, then 
stacks it in take-off magazine. 
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OWE QUART LIQUID Mma 


FOREMOST 
; HOMOGENIZED | 


. vitamin O MILK 


anapa(s (e60s | (ae 


4 MELLOW MILK 


4 " 
a 


HOMOGENIZED 
VITAMIN “pe 


4 _ 
Woe 


raimiey E _foPEmos: DAIRIES, Inc 


ome 
[NEW 


STRONG TRADEMARK on new package (right) was 
recreated from weak-looking old symbol (left). Its easy 


NEUBALER 


















OURTESY & 


to remember and adaptable to all types of dairy contain- 


ers, as well as to promotional material. 


Southern Maid actually adopted an 80F/20SM package. 


PROPORTIONATE CHANGE to the new Foremost design was designated 
by a method of coding which helped to smooth change-over for the re- 
gional requirements where an abrupt change from local names would have 
been impractical. These drawings, using Southern Maid as an example. 


show how the deviation from a 100% Foremost package was interpreted. 








Sourieen Mao 
Uy 
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GRADE A PASTEURIZED 


GRADE W PASTEURIZED 


fomemos: cases imc 
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Fomemos! Oarmes imc »! fomemos! Oarmies imc 
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fomemos! oaimes imc 










20% FOREMOST 40% FOREMOST 60% FOREMOST 
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FOREMOST 


80% SOUTHERN MAID 60% SOUTHERN MAID 40% SOUTHERN MAID 20% SOUTHERN MAID 


| INTEGRATING 


ype is an era of mergers and acqui 
sitions. In the dairy industry, as 
in others, one of the big advantages 
of consolidation is the opportunity 
offered for advertising and promotion 
under one important brand name that 
evervbody recognizes 

And the focal point of this recogni 
tion, of course, is the trademarked 
design of the packags which shoppers 
learn to know and associate with the 
product they have seen advertised. 

When the trademark symbol does 
not exist, it must be created. Most 
often, however, in the case of con 
solidations there is a multiplicity of 
| 


trademarks which must be merged 


eventually into one strong identity 
ing mark 

Ot particular interest is the manner 
in which Foremost Dairies, In has 
achieved this objective 


M hic h 


merger with 


recently con 
Golden 


California, has 


This firm, 
summated a 
State Co., Ltd ot 
established a record of growth which 
in less than three vears has taken 
the company from its earlier position 
as the South’s largest 


dair company to its present stature 


inde pends nt 


as one of the world’s leading dairy 
enterprises according to the com 
pany'’s annual report. Under the strong 
leadership of Paul E. Reinhold, chair 
board, and Grover D 


president the 


man of the 
Turnbow dairy com 
pany has spread across the country 
from Florida to California and “is in 
a position to compete fully and ef 
fectively with the nation’s largest 
dairy enterprises , 

One of the first aims, as the result 
of consolidations, was to pull together 
the various sectional dairies and their 
assorted brand names. A coordinated 
packaging program was one of the 
essential steps in this unification 

After the selection of a leading de- 
signer, the packaging study began in 
1953 with an evaluation of the com 
panys trademarks. The one which 
stood out as having the greatest pos- 
sibilities was their lower-case “f” in a 
circle. Used for a great many years, 
it was known as the friendly “f” and 
while well known throughout local 


territories, it required a second ele 
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nent—the 

to make it 

trademark 
Pheretore 


em was to recreate this svmbol mto a 


Foremost 


identifiable 


OTD UTD Pini 
\ compl tely 


t seemed the first prob 


lesign that would mean something 
be easy to see, easy to remember and 
isy to idapt to all the shapes and 
sizes of containers and promotional 
material required tall milk cartons 
short cheese cartons, trucks, ete 


difficult 


is that of introduc ne the 


Phe second and most 


proble nh 


new desig 


1 on the packages of th 


numerous dairic sou 


the group Phe 
pack ives of various me wl 


iffiliated 
dairies were enjoying fine reputations 


in thei respective areas, such as the 


. Bridgeman Russell Co., Inc., in’ Min 
nesota; Southern Maid in Virginia 
Pennessec Dairies in Texas et 

° Any change-over on the part of these 


Diarse d 


local dairies would have to be 
on known public relations factors and 
the degree of acceptance of a given 


brand name in a particular area 


COLOREUL EFFECT is illustrated by 









COURTESY Fe 


COLOR PLATES 


ground for interest on wider packages. Each flavor of ice 


new parent poses problems in package design: 





Foremost has a formula that works 


Phe marany COMPany changes Heces 
sitated by the consolidations as well 


is t 


1 
| 


ve Changing character of the com 
nunities served indicated to manace 
Local 


brand preferences developed through 
( 


nent that it was time to act 


long vears of 1 ighborhood wsocla 


tions and sentiments, it was felt, were 


becoming less meaningful in view of 
today's shifting population new hous 
ing developments, new buying habits 


1 the promotion of big national 


brands in the dairy field 

At a meeting of divisional managers 
nd sales managers a definite plan of 
vhat was called “acquisition design 
ng vas established as a basis fon 


the Foremost redesign program 


The ultimate coal was what Vas 


ice-cream cartons, which receive basie design 






termed the LOO% Foremost pac kage. 
Phis implied \ completely redesigned 


package void — ol UN 


acquisition 
brand Names 

To have put the new LOOG Fore 
most design on every package bryanyie 
howevet would have been 
Caretul 


quired to make allowance fon gradual 


cliately 
impractical. study was. re 
change over by certain dairies because 
of particular regional problems Con 
sideration of local marketing situations 
involving the new dairies and their 
customers became the watchword 
\ most 


Was developed that kept evervbod\y 


unusual scale of change 
happy and at the same time reduced 


i most complex problem to simple 
understandable form. A method of 


treatment with horizontal line back- 


cream has an identifying second color. 


GRADE TW PASTEURIZED 
Milk 
Foeemos: carmen sac 


see 


Me ay 


FRIENDLY 


milk 


cartons, 


fo £ 
aamoer ’ foremosr 


MOMOGENIZED eens 
BUTTERMILK 


MOMOGENIZTED 
VITAMIN ~D 


Milk "rem 


. 
*STevunizen 


Irade-name identity is 


OREMOsr 


CNOCOLATE 


in cirele dominates all packages as shown by family of 


strengthened by further use of 


symbol and product designation on gable of carton. Flange carries price 


spot. Basic color is red. with distinguishing product colors. 


(q 


foremos' 


x 


SJ, 


LO] 


re s 


6BOS\ 60F 40SNM 


the 
while 
South 
the 
the 


with 


Carry 


utline 


uppel ar rT 


' 1) 1 1 
ont pane mid have show! 


full Southern Maid trademar\ 


{ in Phare 


product 
I 


ippe cll 
name Pas 
It should be 


not 


1 ited 


expressed In 


WCTE 


percentages but 


heures estab 


FLEXIBILITY — of 


de- 
sign is by 
its application to vari- 
ous sizes and shapes of 


the containers used. 


lished tor gene t interpreta 
tion 
With the far-flung 


this function lized 


| oremost miter 


ests means OF COT 


veving degree of design importance 


i various areas orked very Wel 1! 


correspondence tele 


I 
conversations witl il 
the 


simple grams 
LITTLE 


final re 


phone 
diate understanding ol 


sults cesired 


An excerpt from a typica 
letter Gle Weld Ne 


mavel 


rth 
sales m Di 
Volkwein,. vice pre ident 


] 
iSliy 


vel trom 


west division 
luth to E. 1 

shows how « understandable the 
codes 


are 


Wi ir¢ OM if Lie 


Dasit 
20BI1 


most—20 


Foremost design o1 SO] 


| 


DatSIS 


| 


IVCmMall 


signifving 


Russell 


Bri 


evervbod\ Was aware 


lye mg ace omplishe a 
ot kore 


mosts public relations de partme nt, 
cooperation with divisional 
| 


managers, determined 
] 


amd 


By use this code svstem 


operating 
the ( 

change trademark e1 
quired for their particulat 
the 


smooth over change 


} } 
new design is D ( th 


Because the 
the the 


he idqu 


simple job ( procurement 


department irterec 


Francisco, has been made 


( ostly 


] 
plex change 


plat 
necessary for the inclusior 
issortment of brand names 
ire now effected at minimut 
Description of design 

Fore 


ilmost 


Comparison ot old and new 


most package S shows how the 


le Ve lope 


friendh 
with the 


mnie aningless old ce SIgTi Was ¢ 
forceful Phe 


“ft” used as letter 


into a symbol 


an initial 


the 


company name in bar of 


CTOSS 
the circle quickly reflects the parent 
trademark. The comple te symbol gives 
immediate identity to all pac kages it 
the and is 


| he 


separated from the 


family flexible for use 
kore most 


letter 


iny SIZ¢ hame Was 


for 


initial 


size reasons 


The trademark i bright 


rea 


appe irs ih 


cheery On all packages 
trucks In the ( 
] 


| 
bac K¢grouna ¢ 


display 


‘ 


materials and 


milk 


for 


ase 0 


re d 


cartons are 
Grade A pasteurizec 
blue 


brown 


Due 


hom« 


genized buttermilk green 


chocolate cottec deep chrome 
to local marketing cor 
\ carries the 
the 


1 
homogenize a sis 


vellow 
ditions in Texas, Grad 


Foremost trademark in red and 
background It blue 
red throughout 


This arti li continued on page 238 
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SUCCESSFUL Barton box illustrates distinctive shape, “padded” cover 
that fits into container flush with curl on base, handy knob for open- 
ing. Smart design in primitive colors against black background makes 


an eye stopper and re-use container that will stay around a long time. 


Contoured canister 


Barton's distinctive new package for 


chocolates is first of its kind 


made in U.S. by new. economical process 


Yor years certain English manufac 
I turers have been noted for thei 
spe ially shay ed decorative metal 
luxury canisters used for packaging 
chocolates, fruit cake, tea, ete 

hese im] orts, gene rally ce signated 
in the trade as “bulge cans re 
portedly have always been made up 
until now by a spinning process This 
method is not only quite slow, but 
r¢ quire ] al conside rable amount ot 
hand labor, which has made domesti 
manutacture impractical because of 
costs 

Ot special significance, therefore 
is a new handsomely lithographed 
Ame rican made contoured metal] con 
tainer with padded cover adopted by 
Barton’s Bonbonniere, New York, as 
its package tor an assortment of con 
tinental chocolates. 

This new can represents a newly 
developed method of manufacture 
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re ported to be much faster and mor 
economical than the spinning method. 
It should open up many new appli 
cations for decorative metal canisters 
mong users who previously were 
limited in selection by the high cost 
of imports. 

Although full details of the process 
on Which patents are pending, have 
not been disclosed, the manufacture) 
has indicated that the containers are 
produced by forming the lithographed 
sheet metal by means of dies under 
pressure. The cans have smooth con 
tours, since the ridges sometimes 
caused by a spinning tool are absent. 
the result of 


more than a vear’s development work, 


The new containers are 


it is said. 

The shape of the Barton can and 
the surface decoration are the work 
of Barton’s art director, Emile Altman, 
one of the original founders of the 


Altman & Kuhne candy firm in N« 
York whose packages SOTnE year’rs 
back were CONSPICUOUS in MopERN 
PacKAGING’s All-America Package 
Competitions. 

Aware of the re-use appeal ot 
decorative metal containers, Barton's 
wanted something diiferent from the 
usual round canister. These new con 
tainers with curved body and con 
toured lid, equipped with a handy 
opening knob, offered the distinctive 
appearance the company Was looking 
for 

By colorfully decorating this con 
tainer in a petal motif of bright primi 


black back 


ground, Barton’s has achieved a candy 


tive colors against a 
package with striking impulse sales 
appeal and one that anvbody would 
be likely to keep as a candy or trinket 
box for a long time. 

Brand and product identity are cai 
ried unobstrusively, letter by letter 
in the multicolored petals of the de 
sign, which does away almost entirely 
with the , White 
veins in each petal that carry the let 
tering soften the effect of the vibrant 


colors. 


commercial look. 


Further identification is carried in 
the continuation of the design around 
the curved sides of the container 
skillfully maneuvered so that no mat 
ter how the lid is placed there is no 
feeling of design interruption 

The padded cover, Which actually 
consists of a flat-surfaced metal lining 
inside the contoured exterior, is con 
structed so that it fits into the can 
flush with the curl of the base instead 
of outside in the manner of traditional 
lip covers. The black enameled knob 
is affixed to the exterior surface be 
fore the two sections of the cover ar 
ioined, so that the fastening is not 
inside th completed covel 
The interior of the 


visible 
container 
enameled in white for a clean, hvgienic 
appearance 


While th: 


first commercial application of this 


Barton package is the 


new tvpe of container, a number of 
other firms in the candy, baked goods 
soap, tea and hosiery fields are said 
to be considering variations of it not 
only in the 7i-in. diameter, as used 
by Barton's, but in a 10 in. at various 
heights and also in oval shapes with 
convex profiles which are now po 


sible with this new process 


Crepir: Contoured bulge cans developed 
and manufactured by Pioneer Can (¢ 


In Highland Ave., Clifton, N. ] 
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supe! snattned push- urtr 


IS 18 the big que sion confronting 
packager today in the billion 


cosmetu ind toiletri« 


from the theatrical 
sht down to the 
tarlan toothpaste 
DUSINESS 
nturous 
mon that Gemand Ww Strate 
behind the beautitul pac kaging 
has made this industry one of the 
in American merchat 


intends to « xp! nt new pa k 


possibilitic s to the utmost to he Ip ( 


ird the spu illing }! Ure 
lustry which has grown tr 
rth 
it the turn of the century to last yea 
record-breaking more than $1 billion 
result of pack 


iged products ot modern 


p! ictically ill as the 
American 
manufacture 

LD spite a slight leveling off in sale 
during the first half of 1954, the long 
range prospects of an upward swing 


the increasin 


PHOTO BY CARMEN SCHIAVONE, COURTESY AWCETT PUBLICATIONS 


MCcomes 


retail distribution, each of whicl 
ow of new pack turn has had its special Impact 


products and annual ad par kaging techniques 


vertising support which will easily It has been based on a record of 


reach $50 million this vear 


packaging that has extended markets 


into entirely new product fields. By 
Historical pattern direct 
that characterize 
metics and toiletries industry is based feminine pro lucts, the 


masculine pa kage stvling, in 


The impressive growth of the cos contrast to the frills 


industry has 


m a history of changing patterns it proved—to the tune of $150,000,000 


Prestige appeal 


EXPENSIVE PERFUMES flourish in package settings of drama and fash- 
ion as exemplified by Christian Dior’s Grecian urn bottle offered with re- 
fills so that the expensive bottles need not be disearded. 


“Designed to 
dazzle” are 


Faberge’s unusual-shaped bottles with impressive gold- 


etched stoppers and gold and white case lined with luxurious velvet. 


(og 


FRBERGE 


2 


~ 


> 


-— 





andqd cosmetics 


The billion-dollar industry built on packagin y 


must make its 


. 


© 


without losing its glamour-aura basic appeal 


immual sales in mens. toiletries last 


vear—that toiletries and tragrances ar 
no longer exclusively aw yman’s realm 
The package success of men’s lines 
like Shulton’s Old Spice, Seaforth 
John Hudson Moore, King’s Men and 
itthers have created the 
millions of 


} 
( 


naSes 


impulse fol 
gilt 


women for 


dollars worth of 
ry ught by 


pul 
mens 
| 


LIS¢ ind 


more millions that men buy 


today tor themselves 

\ growing market in toiletries spe 
packaged for children IS 
$5.000.000 — re 


( ific lly 


Ll] 
roughly 


estimated at 


tail, with more possibilities indicated 


by the 


hrms adding 


increasing number of cosmetic 
children’s lines 
Originally th 


| 
! 


drug store was il 


outlet for 


most the sole 


perfumery 
powders, lotions toothpaste and 
the like Phen the 


the department 


race 
industry moved into 
store with an ever 
expanding list of products—new fra 


make-up 


liquid nail polish, hair preparations 


treatment lines 


Yrances 


supported by larger and larger na 


] 
tonal 


ive rtising budge ts that created 


the “snob” and fashion appeals for the 


Dig brand 


prestige names featured in 
elected outlets 


The rise of the 
sented the 


variety store pre 
opportunity for expansion 
of popular lines into mass markets 
During the early *30s the in 
the 


multitude of small-sized packages by 


came 


vasion of five-and-tens with a 


means ot which some cosmetic manu 
facturers achieved sales volumes they 
would probably neve! have reached 


New 


spec ializing 


otherwise cosmetic firms ay 


peared exclusively in 
packaging for distribution to the va 
market 

Simultaneously with all this was the 
the 


selling method—today one of the top 


niety 


growth of house-to-house direct 


five ways of selling cosmetics and re 


quiring another distinctly different 
pac kaging approac h 

Now supermarket selling adds one 
more class of outlets to the distribu 
tion pattern 

Percentagewise, these leading types 
of retail outlets stack up in sales today 
ibout like this: Drug stores still lead 
with 32% of the dollar total. Depart 


ment 224 


stores are second with 
House-to-house 


tor 18.3% 


canvassing accounts 


variety stores, 52%. Grocery 


store and supermarket sales—within a 


or the ‘self-service look’? 


UTILITY COSMETICS require the same fast brand identity and quick-sell- 


ing features demanded for 


soups 


and breakfast foods in today’s self- 


selection markets. Richard Hudnut was a leader in recognizing this tech- 


nique. Note how product uses are emphasized on Hair Repair package, 


how time-saving feature is stressed with “Quick” home-permanent carton. 


Sick 


( 
c 
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play today for supermarket dollars 


INDUSTRY SURVEY 


tew vears—have edge d up to an amaz 
ing 15.5% of the total. 

From a packaging standpoint, the 
result of all this is a growing aware 
ness on the part of the 950 cosmetics 
and toiletries manufacturers that ther 
be a distinct and radical group 


than 60 different cos 


must 
ing of the more 
metic product classifications in rela 
tion to the special kinds of packaging 
pricing, merchandising and advertising 
required for the particular retail out 
lets where each gr up Is to be sold 

For had 
unprecedented success in tood 


minting 
tooth 


have 
the 
outlets now acc 
for something like 60% of all 
Likewis« 
other staples are going into the market 
basket along with breakfast foods at 
the rate of 30% of the total retail busi 


certain 


instance, dentifrices 


store these 


paste sales shampoos and 


ness ot brands 
Shoppers like the convenience of 
selecting from the shelves what have 


come to be known as “utility” cos 


metics. Packaging of these items has 
been sharpened for faster brand iden 
tity and quick self-service selling. Th 
manufacturers of these products are 
tech 

’ 


SsOUpS and 


almost the same design 
the 


soaps. Trademark recognition is being 


using 
niques as makers of 
stepped up Full-color pictorial effects 
have been adopted to attract the 
shopper's eve. Package copy includes 
the selling points and complete direc 
details that are 


in the absence of clerk service. Small 


tions tor us« essential 


items are being packaged in multipl 
units to add the bulk that discourages 
pilferage 


as well as to promote the 


larger sales unit that supermarket 


operators favor. 


Similar 


for today’s pac kages destined for drug 


techniques are employed 


and chain-store selling even for de 


partment stores osts of 


as mounting 


See Dru Cx 


metic Industry, De 





overhead and the shortage of com was one of the first among the prestigs 

pete nt sales he Ip force selt service and houses to rec ron Ze this trend which 

self selection deeper into the retailing is spreading rapidly throughout th 

economy industry 

Striking examples are the current ae 

packages for Richard Hudnut haii The counter-balance 

preparations which have shed their In the enthusiasm for thee 

( cosmetic look ind taken on a packaging techniques however it 
service look Richard Hudnut should not be forgotton that there are 


still large ireas in the cosmetic in 
| 


M 


© PINCE. MATOMABEL es seneaes t 


age that strongly  in- 


ae m * eS a fluenced trend to fra- 

Sd in‘ grance collection pack- 

; ' 9 ‘¢ i % atin te beosconnr ee quan- 
: Zz» 


tities. It continues sue- 


cessful, vear after vear. 


LOR” BALTIMORE PRESS 
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BOXED PROMOTIONS of matched nail polish and lipstick colors have 
aided Revilon’s rise to an annual volume of $30 million. Company is using 
full-color printed folding cartons as the packaging for its flagrantly 


fancy named and illustrated current combination called “Kissing Pink.” 


dustry where this kind of packaging 


is not vet, and pe rhaps never will be 
completely feasible 

Behind the tough, cold-blooded 
strategy ot this great industry is a 
vast psychological realm of make 
believe. In faney words, it is some 
times called psycho-therapy In every 
day language, it’s “glamour.” It is re¢ 
ognition of the fact that a woman 
buys a lovely fragrance i new color 
ot lipstick a special kind of facial 
cream because she wants a lift, and 
that in many Cases the influence is 
imaginary, not real 

The cosmetic industry has grown 
to its billion-dollar stature in large 
part because of its ability to capitalize 
on the universal desire for self im 
provement Glamour and fashion ip 
peals have been the strongest motiva 
tions in developing new markets for 
hundreds of new perfumes, fragrance 
products make up items facial 
creams, nail preparations, hair tints 
ind) such Chese promotional forces 
have made some items almost man 
datory accessories to every woman's 
daily grooming. Lipsticks, for example 

purely decorative prescribed by 
custom—are used by 99% of American 
women 

In all this the package is the instru 
ment to throw the aura of glamour 
round the product. A famous per 
fumer, a few vears ago, tried to sell 
in expensive perfume in a_ plain 
simple package it popular prices 
heavily promoted along the line of 
Why pay for fancy packaging?” It 
Hopped ; 

Today, a woman may pick up her 
utility cosmetics along with her gro 
cery items, but consumer studies show 
that she still pre ters to shop tor glam 
our in more-glamorous types 7% out 
lets. The grocery store, with its large 
traffic and low cost, its “take-it-on 
leave-it racks, is incompatible with 
an atmospher« of fashion, elegance 
and romantic make-believe. It gives 
no opportunity for explanation ind 
demonstration 

It must be remembered also that 
something like SO% of all perfumery 
and sizable quantities of many other 
cosmetn products are purchased as 
gifts. This is another reason why in 
triguing, decorative packaging still 
has a big place in cosmetic merchan 


dising 


Where are we heading? 
Nobody can predict where present 
trends in distribution will lead. Un 


doubtedly some firms will be hurt by 
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further dilution of outlets; others will 
gain. Recommended for every pack- 
iger in this business is closer study of 
markets to determine where a product 


can | 


e sold most successfully and to 
package it accordingly. If it fits into 
the functional, utilitarian category, its 
best future may be in the food store 
or other self-service outlet and_ it 
should be packaged to meet the chal- 
lenging competitive requirements of 
such outlets. 

If it is a glamour item with snob or 
fashion appeal, then its success will 
depend upon how well its packaging 
distinguishes it from competition in 
that field. It should be recognized, 
too, that the so-called carriage trade is 
different from what it used to be. It’s 
extending to a larger portion of the 
population with larger incomes—a 
group whi h has become accustomed 
to the quick tempo of self-selection 
shopping and likes it. 

If the product is primarily designed 
for giit selling, then its appeal must 


be based on the novelty, attractiveness 


and impulse motivation demanded in 
that sphere and it must be planned 
within the prevailing popular price 
range for gift purchases. 

Often, when a new packaging trend 
gets under way in an industry, there 
is a tendency to look only in that di 
rection. What the cosmetic industry 
needs right now is some clear thinking 
ibout packaging for the 85% of the 
cosmetic market still outside the food 
store area. Expansion into 20,000 
supermarkets and 350,000 independ 
ent grocery stores suggest astromical 
possibilities but there are already 
signs that these enticing prospects 
should be ipproac hed with reasonable 
caution iwainst over-distribution 
which the consuming public cannot 
support 

There are undoubtedly instances 
where it could be a case of losing the 
bone in the mouth for the larger re 
flection in the water. Many factors in 
packaging underlying existing areas 

cosmetic retailing need sound re 
viewing ind should not be ne elected 


in view of the supposedly greene 








retailer is looking for ways 
to cut overhead by reducing costly 
inventory Cosmetic manutacturers 
can yaise their own selling position by 
helping the re tailer to accomplish this 
In the case of lipsticks and nail pol 
ishe S tor example, there should be a 
complete re evaluation ot colors and 


shades. No longer does today’s retailet 
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aids the 
beauty 
sale 

































































PURSE-PACKAGE com- 
bination carries Coty 
cream powder and Coty 
lipstick in a_ plastie 
ease fashioned like a 


miniature hand mirror. 




















































































































































































































SWIVEL-TYPE con- 
tainer for Yardley col- 
ogne sticks enables 
user to apply solid col- 
ogne without having to 
handle the stick itself. 


BACK AGAIN are Pond’s popular-priced combination gift- 


set boxes, absent from the market for several seasons. 


want to stock 21 brands 


ot lipstick l Year in, vear out the 
15 to 30 different col TS Mavbe he 


} shades in fa 


search goes 
on for ideas that will hit the big time 
There are 


ind conspicuous 


aoesnt want so many 


many examples ot rapid 


I 
powders o1 SIZesS ind varieties of tacia based on 
creams and colognes either. Ba g pack iging. Such packages otten start 
does not lend itself t seul whole new trends in packaging 


success 


variety 
’ 


selection selli G 


The cosmetic business is like 


The industry's famous leaders 


show business. Fortunes can be mad Dr. Jules Montenier, with his pi 
wit] I t. And they n b oneering of the polyethylene squeez 
flop bottle for Stopette in 1947, has not 

t pac kaging—co ol onl revolutionized the deodorant 

m the ave 


business, forcing nearly every major 


inuftacturer s petitor into a similar pac kage, but 
osition of his own product 

it p pl ice in the deodorant field 
And his courageous venture had a pro 


way Deodorant Pack 
Mopern Pac N« 





Py fain Dusting 


DUO SETS are in high favor. Charles of the Ritz combines 


cologne with dusting powder, box of tale with soap. 


tound efttect on the marketing ot 


2.000 other products which are now 


consuming trom 200 to 300 


million 
polyethyl ne bottles a year 

Shulton’s Old Spice for Men, which 
today reportedly 


] 
sells more bottles ot 


shave lotion than any other brand i: 


s il 


American drug and de partme nt stores 


grew as a result of a few quaint little 
sketches of pack iges that were pl iced 
on the desks of cosmetic buvers in 
1937. Within two ye this <¢ 


pany almost solely « ie 


m 
ppt il of 
its package Ss, was grossing 535,000,000 


i vear and today it has | 


t DUSITIESS 


worth many times lemon 


strated among 
how simplicity 


masculine tp] 


COUNTER AIDS are essential in today’s selling. Pond’s uses colorful display cards tying in with ads for self-service sell- 


ing. Liquinet liquid spray hair net is offered as a deal 


regular size in metal aerosol and week-ender in 


squeeze bottle. 


Harriet Hubbard Ayer promotes new compressed face powder in popular plastic purse case, as a deal with lipstick. 


ve 
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MONKEY BUSINESS 


idea for three Richard Hudnut essences. 


build a world market for quality 
products in the dollar-and up 
icket 
Ith Warren s 
ilar-priced liquid nail polish 


mens 
Price bi 
leadership in 


id its beginnings in this com 
packaging of Cutex for the 
ns in 1931—opening up on 
markets for nail 
Incorporation of — the 
brush as part of the plas 
( 1ancipated the bottle 
rmer carton pe rmitting the 
the beautiful shades 
] 


A clever fingernail 


est new 


permitted 


the ¢ 


spraying witl 


nsumel could 


provides a gift gimmick 


aycade 
wll nAlnullt 


CRE 


SPARKLE-DUSTED 


for Caseade bath 


visualize how the colors would look in 
use. This method of packaging estab 


lished a trend that every nail-polish 


firm followed until La Cross’s squat 
bottle long handled 
trend in 


with “plume’ 


brush started a new 1948 


Northam Warren, 


} 


in advantage 


however, regained 
again with a package 

he ‘Spillpruf” bottle introduced in 
1949 

In perfumery, Prince Matchabelli 
with its crown-shaped bottle, created 
a trademark that 
takable identity without a 
label—in fact This 


company was also first to pop larize 


establishes unmis 
any whe re 
1 

without a word 


1 
tr rance collection packages in minia 


H 


sleeve 


cologne. 


Nate’s 


gifts. 


TRAVEL KITS like 


ring up sales as bon 


Jean 


voyage 


ture purse-size quantities—a packag 
ing procedure that started the entiré 


movement away from the old-style 
set gift boxes toward the small 
oitt package Match 


abelli’s miniature hat-box par kage has 


novelty Prince 
continued as one of the most success 
ful gift packages in the industry—r 
designed each vear tor new impulse 
interest 

The sharp gain of 16%% in shaving 
cream sales last year, the Toilet Goods 
Assn 


ierosol packaging again demonstrat 


reports, was largely duet 


ing the power of the packags to win 


new markets. The development of the 


glass aerosol and a new aerosol re 


I Mate 
H f Fam 
1952 104 


FRAGRANCES thrive on name promotions that offer visual appeal for the packages, such as 


the Tahitian tapa-cloth design for 


ful modern art forms for 
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Helena 


“Fourth Dimensions” 


Rubinstein’s “Noa, Noa;” 


@.. 
Ho, 
Wr) 


Gourielli’s 


success- 


: Lentheriec’s intriguing name. ““Adam’s Rib.” 





( Vike Vice 


SHAV! 


VEN'S TOLLETRIES account for a sizable slice of the cosmetic busi- 


ness. Shulton, a leader which paved the way with good taste and strong 
masculine appeal in packaging, this year adds Old Spice Electric Shave 
to its line. Lentherie’s Steak and Ale cologne and after-shave lotion are 


teamed up in a handsome gift box for Christmas selling. 


ting and trying new types 
is quite frequently 
ct that has the 


important com 
I 


the large 
nk with the 


] 
cqern me 


bottle filling 
cartoning and 
facilities such 
is those w Helena 


it cosiyn 


WI tpp! 
Rubinstein 
Long Island; the 
lant it ¢ litton N ] 


Shult np ind the 


Mennen plant at Morristown, N.]., are 


showplaces of the packaging field 
Cosmet packagers too, have been 
unusually skillful in developing 
chanical flexibility to handle the wid 
irrety t SIZ shapes 1 stvles of 
packages required in this 
field. They rert in setting up 


techniques for hand 


dy namic 


( thi ient iSsel 
i-automat eravions re 


applic 


ot glass stoppers et 


YOUNG-MARKET emphasis is indicated by the appearance of new children’s lines: 


and Richard Hudnut’s “Young Folks.” including shampoo, bubble bath. cologne 


Hlameur see 


+ let 
* Hh ements 


Chere is probably no industry wher 
products 1S 


reflected more quickly in pa kKaging 


there is Mncreasing 


the changing pattern 
Each veal 


number ot cosmetic rducts [his 


fall will see all ay lane 


st ks 


tints 


taster-setting hai 
cleanet le ising ¢ 
min creams hair removing 
and pimple-killers for teenag 
Some of these are tads 
only a few seasons, like 


stocking le vg 
igo. Others are 


lotions ot 1 Tew yvears 
good sound items like 
home permanents that vain new users 


vear after vear. The sounder they aré 


the keener grows the competition 


among the brands placing heavie1 


selling burdens on the ge. Con 


sidet lipsticks used by 


ilmost ill 


women \ three corners | hattle :< 
raging between two of the ¢ estab 
lishe d names H izel Bish yr) 
Revlon Products Corp 
omer, the 
lette ( 
I! llion 
stick Viv 

As the competition 
percentage ot LISers 
Fashion mag 
that if every 


| pstick coulk 


sonable and | : t 


j ; 
Heauty 


ther 
nd hand 
treatmen ; ! nen t 
lias : 

the nat il volume 
( yuld ( pa ‘ vill 


Hon nm 
1O ve 


make up 
SOTTIE 


osmetics 


essfully pach 


notion 


Tussy’s “Budding Beauty Glamour Set” 
and “Easy 


Clean” for hands and face. 
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The look of leather 


‘Thev re actually smartly printed 
paper labels. but they automatically 


4 


suggest Lexol for leather products 


ike s§ many such specialty prod by stvie shape ind extent of siz 
l, t ind on the back shelves of range \ stock tall evlinder bottl 
| irtment ind specialty stores was selected since in iddition t 
Lexol, a well-known type of leather modern styling, it afforded a famil 
ditioner, was formerly sold in what range in a design without tapered 
be best termed a utilitarian pack sides. thus making it possible to apply 
Amber bottles—with an out a full-sleeve, guillotine-cut label bi 
<ied label—were used because of machine. Amber glass was first con 
their low cost and value in protecting sidered for additional light shielding 
the product from direct light rays but was rejected because of the sup 
When a company wants to widen plier's requirement for special order 
ts dist tion and get front counter minimum runs and because the tull 
play in the better stores, the old wrap-around label was its lf an effec 
ist inevitably give way to a tive light shield 
mart package with a_ high-quality Of the numerous designs submitted 
k. That was recognized by Brvant the label selected was a brown back 
Halsey, president of Che Lexol ¢ rp eround with a white “stitch” borde 
Caldwell, N | as one of the first to simulate leather. This was favored 
requirements for preferred counte1 because of its modern styling, un 
splay in these stores cluttered appearance, product associa 
Of course, the packages still had to tion with its uses, prominent shelf 
guard the contents from light rays ippearance good legibility and suit 
ind lend itself to 1 ipid family identity 
Before deciding on the most suit , oe 
in cmaiiialeies mutual types ‘nclud CONTRAST the utilitarian look 
g plastic metal, glass and aerosol 
were studied Despite all the desirable 
perties if polvethylene containers 


the pl duct tended to soften then 








Aerosols did not seem especially suit 
ipplving a product like Lexol 


Litl Og! iphed cans would under cel 





tain conditions, rust and spoil the 


pr duct unless a very heavy tin lining 





were used 
The search finally turned back to 


glass containers, which, while they 








obviously do not have the desirable 
light-weight and non-breakability 


properties ol metal or plastic, would 


luct prot ction, reasonable 


provide pro 


I vie | 
price and smart ippearanct 








On this basis, the company decided 


1 


to package the first three sizes, the 
1-- 8- and 16-oz. sizes, or those most 
generally sold to the retail trade, in 


glass. Metal cans with a 1%-lb. tin- 





plate coating were selected tor the 





iart and gallon industrial sizes 
The P| wee ot bottle Was dictated 


OLD 






ability for display in all tvpes of stores 
I 


to exclusive specialty stores. It was 


ym mass-market, self-service units 


felt that it gave a desirable masculine 
appeal despite the use of a_ bottle 
often associated with cosmetics. There 
is rough stencil lettering of the prod 
uct name, Lexol. Otherwise there is 
i. minimum of copy on the label, with 
the exception of a back panel explain 
Ing the pi duct and its uses 

It was obviously necessary to cre 
ite a shelf-display _ fixtur which 
would be as smart looking as_ the 
package itself. A striking effect was 
ichieved with a combination ship 
ping display carton which is predomi 
nantly black to match the plasti 
ps of the bottle), includes informa 
tive copy In tan to match the pre 


dominant color on the label and ha 


Ca 


the product name in rough = stene il 
lettering, just as it is on the bottle 
The carton holds 12 bottles and was 
designed to take up only a minimum 
space on the store counte 

Crepits: Bottle by Hazel-Atlas Glass 
Co.. 15 & Jacob Sts., Wheeling, W. Va 
Labels by Trigges Color Printing ¢ rp., 
290 VW IS St New York. (¢ aps and hot 
tles by J. W. Wilson Glass (¢ Inc., 55 N 
Fourth St., Brooklyn 11. Cans by Crown 
Can Co., Erie Ave. and H St., Philadel- 
phia 34, Pa. Design by George Nelson 
Associates, 30 W. 57 St., New York. Di 
play box by Keystone Folding Box ( 

Sf 73 Verona Ave., Newark 4, N. J 


of the old labels and display carton 
(foreground) with the new, smartly printed label, black plastic cap and 
the matching counter display carton. The tan color of the label and saddle 


stitch give the package a powerful suggestion of product use. 






































































































Design 


Cheese in full-color. appetite-appeal package 


sales of Topco Associates’ 2-Ib burger, contrasted with pleasing, vivid colors. One of 
attributed by the manufacture) a line of products sold under the “Food Club” label 
tail irtol Phe hew pac k iv the chee »¢ loat now has a new brand hame ( hed R- 
supermarkets to Treat,” to distinguish it from other foods in the 
ries a full-color company’s line and to provide quick identity with an 
he est topper d h im easy-to-reme mbe name. The “Food ( lub ce signa 
tion continues in use, but 
now appears on the pack- 

age less prominently 
The photographic appe- 
tite-appeal illustration is re- 
produced in full color by 
an extra-fine screen process 
that gives high fidelity to 


the original artwork 


Crepir: Carton by 
Baltim re Pres Bal 


Aunt Jemima pancakes for three meals a day 


( omplete integration of package design and the ad- 
ana vertising program is the objective of The Quaker Oats 
ame Co. with its latest packages for Aunt Jemima Pancake 
BUCKWHEATS 


== Mix. Some time ago the company reduced the illus- 


Deemteen 


asl 


tration of Aunt Jemima to give more emphasis to 
z tood illustration (see MopERN PacKAGING, Feb., 1954, 
p. 115). Now, in addition to the smaller Aunt Jemima 
and the large color illustration of the typical way to 
serve pam akes as a breakfast food, the pac kages fea 
ture one of three different wavs to serve pane akes for 
lunch or supper, as a complete meal, or as a dessert 
Backs of the packages have been planned like full 
page color advertisements in national women’s maga- 
zines. Each carries an almost life-size illustration of 
the new serving suggestion as shown on the front 
complete with detailed recipe. The three packages 
have the same basic design. The only variation is the 


new serving-suggestion illustration and recipe 


Crepits: Design program by Jim Nash, New York. Carton 
wraps by R. R. De nnelly w~ Sons ( Chicag 





Histories 


Paints named for national Holiday Inn chain 


Color and design of the labels for Holiday Inn paints, 
product of Bruning Bros., Inc., have been created for 
issociation with the color and characteristic archi- 
tectural design of the national chain of Holiday Inns, 
popular with motorists for de luxe accommodations. 
By associating its product with these quality hostel- 
ries, the paint company adopts an idea that food firms 
have found successful in naming coffee, cookies, 
sauces, rolls, etc., after famous inns to win the pro- 


motional advantage of names that signify quality. 


Top ot the can label reproduces a black and white ' ie 
illustration of a typical Holiday Inn. Logotype is also 4 ‘el avis 
the same as that used on Holiday Inn signposts let- 
terheads and promotional material. The color scheme tir»: DR pines 
“DRY WALL P 
230 yint 


5 GREEN A 


is green and yellow, with black printing 


Crepits: Label by J. E. Gerding Printers, Baltimore, Md. Can ‘e 


by National Can Co., Baltimore wT: 
Ine, B parse 


Elaborate servers bid for Christmas holiday liquor sales 


On the heels of last year’s decanter boom (see MODERN 
PACKAGING, Dec., 1953, p. 100), there is a new angle to 
the gift packaging of liquor for this year’s holiday 
season. Two firms have announced elegant “server” 
pac kages. Seagram is originator of the server idea for 
its current Seagram's V. O. gift package. The serve 
is made of jewelers bronze in a diamond-pattern 
stamping and gold finished, with two silvery han- 
dles at the sides. A red and gold metal medallion 
hangs around the neck of the bottle by a linked chain. 
Jack Daniel Distillery’s Old Time “English Silver 
Server” is made of fine quality imported silver plate 
reportedly designed by one of England’s foremost 
silversmiths. The intricate panel design of the square 
server Carries product and trade nam 
Seagram—Design by Dave Chapman, Chicag server 
nedallion by Scoville Mfg. Co., Inc., Waterbury, Conn 
hy Owen-lllinois Glass Co., Toledo. Jack Daniel- Bottl« 
wens-Illinois: label by Brandau-Craig-Dickerson, Nash 
nn.: server by E. ¢& J. Leek Co., Birmingham, England 
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Burn it up without opening 


1 new packaging convenience that takes the muss 
ind fuss out of back-vard cookery is a grill-sized car 
ton that holds just enough Bonnie Burns Briquets to 
cook al complete meal The new fuel made to burn 
without smoke, flame or odor, is the first pac kaged 
consumer product of the Anthracite Industry's Ri 
earch Laboratories and is manufactured by the An 
thracite Equipment Co. The package developed by 
the company s cellophane supplie r, iS neve! opened by 
the user The outdoor chet simply removes a C¢ llo 
phane wrapper, punches out three perforated disks 
in the box, holds a match to one of the holes and the 
briquets are ignited. The cellophane wrapper pro 
tects the user from the dust and dirt that would other- 
wise sift from the carton. The package is reported to 
have won immediate distribution in food chains, de 


partment and hardware stores 


, ’ ? 
el pment and cel 


] 
Carton by Eure 


‘Toothbrushes in family pack 


Vacuum-formed plastic packaging creates for E. R. 
Squibb & Sons a clever new way to promote a family 
pack of five Squibb Angle toothbrushes. By putting 
hive brushes in a single economical package manu 
facturers as well as dealers benefit by a larger unit of 
sale. The customer gets five brushes at an advantage 
ous price, a different color for each member of the 
family and possibly a Spare. The package consists of 
two 0.010-gauge acetate sheets: one transparent ind 
vacuum formed to provide five compartments shaped 
to the exact contour of the brushes; the other opaque 
ivory color used as the backing to hold the brushes in 
pl ice when it is sealed to the front formed piece The 
top section of the opaque piece is printed with brand 
lentity and promotional data about the family pack. 

pits: Package made by Hernard Mfg. ¢ In Yonkers, 

* America. Display by E. J 








Ch 




















Package measures hose length 





\ new hosiery package by S. D. Arrowood & Co 
hich permits the customer to determine the length 

the stockings enclosed from a rule printed on the 
package is reported to have greatly increased sales of 
the companys “Select-O-Length Needlepoint Hos- 
iery. It eliminates the need for removing the stock- 

vs trom the package and aids is self-service selec 
tion. The stockings are scientifically measured and 
iccurately folded in the package so that the end of 
the stocking comes exactly opposite the appropriate 


length number indicated on the rule printed vertically 





m the right-hand edge of the cellophane package 
Lengths from 28 to 35 in. are indicated in half-inch 
increments. Attention is called to this new feature by 
. a boldly printed arrow at the bottom of the packag 
pointing to the rule and carrving the copy, “Select-O- 
Leneth—The End of Stocking Shows Accurate 
. Length.” Needlepoint name appears in a simulated 


needlepoint design in blue, pink, gold and white 


Lassiter Cor} New York 
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Novelty packaging to up sales of pencils 








Two new boxes tor multiple sale of pencils ofter 
ovelty features aimed at upping sales. One is an 


itutomatic adding-machine pencil box molded ot 


cig ae ee eee ee 


styrene plastic with red base and ivory top. Fou 
numbered dials in the top are operated like telephon 
dials—clockwise for addition, counter-clockwise fo 
subtraction lop of the box pivots horizontally for 
cecess to contents. The second box, American Pencil 
Co.’s Venus Velvet Pencil Kit, is a combination pen il 


ox with satety pencil sharpenet which can be hung 





the wall. This paperboard box consists of a bot 
tom trav and a slide cover over the lower half of the 
tra’ Che sharpen r. held in a die-cut recess at the 


of the cover. is an integral part of the box 








Plastic ( Union 
Vonsanto polystyrene. Venus kit designed by Alan “ 
Ber { tes, In New York, and made by Bruce Carton 


® ( ] f nolded hy Sterlin 





QUAKER 
| 3 QUICK COOKING 


8 OATS § 


PACKAGES ARE CONVEYED, from right, onto table top of automatic strapping machine and centered 


over the tensioning and welding area. The simple pushing of a button does the rest. 


Strapping for export 


Quaker Oats finds it pays as protection against pilferage 


and does it with two portable push-button strapping machines 


l 
ot shipme¢ nts 
pilfer ige wer 
= 


he twin quirements set up 


I 
Quaker Oats in a re-alignment 
export packaging line 
The rough handling 
encountered by packages in transit 
Add to 


yverseas is fairly well known 
that the fact that it was discovered 


whi h 


} 


' 
that thieves were 


opening gummed 
flaps of cartons, removing the contents 
ind rese iling the Haps ind you al 
rive at 1 rather serious packaging 
problem. The solution was found in 
the installation of two steel strapping 
machines 


Applic ition 


of steel str ip 


ping to the fibreboard containers 
greatly increased the strength of the 
package and provided positive pro 
I =) I I 

tection against since it 
ould be to cut the straps 
to remove ontents of the con 
tainer 


maximum effi 


In order to secure 
ciency of the equipment the strap 
ping machines have been mounted on 
metal skids so that thev can easily be 
moved into position in various pack 
iging lines with a jack-lift truck. The 
machines can service any ot four 
pac kaging lines and are set up so that 


cartons are conveyed directly on the 


table top ot the 


with manual lifting of the 


strap] ing mac hine, 

cartons 
eliminated. These pac ging lines 
handle Quake I 


Rolled Oats I irina 
ind corn meal packed In 2U-OZ 


lb. and 5-lb. export tins 1e tins are 
packed in fibreboard cases secured 
with gummed flaps ind %-in. steel 
sti ipping. 


demand tor 


Inecre ised foreign 
Quaker Oats products was another 
rfactor in setting up high volume strap 
ping of package s. There are variations 
in demand which make it possible 
for one line to be operating at maxi 


mum capacity while other lines are 
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shut down entirely. Principal excep- 


; 


m is the 20-oz. rolled-oats line, 
which the company usually operates 
it Capac ity. 

Physical surroundings of the pack- 
ging lines made it necessary to use 
mechanized pac kaging equipment 
which could perform economically at 
high speeds and take up very little 
space. These requirements indicated 
the wisdom of push-button strapping 
equipment which could produce 
steel-strapped packages at a high rate 
I speed. 

When setting up the lines it was 
lecided that the 20-oz. rolled-oats 
lines would require high-production 
strapping at all times. The three re- 
maining lines would need such equip- 
ment only when they were operating 
at capacity. 

Since experience had indicated that 
no more than three lines ever opel 
ated at once and no more than two 
ever ran at capacity at the same time 


the decision was made to use only 


tx, 


o machines for the job, making 


them portable. 


COURTESY ACME STEEL CO. 


PHREE PUSH BUTTONS are all 
that are required to strap the 
packages two ways, tensioning 


and spot welding the straps. 


OCTOBER 1954 


As indicated above, one machine 
is permanently located in the 20-oz. 
rolled-oats line. The second machine 
serves the three remaining lines and 
is set up at the prope! line betore 
the start of the normal shift. Mobility 
of the machine is such that it can be 
moved from one line to another in 
less than 10 minutes, assuring mini- 
mum down time from the packaging 
opt ration. 


Che machine will accommodate 


strapping in %-, '-, %- and %-in. 


$iZes, 
with easy change-ove1 between sizes. 
rhe strap tension is adjustable to as 
great as 750 lbs. T he entire time cycle, 
including application and welding of 
the strap by means of two spot welds) 
takes only a few seconds. 

In operation, pac kages approa¢ h the 
Roller 


rollers 


machine on roller conveyors. 
ball-transfer 
mounted in the table top of the ma- 


sections and 


chine facilitate handling of the pack- 
ages by permitting them to be turned 
for cross strapping with a minimum 
of effort. 

When the package is centered over 


the strapping mechanism, the operator 
feeds out the required length of strap 
by pressing a strap-feed pedal. He 
guides the strap around the package 
and into the V-shaped guide slot in 
the table top with his right hand. 
His left hand is used to hold the 
package in place against the back 
guide. When the strap has been lo- 
cated around the package, the opera 


1 


tor actuates the cycle bar beneath the 


control panel. This causes the 


Ss rap 
to be tightened around the | ickage 
to a pre-determined tension, cut from 
welding. \ 


‘ 


continuous conveyor moves st 


the coil and joined by 
l yped 
pa kages to storage areas tor sta¢ king 

The 1,350-lb. strapping machine is 
bolted to a 45-in. square metal skid 
which serves as its platform. Electrical 
outlets (230V) are conveniently lo- 
cated at strapping sections at each 
packaging line. Portable coil holders 
of steel strapping are easily moved 
into position behind the machine 
Crepit: Model F-1 strapping machines 
and steel strapping by Acme Steel Co., 
2840 Archer Ave., Chicago 8. 


PORTABILITY is provided by mounting the compact machine on a steel 


skid which makes it possible to move it by fork truck to any line. 














THE LEADER, 
pacemaker for the line. A comparison of 
the old 


ginger ale. a design 


, “3 1 
and new labels illustrates the 


prestige appeal created by refinement of 


the basic crested shield and map trade 


mark, new lettering and a chevron motif 


against a solid color background. 


()" ot the most tamous brands li 
the beverage field has joined the 


ranks of those who feel that domi 
nance ot the label by a modern torce 
ful, uniform trademark behind which 
all advertising and promotion can be 
concentrated is more important than 
where individual 


individuality, even 


recognition has been strongly estab 
lished for various products in a grow 
ing line 

motivation behind 
program that has 
Canada Dry 
than 


re vealed tol 


This is the basic 
i label redesign 
been under way at 


Ginger Ale Inc tor 


story 


more two 


vears. The is here 
the first time 

The svmbol of a map of Canada 
in a cre sted shield has long been one 


122 


of Canada Dry’s most valuable assets 
But it has been most familiar on th: 
company s top St lling ginge! ale and 
club soda and 


on the 


much less prominent 
flavored sodas which, in recent 
have greatly broadened the lin 
and the market 

Now a 
sion of the famous trademark unmis 
takably joins the line to the 


main line and the wisdom of the 


years 


strong, new, uniform ve1 


flavor 


policy is apparent in sales increases 
of 40% to 149% reported for the fla 
vored sodas in various territories since 
started thes« 
products some time ago. 
trademark has 
dominant feature of Canada Dry Gin- 
ger Ale’s label 


the new program with 


\ map 


since the American 


been the 


company acquired the formula from 


( anada, whe re it originated ind be 


gan bottling the drink in this countr\ 
in 1923. With changing trends in soft 


drink 


later became evident that 


merchandising, however it 
the famous 
symbol, originally printed in five colors 
showing all the provinces of ¢ inada 


needed simplification Over a period 


of vears this has been don 


progres 
sively. 

Yet, after all these progressive steps, 
the company realized that it had not 
achieved the 


flexibility of design 


needed to trademark 
skillfully over its entire modern lin 


About 


was time to put the problem in the 


maneuver the 


two vears ago, it decided it 
hands of an experie need indepe ndent 


designer who might coordinate the 


entire program. 
Prompted by from the 


flavor sales forces to meet competition 


requests 


with improved packaging, and also by 
the decision to identify these products 
more closely with Canada Drv Ginger 
Ale and Canada Dry Club Soda, the 
flavor line was selected as the first 
area for study 

Success of the changes quickly con 
vinced management of the value of 


continuing with the 


designer on a 


retainer basis, to review the whok 
Canada Dry family in line with this 


new pac kage thinking 


Need for correlation 

At the beginning of the program it 
was felt that the labels within the 
croup ot eight flavors needed stronger 


Canada Dry 
trademark, as well as a higher degre: 


identification of — the 


of distinction, to convey the quality 


theme 

\ characteristic label was designed 
for the entire flavor group, using th 
crested crown and map placed on 
background of two triangular, colore: 
panels at opposite upper corners of 
the label. One 


Same 


triangle, always the 
shade of establishes 
Dry” the other is ar 


appetizing color suggesting the par 


green 


“Canada color 


ticular flavor 


orange tor orange light 
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All products are gathered under 


Canada Dry famous trademark, in modern 


form. for g 


hyue Sruutt 


~~ 


- 7 | : me 
Sno : & o& 


BEVERA 


= << y yh 
pe 2 
“CANADA 
‘ oRY 2 
LEMON-LIME BLACK CHERF' 


ae. 
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reater brand strength 
c 


COLOR, LESS THAN 


SUGAR, ORANGE 


WATER 


SODIUM CITRATE ARTIFICIAL 


CARBONATED 


UNMISTAKABLY the flavor line now 
belongs to the Canada Drv family. 
Basie trademark dominates a_trian- 
gular paneled background, a device 
that serves three purposes. One green 
panel establishes Canada Dry color; 
another suggests flavor, such as orange 
color for orange soda, light green for 
lemon-lime, ete.; the third earries the 


printed name of the flavor. 


y 


| CHERRY 


—< 





SPECIALTIES were treated as 
distinct design studies. Labeling 
for Glamor, a sugar-free dietetic 
drink, guards against possible 
confusion with regular sugar 
added beverages. Quinac is be- 
ing promoted strongly under its 
own trade name, yet carries 
enough of the trademark sym- 


bol to retain family identity. 


zB 
S 


“AND Tonic Me 


Ginger Ale, Club Soda, Col- 
Mixer and Spur ¢ ola, was tackled 
These pl iducts have now been 
integrated by using the complet 
trademark of crown, shield and map 
igainst different solid, fresh- 
uunds. The shield is 
» crisp white chevrons 
w. The chevron motit 
n the neck label which 
wrap al yund the bottl 
orizontal edge The same 
is used for paper labels and 
bottles, both of which the com 
pany uses d pend ng on local bottling 
facilities 

Witl | of this integration, there 
spe ialty products that 
ven distinctive design to 
that their spec ial nature 
gnized 
re for Glamor, a line of 
drinks had to be 
to guard against 
the regular sugar 
Its new packags is 
nt in ippearance 

ial empasis 


1 the sugar-fre 


ited quinine-wate! 


l-tonic,” is almost as 


la ind might easily 
imilv reset 

new label 

Canada Dr 

iw svmbol is omitte | 

1 extra 

nada 


rack 


MAIN LINE items all 
carry map trademark, 
but for certain items 
which have been con- 
sistently popular sellers 
under their own names, 
the popular product 
name has been given 


greater prominence, 


uct in the family and a red diagonal 


band is related to the diagonal pane ls 
of the flavor line. 

Hi-Spot, Lemon Sour and Lemon- 
Lime Rickey, which have been con- 
sistently popular sellers under their 
own names, particularly in the Mid 
west, also have been handled to re- 
tain somewhat stronger individuality 
In these cases the Canada Dry shield 
has been reduced in relation to the 
total label and the product name 1s 


given prec eden e 


Introduction of cans 


Another area for design was the 
introduction by Canada Dry of a line 
of canned carbonated drinks. Lithog- 
raphy on the cans is a replica of the 
paper bottle labels. The major con 
cern of the designer was to devel yp 
colors that would look identical to the 
bottle labels even though the tech 
nique of printing was different. To 
utilize the natural metallic effect of 
the can surface for a decorative ad 
vantage, amber transparent lacquer 
Was ipplied where gold inks appeal 
in the pape! label 

Canada Dry elected to use a can 
with a cone-shape head and a crow: 
cap, rather than a flat top can The 
dditional air reservoir provided by 

top is believed by Canada 

to be a desirable feature in 

the inning of carbonated soft drinks 

In ypening and dispensing the 

bottle tvpe closure was considered 

be safer and more convenient fo1 
children An important = pi 
wint was the fact that the « 
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ip can could be run on exisi 
ing bottle-capping machines. Realiz 
ing the hazard of chemical reaction 
between sugary carbonated drinks 
and the metal of the container, ( 
ida Dry’s research de partment spent 
considerable time analyzin2? hiuings 
ind found that only a few sources of 
can su] ply could meet the standards 
f Canada Dry quality control 
Thus far, cans for Ginger Ale, Root 
Beer and Spur Cola are being tested 
in the Philadelphia area, with Orange 
Soda and Black Cherry Soda cans de 
signed and awaiting introduction. 

\ corrugated 24-can shipping cal 
ton in two col rs has been designed 


for the canned beverages. 


New S8-oz. bottle 


\ new §-oz. bottle for various Can 
ada Dry beverages is also part of the 
program, designed for the promotion 
ot on-premise Consumption at sports 
events, resort reas, et The entire 


flavor line is being tested in thes« 


new pach iges in spot areas in the 


South, particularly northern Florida 


After a study of more than 3,000 economical to manufacture. In the one point—are separated by narrow 
lifferent b ttle shape s now on the bottle mold the grid is recessed and strips which shield them at maximum 
soft-drink market, the new 8-oz. shape can be cleaned more easily than if point of contact. An angled step front 
was designed to offer these specific there were a crosspatch of raised lines was selected to create visual interest 
idvant iges: Maximum height and vol n the interior In registering the and to dis} lay the appetizing colors 
ume ppearance maximum color ACL colors, a small dimple or lug at of the different flavors 
identit i convenient grip-shape grid the bottom edge of the bottle serves lrademark identification is estab 
minimum contact areas to avoid as a guide. lished by repeating the map trade 
breakage in shipping and maximum ' mark on each side and carrying the 
stability to avoid breakage on_ the Carry cartons characteristic Canada Dry colors, red 
conveyor belt \ “Handipak” four-color, rotogra d ereen, polka-dotted on the center 

The 8-o0z. bottles are ACL labeled vure printed carrier carton has been panel for interest. The cartons ar 
with a three-color ceramic shoulder designed to sell multiple units of the printed without product identification 
detail, to last the life of the bottle 8-oz. bottles. This carton is con Chis article continued on page 240 
ON-THE-PREMISE consumption at sports events, resort CARTON CONSTRUCTION prevents tipping. Narrow 
areas, roadside stands, ete., is a sizable part of the beverage strips between bottles—themselves designed to touch 
business. Canada Dry adopted this private-mold bottle after at only one point—shield at maximum point of con- 
a study of 3.000 soft-drink bottles on the market. Objectives tact. Angled step front creates visual interest and 
were: maximum height and volume appearance, color iden- displays the appetizing product colors. 


tity, convenient grip, convenient handling on bottling lines 
and resistance to breakage. The bottles are applied-color 


labeled. Product flavors are printed on the 


Pr 
gS 


’y geek” 




















































IN TEST MARKETS 
Canada Dry is selling 
canned carbonated bev- 
erages. The cone-topped 
eans are lithographed 
with same basic design 
and color schemes used 
for the bottle labels. 


The tapered neck of the bottle was structed of LOO% sulfate kratt stock 
designed to provide sufficient straight with a primary coat of white resin 
surface for application of the perma- sizing which makes it highly water 
nently fused-in label. The neck finish and moisture resistant. 

standard for use by 165 franchised The sides and front have been 
bottling plants. specifically constructed to prevent 

The easy-to-grip raised grid was bottles from tipping out. Bottles 
chosen reportedly because it is more themselves designed to touch at only 


metal caps. 
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SEVEN varieties of 
cookies, one type in 
each of five troughs 
and two in the sixth, 
are conveyed § to six 
weighing heads. Vibra- 
tors deliver a combined 
bulk and final fill for 
exact weight. Trays are 
set up at right and con- 
veved to filling = sta- 
tions. At left, opera- 
tors adjust trays for 
neat appearance and 
add eighth cookie, teo 
fragile for machine 
handling, prior to 


cellophane wrapping. 


Bucket-brigade cookie filler 


Fragile assortment is accurately weighed, selected and placed 


mechanically in trays as deftly as if hand packed 


ray with a cush operation reveals the unust 


matically we ighs and of the installation 


32? cookies to the trav. ove! At the beginning of tl | 


( | shaped 
A 
? 


ipping it with printed cellophane line the folding travs, which have 


Perfect Foods had never before at glassine liners for greaseproot und 


difficult job of automati cushioning purposes already attached 


ling its tyr igile Sweetzels ire automat ills t up on st indard 
it describes as an assortment of equipment and carried by conveyor to 
| 


Nmoned 


home-style cookies. For the filling machine. The tray 


ie operation had been strictly down the conveyor to 


i stop 
inual, involving a larger number of The trays at stations one, two and 
items { orkers who placed the assortments in three are filled simi 
illed for handling pot ito chip trav. By this new method, all the the buckets in the first weigher 
Although the equipment is le] wkies mav b icked mechanically dumped When the solenoid trips the 


iltaneously when 
ire 


the so deli trev at station three moves toward the 

second weig! illo o the trav at 
represents th irs } ked b 1 operator Phe ther station two to mo ( ion thre 
upment has ‘ } ven tvp ( cookies ai loaded ind the trav 
for weighing ind filling ' | wo cleverly installed 


! 
of products 


de velopmen ggests inter ( nd eq lipped with a highly in Thus each 


ad 


move 
to station two 


machines placed sicle by into station one 
I 


tray 
system Three hoppers the six stations 


re teed the cookie uy} typ ot cookie 


or to the wei thine and two tvpes at the sixth 


rece 


When the tray from station th 
trips the pressure sensitive switch 
the travs at stations four. five 


\ 


ire filled. The solenoid trips ind the 
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ESCALATOR 


cookies 


fashion, 
travel from 
hoppers into chain of 
buckets that carry them 
to weighing heads, af- 
ter which they are 
deposited in waiting 
trays at far end of line. 
These move up in se- 
quence to receive each 
of the six fills. 


tray at station six moves to a carton 
transter mechanism. This allows the 
trays at stations four and five to move 
up one station and the next tray trom 
station three to move to station fow 
When a filled tray strikes the transfer 
switch, a plunger transfers the carton 
to the take away conveyor. 

Outstanding aspects of the installa- 
tion are the manner in which the 
cookies are delivered to the net 
weigher and the way the net weigher 
works to guarantee accuracy of weight. 

Vibrators on the six hoppers work 
the individual cookies into a chain 
of buckets which travel escalator fash- 
ion to the weighing heads. Each of 
the weighing units « mploys two vibra 
tors to control the feed flow. 

When the correct we ight of cookies 
has been metered into the weighing 
buckets which are mounted on scale 
units, the feed flow through the vibra- 
tors is automatically stopped until the 
weighing bucket has been emptied. 
Up to this point the weighing units 
have been operating independently. 
the three buckets 
in each of the weighing machines 


dump thei 


At the proper time, 


weighed charges simul 
taneously into the trays waiting on 
the convevor below. 

This method of weighing involves 
the principle of positive displacement, 
first applied to packaging equipment 
in 1946. It replaces the use of beam 
scales, springs, dashpots and the like. 
Its advantage lies in the fact that it 
does not have to overcome the inertia 
of a mass equal to the final net weight 
as does the conventional scale. 

\ special system of filling into the 
weighers from vibrating troughs com- 


bines the principle of bulk and dribble 
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filling, the last few cookies being 
added slowly until the exact desired 
weight is reached. 

The over-all system governs the 
flow of the product to the weighing 
element, retards or controls this flow 
in desired time and amount, and con- 
trols the emptying of the weighing 


receptacle or bucket. The weighing 


receptacle is mounted on a flotation 
unit which is free to move up and 
\ special fluid 


which retains its viscosity, despite 


down within limits 


variations in temperature, exerts an 
upward force on the floats and, there- 
fore, on the weighing bucket. This 
upward, buoyant torce is minutely ad- 
justable and it is pre-se t to correspond 
with the desired net weight of the 
product to be weighed. 

One of the 


method of weighing is the prompt- 


advantages of this 


ness with which the flotation system 
re sponds to a unit change in weight 

After the travs have been filled and 
discharged to the take-away conveyor 
two operators finish filling them with 
the jelly star or eighth type of cookie 
and adjust the cookies in the tray for 
Another 
inspects the filled trays and checks 


neat appearance operator 
weight at random. 

At the end of the line, the filled 
trays pass through a well-known type 
of machine which overwraps them 
with unprinted cellophane, applies a 
label 
cookie 


price. One operator attends the over- 


imprinted with the type of 
assortment, net weight and 
wrapping machine and another in- 
spects and pac ks the finished packages 
in units of two dozen. 

Speed of the line has not been 
divulged by Perfect Foods, but quite 


obviously, it is unusual for fragil 
cookies and has effected many econ 


omies for the company. 


Crepits: “Hy-Tra-Lec” filler-weighers by 
Wright Machinery Co., Calvin & Hollo 
Durham, N. C. Folding trays by 
Newton 
Tray set-up ma- 
Machinery Co., East 
O., Springfu ld, Mass 
by Oliver Ma- 
chinery Co., 1025 Clancy Ave., N. I 
Grand Rapids 1, Mich. Cellophane by 
E. I. du Pont de Nemours & Co., In 
Wilmington 98, Del Sylvania Dit 
American Viscose Corp., 1617 Pennsyl 
vania Bled., Philadelphia 3, Pa., and Olin 
Cellophane, 655 Madison Ave., New York 
PA | Labels by Oliver Mac hinery Co 
Shipping cartons by the Robert Gair 
Co., In 155 E. 44 St., New York 17 
ind Reading Corrugated Container Corp., 


D , 
Reading, Pa 


way Sts 
Sherman Paper Products Corp., 
l pper Falls 64, Mass 
chine by Package 
Longmeadow P 


Overwrapping machine 


NEAT APPEARANCE is provided 
by cellophane overwrap, attrac- 
tively printed in red and blue. 
Attachment to overwrapping 
machine applies label imprinted 
to designate type of cookie, 


net weight of package and price. 
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JOHNSONS 


BROWN LABEL 
INO BuFF | 


“te, nee 

“» JOHNSON) 
a WAX 

4 ma iS 


| Significant importance of improved shipping-con- 

tainer design is indicated by the new over-all lemon 
vellow and black 55-gal. drums of Johnson’s Wax mainte- 
nance products, which resemble the firm’s household line. 
Design. Ben Hallam Studio, Racine, Wis. Drums, Inland 
Steel Container Co.. Chicago; Rheem Mfg. Co., New York; 


National Steel Container Corp., Chicago. 


® 4 gold-colored foil, six-can beer carton introduced 


= for American Brewing Co.’s Regal Beer is designed 
to attract women and thereby increase take-home sales. 
Carton fabricated by Old Dominion Box Co., Inc., Lynch- 
burg, Va., from laminated foil and cartonboard supplied 
by Kobert Gair Co., Inc., New York. Foil, Reynolds Metals 
Co., Louisville, Ky. 


> New multiple-unit cellophane packages, each con- 
s taining two Hanes T-shirts or undershirts, are extra 
wide—10'. in.—to provide a full view of neck and shoul- 
der construction details, important selling factors which 


are further dramatized by boldly printed copy and arrows 


4 


in red and green. Packages, Lassiter Corp., Charlotte, N.C. 


4 A new product introduced by The Mentholatum Co., 

“Mentholatum Rub,” shows the influence of bolder 
design techniques for self-service drug merchandising. The 
collapsible metal tube, decorated in red, white and blue, 
is accompanied by an individual folding carton of the 
same design and color. Tubes, White Metal Mfg. Co., Hobo- 
ken, N. J. Red plastic closures, Owens-Illinois Glass Co., 
Toledo, Carton, Corson Mfg. Co., Lockport, N. Y. 


The horizontal design for R. B. Richardson & Sons’ 

Tip-Top Poultry & Livestock Feeds represents an in- 
teresting departure from conventional vertical feed-bag 
design. Multiwall paper bags now package the complete 
line of the company’s feed products. Bag, Union Bag & 
Paper Corp., New York. 


Kraft Food Co. has adopted saran film cap liners for 
all of its oil products, including mayonnaise, salad 


dressing, sandwich spread and French dressing. The new 


p-le P 


cK 
er ho esto 
7T 
pout 


Fee® 


Cleaner in Paper f-. 
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liner—saran film laminated to a calendered newsboard— 
is said to offer exceptionally low moisture and gas trans- 
mission, chemical and grease resistance, and good aging 
characteristics. Saran liners, Dow Chemical Co., Midland, 
Mich. 


7 Four-color, appetite-appeal illustrations cover more 

than 50% of the face panels of seven new pint ice- 
cream cartons now in use by Walgreen Drug Stores. Al- 
though the new lithographed packages raise carton costs 
slightly, Walgreen reports the expense is justified by in- 
creased sales since introduction of the new packages. For- 
mer cartons were one- and two-color printed. Cartons. 


Container Corp. of America, Chicago. 


X The Aluminum Co. of America uses as the design 

theme for its foil boxes of aluminum paint pigment 
samples the “inverted pyramid” pattern found on the out- 
side walls of Aleoa’s all-aluminum skyscraper office build- 


ing in Pittsburgh. Since the product, used by laboratory 


workers, deteriorates with age, boxes are marked with a 








date to tell when the sample is no longer considered useful. 
Box, Fuller Label & Box Co., Pittsburgh. 


st Salt in a shaker that can go right on the dining table 
s is the newest packaging idea of the Morton Salt Co. 
The new package is slighly more than 3!% in. high for 
convenience. It is a moistureproof, foil-wrapped container 
with plastic shaker top that twists open to shake or pour 
and to provide dustproof closing. Bright yellow and blue 
colors, the girl-with-umbrella trademark and the “When it 
rains it pours” slogan tie the new package in with other 
members of the Morton family. Three of the 4-o0z. shakers 
come in a snap-lock container overwrapped in cellophane. 


The units are packed 24 to a display container. 


10) Ceramic applied labeling decorates these glass jars 
for Skan Laboratories’ new “Rinse Away” dandruff- 
remover shampoo. No directions appear on the bottle it- 
self, but appear on a printed folder attached by a cord to 
the bottle neck. Bottle, Hazel-Atlas Glass Co., Wheeling, W. 
Va. Labeling, Ceramic Decorating Co., Los Angeles. 


10 


POSITIVE ADHERENCE of labels, despite dampness of chilled bottles, is assured in this new type of 


labeling machine by 


continuous pressure technique, plus a special glue formulation. Worm feed 
gently handles the fragile one-trip, 24-0z. bottles. Labels are picked up standing vertically in the maga- 
zine in front of the operator. Overhead pressure pads, at left, move with each bottle and steady it through 
the entire operation. In right rear, the 40-spout filling machine may be seen. 


Trouble-free bottle labeling 


National Tea eliminates costly down time in rush season 


with new machine that combines speed with smooth and positive action 


nks swells 
ns Slaking this ¢ 
thirst during p' ik demand per 

xis puts a heavy load on _ bottlin 
quipment such as fillers, crown cay 
pers and labelers and makes it pai 
ticularly import unt that all machin 
n the line operate smoothly and ef 
ently, with minimum down time f 
idjustments and servic 
National iv 
Co., Chicago, in turning out its Nat 


line of soft drinks illustrates a typical 


The experience of 


problem which can arise on a high 
speed bottling line and how it was 
overcome through installation of a 
new labeling machine with several ad 
vanced features. 

For sale through its large group of 
grocery supermarket outlets, National 
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uces an extensive line of bev 
iges in popular flavors, including root 
beer, cola, orange two types of gin 
ile, strawberry, club soda grape al 
other favorites. These drinks are m« 
chandised in 24-0z. no-deposit, n 
return stippled bottles bearing th 
Natco label Chis 


bottle, as pointed out on the label 


economy-siz 


mtains four average servings of the 
beverags 

Che light weight and relative fragil 
ity of the large no-deposit bottles ré 
quire careful control of the bottling 
operation to bottle 
breakage on the production line. In 
the National plant, this problem is 
minimized by cooling the 
38 deg. F 
the bottling operation 


guard against 


beverage S 
to approximately prior to 
a procedure 
which temporarily reduces carbona- 


tion pressure within the bottles and 


greatly curtails breakage loss: 
evel the low temperature 
bottles after they have been filled 
capped creates still another 
ing problem. The bottles “sweat” pro 
fusely, offering a surface which is 
particularly unreceptive to high-speed 
labeling 

In attempting to overcome 
problem and gear its bottling oy 
tions for the summer rush, Nation 
Tea several weeks ago replace 
former labeling « quipment with a new 
straight-line labeler 
relatively simple operating method 
ot bottle 


shapes and sizes, and for its minimum 


notabl ror its 
idaptability to a wide rang: 


use of “gadgets” and special spare 
parts. 

The design of the labeler is such 
that the bottles maintain 


throughout the 


constant 


movement labeling 
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Nalco 


PALE DR 
INGER ALE 
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TWO OF THE PRODUCTS han- 
dled on the new line. Both are 
light-weight, 24-0z. one-trippers. 
The fact that beverages are 
cooled to 38 deg. F. 


filling, to minimize carbonation 


prior to 


pressure and breakage, compli- 
cates labeling because of con- 


densation on the bottle surfaces. 


operation 


the capping machine to the automatic 


casing unit at the end of the lin 


progressing smoothly from 


where they drop 12 at a time into 
open-top, partitioned corrugated ship 
ping containers ready for delivery to 


National stores Although the machine 


é 


the label against the bottle, and the traveling wipers, which 
are Teflon coated, move in from the side and exert continuous 
pressure until the bottles reach the end of the machine. 
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recently installed by National can 
label the 24-oz. bottles at speeds as 
high as 150 units per minute, it is 
currently being operated at around 
93 bottles per minute to keep it syn- 
chronized with the 10-spout auto- 
matic filling machine and the capping 
unit. 

Filled and capped bottles enter the 
mac hine Via conveyo! and contact a 
revolving worm drive where they are 
utomatically spaced and timed for 
ictual application of the labels. Be- 
fore reaching the head 


which picks up the labels and trans- 


revolving 


fers them to the containers, the bottles 
pass under an overhead track where 
traveling pressure plates descend on 
each bottle from the top and move 
with it until after the label has been 
applied. 

Traveling at the same speed rate 
as the conveyor moving the bottles, 
the pressure plates prevent the bottles 
from shifting out of position or tipping 
under pressure of the labeling opera 
tion. This arrangement also helps to 
insure that labels are applied in 
proper alignment. 

Label adhesive is picked up from 
the glue reservoir and transferred to 
the backs of the labels by a large 
vertical roller located between the 
bottle feed worm and the labeling 
head. 

Situated 
the labeling head, toward the out- 


immediately adjacent to 


side of the machine, is the label box 


a / 


LABELING TECHNIQUE is shown by this close-up. As bottles 
move to the left from the label pick-up, an air blast smooths 


or magazine, in which the labels are 
stacked on edge with the printed side 
toward the labeling head. The label 
magazine is not stationary, but is so 
mounted on the machine that it 


describes a continuous elliptical 


movement in a_ horizontal plane, 
facilitating transfer of the labels from 
magazine to labeling head. The label 
box is also equipped with a finger 
which rifles the labels so that indivi 
dual labels may be picked off the end 
of the stack more easily. The action 
of the label magazine is similar to 
that performed in jogging and sepa 
rating a stack of cards. 

The function of the rotary labeling 
head is to pick each label from th« 
supply magazine, hold it by vacuum 
while the back side of the label is 
brought into contact with the glu 
transfer roller and roll it into correct 
position on the bottle—all in one con 
motion. The three 
vacuum faces of the labeling head 
are independently controlled so that 
no label is picked up from the maga- 


tinuous’ rotary 


zine unless a bottle is coming through 
the line and will be in position to ac- 
cept it. 

The rotation of the labeling head is 
synchronized with the movement of 
the conveyor so that the label is lit 
erally “rolled” in place on the side of 
the container. 

Because of the cold, damp bottle 
surface to which the labels are ap 


plied in the National Tea operations 


eur 


at a time into compartmented corrugated reshippers. 
Before entering caser, bottles move across a section 
of conveyor which causes them to rotate one against 
another, flattening down label corners. 
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tormulated adhesive is re- 
stitte 
labels 
the ad 
but 


that is somewhat 


idhe SIVeES Use d fol 


most 


m contacting the bottle 


diluted to extent 


SOTTIE 
lent body tor firm appli 
ontrol of 


urate the glue 


operation insures t unl 


adhesive on the back 


run out 


the 


not 


vhich does 


whe ti 


mtinues 
head 


RETOUCHED 


looking 


PHOTO, 
down from 
above . shows relative lo- 
cation of feed worm. la- 
bel 
roller, vacuum labeling 

left) 
wipers 
tight la- 
bels despite high-speed 


magazine, adhesive 


pick-up and 


(at 
traveling 

which insure 
operation. Maximum 
speed of this machine is 


150 bottles per minute. 


label ore re 


move downward to begin their return 


circuit 
In the 


present National installation 


the labeled bottles proceed single file 


via conveyor and are automatically 
issembled in groups of 12 bya 


W hic h 
bottles into the 


Casing 


doze Ii 


mac hine lowe rs Cae h 
compartmented corru 
gated shipping cases, as shown in an 
iccompanying photogray h 

iching the end of the line 


the 


section ol 


bottles pass across a_ stationary 
which causes 
that their 
contact \ 


, 
side of the 


the conveyvoli 


, 
them to gang up so side 


walls are in direct rubber 


pad along Orne conveyol 


nduces the bottles to against 


rotate 
tending to flatten 
] 


i Corners whic h may 


ot} down 


In place igainst the 
found 


ingement was 
venting labels from be 
vhe n droy pp d into 

| 
f the shipping 
} | 


be replaced 


involving 


ill iwion 
will 
the 


mSure more 
bottles t 


operation 


labe ling 


operatin nh 
| id 
to 


hve 


r SIZES I iess than 
1 17 
{ Ss claimed Widely used 


] ] 
Cs ill 


l 
S ik 


olives, involving a variety of bottle 


shapes and sizes, the unit is relatively 


120 in. long and 


14 in. wide. It can qui kly be adapt d 


compact, measuring 
to handle containers ranging from 2 
oz. to full gallon capacity and can 
be set up to handle both front and 
back 


he ads on 


labels by labeling 


both sides of the 


mounting 
conveyol 
In the | resent installation, the com 
unusual machine 


bination of several 


features—such as positive vacuum 
label pick up and traveling wipers 
the bottle 


eral seconds—with a properly formu 


which “stay with tor sev 
lated label adhesive is given credit by 
William Drews, National's chief engi 
neer, for overcoming some rather diff 


cult probl ms 


Crepits: M 
3. Bellan 


iquid Carb 


(ve ( hi 
} by 
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Seminars scheduled for Pl’s 16th Annual Forum. Oct. 25-27 


am to 


reflect packaging 's interest in todays buver’s market 


eres are be ng made to AaCCOMMO 
date 1,600 persons at the Pack 
iging Institute’s 16th Annual Forum 
the largest attendance ever and 400 
sreater than last year’s record regis 
tration Che 
held Oct. 25 to 27, will return this 
vear to New York’s East Side. The 


Hotel Roosevelt has been selected as 


three-day event, to be 


the meeting place because of its con 
venient location in the Grand Central 
rea 

Che keynote address at the opening 
session on Monday morning, Oct. 25, 
given by William C. Stolk, 
president of American Can Co. F. § 
Leinbach 
dress the meeting and this session will 
ilso be devoted to the 
new officers and directors. A timely 


subject selected by Frank W. Cray of 


Interchemical ( orp. 


will be 
president of PI, will ad 


election of 


program chai 
man, is the impact of color television 

pach iging, to be presented by 
Barry Wood, executive produce r, colon 
National Broadcasting 
Co. Mr. Wood plans to stage a color 
['V demonstration in the Grand Ball 


om on Monday morning. 


coordin ition 


Subjects scheduled for presentation 
it the | rium reflect the 
ot the 


current in 
packaging industry in 
present economy now centered 
market 
ve seminars—three of them con 


all day 


30 Tuesday 


challenging buver’s 


current sessions starting at 
morning and recon 
vening after lunch at 2 o’clock—have 
been planned 

An all-day Tuesday session titled 


Know You 


Packaging” will cover all four methods 


Printing Processes for 
of printing—letterpress, lithography 


cravure and fle xographic In addition 
concurrent seminars on Problems of 
Fle xographic Printing and on Funda 
mental Prope rties Affecting Packaging 
Printing are scheduled for Wednesday 
morning. The Printing Subcommittes 
vill at that time report the results of 
its work during the past year. 

The Drug and _ Pharmaceutical 


OCTOBER 1954 


seminar which will also occupy a 
full day on Tuesday, 1S expected to 
have an attendance of some 300 or 
100. Latest developments in pharma- 
ceutical packaging will be discussed 
and there will be special addresses 
on aerosols, export packaging and 
packaging costs. A panel discussion on 
unit dosage in pharmaceutical pack- 
aging is also planned. 

The third all-day Tuesday session 
is the Production Seminar, which will 
include a clinic on package produc- 
tion problems. 


Monday 
ifternoon are the Packaging Materials 


Concurrent sessions on 


Education for Packaging 
Seminar and the 
On Tuesday, in addition to the three 


seminar, 


Adhesion Seminar 


ill-day sessions, there will be a morn 
ing session on Production, Economic 


ind 


Merchandising 
Plastic 


afternoon seminar on Shipping Con 


Aspects for 
Formed Packaging and ai 
tainers 
Statistical Methods and Quality 
Control is the subject of one of th 
Wednesday 


morning. The viewpoints of both sup 


concurrent sessions on 
pliers and packagers will be pr 
sented. Also scheduled for Wednesday 
morning is the Food Seminar. 

Social activities this year include 
12:30 Monday and 


hour on 


luncheons on 
Wednesday and a_ social 
Puesday at 5 p.m.—all in the hotel's 
Hendrik Hudson Room. 

Committee meetings scheduled for 
2:30 Wednesday include the Closure 
Committee and the Joint PI-TAPPI 
Packaging Materials Testing Commit- 
tee. 

Both members and non-members 
of the Institute may attend any or all 
Forum sessions and functions. Admis 
sion is by registration. Registration 
fee for the entire three days is $20 
for members and $25 for non-mem 
bers. For any one day, the registra- 
tion fee is $7.50 for members and $10 
for non-members. Those who register 


for the entire three days will receive 


a copy of the printed Proceedings 


without charge. Those who register 
for one day only may purchase one 
copy of the Proceedings at a discount 
of $2.50. Proceedings will be avail 
able some time after the Forum at 


$10 a copy 
Phe complete program tollows 


Monday Morning, Oct. 25 


9:00—Registration—Mezzanine Galler 
10:00—GENERAL session—Grand Ballroom 
Call to Order—Frank W. Cray of Inter 
chemical ( orp., Program (¢ hairman 
President's Address—F. S. Leinbach of 
Riegel Pape I Corp 
Election of New Directors. 
Color Television and Packaging—Barr 
Wood of National Broadcasting Co 
Address—William ( Stolk 
President of American Can Co 
Hendrik 


Keynote 


) 


12:30—Luncheon Hudson 


Ror mht 


Monday Afternoon, Oct. 25 


Concurrent Sessions 


> 


UO—PACKAGING MATERIALS SEMINAR 
Grand Ballroom. Dr. L. E. Simerl of 
Olin Cellophane, Chairman 
Standardization of Test Method of De- 
termining Finishes of Kraft Paper for 
Multiwall Bags, Jules J. Nicks of Corn 
Products Refining Co 

Effect of Minute Paper Variations on 
Functional Paper Properties, A. G 
Dreis of P. H. Glatfelter Co 
Performance of Film-Foil Laminations, 
Dr. T. M. Hill of Aluminum Co. of 
America 

Flexible Packaging Evaluation Tech- 
niques, Paul B. Reuman of Standard 
Packaging Corp. 

Activities of the Glass Container Com- 
mittee, Karl E. Peiler of Hartford 
Empire Co., Chairman of the Glass 
Container Committee. 

Proper Manner of Presenting Glass 
Container Specifications to a Prospec- 
tive Supplier, Karl F. Lang of H. ] 
Heinz Co 

2:00—EDUCATION FOR PACKAGING SEMI- 
NAR—Fovyer. James W. Goff of Michi- 
gan State College 


Program continued on page 230 


ind chairman of the 





PRIAL-SIZE JAR is held 
securely in place on top of 
each carton by means of die 
cutting and pressure-sensitive | 
tape. Double-wall construction 
creates impressive setting for 
each item. Color and design 
inte- 


scheme of packaging 


grate line for the promotion. 


time the subject ot the ( 


il or limited-time ofter 


que sion arises In al 


ompany How do Wwe 


numerous 


products the prol 
be solved easily with al piece 


ssure-sensitive tape simp 


l compartine nted 


hold the combination 


pape I- 


other instances part u 


field, some thing 


dramatize 
the p! 
ported] vel successful solu 
in the latter « 
ng which Coty, 
Beauty Building Blocks and adopted 
with a_ limited-tim« 
offer of the company’s Vitamin A-D 
ple x Cream 
packaging 
yf specially designed folding 
carto1 each of which created the 
effect of a frame around the various 
products offered and had a die-cut 
circle in the top of each into which 
was fitted a 10-day, trial-size jar of 
Coty’s Vitamin A-D Complex cream 
held securely in position by means 
of double-faced 
tape on the bottom of the jal 
Basically Coty’s problem was at- 


itegory 1S the pack 
In ( ills ts 


in connection 


consisted ot a 


pressure-se nsitive 
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taching the trial-size jar of cream to 
a half dozen or so other packages ol 
fast-selling treatment preparations of- 
fered for a specified length of time at 
an advantageous price. But for the 
( oty 
that would strongly attract attention 
to the 
At the same time the packaging had 


packaging wanted something 


deal on the cosmetic counter. 
to be flexible enough to accommodate 
the various-sized jars and bottles that 
make up the treatment line. In addi 
tion, the company felt that the pack 
integrate the 


promotion be 


wing would have to 
line for the outstand- 
ingly impressive In mass display, be 
sturdy and 


give visibility to both of th« 


tamperproot on the 

counter 

combined items as well as be com 
ict and dignified. 

[his was a large order for the de- 
sign de partment and many ideas were 
tried until finally a leading carton sup- 
plier came up with the building-block 
idea—the brain child of its stylist in 
structural de 


conjunction with its 


signer who started by cutting and 
folding pieces of cardboard around 
the containers. 

This creative thinking resulted in 
an entirely new usage of folding-car- 
ton construction. Instead of putting 
something in a carton, Coty put a 


carton around the product and _ at- 


tached the special offer on top. A 
specially scored and glued piece of 
paperboard was constructed to form 
a double-walled “frame” around each 
container in the Coty treatment line. 
With this construction it was a simple 
matter to insert the small trial-size 
jar in a die-cut circle on the top of 
each package so formed. The carton 
folds neatly with a pleasant “spring” 
action around each bottle or jar and 
fastens with double tuck flaps which 
fit into slots on the carton sides. 
The new type of carton is an im- 
pressive, dramatic device which gives 
full visibility front and back to the 
bottle o1 jar in the frame and offers 
i neat, secure place for the trial jar 
affixed to the top of the package. The 
cube shapes lend the mis¢ Ive Ss to very 
effective arrangement in display, 
which suggested calling the pack- 
iges, “Beauty-Building Blocks.” The 
fact that the cartons are open front 
and_ back light to 


through, enhancing the effect in dis- 
fit for the 


permits shine 


play. By making a snu 


ao 
trial jar on the top and securing it 


additionally with double-faced, pres- 
sure-sensitive tape, a sturdy, tamper- 
proof deal package is achieved. 

\ muted gray, dusty pink and soft 
blue were selec ted as the colors for 
harmonize 


printing the cartons to 
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New idea in construction frames the deal for 


impressive display of the combination offer 


+} 


with the label designs ind all the 


packaging | tf the (¢ oty treatment-line 
packages used in the promotion. 
Another improvement was made as 
the combination package was being 
designed le raise the trial jal 
slightly on the top, corrugated inserts 
vere slipped in between the walls of 
top section. Also corrugated in 


} 


were used on the bottom where 


‘ ; 
SSal 


raise the regular pack 

inside the trame 

Pre paration of the packages, of 
was i hand operation, as 

set-up would not have 

nted for the volume re 


special promotion. The Zs 


rtons were shipped flat 


. ‘ ' 
( where they were set up by 
hand ) corrugated inserts 
s] pped l { each carton was 
ded around the treatment item be 


packaged the trial-size jar was 
ed ir the die-cut recess on top : enits ‘ : 
ae : held SINGLE SHEET of paperboard is die cut and scored, then glued along 
vh S ld vy pressul ‘ “ie ‘ : 
ere it is he im psace by pi ; lengthwise seam, It is first set up, then folded around jar and secured 


by flaps that fit in side slots, Small jar is placed in recess last. 
that the packages 


shipped well. The double walls of the 


sper ial cartons and the snug fit of the MASS DISPLAY is effective when “blocks” are stacked. Additional effect 


various items in the spe ial die cuts is achieved as light shines through the open frames of packages. 


gave protection with little additional 
terior packaging Al] shipments 
vere within a 20-lb. weight and di 
ension specifications fo1 parcel post 
Admittedly this pack iging is rela 
stly. It requires a lot of 

| i lot of labor. But, 

pa k iging costs are 

nsideration when a 

in be achieved that 

lesired sales results for 

promotion. And Coty re 

vas a very successful 

Che packages sold out in 

much shorter time than a limited- 
ne ofter usually does—and gave a 
tremendous boost to the sale of Vita- 
in A-D Complex Cream, toward 

vhich the trial offer was aimed. 

And the packaging was apparently 

S ittractive that other cosmet 


houses appear to be _ investigating 


similar carton id 


eas for the presenta 


of combination packaging. 


, 
rtons developed and manufa 


ntainer Corp. of America, 38 


St., Chicag 
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> born of the talent of its desig 


may be born trom necessary emp! 
e the virtues of a product by 


nd beauty of its container 


mn the protection of its contents f 
outside influence. 
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Salespackage born’? 


That successful 
glass salespackages 
are so consistently 
developed by 
Owens-Illinois 

is no accident... 


It is the result of systematic research into 
the problems to be solved and the objectives 
to be reached in the creation of each 
Duraglas” SALESpackage by specialists 

in design, engineering and marketing. 


The best answer to your packaging problem 
may come from a single factor in the birth 
F of a new Duraglas Container, but is more 
<a 4 likely to evolve from a combination of 
many skills. Ask us to demonstrate how 
s Saha eaeaheinaclliia linia Owens-Illinois’ abilities can be focused 
+ te nendied te iacure solistectery eer- on your problem. . . container, 
e under difficult circumstances closure, label design or carton. 








DURAGLAS CONTAINERS O WENS -TLut NOIS 


AN (1) PRODUCT GENERAL OFFICES + TOLEDO 1, OHIO 
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ANTELL 


/ nil Brandy 


UgavELs SPORTS 
FLASK 


Brandy ba rage truck 


Park & Tilford Distillers Corp., importer and dis- 
tributor of Martell Cognac, is introducing the new 
Martell Three Star Cognac “Travel & Sports” Flask in 
a three-dimensional display unit resembling a baggage 
cart, which holds three actual flask packages. The 
flasks are packaged in cartons designed to resemble 
a suitcase. In addition to the product label, the “suit 
case’ carton also carries reproductions of travel 
stickers—Sun Valley, New York, Liberté, French Line. 
Pinehurst, Miami, etc. This realistic display consists 
of a miniature metal baggage cart with a full-color- 
printed paperboard backer piece. The die-cut figure 
is that of a porter, shown wheeling the cart. The back- 
ground sign at the top illustrates the Eiffel Tower 
and French tri-color, together with copy suggesting 
that the traveler take the Travel & Sports Flask with 
him. The display quickly transmits the sales idea be 
hind the package. 

The entire display occupies an area of 6 by 10 in 
and lends itself to use either in windows, on counters 


or on tables. 


edit: Display by Merchandising Dis; 


Giant ‘cookie jar 


Phe newest sales booster tor Keebler’s pac kaged 
cookies is this simulated “Cookie Jar” unit, introduced 
just in time for the back-to-school season. Jumble 
displayed in this attention-getting floor merchandise1 
the cookies become impulse-purchase items in supet 
markets and independent erocery stores. A companion 
display to the award-winning Keebler “Cracker Bar- 
rel” unit which proved successful earlier this year 
this newest floor unit offers dealers the same ease of 
erection. It can be set up in only a few seconds by 
simply pushing down on the top tray. The corrugated 
display is printed in two colors—green and black. It 
measures 23 in. in height and about 20 in. in diam- 
eter. Logotype for the words “Cookie Jar” create an 
old-fashioned effect appropriate to the cookie-ja 
era. The Keebler name appears in the company's 
familiar lettering. A cookie design encircling the base 
of the unit is repeated around the top. The display 
this month features three new popular-priced boxed 


( ookies. 


Crepit: Display by Kieckhefer Container Co., Camden, N. J. 
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Half-foot tool mart 


foday’s growing market for tools as gift items (see 
“Hardware,” a Mopern Packacinc Industry Survey 
Sept., 1954, p. 108) prompted the development of this 
convenient self-service display for the line of gift- 
wrapped hammers, hatchets and axes made by Fay 
ette R. Plumb, Inc. 
Called the Tool Mart, it displays a dozen tools a 

a glance and provides the hardware dealer with a 
compact unit for counter or window use. It is made 
of triple-welded steel with a wrought-iron finish. The 
displ ry is designed in a series of “steps” so that all 
12 tools are completely visible. The entire display fits 
into only a half foot of counter space Topping the 
unit is a square section for sell copy: Each of the 
four sides, in addition to the “Do-it-yourself with 
Plumb Tools” theme, points up a different feature of 
the tools: “Perfect Balance,” “‘Sock’ Without 
Shock,” ete. The colorfully striped wrappers, with 
gift message in white and silver against the traditional 


red handles of Plumb tools, adds to the selling impact. 


Crepits: Display by Leon L. Berkowitz Co., Philadelphia 
Printed wraps by National Advertising Mfg. Co., Philadelphia 





Versatile ¢ cigarette merc handiser 


New versatility is given to P. Lorillard Co.'s cig 


iette merchandiser with a separate collapsible top 


section that provides extra space for the displ: ty ol 
five-pack put-ups, individual packs or additional full 
cartons The display not only merchandises the Lor 
illard company s Old Gold and Kent brands, but 
provides grocery and drug supers with a complet 
department for self-service sale of cigarettes. Main 
section of the unit is equipped with dividers whicl 
hold the cartons in brand position without falling 
Name plates at the top and bottom carry brand 
names of the cigarettes stacked in each column. The 
fixture is made entirely of metal with simulated wood 
grain design. It is offered in either tan or gray, and in 
three different sizes. Each is mounted on casters 
which can be removed if desired, for easy shifting to 
facilitate cleaning of floors. The separate top wire 
section is optional for dealers who care to display 
five-packs, individual packs or who need additional 
space for full cartons. 


Crevit: Display by Crown Wire Mfg. Corp., New York 
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CUT IN HALF and folded back to stand upright, 
long master shippers become powerful displays, 
Parent containers hold six cans of wax, protected 
in corrugated box, six wooden handles, six waxer 
heads with attached plastic bags and dealer display 
material for store set-up. Die-cut and scored plat- 
form provides openings for wooden handles and 
tray to hold the cans of liquid wax. 


LIQUID WAX sales are promoted by special offer 


of waxer. Printed polyethylene bag, 


contains extra chenille pad, steel wool 


separate envelope and instruction folder. 


ae ‘ <a a 
P 22 NSONS atk 
Beatle eam 









Double-duty deal 


closed by 
clamping between chenille pad and head of waxer, 


Bulky shipper for floor waxer and accessories 


transforms into eflicient floor stand to promote 


packaging may be a 


SP ial otter 
h 


relatively simpl proposition such 


is holding two food containers t 


gether by a paperboard sleeve o1 strip 


of pressure-sensitive tape But some 


times—as In the case of the new S. ¢ 
| y} nson & Son Be iutiflon Waxer now 
being sold under a special introduc 


torv offer including a tree pint can ot 
Beautiflor liquid wax—the diverse ele 
ments involved pose a1 ither stubborn 
pac k iging problem 

Johnson’s purpose in working out 
this merchandising approach was a 
familiar one: to help build repeat 
sales of Beautiflor wax and other John 


son products The idea of the smartly 
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designed, functional new wax applier 
ind polisher was to promote liquid 
wax sales. Obviously, the best way to 
make sure that pure hasers of the new 
unit would try Johnson’s wax instead 
ta competitive brand was to sell 
the two together as a combination 
unit, or by offering the wax free with 
each waxer. Efficient distribution also 
re quired that the cans of wax and the 
waxers be packed together to reach 
the retail outlet as an easily handled 
unit, conveniently opened and set up 
in the store. 

Since the final assembly of the 
Beautiflor waxers is handled by a 
Johnson subcontractor in North Lib- 


















special offer 


erty, Ind., it was decided to consoli- 
date all packaging operations on the 
introductory offer at this supplier's 
plant and to use a type ot container 
which not only would carry efficiently 
the waxer heads and accessory parts 
the cans of liquid wax and store dis- 
play material, but also the 48-in. 
wooden handles 

Through an ingenious combination 
of these elements in the parent ship- 
ping container, this goal was success- 
fully accomplished. In addition, this 
container is designed so that once 
having carried out its delivery mission, 
it is readily transformed into an at- 
tractive, efficient, retail self-service 


MODERN PACKAGING 











unit. It is literally a package that lives 
two lives 

The accompanying photographs il- 
lustrate in sequence the basic steps in 
this somewhat unusual packaging op- 
eration 

rhe complete Beautiflor waxer unit 
includes, in addition to the Douglas 
fir handle, molded plastic head and 
snap-on-type aluminum pan, two che- 
nille pads, a steel wool cleaning pad 
folder for the 
Prior to the packaging op- 
eration, employees of the Wells Spe- 
cialty Co 


and an_ instruction 


housewife 


working beside a moving 
convevor belt, add one chenille pad 
ind the 
pl istic head of the waxer. On another 
line the 
cluding the extra chenille pad, steel 


pad 


iluminum pan to the molded 
idditional components, in 


wool ind instruction folder, are 
hand printed polyethylene 
10% in, 


various items against 


pac Ke d in 


measuring 8 by These 


b igs 
bags prote ct the 


be oming soile d O! 


separated and 


carry hard-hitting sales copy which 


helps to merchandise the waxers with 
out the clerks in retail 
outlets 


assistance of 


One side of the polyethylene bag, 
printed in red, white and black, iden- 
tifies the product and describes it as 
the “New stand up way to clean as 
you wax your floors,” pointing out that 
it is especially designed for use with 
Johnson’s Beautiflor liquid wax. The 
reverse side of the bag includes a line 
illustration of a housewife using one 
of the waxers, a list of the items in- 
cluded in 
the clearly 


the introductorv offer and 


marked 


i cir¢ le. 


pri e enclosed 


within 
An unusual method is used to fasten 


the open top polyethylene ba after 


filling, to the waxer head by snapping 
the assembly together. As the bags are 


pac ke d by 


1 group of operators sta- 


tioned beside a travelling conveyor 
they are chuted onto another inclined 
conveyor which carries them a short 
distance to the adjacent line where 
waxer heads, aluminum pans and one 
chenille pad ar assembled. At the end 


of this line, one operator positions the 


open top f the bag in correct align 
ment yn the | 


aluminum pan and 

chenille pad 
Fixture son the moving ¢ mvevor belt 
keep the units properly spaced and 


ilso act as a guide in assembling th« 
units. As the 


the final operator on this line places 


waxer moves onward 
the molded plastic head in position 
on the pad with the top edge of the 


bag held between them. The actual 
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ASSEMBLY of 
ments is by hand on 
Workers 


along one conveyor 


ele- 
lines. 


two 


group extra chenille 


pad, steel wool 
pad and instruction 
folder which are 


packed manually in 
polyethylene bags 


(background). 
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WHEELS with 


tires exert just 
the right pressure to 


clamp carefully posi- 


tioned parts into 
plastic waxer head 
as they pass under 


wheels on moving 


conveyor belt. 


i) 


b 


y 


i) 


oY 
4 
.w 


en ¥ 


we 





a 
~ 





ON ADJACENT line, 
other workers posi- 
bot- 


tom pan of waxer on 


tion aluminum 
another chenille pad 
and fold pad around 
it ready for final 


assembly with plas- 


tic head of waxer. 


ase 


* 
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ANGLED CONVEYOR BELT permits accessibility to shipping boxes as 
they pass packers and are filled from bottom. Top end is previously stitch- 


closed. Bottom end of box is stitched as it leaves filling line. Note how the 


printed design is arranged for reading in the same direction after the box 


is cut at the center for display arrangement at point of sale. 


peration of snapping the ass mbly 


I 
together, so that the bag is closed and 
held tightly, is pe rformed as the units 
pass beneath a pair of rubber-tired 
wheels mounted above the conveyor 
vhich exert precisely the amount of 
sure required, 

another packaging line, six of 

l-pt Beautiflor liquid wax cans 
issembled In glue-sealed corTu 
containers which keep them 

in the parent shipping con 

he six-can containers move via con 

to the final phase of the pack 
yperation, in which six complete 
utiflor waxers and the cans of wax 
combined. In the standard ship 
y-display container, the cans re 
in the inne packag until the 


e unit 1s open d and set up In the 
I 


Some chain stores request that th 
be included individually in 
ethylene bag along with thi 

r} 


11S rrangement | »\ 


eventing pilfe rage of the | pt. cans 

it since the cans may not be seen 

clearly as when they are group d 

n the display unit in the store, some 
f the sales impact of the introductory 
ffer is lost. 

Che shipping container has been 
engineered to do an unusually effec 
tive job of protection and merchan- 
clise display. Slightly more than 48 in. 


long by approximately 6 by 8 in. in 
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cross section, the heavy duty corru 
gated container is supplied to the 
manufacturer in the form of a flat- 
tened tube, with all end flaps open to 

misery 


space 


Printed in red, green and yellow, the 


container is designed with three dis- 
play taces and one panel addressed 
to the dealer 


step instructions and four line draw- 


which carries step-by- 


ings illustrating how to open and set 
up the display in the store. The dis- 
play faces are divided into opposite 
facing panels in duplicate, so that 
when the boxes are cut in half and 
folded back to stand upright, all print 
ing appears in the correct reading 
p sition. 

Prior to the final pack iging opera 
ion, the bottom flaps of the container 
ire stitched closed and a corrugated 
\-divider is pl iced in the bottom of 
the packag 
to provide compartments which hold 
the top of the 


[ts ultimate purpose is 


waxer handles and 
cause the assembled units to stand 
To facili- 
tate packing, the corrugated shippers 


ire ingled on a wide convevor belt 


upright in the store display 


where the open end of the package 


is re adily iccessible to the packers. 


After the X-divider, the first item 
slid into the long shipping package 
is the corrugated box containing the 
cans of wax. This is followed by the 
half-dozen waxer heads, with their 


attached polyethylene bags. The six 


both shipping and _ storage 


wooden handles are slid in position 
together, along one side wall of the 
container, where they do not shift in 
transit. Also enclosed within the pack- 
age are a printed sheet addressed to 
the dealer and a colorful lithograph d 
display sheet, measuring 14 by 18 in. 
when unfolded, for use by the re- 
tailer in connection with the storé 
display arrangements 

The final item placed in the top 
of the shipping container before the 
vf die-cut 
corrugated board, printed in red on 


flaps are stitched is a piece 


one side, which forms the top surface 
of the store display units after the 
boxes are opened. This piece has six 
openings for the waxer handles on 
one side and two finger grip openings 
toward the other end so that it may 
be easily grasped and withdrawn 
when the box is unpacked The cor 
rugated display top is shaped and 
scored so that the front section nests 
slightly down into the front half of 
the display container, providing a 
miniature stand on which the six cans 
of wax rest firmly without danger of 
being knocked off the disp] iv onto the 
floor. 

Within a matter of minutes, the 
dealer can open the shipping box, ré 
move the contents from the clearly 
marked top end, cut the container 
iround three sides at the middle, as 
marked, and fold it back to set up the 

Handles 


ire inserted in the waxer heads and 


self-contained display unit 


the cans, removed from their inne 
package, are set up on the front sec- 


tion of the display ifter which the 


unit is ready to do its complete 


selling job. 
Johnson’s new Beautiflor Waxer in 


troductory offer 


proves 


that the well-engineered package can 


do an effective job of both protection 


nee again 


ind store display when the problem 


1S thought through all the wavy to the 
point of sale In this case 


imaginative work on. the 


ultimate 
packaging 
line eliminates mix ups lelavs and 
iler headaches on th nring line 
the retail outlet where 


] sales ire 


ide 


’ 


Crepits: Printed polyethylene ba 
waxer components by Dobeckmun Co.. 
3301 Monroe Ave., Cleveland 13, Ohi 

Combination 


display container for six mplete units 


corrugated shipping and 


and s¢ parate 
/ 


corrugated box for half 
dozen I-pt. cans by Cornell Paperboard 
Products Co., 1514 E. Thomas Ave., Mil- 
waukee 1, Wis. Pint cans for Beautiflor 
liquid wax by American Can Ci 100 
Park Ave., New York 17 
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Another Prestige Product 
Packaged by BURT 


Unique Display Carton 
and Individual Set-up Boxes 
for Pond’s Extract Company 


F. N. Burt Company. Inc. - Manufacturers of Small Set-up Boxes, Folding Cartons and Transparent 
Containers - 500-540 Seneca Street, Buffalo 4, New York - Offices in Principal Cities Or Write 
Direct - Canadian Division: Dominion Paper Box Co. Ltd., 469-483 King St. W., Toronto, Canada 
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You can sit back and relax when you have a Transwrap machine on the job. 
For you have only ome machine to maintain instead of several — fewer employees 
to supervise — no bag making, bag storage or bag inventory problems. 
That's right — a Transwrap is a complete packaging plant in itself. It accu- 
rately measures the product (solids, granules, semi-liquids or liquids), forms a 
pillow-type or fin-seal package from material in roll form, then fills and seals 
Th the package. Production speeds range from 45 to 150 packages a minute. One 


ray alt i operator can supervise up to three machines in top-speed operation. 
LOWER COSTS AND A SALES-WINNING PACKAGE 


at 1 It is easy to see why you can make substantial savings with a Transwrap. But 


equally important, you have a package that has outstanding sales appeal, and 
gives utmost protection to your product. The machine can print your adver- 
tising message directly onto the packaging material, or it can precisely register 
pre-printed material. Using transparent packaging material permits the con- 
sumer to view the product before buying. And Transwrap packages are her- 
= metically sealed for long shelf life. 

Foods, candy, drugs, chemicals, produce — you name the product and we can 

show you how a Transwrap machine will simplify its packaging, improve its 


sales appeal and cut costs. 


W rite for 


| SE RRM RRRIRERR ON REL 
’ descriptive literature 
PACKAGE MACHINERY COMPANY « Springfield, Massachusetts 
x YOR I ADELP 4 OS p CLEVELAN CHICAGO 
NTZ DALLAS I SAN I N FRANCISCO 


SEATTLE TORONTO 
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TECHNICAL 


ENGINEERING ec METHODS e TESTING 


Charles A. Southwick Jr. * Technical Editor 


Shelf life in polyethylene’ 


\ long-term study of 67 typical chemicals in polyethylene bottles. 


with data on permeability. chemical and physical effects. 


By JULES PINSKY’, A. R. NIELSEN? and J. H. PARLIMAN 





Reliable reference on the actual 
shelf-life performance of prod 
ucts im polye thylene bottles has 
long been one of the greatest 
needs of the pac kaging field. In 
this article the authors not only 
prot ide such data on 67 typical 
chemicals, but they suggest test 
methods and means of pred t 
ing the performance of any spe 
cific product in polyethylene 
containers. Tables I to VII, re- 
ferred to in the article, appear 
as an Appendix starting on p 


151.—Ep 











U p to now the problem of plastics 
/ in long-time contact with various 
materials, chemicals in 


especially 
liquid form, has not been the object 
of general study. 


In 1830 Mitchell 
1)* studied the flow of gases through 


lo review briefly 


rubber. In 1866 Graham (2) presented 
the first theory on permeability, pos 
tulating that it is a phenomenon in- 
volving solution, diffusion and evapo- 

° The source of information for this article 
was Materials Laboratory Contract Al 33 
616)-112, RDO 618-11, from Wright Air 
Development Center, Air Research & Develop 
ment Command, U. S. Air Force, Wright-Pat 
terson Air Force Base. Work on this contract 
was carried out by the Research, Development 
ind Engineering Laboratories of the Plax Corp., 
Hartford, Conn 

Chief Physicist, Plax Corp 

Chemist, Plax Corp 

Manager, Product Development, Plax Corp 

‘Numbers in parenthesis identify Reference 
ippended 
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theory has held up 


ration. This 


through the present. 

Permeability studies lay rather dor 
mant until the advent of the synthetic 
organic films. Van Amerongen (3) in- 
vestigated the permeability of various 
synthetic rubbers to identical gases. 
In his work he found that polar groups 
increased the solubility and the non- 
polars decreased the solubility of the 
varlous polar gases. 

Saran and Pliofilm were among the 
first of the chemically resistant ther- 
moplastic films available, but they 
were not generally used for chemical 
packaging. The characteristics for 
which they were studied were water- 
vapor and gas permeability. It was 
on such a study that the Army Quar- 
termaster Group worked at Brooklyn 
Polytech under the direction of Doty 
and Mark (4). 

When the Plax Corp. introduced 
the first polyethylene bottles shortly 
after World War II, it became evi- 
dent that some means of establishing 
permeability parameters was needed 
For that purpose Parliman and Niel- 
sen (5, 6) developed several acceler- 
ated practical tests. The need for 
these tests arose from the sudden de- 
mand to package everything and any- 
thing in polyethylene bottles. 

\ bag test giving correlatable data 
from thin polyethylene film and sub- 
a 28-day 4-0z.-bottle test 


were used to gather most of these 


sequently 


data. Such testing has been the prac 
tice of the Plax Corp. for some years 
and is still the rule for every custom 
er-furnished material that is consid 
ered for packaging in polyethylene 
bottles. This testing not only weeds 
out possible misapplications, but af 


fords a measure of pre-assurance be 


DETERMINING weight loss of 
a test bottle on Sartorius Selecta 
balance. Note weights and dates 
marked on bottle wall, In all, 
80 basic materials were studied 


over a period of a year’s time. 
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BOTTLE SECTION as 


circumferentially 


taken 
from various 


bottles and tested for tensile 
and elongation properties before 


and after long-time storage. 


SPECIAL TEST for stress cor- 
rosion cracking tendency after 
storage involves a brass tapered 
plug which is inserted in the 
bottle 


in polyethylene 


neck section immersed 


glycol oxide. 
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160 


200 240 280 320 


TIME — DAYS 


fore a large-scale application iS 
tempted. 
Through 


brary of 


such testing a large li 


information had been ac 


cumulated, but 


most of it with 


reference to proprietary commercial 


mixtures. The literature contains a 


number of references to other poly- 
ethylene permeability work (7-14). A 
rather complete bibliography is ap 
pended to Part I of the Wright Field 
report on which this article is based 
see “Acknowledgments” appended 
hereto). 

Permeability study is continuing on 
various other fronts, but mainly with 
regard to the gaseous phase. General 
Mills in its work with the Office of 
Naval Research sponsored a gas-pet 
meability project under the direction 
Simril and 
Hershberger (16) presented the per 


of Kammermeyer (15). 


meability of various polymer films to 
Brubaker (17) and 


discussed the separa- 


several gases. 
Kammermeyer 
tion of gases. 

It was fortunate therefore that the 
Air Force recognized that there had 
not been any definitive work studying 
polyethylene with regard to long-time 
permeability and physical effects of 
a number of They 
thereupon requested a study at tem 
165 deg. F. 


down through 32 deg. F. For 


basic ( hemic als. 


peratures ranging from 
most 
purposes it is realized that polyethyl- 
ene is not a suitable material for use 
at such temperatures as 165 deg. F., 
but there are some rather substantial 
surprises in its suitability even at this 
elevated temperature. 


In this research program 80 basic 


materials were studied, but for pu 
poses of brevity we are herewith re 


porting on only 67 


Test materials 
Materials tested represent the fol 
lowing: 
(a) Inorganic acids 
(b) Alkalis 
(c) Organic acids 
(d) Alcohols 
e) Polyhydric alcohols 
(ft) Esters 
(g) Ethers 
(h) Aldehydes 
(i) Ketones 
(}) Anhydrides 
(k) Terpenes 
l) Nitrogen-containing compounds 
m) Aliphatic hydrocarbons 
n) Aromatic hydrocarbons 
(o) Chlorinated hydrocarbons 
p) Miscellaneous 
The chemicals 


emploved wer 


mainly of reagent quality 


Equipment 

The following equipment was em 
ployed for the test program: 

(a) A Sartorius Selecta Automatic 
Analytical weighing to the 
fourth decimal place with accuracy of 

0.0002 gm. 

(b) A Puffer-Hubbard 


blower-type refrigerator for 


Balance 


20-cu.-ft. 
32 deg. 

F. temperature conditioning. 
c) A 


2.500 cu. ft.) maintained at 70 deg. 
PF. <3 


concrete reinforced room 
deg. and 50% relative humidity 
+10% with a three-ton Frigidaire air 
conditioning apparatus. 
(d) Stainless steel 
with mechanical convection 


and +2 deg. F. 


Freas Ovens 
blowers 
temperature regula 
tion maintained at 100 deg. F., 130 
deg. F. and 165 deg. F. 
Test procedure 

A sufficient number of standard 4 
oz. Plax polyethylene bottles wer 
a single blend of Bake 
lite’s DE-2400 molding powder with 


blown from 


a melt index of 1.04 decigrams /min 
ute to accommodate the entire test 
program. 

The closures used in the testing 
were standard Bakelite phenolic 24- 
mm. screw caps with a 0.050-in.-thick 
polyethylene liner. The general test 
ing was accomplished in the following 
fashion: The empty bottles were in- 
dividually weighed and the weight 
marked on each. The weight of the 
16.75 


The bottles were then weighed with 


bottles used was 0.50 gm. 
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the caps in place, filled with the re 
spective materials to approximately 
shoulder height and conditioned at 
the various temperatures. 

One group of bottles was held at 


70 deg. F R.H. 


10% tor one group 


2 deg. and 50% 
vear; another 
it 32 deg. F. for one year; a third 
100 deg. F. 
a fourth group at 130 deg. F. for on 
and the bottles at 165 deg. F 


conditioned for a maximum of 


section at for one vear 
yeal 
were 
155 days 
During the 
of the 
tervals of one day 
three 


nine months and 12 months. The bot 


shelf-life testing, each 
bottles was weighed after in 
five days, 10 days 
one month months, six months 
weighed and the weicht 


recorded to the third decimal 


tles were 
( hange 
plac e. 
(P-factor 


averaging 


Che permeability factor 
was obtained by weight 
loss for five test-bottle samples each 
it 70 deg. F. and 100 deg. F. and for 
three test bottles each at 32 deg. F 
130 deg. F. and 165 deg. F. These 
average weight losses were then plot 
ted against time and the slope of the 
taken as the 


Che slope was taken at that 


curve value for the 
P-ftactor 
portion the curve where apparent 
equilibrium had been obtained. Vari 
itions in locating this slope account 
of the slight scatter in the 


P-factor values. A typical weight loss 


tor sore 


versus time curve, from which the 
P-factor was calculated, is shown in 
Fig. }. 


In addition, pe rmeability tests wer 
conducted with cups in order to de 
effect of film thickness 


and any variation in permeability be 


termine the 


tween the liquid and vapor phase. In 
the initial cup testing, an attempt was 
made to use cups with wax seals, but 
abandoned becaust 


this was soon 


manv of the chemicals dissolved thc 
wax. A second type of cup (Thwing 
Albert) was then 


seal was effected by 


used wherein the 


screw pressure 
on the plastic film positioned between 
the ring and the cup. 

rhe tensile and elongation proper 
the bottles 


storage test 


ties on sections of used 


for the long-time were 
checked before conditioning and after 
the bottles had been stored for one 
vear or the maximum being allowed 
by the 


terial 


shelf-aging action of the ma 
packed. The 


photograph were taken circumteren- 


samples (see 


tially from the bottle wall. The ten 
sile testing Was done according to 
ASTM procedure D412-511 on i 
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Baldwin-Southwark Tate-Emery Test- 
ing Machine. The 60-lb. air-cell range 
its 0.05-Ib. di- 
visions was employed for this testing. 


of this machine with 


The machine is calibrated annually 
and the calibration as of June 8, 1953 
(some two before the tests 
+0. 208% 


error in the 60-lb. air 


months 
were conducted), showed a 
and — 0.102% 
cell range, 
The stress corrosion cracking tend- 
checked on bottles 
storage to learn whether 
the materials had caused the poly 


ency Was 
after 


these 
theiz 


ethylene to become more susceptible 
to such stress corrosion cracking. This 
was done by means of a special Plax 


Laboratory test brass ta- 


wherein a 
pered plug (see photograph) Was in- 
serted in the bottle neck to obtain an 
apparent initial biaxial stress level of 
SOO psi. 

Neck sections of the bottles were 
then immersed in a pan of Igepal CO 
Extra High a poly- 
ethylene glycol oxide from the An 
tara Products Div. of General Dye 
stuff Corp. This material is generally 


accepted as one of the most potent 


stress 


Concentration, 


corrosion cracking agents for 
polyethylene. 

Wherever possible, chemical and 
physical changes in materials stored 
in the polyethylene bottles 
checked. index measure- 
ments were made with an Abbe Re- 
fractometer and 


were 
Refractive 


titrations with a 

Fisher Electric Eye Titrimeter. 
During the course of the theoreti 

cal study it became apparent that it 


was desirable to solu- 


measure the 
bility of the various materials in poly- 


ethvlene. done 


This was from ex 
stock DE- 
2400 molding powder with strips ap- 
proximately 3 in. long by % in. 
by 0.060 in. thick. 

Presented in Table I (see Appendix 
are the weight losses of these 67 ma 
terials at the conditions 


studied in this program. The P-factor 


truded sheet 


made from 


wide 


Various 


is expressed in gms. per 24 hrs. for 
l-mil thickness for 100 sq. in. at the 
temperatures specified. This P-factor 
is, of course, useful not only for pre- 
dicting results with polyethylene 
bottles, but applies also to polyethyl 
ene film, drum liners, chemical tanks, 
etc, 

For example, if a polyethylene film 
package of 4-in. width by 74-in 
length by 0.002-in. thickness were de 
signed to contain methyl alcohol for 
180-day shelf life at 70 


the approximate weight loss 


an intended 


cle gv F. 
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could be estimated from the following 
calculations 
Gram weight loss 


0.00] 


P-factor days 
bag area 

bag thickness “ 100 

Table I, last column, 

1.220 1.220 


0.00] 4a x2 


P-tactor trom 
for 70 deg. F 
ISO 

0.002 LOO 


weight loss 65.9 gms. 


Disc ussion 


We have 


that quality of a material (in this 


defined permeability as 
ise polyethylene) which permits the 
passage ol other materials through it 
without gross physical or chemical ef 
tects 

Thus the polyethylene is described 


is. permeabl 


ind the pene trating ma 


BENZENE-FIGURE 5 
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terial as permeant The term P-factor 
describes the rate at which a material 
passes through the polyethylene. 

As is well known, there is a definite 
effect of temperature on permeability 
Presented in Figs. 2 through 6 are 
curves showing the temperature in- 
fluence of permeability of polyethy] 
ene to water, n propyl alcohol, ethyl 
acetate, benzene and 36% sulfuric 
acid. In addition to the highly varying 
P-tactor, it is apparent that such hy- 
cros¢ opic m iterials as sulfuric ac id ac 
tually show a weight gain at and 
below room te mperatures 

Presented in Fig. 7 are curves for 
permeability versus the inverse of the 
absolute te mperature for nine selected 
materials which roughly separate 
themselves into three different fami 
lies. Such curves have been drawn 
for most of the 67 


noted that 


materials. It can be 


acetic acid and 


wate! 
n propyl alcohol tend to fall in one 
ethyl 


methyl ethyl ketone in a second: and 


group acetone acetate and 
benzene, cyclohexane and heptane in 
1 third. These 


how it 1s possible, from the measure 


curves also illustrate 


ment of permeability values at any 
selected temperature, to predict fairly 
iccurately the permeability response 
of the various chemicals at higher and 
lower temperatures 

On occasion it is desirable to con 
vert the permeability factors for bot 
tles of larger size from results ob 
tained by measurements with 4-oz 
Boston Round bottles. Since 


ire herein presented for pt rmeability 


V luc S 


factors taken from the 4-oz. bottles, it 
is possible for any user to convert and 
obtain the permeability for a drum 
liner, a polyethylene film or pipe 
The method used to obtain the con 
bottles is 
shown in Table II and the information 
which follows 


version for various-sized 


As mentioned earlier, it has been a 


standard practice at Plax to measure 


the weight losses over a 28-day pe 
riod. From this data the probable 


weight loss at the end of one vear of 


such storage has been calculated. This 
testing program gave an opportunity 
to check the accuracy of the 28-day 
test as projected over a one-year pe- 
riod. In the Wright Field testing pro- 
i total 


Their measured loss ovet 


vram, 246 tests were run for 
of 365 day 
this period was compared with the 
values obtained by projecting the 28 
day loss over a 365-day period Ser 


\ppendix, Table UI 


There is a general tendency for a 


slight overestimation of a year’s per 
meability weight loss when the 28-day 
test is used as a base measuring stick 
This tendency becomes more pro 
nounced when the 32 deg. F. condi 
tioning tests are eliminated from the 
data and shows with but a few excep- 
tions an overestimate in the 70 deg. F. 
or higher temperature range. This 
provides a safety factor in projecting 
these 28-day weight losses for one 
vear's storage conditions 

Another interesting phenomenon is 
that with the faster-permeating ma 
terials, the difference between the ob 
served 365-day weight loss and the 
projected 28-day loss is increased 
The reason for this difference, and for 
is the 
fact that the permeation process 1s not 


the overestimation in general, 


at equilibrium in most cases during 
the initial 28 days and consequently 
has the steepest slope during this 28 
day period. 

Presented in Table IV (see Appen 
dix) are the physical properties of the 
polyethylene bottles after the shelf 
life testing. For the 32 deg. F., 70 
deg. F., 100 deg. F. and 130 deg. F 
temperatures this re presents 365 
davs of storage with the 67 materials 
packaged in the polvethvlene At 165 
deg. F 


conditioned 


the polyethyl ne bottles were 
for approximately four 
months 

It is rather remarkable that of the 
360 material-temperature combina 
tions only 11 conditions were encoun 
tered where the polyethylene was 
found to degrade or to be serioush 
iffected with 
strength. In no case was there attack 
at the 32 deg. F. 


perature, only one instance at 70 deg 


regard to tensil: 


conditioning tem 


F. and only three cases at 130 deg. F 
were found wherein attack and deg 
radation of the polyethylene wall o 
curred. 

Rather arbitrary limits of 1,500 psi 
and 50% elongation were set up as 
minima physical-property conditions 
which the bottle walls should meet 
ifter long-term shelf life before a bot 
tle is judged as being a suitable pacl 
aging medium. As can be seen from 
the data in Table IV (see 
there are only very few cases where 
bottles 
would not be recommended. This is 


Appendix 


consequently, polyethylene 
rather surprising in that it has been 
held in the past that polyethylene is 
at least swelled or attacked by many 
of the non-solvent and = semi-solvent 
che micals 


Again we feel that it is rather re 
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ture 


markable and an unexpected tribute 
to the durability of polyethylene of 
that only 


caused the 


this molecular weight range 
17 of the SO materials 
polyethylene to become susceptible to 
stress corrosion cracking. Furthermore, 
if bottles were used without a spray 
plug, or if the plug caused biaxial 
stress at the neck of less than 600 psi, 
or if piping were employed where the 
initial biaxial stress was less than 600 
psi, we would not expect even these 
17 materials to cause a stress corro 
sion cracking tendency. 

Of the 80 materials studied in the 
initial contract with the 360 tempera- 
there 


where the 


ture-combination conditions, 
only 29 
polyethylene 

neck crac king. 


nitric acid at 130 and 


were instances 


became susceptible to 
This occurred for 20% 
165 deg. F. 
nitric acid at 70, 100, 130 
ind 165 deg. F.; for 10 and 40% so 
165 deg. F.; for 
165 deg 


and gly 


tor 67% 
dium hydroxide at 
56% acetic acid at 130 and 
alcohol 


cerine at 165 deg. F.:; for 


F.; for tertiary butyl] 
ethylene 
glycol at 130 and 165 deg. F.; for 
butraldehyde at 100 and 130 deg. | 

for benzaldehyde at 100, 130 and 165 
deg. F.; for diacetone alcohol at 165 
deg. F.; fon anhydride at 130 
ind 165 deg. 


otoluene 


acetic 
F.; for benzene, p-chlor 
ammonium chloride, sodium 
165 deg. F.; and for so- 
dium hypochlorite at 100, 130 and 
165 deg. F. 


An interesting fact, espec ially to the 


carbonate at 


users of reagent grade chemicals, is a 
comparison of the over-all change in 
refractive indexes of materials stored 
bottles and those 
polve thylene bottles. The change 
greater in polyethyle ne for 14 of the 
Table V (see Ap- 


ereas_ the 


in glass stored in 


was 


chemi ls listed in 
pe ndix w! change 


10 of the 


Was 


greater for glass for chemi- 


cals. The change was approximately 
four of the 
lhe average increase for those in glass 
was 0.0011: the 


the same for chemicals 
average for poly 
0.0014. The average 
0.0006 and 
0.0008 


indexes of the ma 


ethvlene was 


decrease for glass was 
for polyethylene was 
The refractive 
terials stored in polyethylene bottles 
it 32, 70, 100, 130 and 165 deg. F. are 


Table VI. The 


dexes were 


shown in refractive in 
measured with a Bausch 
Lomb Abbe Refractometer at 70 deg 
F. with two 15-watt G.E. fluorescent 
lamps as the light source. Before con 
ditioning, the indexes of the test fluids 
taken from the 
which the fluids 


were determined as 


glass containers in 
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represe nted commercial bottle 


TEST 


shelves in 


BOTTLES on 
70-deg. F. 
conditioning room. Cup 
tests in progress are 


also shown in photo. 


had been shipped. 
of the 


were 


Upon completion 
shelf-life test, 


made on the 


determinations 
fluids 


plastic bottles and on the same fluids 


stored in 
stored in the original glass containers 
for the same periods of time. Refrac 
tive indexes ot the pure compounds 
as received with the 
handbook values ot these compounds 
at 20 deg. C. (68 deg. F.). The aver- 
age deviation in refractive 
the test liquids as 

0.008 tor 34 determina- 
tions. It should be pointed out that in 


were compared 


indexes of 
received was 


material 


some of those cases where the indexes 
of the test fluids changed in polyethy] 
ene bottles, the 
was closer to the 
end of the test (as demonstrated by 
butyl alcohol, 
Decane 


refractive 


index 
at th 


final refractive 
pure material 
tertiary decane and 
tetradecane),. and tetradecan 
showed low 

at the 
Since the 


fractions are 


index measur¢ 
start of the 


lowet 


ments aging test. 


molecular weight 
more permeable, it Is 
likely that a higher molecular weight 
fraction was found at the conclusion 
of the test 

This phenomenon is not a new one 
since 


diffusing membranes have often 


been employed to separate fractions 
when distillation techniques are not 
practical. 


Where possible the 


centration 


change in con 
measured on the 
shelf-life 


A group ol selected mixtures 


Was 
chemicals stored during the 
testing 
was set up at 70 deg. F. with weigh 


ings made and samples periodically 


removed and. titrated. Samples were 
taken at six- and 12-month intervals 
weighed and titrated using a Fisher 


litrimeter with an electric-eye attach 


more-concentrated 
alkalis, 2N_ titrating 
and 0.5N 


less concentrated. 


ment. For the 
acids and solu- 
was used 
Standardi 
at each test. Hydro 


was quantitatively de 


tions were used 
for the 
zations were run 
gen peroxide 
termined by titration with potassium 
permanganate in a sulfuric acid solu 
until the 


was established. 


tion permanent rose color 


Formalde hvde 


reacted with hydrogen peroxide na 


was 


known quantity of sodium hydroxide 
and the excess alkali was then titrated 
with standard sulfuric acid. 

Although 
noted between the 
and the 


differences were 
titers of the acid 


alkali contained in the glass 


small 


and polyethylene bottles, the values 
for polyethylene compared favorably 
with the 


monia. The 3% 


glass except for aqua am 
hydrogen peroxide ap 
start 


deteriorated as the 


pears to have been weak at the 
of the test and 
test progressed both in the glass and 
in the polyethylene bottles. Of the 20 
materials compared in Table VII (see 
chemicals showed 


\ppendix 1] 


change when stored in the 


bottles, 


greatel 


glass seven showed more 


in concentration in the 
bottles 


change poly 
ethylene 
cal 

\s part of the test work, the effect 
of film 


measure d 


and two were identi 


thickness on P-factor was 
The permeability of poly 
ethylene to a given material is ex 
a P-factor 


0.001 in 


pressed as material 


24 hi 
lene). Since the permeability of a film 
with the thickness, 


values determined on 


gms 


100 sq. In polyethy 


inversely 
the P-factor 
films of greater than 1 mil a 


varies 


ec cal ul 


lated by multiplying the experimental 
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FIGURE 7 - PERMEABILITY VS. THE INVERSE OF ABSOLUTE TEMPERATURE 
: FOR NINE SELECTED MATERIALS 
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weight loss/unit time/unit area by its 
thickness in mils. It had been thought 
that permeability varied linearly with 
thickness and that the P-factor of 
given 
would be the same whether tested 
with ithick or thin film 
true and mav be seen graphically in 
Fig. 8, in which the P-factor values 


are plott d versus corn sponding test 


polyethylene to a material 


This is not 


film and sheet thicknesses. Curves i 
Fig. 8 are tor the liquid pihuse and 
while only three materials are shown 


it should be pointed out that data 


150 


different 
| 


were obt ed ror rhiree 


liquids in both liquid um vapor 


phases In all cases the curves take 
the same 
No attempt w 


ive a complet explanation for th 


typic il shape 
ill be made here to 
not linear 


tally. However, the following factors 


curves found experimen 


ire believed to influence the curves 

1. Amount of crystallinity of the 
test film and sheet. Thin films would 
be expected to havi i lesser percent 
ige of cr¥stallinity, resulting in higher 


P tactors 


PABLE I — (Continued) 


30 29 28 27 26 25 24 


2. The 


vaporization of the permeating mol 


cnergies ot solution ind 


cule would be the same regardless 


thic kine SS 


energy required for diffusion would 


* barrier However, the 
vary with the thickness and thus non 


linearity might be expected where 


thickness is varied over a wide range 


Further work 


Phe permeation investigations dis 
cussed in this article deal only with 
Bakelite DE-2400 polyethylene This 


type ot polvethylene molecule struc 
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ture represented commercial bottle 
grade polyethylene raw material 
ivailable at the time the tests were 
conducted. However, other polymers 
have become available both as com 
mercial materials and as experimen 
tal polymers during 1953 and 1954 

Among. thess polymers are those 
which have a greater number of short 
chain side branches and those with 
cross linking. For instance, DuPont's 
Alathon-10 material is commercially 
available and is reported to have a 
greater amount of short-chain = sid 
branching. Irradiation of molded or 
extruded polyethylene articles, such 
is bottles or film, by a number of 
methods including bombardment 
with high velocity electrons, has been 
reported to give cross linkages affect 
ing both thermal and solubility prop 
erties of the polyethylene. Any 
change in solubility would be ex 
pected to alter the permeation prop 
erties of the polymer 

Preliminary testing of these new 
materials has indicated different pet 
meation spectrums, with lower per 
meation rates for some liquids but 
higher rates for other liquids 

The quantitative differences in the 
This article continued on page 216 
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APPENDIX—TABULAR DATA 


TABLE |[— WEIGHT LOSS OF MATERIALS IN 4-OZ. BOSTON ROUND POLYETHYLENE BOTTLES — EXPRESSED 
IN P-FACTOR, 365-DAY LOSS (GMS.) AND 365-DAY PERCENTAGE LOSS 


+O0.507 
+-0.083 +0.063 
0.002 
0.302 0.201 
O.804 1.548 
+0.450 +-0.308 
0.020 
0.381 
175 
$.501 5.055 
+O0.310 +O. 181 
0.308 O.214 
1.205 0.783 
t.o40 820 
J 6.008 9.530 
0.402 +0.4090 +0.241 
-O.109 +O.151 +-0.090 
+O. 162 +-(), 124 +0O.082 
+0.321 +0.224 +C.212 
0.093 2 +-0.070 +0.139 
+-0.273 +0.180 +-0.060 
0.034 O.022 
0.568 0.359 0.270 
2.720 1.915 
3.420 6.420 
0.170 0.905 0.473 
1.139 0.620 
3.250 1.803 


1.130 


1080 


ontinued on following page 152) 
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PABLI 


I — (Continus 


SO) 
B50 
500 
hOOO) 


ss) 


180) 
O00 

00 
1362.000 


SS30.000 


80 


900 


O00 


R00 


70.000 


180.000 


695.000 
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rABLE I—(Continued) 


PABLE Il— PERMEABILITY CONVERSION FACTORS 
FOR BOTTLES OF VARIOUS SIZES 


18.600 
4 500 
10.000) 
wine 
tH tAMD 
1490 
7 on 
17.000 
Tht) 


000 


00 
4.000 


10.000 
85.000 
SUNN) 
,670.000 
1H.100 
é wn) 
O85 000) 
$610.000 


eng PABLE IE — FREQUENCY OF ERROR EN 28-DAY TEST 


85.77 
88) 
(HM) 


OOO 
,0.000 
$410.000 


0.000 


rABLE IV—ULTIMATE TENSILE STRENGTH AND 
ELONGATION OF POLYETHYLENE WALLS IN 
1.0Z. BOTTLES USED IN SHELF-LIFE TESTS 


( Tensile strength—PSI, elongation—“% ) 


r of test 


P-factor 


lues were too 
ail Table 1V continued on following pe 
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TABLE IV — (Continued) 


rABLE V — COMPARISON OF OVER-ALL CHANGE IN 
REFRACTIVE INDEX OF MATERIALS STORED IN 
GLASS BOTTLES WITH THOSE IN 4-O7Z. 


POLYETHYLENE AT 70°F. 


0.001 
0.0008 
0.001 
0.0013 
O00] 
0.0005 


0.0007 


0.0047 
0.0009 
O.OOL0 


OU 
0.0007 
0.0025 
0.000 
0.0007 
0.0008 
0.000 


0.0004 


0.0001 
0.0002 
> OOOO 
n-tet +O.0010 
xylene 0.0003 
lohexane + 0.0002 
chiorotoiuene +O.0014 OO04 
sulicone ou +O.0010 0004 
etaldehyde 7 


oo 
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rABLE VI— CHANGE IN REFRACTIVE INDEX OF MATERIALS STORED IN 
1-OZ. BOSTON ROUND POLYETHYLENE BOTTLES 


Handbook Glass 
’ ie | ’ 0 


88 


Jenzene 


1004 


TABLE VIIT—COMPARISON OF OVER-ALL 
DIFFERENCES IN CONCENTRATIONS OF MATERIALS 
IN GLASS AND POLYETHYLENE BOTTLES 


hydrochloric 
hydrochloric 
hydrochloric 
acetic acid 
oxalic acid 
oxalic acid 
oxalic acid 
sodium hydroxide 
sodium hydroxide 
sodium hydroxid 
aqua ammonia 
aqua ammonia 
aqua ammonia 
hydrogen peroxide 
hydrogen peroxide 
naldehyde 
methyl alcohol 

ethvl aleoho 

j 


alcohol 


‘Original sample weighed direc and not in an aqueous solution 


subsequent samples and account for low values 
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Performance testing of flexible barriers 


The problem of low-temperature degradation and a discussion 


of present and proposed Ordnance methods. 


7 probler of low temperature 
ert mihi I 


} 
ince of military packagin 


; 


iterials is not quite so clean cut and 


lehned as the low-temperature 


ice requirement for other 

material. When one speaks 

performance of a gun or tank 
ified temperature the 

The gun must fire 

ust run. However, the 

. barrier material to perform 

ratures Is ¢ mpi ited b 

ns that barrie1 1S 

xecute The point of 
een maintained in the 
barriers done Pi 

with re sp ct to low-tem 

ipabilities is that, although 

is n t going to be prepared 

temperatures, it possibly 

handled and 

these temper During 

rier will be subjected 


t will cause te iring 


transporte d 


itures 


ipture delaminatior etc 


unl ss pro 


ion has beet ide to prevent this 


bre ikd wn 


pr duce holes rips, tears. etc 
} 


This in turn possibly will 
in the 
yarrier, thus destroving the 
function of the 


preservative compounds on the pack 


prime 
material to retain 
iged part or to prevent ingress of 
water or water vapor 

The question may then be raised as 
to whether we are exaggerating the 
importance of maintaining our desired 

cree of protection. After all, w iter 
solidifie s at 32 dk gv F So how can it 


package? It should be 


point d out that the free Zing point of 


penetrate a 


sea water with whi h the nackage may 
come in contact is considerably lower 
oO penetration by sea water is 
possible 
Similarly, the pour-point require 


ment tor sever il prese’ry itive oils lies 
in the range of minus 50 to minus 70 


ck y F so the possibility of loss of 


must ilso be considered 


But of more 
importance than loss of preservative 
il or entry of water at low tempera 
ture is the consideration that a rup 
tured barrier may be further tran 
ported to warmer climates (01 th 
temperature of its environs may be 
raised) so that the above hazards be 
me much more pronounced and al 
real threat to the safety of the pack 
iged part exists 

Our efforts then have been to simu- 
late the breakdown and degradation 
that a barrier would undergo at low 
temperature and then to test its ability 
to retain its barrie property at nor 


mal temperature s 
Specification testing 


rhe only fully coordinated JAN o1 
MIL specifications on military barriers 
that currently contain a provision fol 
low-temperature tests are JAN-P-117 
Interior Packaging Bags; MIL-P-116B 
Methods of Preservation; and MIL-B 
131B, Water Vaporproof Barrier Ma 
terials 

The first two specifications do not 
contain a low temperature test per 


se, but incorporate a low-te mpe1 iture 
I 


By HOWARD M. WEINER} 


phase Ith a cyclic performance test 
Both specifications contain the same 
cycle, but differ in the type of pack 
tested. Spec ification MiL-P-116B tests 
completed packs, as prepared for shij 
ment, which may involve greaseproot! 
waterprool and watel vaporproot bar 
riers, While Specification JAN-P-117 
tests waterpro I, grease pre ot or water 
vaporprool bags unprotected by car 
tons or other overwrapping. To pass 
this test Specification MIL-P-LI6B re 
quires that th 


unit pac kage 


material within the 
shall show no signs 


lamage or oper il malfunction 


i result of the test vile Specinca 
tion JAN P-117 stipulates that bags 
shall show no presence of water, soggy 
or wet material within the pack Loe 
or any evidence of corrosion or dis 
coloration on the evlinder plate sul 


faces which are used as a dumm 
load in the bag or any evidence of 
crease O1 oil pene tration the dummy 
load having been dipp d in dyed 
dium preservative oil before inserti 
into the bag) “on the cylinder o1 
surfaces, or any evidence or oil pen 
tration through the material or through 


the se« als OI closure s to the ol tside ot 


preservative through package failure 


® From i paper Lov emperature 1 
f Flexible Barrier Materials,” 
Temperature Sympos 
blems at the 
mtainer Institute 
er 195 Chicage 
t Arsenal 


I 
FLEX TEST apparatus which was used at the Picatinny Arsenal. Flex- 
ing chamber (a) is below the observation window. Photograph above shows 
(b) dry ice compartment, (¢) temperature control regulators, (d) fan 


for the circulation of cooled air and (e) motor with connecting arm, 
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MINIMUM STROKE position of connecting arm in flexing 


chamber with pre-folded specimen 
(b) 


and 


(a) 


Also shown are air intake, 


ment (e) control 


spacers spring 


the bag [he cyt le involved in these 
tests is 
i) 4hrs. at 120 to 130 deg. F. 
b) 2 hrs. at 70 to 90 deg. F. 
( 2 hrs. at 0 to minus 10 deg. F. 
d) ove rnight at 35 to 50 deg. F. 
Repeat this for three consecutive 
then continue as below. 
e) Ahrs. at 120 to 130 deg. F. 
f) 2 hrs. at 70 to 90 deg. F. 


g) 2 hrs. of tap water spray at ap- 


times 


to 50 deg. F. 


Repeat the second cycle four con 


proximate ly 60 deg. F 
5 


h) overnight at 3 


secutive times 
Turning next to water-vaporproof 
one finds that the immediate 


predecessor of the current specifica- 


barriers 


tion for this material also contained a 
low -temperature exposure as part of a 
cyclic performance test. Specification 
MIL-B-131A, called for four test speci- 
fabricated Method 
IIa, IIb or Ile packs, as applicable 


mens into either 
for the particular class of material un- 
dergoing test. These packs were sub- 
jected to an eight-day cycle test in- 
volving water spray, rough handling, 
high temperature and humidity, and 
three 2-hr. periods of exposure at 
minus 65 deg. F., the last of which 
was followed by six falls in a 14-ft. 
rotating drum. This was followed by 
10 days of exposure at high tempera- 
ture and humidity, and then a repeti- 
tion of the eight-day cycle Require 
ments for passing this test were that 
“the shall 


permit the entrance of liquid water 


barrier material not 
and the moisture content of the en- 
closed desiccant after cyclic exposure 


tests shall be not more than 15% in any 
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(ec) air 


in 
e 


in 





jaws of tester. here, in the 


(d) 


open 


xil. adjust- 


position the control spring 


three of the test packages following 
the second cycle exposure test.” 

The latest specification on water 
vaporproof barriers Specification 
MIL-B-131B) contains three low-tem- 
perature tests. The first is the same 
cyclic test that was 
prescribed in Specification MIL-B- 
131A. The flex test at 
minus 20 deg. F third a test 
for vibration at minus 
65 deg. F. The background of these 
latter two tests is discussed in full in 
Naval Air Material Center Report No 
AML-NAM 25730.1, Part IV, 14 Nov. 
1951, by Saul Shapiro and Philip A. 
Gelber. The following information is 


performance 


second is a 
. and the 


resistance to 


abstracted from that report, which in 
turn is the basis for most of the tests 
MIL-B-131B and 
which was prepared by the Naval Air 
Experimental Station, Philadelphia 

the agency that prepared this specifi- 


cation. 


in Specification 


The test temperatures of minus 20 
deg. F. and minus 65 deg. F. were 
established the that the 
former would be the lowest tempera- 
ture 


on basis 
at which packaging operations 
conceivably might be conducted and 
the latter as the lowest temperature 
which might be anticipated in storage 
and shipment of packages. The first 
pi 
barrier envelope or container, is ac- 
complished by flexing a evlinder of 
the material by means of the Gelbo- 
F. This ma 
simulate the 
creasing, flexing and handling a bar- 
rier would get 


ase, simulating application of a 


Flexer at minus 20 deg 


chine was devised to 


under service condi- 


tions of preparing a package. The ap- 





flexing chamber of 


FULLY COMPRESSED pre-folded specimen (a) is illustrated 


the apparatus, with the 


connecting arm in position of maximum stroke and with 


(b) in partially closed position. 


paratus consists essent ally of a 3% 
diameter stationary head and a 3%-in 
diameter movable head spaced at a dis 
tance of 
starting position of the stroke. 


spec imen supporting 


7 in. from face to face at the 
The 
shoulders — on 
heads are % in. wide. The motion of 
the movable head is controlled by a 
grooved shaft to which it is attached 


For the full stroke, for 


Class 1 materials only, the groove is 


use in testing 


so designed as to give a twisting mo 
tion of 440 deg. in the first 3% in. of 
the stroke ot the movable head. fo] 
lowed by a straight horizontal motion 
ot 2% in. The 
head are uniform except for that por 
tion where the rotary motion is chang 


ing to straight translation motion. The 


motions of the movable 


motion of the machine is recipro al, a 
full cycle consisting of the forward 
and strokes. For the 
stroke, for use in testing Class 2 ma 
terials only, 


return short 
the movable head travels 
34% in. in each direction from the 
same starting point for the full strok 
so that only the rotational portion of 
the full stroke is utilized. This should 
give a 100 deg 
The flexing for both Class 1 and Class 
2 materials shall be run at a speed of 


10 cycles per minute 


only 


twisting motion of 


Before discussing this test further 
it might be appropriate to distinguish 
between the classes in this specifica 
Class 1 material is intended to 
be used in all packaging applications 
where flexible water vaporproof bar 


tion 


rier materials are required. Class 2 
material is suitable for use for pack- 
ages where the combined weight in 


side the barrie1 


does not exceed 10 
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lbs. and where the combined dimen 
sions length, width and depth) do 
not exceed 40 in. Class 2 materials 
should not be used in floating-bag ap 
plications, nor in packaging operations 
under low-temp¢ rature conditions (less 
than 32 deg. F.). Therefore, the ré 
mainder of the discussion of the flex 
test will be restricted to Class 1, since 
Class 2 materials are not required to 
pass a low-temperature flex test.° 
Samples for the test are prepared 
by cutting two 12-by-8-in. specimens 
from each principal direction of the 
barrier material and heat sealing the 
5-1n edges ot a specimen together 
thus forming a cvlinder or sleeve 8 
in. long and 3% in. in diameter. The 
sleeve is positioned on the 


heads of the 


circular 
flexer and secured 
tightly by circular clamps. It is then 
flexed for 20 cycles with a full 6-in 
stroke 

In actual test, this procedure is em 
ployed at room temperature on “as 
received” material, on material sub 
jected to an aging cycle and on speci 
mens that are conditioned for at least 
1 hr. at minus 20 deg. F. and then 
flexed at that temperature. At Pica 
tinny Arsenal the latter condition is 
attained by en losing the sleeve and 
heads In an insulated box and blowing 


air, cooled by drv ice in an adjacent 


chamber, over the ene losed portion ot 


the apparatus. Temperature control is 
maintained by a series of dampers 
ind constant temperatures as low as 
minus 65 deg. F. have been main 
tained by this system in some experi- 
mental work done at 
Arsenal. After flexing, the 


made into a pouch by heat sealing 


Picatinny 


slec ve 18 


one end and its water-vapor-transmis 
sion rate at 100 deg. F. and 90 to 95% 
relative humidity determined by in 
serting a bag of calcium chloride in 
the pouch, heat sealing the other end 
and exposing the pouch to the above 
conditions for approximately 64 hrs 
after conditioning for 24 hrs. at these 
conditions. To pass the specification 
requirement for low temperatures, at 
least three of the four 
flexed re 
quired to have a maximum WVTR of 
0.50 gm. per 100 sq. in. per 24 hrs. 


specimens 
>] , 
at minus 20 deg. F. are 


This flex test is quite severe and 
results in considerable breakdown of 
the water-vaporproof protection af 
forded by the barrier material. A 
measure of its severity may be ob 
tained by comparing the WVTR re 


* The Gelbo-Flex test on Cl 


la 2 mater 
is conducted at room temperature 


rABLE I—COMPARISON OF WVTR’S ON FLEXED SAMPLES 


[ nage d 


0.11 
0.05 
0.05 
0.08 
0.14 


0.10 
0.10 
0.15 


fle xed at 
room te mpe rature with that for ma 
terial Hexed at minus 20 deg. F., 0.07 


quirements for mate rial 


gm. per LOO sq. In. Maximum as Op 
posed to 0.50 gm. per 100 sq. in 
maximum increase of 
TOO Additional data on the degra 
dation of the barrier during the minus 
20 deg. F. flex test are given in Table 
I. This table shows WVTR’s on nin 
barrie rs flexed under the three condi 
tions of the 


a pt rmissible 


specification—name ly 
unaged at room temperature aged 
flexed at room temperature and flexed 
at minus 20 deg. F. For ease of com- 
parison, each value recorded IS the 
average ol rou individual specimens, 
two in each principal direction. The 
last column of this table shows the 
increase in WVTR’s of low-tempera- 
ture flexed samples over unaged 
samples flexed at room temperature 
expressed as a ratio. These data show 
that the breakdown of water vapol 
proof barriers, when flexed at low 
temperatures, is from | 5 times to 30.0 
times as great as when the same ma 
terial is exed at room temperature. 

Turning now to the vibration at 
minus 65 deg. F. test Specification 
MIL-B-131B simulates the vibratory 
action a package might be subjected 
to during rail transport by means of 
an apparatus developed by the Naval 
Air Experimental Station. 

Three specimens 5 by 14% in. are 
to be cut from the material to be 
tested. The specimens are sealed along 
the 5-in. dimensions and the sleeve 
thus formed conditioned for a mini- 


mum of 1 hr. at a temperature of 


minus 65 deg. F. 3 deg. F. The 
heat-seal edge of the conditioned 
sleeve is inserted in the clamp of a 
vibration apparatus to a depth of 1% 
in. leaving 12 in. of free material. The 
bottom of the clamp is approximately 
5 in. above the base of the apparatus 


when the clamp is in the raised posi 


Increase ratw of 20 I 
flexed samples over 


unaged flexed samples 


tion. A 's-in.-diameter rod is inserted 
through the sleeve and the rod 
clamped to the base of the apparatus 
directly under and in line with the 
clamp. At the minus 65 deg. F. tem 
perature, the sleeve is subjected to 
the resultant vibration caused by a 
reciprocating vertical motion of the 
clamp. The amplitude of motion of 
the clamp is 1% in. at a speed of 300 
cycles per minute and the sleeve is 
vibrated for one minute. After return- 
ing to room temperature, the speci- 
mens are examined for evidence of 
delamination, ruptures, cracks, holes 
or other defects. All three specimens 
have to pass this test for the material 
to be satistac tory. Presence ot holes iS 
detected by cutting the sleeve to form 
a flat sheet and then brushing the 
heat-seal face with a water solution 
of a wetting agent and a dye. Pene 
tration of the solution to the backing 
surface of the material is evidence of 
a hole liquid leaker 

Leaving specification tests for a 
while, a_ brief description of some of 
the research work being done at Pica 
tinny Arsenal in connection with low 
temperature testing of barriers might 
be in order. It is generally agreed 
that the cevclic performance test of 
Specification MIL-B-131B is lengthy 
time consuming and expensive. There 
tore, Picatinny Arsenal has endeavored 
to come up with a rapid, easily per 
formed test that will parallel the re 
sults obtained in the cyclic test with 
a view of deleting the latter and sub- 
stituting our new test. 

Examination of barrier bags and 
envelopes that have gone through the 
cyclic performance test reveals that by 
far the greatest wear and tear on the 
material is at the corners, the flat sides 
remaining virtually intact. To simulate 
this degradation, Picatinny Arsenal 
has evolved a point flex test whereby 
This article continued on page 226 
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Dobeckmun creates 


protection from the | Equator to the North Pole 
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Dobeckmun Barrier } Materials are Safe! 


No matter where your product is shipped, Dobeckmym Barrier Materials will help it give top performance 
when it arrives, or after it has been stored for month§&. From sizzling heat to 65° below zero, Dobeckmun 
Barrier Materials prove their superiority in milit&ry packaging ...remaining flexible, grease-proof, 
acid-free and non-corrosive at all times. Dobeckmun § the pioneer and leader in the Barrier Material field. 


fications JAN-B-121 Type II, Grade A, Clas 
JAN-B-121 Amend Type 1, Grade 
JAN-B-121 Amendment 2, Type II, Grade 

JAN-P-117 Type I, Grade A, ¢ 


JAN-B-121 Type I, Grade A, Class 1 (smooth and er JAN-P-117 Type II, Grade A, Cl 


eped) 


The Dobeckmun Company, Cleveland 1, Ohio -« 
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3erkeley 10, Calif. - Wells River & Bennington, Vt. 
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Packaging powdered-milk product 
QUESTION: Wi 
d powde red-milk product on 


are currently pac k 


iatic equipment and have been 
that forms a bag, 
and seals it. We have been 
+ various heat-sealing materials, 
uding polye thylene foil, foil to 
paper with a poye thylene coating, cel 
coated with polyethylene and 
everal plastic films. We want a pack 
ing material that is 
well on the 


moisture pre oTness and will Sé al 


ad mat hine 


} hane 


economical, 

machine, gives 
ul ith bar seale rs. Can you give 
y suggestionsr 

ANSWER 


jurrements that are 


The package-material re- 
mentioned have 
to do mainly with cost and machine 
refer- 
ence to moistureproofness. You do not 


operation with an indefinite 


] : 5 
mention any merchandising factors 


she lf life 


other requirements, nor is there refer- 


such as display and many 
ce to anv use requirements such as 
losure, ete. Also the product may 
require other types ol prot ction than 
should cle 


velop a di tailed and precise packag 


moistureproofnegs You 


sper ification for your product and tell 
how it is mere handised and used. 
Phe most 


satisfactory pac kaging 


material and the one with the lowest 


cost in the long run is the one that 
most efficiently meets these require- 
ments, plus good machine pertorm- 
ance Apparently your machine will 
will operate with about any type of 
heat-sealabl 


problem is to find what packaging 


material, so your real 
material best satisfies the product, 
merchandising and customer needs 
Pinholing of films 

QUESTION: We havi 


many different kinds of thin plastic 


hy en te sling 


films as bags for one of our special 
dry adhesives. This product is a pou 
der that sets after mixing with water 


We notice that there are some varia 


160 


ultat 


2) 

! a 
75 
°) 


n service on packaging subjects is 


ation will not 


tions in moisture protection in various 
lots of film and we 


types of film have more pinholes than 


wonder if some 


others. Also, do any companies check 
their film for pinhole §? 


ANSWER: Some of the variations in 
the moistureproofness of thin plastic 
films can be due to variations in the 
gauge of different lots. This is assum 
ing that your bags are all well heat 
sealed so that there is little or no dif- 
ference from that source 

Thin plastic films that have been 
made by a casting process, such as 
Pliofiim generally have better thick- 
ness control and tolerances than those 
made by extrusion such as poyethyl- 
ene, saran, etc. However, most film 


manufacturers work within certain 
gauge tolerances and those standards 
are such that there are no serious dif 
ferences between one lot and another. 
It may be that you tested some very 
thin (less than one mil) extruded film 
that had excessive gauge variations. 
Pinholes are very rare, in fact all 
most non-existent in plastic films as 
manufactured by present commercial 
processes and in normal gauges. Pin- 
hole detection would be a complex, 
expensive and unnecessary process if 
it were used continuously to check all 
film produced. It is possible that ex 
cessive or improper handling in the 
bag machine, printing press, or in 
vour filling and sealing operations may 
be causing some degradation of the 
films, Most plastic films are tough and 
strong, but in thin their 
moistureproofness can be affected by 


gauges 


rough and improper processing 


Addendum: 


Phe Question and Answer concerning 
Polyethylene-Ce lHophane Materials” 
in the July, 1954, Mopern PACKAGING 
appeared debatable to several compa 
nies in the field. The basis of their 
concern about the answer was that 


continued progress of the extrusion 


ddress your questions to Technical Editor, Modern 
Madison Ave., New York 22, N. Y. Your name or 


O 


yppear with any published answer 


coated poly thylene-ce llophane has 
improved the durability and broad 
ened its applications, Present poly- 
ethylene-coated cellophane has better 
resistance to ply separation in contact 
with wet products, many oils, and flex- 
ing at low te mperatures. 

Today extrusion-coated polyethyl- 
ene-cellophane is being produced in 
increasing volume and is finding ap- 
plications in many markets and for 
many products. However, it is inter- 
esting that polyethylene film ad 
hesively laminated to cellophane 1S 
also being produced for many similar 
uses. have 
their own reasons for preferring one 
type to the other, although laboratory 
tests on today’s materials show little 


some users 


Apparent ly 


difference in the important physical 
or protective qualitic s. It would ap 
pear too soon to decide which of 
these two types of materials will find 
major acceptance because the answer 
will depend upon economic fzctors 
and final acceptance by many packers 
for different types of products and 


( nd uses. 





New PI tests 
Four new proposed test proce- 
dures have been issued by the Pack- 


aging Institute: (1) PI Printing 3p- 
54 Proposed Method of Testing 
Resistance of Ink on Printed Pack- 
iging Materials to Fats and Oils in 
the Package (2) PI Printing 2t-54 
lentative Method for Testing Pack 
aging Materials for Fastness to 
Light by Use of the Fade-Ometer 
3) PI Printing 1T-54—Tentative 
Procedure for Testing Effect of 
Alkali on Various Types of Printed 
Packaging Materials 4) PI Ad 
hesives sp-54 Proposed Proposed 
Procedures for Determining Total 
Solids Content of Liquid Adhesives 

Copies of the proposed test pro 
cedures may be requested from the 
Packaging Institute, 342 Madison 
Ave., New York 17 
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“Quality Control” 






Du Pont CEL-O-SEAL bands 


protect contents, establish family identification 






















“Quality, for over 125 years, has been one of the 
most prized possessions of the Wm. 8S. Merrell Com- 
pany.Servicing the medical profession requires prod- 
ucts of the highest quality, produced under the most 
exacting standards. We use printed ‘quality control’ 
Du Pont CEL-O-SEAL bands to insure that our 
products reach the druggist’s shelf exactly as they 
are prepared. The bands also give added ‘family 
identification’ to our various items while their tam- 
perproof, sanitary-sealed feature assures the drug- 
gist that he is dispensing products of the purest 
ingredients—the highest quality.” 











[mpression-making Du Pont ‘‘Cel-O-Seal” bands will 
work for your package, too! They hold closures tight, 
guard against tampering and spillage, inspire consumer 
confidence. And ‘‘Cel-O-Seal”’ bands are available in a wide 
range of colors . can be printed with an eye-catching 


sales message or slogan 


FREE PACKAGING SERVICE: See for yourself what Du Pont 


Cel-O-Seal”’ can do for vour package. Send usa labeled dummy 
bottle. Our packaging experts will band !t, return it for your 
inspection. No obligation, of course. Write: E. I. du Pont 
de Nemours & Co Inc . “Cel-O-Seal”’ Section 1529-A Ne- 


mours Building, Wilmington 98, Delaware 


“Cel-O-Seal” cellulose bands are also sold by Armstrong Cork Co., 
Lancaster, Pa.; and on the West Coast by |. F. Schnier Co., San Francisco, 
California. 
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says Mr. F. T. Jacobs, 
Vice Pres. in Charge of Marketing 
SD. The Wm. S. Merrell Company 








DU PONT 
CEL-O-SEAL BANDS 
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BETTER THINGS FOR BETTER LIVING 
THROUGH CHEMISTRY 





4 NEW HIGH-SPEED PRECISION CLOSING UNIT 

ipable ot operating it a rate of 1.000 cans pel minute has beer 
developed by the Continental Can Co., 100 E. 42 St., New York 
17. Reported to exceed the per-minute speeds of other machines 
by about 400 cans, this new can 

closing machine Incorpo! ites the 

use of a hydraulic drive to con 

trol the rapid accelerations an 

decelerations that result from this 
high speed lo assure continuous 

delivery of can covers at the 

maximum speed dual cover-feeds 

iployed They are actuated 

ins passing through i mag 

netic field Developed ifter tw 

years of experimental work, the 

equipment Is in operation it th 

unington, Ont., plant of H. J 

inada, Ltd. According 

to the comp machine is no » be considered in exper 
mental unit vy way, since all of its principles have been 
tried and proves er many years. The company is confident of 
its suitability und idaptability to high speed volume produc 


tion. The machine is reported to meet all the 


requireme nts for 
} 


ligh speed ( i f li juid ind semi-sol 


4 NEW PRESSURE-SENSITIVE FILM TAPE 

report d to possess unusu il strength although only 2 mi ‘ 

has been announced by Minnesota Mining & Mf; »., YOO 
Fauquier St., St. Paul 6, Minn. The new tape, called “Scotch 
brand colored filn tape No. 850, is suggested for industrial 
marking, labeling and decorative use. It is made with red, black 


nents in its adhesive and comes in \- to ) 


x white color pig 


in. standard widths on 72-vd. rolls. Wider widths and lo 
roll sizes can be made on special order lap No. 850 is 


iailable as a tr insparent t 


4 NEW PLASTIC TUBE FILLER AND SEALER 
xpressly designed for filling and sealing plastic tubes and 
sures has been announced by the A & M Tool & Die Co 
Dept. SP, Foster St South 
bridg Mass. Called the Saga 
this new unit is a 22-station auto 
matic machine idaptabl to either 
singk or double-tube fill. Li 
censed for use under the Bradley 
Container Co patents only, the 
Saga machine 


iccommodates 


tubes ranging in size from 11 to 


50 mm Speed range 1s reported 
to be from a minimum of 12 per 
iinute to a maximum of 120 tubes per minute ind the ma 


hine is said to be idapt ible to most standard filler heads 


RIGID FOIL CONTAINERS IN COLOR 

re now being produced by the Ekco Products Co., 1949 N 
Cicero Ave.. Chicago. These new Ekco-Foil containers are avail 
ible in fou stock sizes and in red or green striped patterns 
suitable for holiday or year-round packaging of baked goods 
frozen foods, dairy products, confections, etc. ¢ olors are applied 


by iniline ve process Sizes include i 6O%4-in diametet round 
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tubed pan, a 6%-in.-diameter round pan, a 3 by-4i-in. re 
“71 


tangular pan and a 34-by-7%-in. oblong pan. The 


ill with rolled edges 


green or red. Thev are reported to be only slightly more costly 


containers 


) 


are shipped in 250-piece cases of either 


than the company’s regular aluminum foil containers 


A NEWLY DESIGNED FLEXOGRAPHIC PRESS 
manufactured by the Hudson Sharp Machine Co., Green Bay 
Wis., is reported to combine exceptionally high speed with accu 
rate hairline register color printing on all types of flexibl 
stretchy papers and materials such as polyethylene, vinyls 
plastic films and cellophane Construction embodies a singk 
60-in.-diametet impression cvlin- 


ler around which is mounted one 


to four color stations. In opera- 
tion, the web locks around the 
cvlinder, making it practic ally im- 
possibl to print out of register, 
the manufacturer claims. Newly 
designed splashproof fountains, 

hvdraulic throw-outs and continu- 

ous operating ink units are fea 

tures of this new Model A-4 machine. It is offered in any width 
from 20 in. up to 50 in., with print repeats from 12 to 36 in 
The A-4 press is also available with six color stations mounted 
iround a single 83-in.-diameter impression evlinder. A’ similar 
press called the A-5 is identical in operation but smaller in 
size, having four color stations mounted around a 36-in.-di 


imeter cvlinder 


4 NEW FOOT-OPERATED BAG SEALER 

equipped with a control lever that swings like a pendulum 
illows the operator to work in a sitting position This Model 
P-7 bag st iling machine announced by Amsco Packaging Ma 
hineryv, Inc 31-31 48th Ave., Long Island 

City 1, N. Y., has an adjustable-length con 

trol lever which is said to enable the op 

erator » achieve maximum efficiency. Its 

improved leverage permits strong pressure 
to be exerted with minimum effort. Both 
upper and lower sealing jaws ar heated 
under thermostatic control, for gg 
welding of the vertical crimp seal 


bv % in. wide. Bag tops can be 


= 


m either end or from the front 

so that wide bags may be 
led in multiple Impressions The rccompany ing photog: ph 
ustrates the complete unit as well as a close-up of the ma 


ch nes Se iling jaws 


4 MATERIAL TO COVER MARKING ERRORS 

on new containers or to obliterate marking on re-use containers 
1500 Euclid Ave 

Cleveland 3, Ohio. Called Reynolds Stencil-Kover, this tan 


colored material packaged in a spray can 


has been announced by Revnok Is Ink Inc 


es ed 
mav be used on all types of containers 


crates, boxes, cartons, drums, etc. It is said 
dry 1 ipidly permitting new sten iling or 

marking within 90 seconds. The material 

overs pI ictically all kinds of marking 


stenciling, crayon marks, printing labels 
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CARTONER 
FOR CANS 


See e ee 


NOW IN OPERATION in leading breweries, Jones car rhis most recent Jones development utilizes the same 


toners for cans are setting new high standards of fully pri iciples of engineering, design and operation that 
automatic performance, reliability and SPEED — 750 enable Jones Constant Motion Cartoners to maintain 
cans per minute. highest output rates on hundreds of diversified carton 


iIn¢g jobs 


rhe speed, flexibility and dependable performance of 
Positive motions of feeding and opening cartons—to ll Jones cartoners for scores of “blue book” companies 
compensate for normal variations encountered in ire your guarantee of unequalled efficiency and high 
carton making. profit operation 


. Straight-line can motion, smooth and constant, with Let a Jones pa kaging engineer analyze your cartoning 
complete absence of stop/start or abrupt change needs. Phone or write R. A. Jones & ¢ ompany, Inc. 
in direction. today 


P.O. BOX 2055 


& COMPANY, INC CINCINNATI, OHIO 
Fi * 


RR ANCH FFICES 


New York, Chicago, Los Angeles 


St. Louis, San Francisco, Seattle 





DONT AIDE 


DRESS UP YOUR PACKAGES 
FOR COLORFUL EYE 
AND SALES APPEAL 


.. With 


Color Printed 
Kraft Gummed 
Sealing Tape 


4 Points to remember about On-To-Sta 4 Color Sealing Tape 
® Every carton and package leaving your plant carries your 
4-colorful advertising message everywhere. 


*® Your packages are padiocked with your company's name 
—they're pilferage proof. Dust and dampness are locked 
out. 


On-to-Sta tape is of uniform top quality. It seals securely 
and remains perfectly flat. 


Our creative art staff will skillfully prepare art work for 
4-color tape to fit your particular needs. 


An ATLANTIC Product 
“Sticks to the Last”’ 


Ask your local jobber about 
ATLANTIC’S 4 Color Tape, 
or contact us directly. 


A] ANTIC GUMMED PAPER CORPORATION 
PRIW TAP DiviSton 
1 MAIN Sieeeeenboonive | N.Y 


BRANCH OFFICES: 
PHILADELPHIA * PITTSBURGH * CHICAGO 
BUFFALO * BOSTON * HAVANA 





et ind does away with the need for covering marks with 
tape scraping off marks from wooden boxes Reynolds 
Stencil-Kover cc s in 12-07. cans packa ed 12 cans to the 


shipping « ise 


MORE EFFICIENT DRAPE AND VACUUM FORMING 

re reported for the latest line of Auto-Vac thermoplastic drap 
ind vacuum-forming machines equipped with a new control 
panel that groups ill of the i iportant ontrols face upW ird on 
. horizontal panel, right under 

the hands of the operator, so 
that they mav be seen and ma 

nipulated without stooping. Th 

smallest standard machine has 

1 maximum sheet-size « ipacity 

f 26 by 38 in. and th 

has a sheet « ipacity up to 54 

by 78 in., according to the Auto 

\ Co., 2116 Post Rd., Fai 

field, Conn., maker of the equip 

vent. All odels have a fully 

djustable clamping mechanism so 

» take sheets down to 4-by-4-in 


designed with it syl 


mechanism is 
l to give pertect alignment 
; to 12 in. in l-in. increments and th 
regulated to suit any of the mater 


formed. Operation can be either 


A NEW PRE-SET TORQUE WRENCH 
innounced by the Rieke Metal Products ¢ orp Auburn, Ind 


tion 2-in. and %-in precision instrument designed 


1 combina 
to fit all standard steel drum closures. Each 
wrench is factory set to eliminate the guess 
work in delivering the proper fixed torque 
for a 2-in. plug on one side and for a %-in 
plug on the other side, but so designed 
that the head « 1 be used only on the siz 
for which it has been set. When the mini 

ium torque s been reached, the wrench 
breaks” or ‘slips Further tighteni i v done without 
harm to the wrench or lessening of torque ceording to th 
dily replaced, The 


nection 


ompany Heads worn from co 


IMPRINTING OF LARGE DIE-CUT LABELS 

with exact registration is claimed for the new Model 45AH 
vachine now available from the Marke 

43, N. H. Blank or pr printed lal 

variable descriptive data from a 

roll and, after printing, are au 

A pin-feed 

mechanism is said to assure 


pe sitive feed and 


tomatically rewound 


exact registra 

tion of data. The machine a 

epts ¢ nly notched, slotted or 
perforated labels, up to 7 in 
wide by 3 in. long. Maximum 
imprint size is 6™4¢ in. wide by 
2% in. long. Maximum diameter 
of roll is 12 in. Operating speed 
is reported at 70 labels per min- 

Continued on page 168) 
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WORLD WIDE 
ACCEPTANCE 
OF 


FlexSpouts are currently in production in Auburn, Indiana and 
Liverpool, England to properly serve the world’s pail closure 
requirements. 


In Pound Sterling areas they are’ produced by ViseGrip Products, 
Ltd., Liverpool and distributed by them and their agents as 
follows: 

IVON WATKINS LIMITED COMMERCE OIL ITALIANA 

New Plymouth, New Zealand Alessandria, Italy 


Territory: Commonwealth of Territory: Republic of Italy 
New Zealand : . 
FUTS METALLIQUES GALLAY 5S. A. 
Paris 8e, France 
LINDETEVES N. V Territory: Metropolitan France and all 
A msterdam-Z. Holland French overseas territories, French 
Territory: Holland, Western Germany, > maak a mss —— Z ewes -_ 
Indonesia, Japan, Malaya, British East HEOTOCCO; GISO SWHEEETIGNE ERPOURR C14 


Africa, The Lebanon and Pakistan sub-Agenc y of Usine Jean Gallay 
of Geneva. 


In Dollar areas they are produced by the company that originated 


this unique diaphragm sealed plastic pour spout, Rieke Metal 
Products Corporation, Auburn, Indiana. 


During 1953 the United States product was distributed as follows: 


Petroleum Industry 7 Million Units 
Insecticide “ 1'4 ‘ 
Chemical 1 3 

Paint \, 

Other ’ l 


This closure is strictly competitive with other devices on the market and its cost— 
even when compared to the screw nozzle and cap only—represents a very 

small premium which FlexSpout users have found well offset by the economy of 
filling, ready consumer acceptance and preference. 





s. LEAKPROOF—TAMPERPROOF—HERMETICALLY SEALED with 
bmes as 1 packaged unit—no assembly required, merely insert 


RIEKE METAL PRODUCTS CORPORATION 
AUBURN, INDIANA 























Protection and Beauty 
“forest deep” at KVP 





Your 
Product 














1, your drive for more sales the 
quality pluses of KVP wrappers can be 
a big help. First, paper quality is 
controlled completely from the woods 
to finished printed wrappers: waxed — 
parchment — or laminated. Second, KVP 
artists are experts in package design — 
and know their creations will be carefully 
reproduced by KVP craftsmen on the 
letterpress or gravure printing presses. 
These completely integrated KVP 
facilities and services are ready to give 
your packages bright, new sales power 
Write for complete details and suggestions 


KALAMAZOO VEGETABLE PARCHMENT CO. 
KALAMAZOO, MICHIGAN 


BRANCH AT DEVON, PA. ASSOCIATED COMPANIES 
KVP CO. OF TEXAS, HOUSTON, TEXAS — HARVEY 
PAPER PRODUCTS CO., STURGIS, MICH.—KVP CO. LTD., 
ESPANOLA, ONT.—APPLEFORD PAPER PRODUCTS LTD 
HAMILTON, ONT.; MONTREAL, QUE 


SPECIALISTS IN FOOD PAPERS FOR PROTECTION AND SALES APPEAL 
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Apple Sales went up 34% 
Orange Sales went up 52% 


when big supermarket chain turned to prepackaging 
with film made of BAKELITE Polyethylene 


And put sound merchandising behind a planned pro- 
gram of polyethylene prepackaging. 

Other prepackaging had been tried by a West Coast 
supermarket. Success was only fair. Labor costs were 
too high. Then came the present polyethylene plan . . . 
with lower costs, better appeal, and high merchandising 
possibilities. 

First a test run. In one month the retailer “knew that 
customers preferred polyethylene bags.” Simply _be- 
cause they sold more. Result? Now, polyethylene bags 
printed with tested advertising copy and slogans, are 
used throughout the chain. Packages have a family re- 
semblance using different colors, and splendid brand 
identification 


No matter what you make or package, it can pay well 
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to investigate all the advantages of film, as well as other 


forms of packaging made of Bake.rre Polyethylene. 
Write Dept. ZL-55. 


Polyethylene packaging and mere handising he Ip supplied by 
The Dobeckmun Co., Cleveland, Ohio 


BAKELITE 
TRADE-MARK 
BAKELITE COMPANY, 


\ Division of Union Carbide and Carbon Corporation Ta 
30 East 42nd Street, New York 17, N. Y 








NEW HIGHWAY 
TO GO THROUGH 


CRAFTSMEN suitpiInc 


Prices Slashed on Every 
Piece of Equipment 


1—KELLY PRESS NO. 2, 24x35, REBUILT 

1—MILLER SIMPLEX PRESS, DIRECT DRIVE MOTOR 
REBUILT NO. 4073 

3—Miller High Speed Presses, swing back feeders, good 
operating condition 

1—MIEHLE VERTICAL V-50, Good Operating Condition 

1—PONY MIEHLE, NO. 17265 with D.S.P. AND E.D., Motors 
Good Operating Condition 

1—GLOCKNER PRESS 15x22 BRAND NEW SHOWROOM MODEL 
FULLY ELECTRICALLY EQUIPPED 

1—GLOCKNER PRESS, BRAND NEW WITH EXTENSION DELIVERY 
PRICE 

1—Post Envelope Press 

1—Post large model Envelope Press 

4—KLUGE UNITS, 10x15, 6 roller, good operating condition ea 

2—KLUGE 12x18, Double Fiy Wheel, for printing & die-cutting 


ea 


rebuilt 
1—NO. 5 BABCOCK AUTOMATIC unit D.S.P., size 30x43, Motors 
& €.0 


4—C & P CRAFTSMANS with Rice automatic feeders, 10x15 ea 
2—C & P CRAFTSMANS with Rice automatic feeders, 12x18 ea 
1—Multilith Model 1250 very late mode! 10x14 Serial No. 452018 
3—Multiliths, Model 1327, 11x17 ea 
1—Davidson, Model 816, 10x14 
3—A.T.F. OFFSET WEBENDORFER CHIEFS, 17x22 complete with 
motors ea 
2—HARRIS OFFSET MODEL L.S.B., 17«22 complete with motors ea 
2—HARRIS OFFSET MODEL E.L. 22x34 complete with motors ea 
2—Model 325G Vandercook power proof presses, power tope 
delivery size 24x47 refinished ea 
1—Vandercook, Mode! 2, size 20x28 
1—Vandercook, Model 20, 12x23 self-inking 
1—Vandercook, Model 32, self-inking, 15x28 
1-—POTTER No. 2 Gripper Proof Press, self-inking, feed table 
side guide, 17x25 
1—50” 10Z SEYBOLD AUTOMATIC CLAMP PAPER CUTTER 
1—DAYTON SEYBOLD 36” AUTOMATIC CLAMP PAPER CUTTER 
REBUILT 
2—-NATIONAL FULL AUTOMATIC 32” PAPER CUTTERS, Refinished 
1—PERFECTA 51” PAPER CUTTER, power back gouge, automatic 
spacer, automatic clamp 
1—59”" PERFECTA paper cutter with power back gouge fully 
automatic 
2—COMO fully automatic clamp paper cutters 31” & 43", power 
back gouge, avtomatic spacing, brand new (special price) 
1—BLUE STREAK LINOTYPE, MODEL 8 No. 55581; ELECTRIC POT 
EXCELLENT 
1—Mode!l H. Intertype Serio! No. 12269, 3 main magazines, electric 
pot, Mohr Saw, blower 
1—Model H. Intertype Serial No. 12270, 3 main magazines, quad- 
der, Mohr Saw, electric pot, blower 3200.00 
1—Model B-2 Intertype, Sericol No. 9051, electric pot 3000.00 
1—G2 Intertynpe, Serial No. 13221, late style electric pot, with 
Mohr Saw combination 72-90 Mixer 
1—Model 8 Linotype, Serial No. 41388, 3 main magazines, electric 
pot, Rebuilt 3750.00 
1—Model 8 Linotype 46438 Serial No with gos or electric 
pots, in good operating condition 3350.00 
2—CHEMCO 24” AUTOMATIC CAMERAS WITH CARL ZEISS 
LENSES EA 1400.00 
3—A3 Trim-O-Saw, with Router and Jigs, 28x28 table 375.00 
1—Sheridan 4-A Embossing Press, 15x20, with 3-draw Peerless 
gold leaf attachment, electric head, sliding bed 2750.00 
1—Sheridon Arch Embosser, 14x15, 3-draw gold leaf attachment 
electric head, thermostat 1409.00 
1—Standerd No. 9, 14x20, with 3-draw gold leaf attachment 
ond printing ink attachment, feeder, 4 poster (send for 
circular) 3200.00 
1—Cleveland Model O, 19x25, Folder with Suction Power Feeder 
rebuilt 1800.00 
1—Boston, Model 17, Wire Stitcher, with 6 heads 775.00 
1—2*7 Boston Wire Stitcher CAP. %” 375.00 
3—Rosback 30 Rotary Pin Hele Perforator equipped with 
4 heads 950.00 
1—Rosback 36” Rotary Perforator, equipped with 8 heads, with 
automotic feeder 1500.00 
1—Rosback Hi-Pro Power Paper Drill 300.09 
Complete photo engraving plant. Will sell entirety or break up piecemeal 


5250.00 
2850.00 


3950.00 


Send for latest list of Ludiow mots 
Send for latest list of Linotype mats 
Send for latest list of Damon Foundry Type for exceptional savings 


Buy Now . .. You'll Never Get Better Prices 


Write, Wire, or Phone HAncock 6-5885 
eeeeeeeeeeeeeoeeeoeoeeeeeeseeeeeeeeeeeseeee 


CRAFTSME 


MACHINERY 537 ATLANTIC AVE. 
COMPANY BOSTON, MASS. 
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Continued from page 164 
ute The machine is sugge sted for use by bakers, food packers 
hardware manufacturers, etc., who list ingredients, specifications, 
price and brand name on their package labels. Printing ele 
nents are reported to be easily changed. Over-all dimensions of 


the unit are 52 by 20 in., by 56 in. high 


A NEW FULLY AUTOMATIC ROTARY CAPPER 
has been announced by the Progressive Machine Co., 293 Hud 
son St., Hackensack, N. J]. Outstanding features of this high 
speed, precision-built machine include an eve-level hopper full 
ind positive control of caps from 
the hopper until thev are tight 
ened on the bottles, positive con 
trol of the bottles with mechani 
cal grippers to locate and hold 
the bottles while tightening posi 
tive lo« iting ind guiding means 
for inserting brushes into bottle 
openings ind a system of in 
dividually adjustable chuck drives 
to obtain any desired tightness of 
cap { new specially developed 
clutch-facing material insures uniform tightness over long pe 
riods of operation with a minimum of re-adjustments, according 
to the company f hanges for different sizes or shapes of bottles 
in be made easily with a few simple settings, or remov il of 
hange parts, the supplier reports. Over-all dimensions of the 
nodel illustrated, which handles « ups with brushes, are 36-by- 


36-in. base and ‘pproximatey 60 in. high 


4 NEWLY DESIGNED SCALI 
ict Weight Scale ¢ 44 W. Fifth Ave 


S ¢ juipped with 1 scoop ror we igh packaging 


nnounced by the I 
lumbus. Ohio 
rrots led the ( 213. the machine is reported to com 

wccuracyv with extremely fast 

possible by a dynami 

ever with short move 

indicator designed to 

over or under weights 

panving illustration, the 

»wn with the scoop tipped 

le carrots into package This 

will be exhibited at the An 

nual Produce Packaging Show, to be 

held in Washington, D. ¢ this month, at which time the com 
pany will also unveil a new semi-automatic high speed fruit 
ind bagging machine which the com 


pany has named the “Exact-O-Wav” scale 


ind vegetable weighing 


4 NEW LINE OF GIFT-WRAP PAPERS 
lled “Hartfoil” has been announced by the Hartford City 
Hartford Citv, Ind. The new papers are now avail 

stels, Christmas colors and metallics, and feature 

| designs. Designs featured are Diagonal Ribbon 
’oinsettia, Cordline, Moire, Parket and Frosted 


NEW LOW-COST COLORED FILM TAPES 

suitable for use pl iin or with printe d me ssages or designs have 
been announced by the Labelon Tape Co., Inc., 450 Atlantic 
Ave Rochester 9, N. ¥ 


colored acetate film tape uses a 0.003-in. acetate film base and 


This new line of pressure-sensitive 
Continued on page 172 
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Now any bottle can have 


100% safety... plus 
wonderful new eye-appeal 


WHEATON GLASS-LINED 
PLASTIC BOTTLES* 


Recently WHEATON brought out its glass-lined plastic bot- 












tles for aerosol sprays, and they were an immediate success. 
Now WHEATON introduces the same protection for any 
bottle—plus eye-appeal that could not be matched in glass 
= | alone. This revolutionary idea is adaptable to custom- 



















f molded bottles with equally fine results. 


Not a drop of the contents can be lost, because if the 
glass breaks the plastic still holds. For the same reason, 
there is no risk of dangerous fluids escaping, or of glass 
splinters being strewn around. Here is sure containment; 
plus complete safety for handlers—in home, store, labora- 


tory, hospital, recreational area. 





A new field of opportunity is opened for the designer 
Because WHEATON plastic, whether transparent, translucent 
or Opaque, permits color effects as limitless as the imagina- 
tion, and of beauty never until now possible. Here is the 
means to rich, eye-taking allure for your products. 
Whether safety or appearance is paramount, or both, 
be among the first to modernize with WHEATON Glass- 
Lined Plastic Bottles. We have the skills and equipment 


to go into full production for you. 







*Patent pending 








WHEATON 


Wheaton Has Made Fine Glass Bottles Since 1888 


PLASTICS COMPANY 


MAYS LANDING, N.J 
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FUNDAMENTALS OF CREATIVE PACKAGING 


Making the package tell and sell 


A creatively-designed package is, in effect, 
a portable information bureau. The questions 
it is most commonly called upon to answer 
are: What is in it, what will the product do, 
who made it and how is it to be used? When 
the answers are satisfactory, the package 
can guide the shopper to a purchase, with 
little or no aid from a sales staff. 





What is in it? 

The physical appearance of a package may 
offer some clue to its contents. For example, 
anyone can recognize a bread wrapper or a 
household oil can. However, there are many 
“look alikes” in the mass-packaging field. 


The relatively new aerosol can, once associ- 
ated only with insect spray, is now used for 
some 50 different household products. 

A grocery or drug store product in a sealed 
container usually needs other signposts than 
size, color or shape. To identify his product 
the packer may use: 


Art Work. Color illustration can por- 
tray the product and, if it is a food, 
suggest its appetite appeal. If the 
product has no pictorial value, symbols 
may be employed, or the art work may 
show the result of the product’s use. 
(As a bowl of soup, made from a pre- 
pared mix). 


Reading Matter. Art work may 
not be essential for product identifi- 
cation, but all packages require some 
lettering. Mandatory are the name of 
the product, its packer or distributor, 
weight and composition. In addition, 
there is an opportunity to introduce 
selling copy —emphasizing special in- 
gredients, features or flavors, care in 
selection and preparation, etc. 


Transparency. Products which 
withstand light and are inherently at- 
tractive may be packed in cellophane, 
polyethylene, Pliofilm®, glass, or other 
transparent substances, or in boxes or 
bags with see-through windows. 


Art work and type matter are sometimes 
printed on the container itself by letterpress, 
lithography, gravure, silk screen or flexo- 
graphic processes, sometimes applied as a 
pasted or wrap-around label. 





No. 5 in @ series 


What will the product do? 

Even an experienced shopper cannot know a 
product as well as its maker. And there are 
new buyers in the store every day. It is well, 
then, to assume that the customer knows 
little about the product and to tell a fairly 
complete story on what it will do for her in 
the way of saving time, money or labor. 


Also, even a familiar product may have im- 
portant secondary uses. For instance, a bis- 
cuit mix also makes waffles and shortcake. 
Revealing these extra uses influences sales 
by enhancing the value of the product. 

What the product will do may be shown in 
picture and text on the package, or in a book- 
let or tag attached to it. An insert may be 
used with dry and semi-moist foods. 


CONTINENTAL 


‘eA 


'S BesT 


S 
Cut.a-pe 


How is the product used? 
Actually, this is a multiple question. While 
clear directions may suffice, the package can 
also be used to: 


e Offer and illustrate basic recipes and 
variations. 

e Explain opening and closing, if unusual. 

¢ Point out special dispensing features. 

¢ Tell how many portions the container 
holds, or when to re-order. 

¢ Tell how unused portions may be protected. 

e Suggest after-uses for container, or 
method of disposal. 

¢ Recommend other sizes or forms of 
product. 

* Offer general help with menu planning, 
home decoration or repairs. 


Insummary, the designer of creative packag- 
ing for mass sales will make his package 
work to attract, interest and inform the 
shopper without human aid. 


Continental people invariably think of pack- 
aging in terms of sales potentialities as wellas 
product protection. With many kinds of rigid 
and flexible materials at our disposal, we are 
in an excellent position to supply a tailor- 
made package to move any worthy product 
in today’s market. 


Cc CAN COMPANY 


CONTINENTAL CAN BUILDING, 100 EAST 42 STREET, NEW YORK 17. N. Y¥. 















Continued from page 168 
is integrally colored while being cast into sheet material. This 
is reported to make the colors light fast, non-bleeding and ex 
ption ily bright. The tape which is said to have high strength. 


comes either plain or printed in a variety of colors 


AUTOMATIC SUPPOSITORY-WRAPPING MACHINE 
which can Uus¢ cellophan tluminum 
foil or a combination of both materials 


has been announced by the Pharma 










ceutical & Chemical Industry Supply 
Corp., a division of American Roland 
Corp., 16 Hudson St., New York 13 
Suppositories of any size o1 shape re 


hermetic illy St iled into a continuous 





strip it speeds up to 100 per minute 
s new Model VS II, according to the co pany An auto 
R OL L - T YP E tic knife cuts the strip into units containing from one to 12 


suppositories, as desired Operation is simple enough to be 


trolled by one unskilled attendant, it is reported, and refrig 
és. erated storage is not necessary since the hermetically sealed 
¢ < suppositories will retain their hape even under vet h tem 
. peratures A timing device assures accurate centerin of i 
a print ind a counting mechanism records the number of sup « 


CUSTOM DESIGNED fo B | positories whi 




















een wrapped 








A NEW PACKAGING PAPER ° 
b oe en rade of white opaque sulphite st k and substantially oated 
Ca C with a microcrystalline p rafhin w heavily fortified with plas 


tic has been developed by the Kehr Products Co., 419 N. Broad 


4 | PE St Philadelphia 8. Pa. Called Protopa yue tl new paper 
aS an se is reé ported to have partic ular advant iges as a wrap for trozen 
~ eee 


foods and other produ ts. The sulph te stock has great opac ity 
Tape 


















A.) good strength, high moisture resistance, high gloss and an ex 
Wheseves gooesare Pec - cellent printing surface, according to the company 

aged ‘‘Oliver’’ Roll-Type 

eT on ee TWO NEW ALUMINUM FOIL TRAYS 

with divided section designs have been developed by Foil Kraft 
we aus ie ov om , o- 7 In 1ISO5 Six hel St Los Ange les 1 M ide of heavv-g¢g iuge 


distinct beauty that stops the 


iluminum, the rectangular tray measures 












experience with labeling 


= 
equipment assures you RI 4 = 
trouble-free label. Let us de- - 


7 by 9 in. and the round tray measures 9 


in. in diameter 


v 


The se new trays are recom nended by 


> gn a colorfu | label or fam- e eo ——— the manufacturer for packaging frozen 
at * } ‘ Choose — 


ilv of labels for you food dinners. They, of course, allow pro 
iy OF 1abe ) 


7) 
Ri) it CRES] from a hundred sizes and . essing, reheating and serving from the same container and their 


3 Py ho re-use value provides strong tie-in sales appeal. The trays are 
Ong Sy, Ee | Pt 






















also suggested for catered meals. in plant feeding by industrial 


parry ES spe ial shape to 77 organizations, as well as for party and picnic use 

















© Write for samples A NEW LOW-COST INSULATED BAG 
4 being offered by th Jiffy Mtg. Co., Hillside, N ].. is made of 
and prices today | strong processed kraft on the outside and is lined with a new 
insulating material which is equally effective for keeping hot 
— 
OLIVER MACHINERY CO. lcs 
Label Division ~ 


iS well is old foods iccording to the 






( ompany 


Thousands of « iptive air cells between 











7 
i ‘ ind 1e oute yrovide s 
GRAND RAPIDS 2, MICHIGAN the liner and tl iter kraft provide suf 
ficient on to keep ice cream and 
packaged foods in firm, frozen condition 
Ke. Wcrita from sto to hon nad for perio Is 1 p to one hou 


Known iS the Jiffy Polar Bag it takes up littl storage space 


FRENCH APPLE yet is reported to have unusual strength and body. It is avail 
PY LAYER CAKE j ible in either white or natural kraft and comes in quart and half 


i 
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Interior of new Road-Runner shows smart, practical U.S. Royalite 


ceiling panels from rack to rack. Note how few seams are required. 





Lightweight Ceiling Panels that take to the road 
...another case for 


U.S. ROYALITE! 





Modern, functional design demands mod- for the purpose described and far superior 
ern, functional materials. So it’s little to other materials that might have been 
wonder Fitzjohn’s expert designers have _ used and which previously have been used 
chosen U.S. Royalite, the versatile thermo- in buses for headlining panels.” 

plastic, for a large portion of the interior of Colored clear through, in textured or 


their sleek new inter-city bus. 


plain finishes, non-warping, tough, and re- 
Like many other manufacturers, they've 


sistant to weather and most chemicals, ver- 


found U. S. Royalite offers a combination satile, decorative U.S. Royalite may well 
of advantages no other material can match. be just the material you’ve been looking 
In the Road-Runner, versatile U.S. Royal- _ for. Better find out more about the many 
ite performs a dual job: lining the ceilings, advantages it offers you by writing to the 
and incorporating air conditioning ducts.In —_ address below. 


their own words: 





“We chose U.S. Royalite for this applica- 
tion because of its easy fabrication qual- 
ity, its light weight, and its durable, lasting 
finish, resistant to scuffing and easily 
cleaned. We felt it to be an ideal material 





ROCKEFELLER CENTER, NEW YORK 


OCTOBER 1954 











UNITED STATES RUBBER COMPANY 
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Cartoning Machines 
~ Fully-automat for packaging various product 
7 n folding cartons. Closure by gluing, or inser 
tion of the e nd flaps on both sides 
. 


MASM_PA 





Ce (Manufactured in West Germany) 


INDUSTRIE-WERKE KARLSRUHE 











WT a and materials 





gallon sizes. Its square construction permits easy pat king of am 


stvle of container or package 


NEW FLOCK COLORS IN FLUORESCENT HUES 

are now being marketed by Cellusuede Products, Inc., Rock 
ford, IL, under the trade name of “Fire-Flock.” Processed from 
viscose rayon, it is adaptable for use as a packaging and display 
material, for box decoration and gilt wrapping Colors include 
No. 5038 red, No. 5041 crimson red, No. 5026 green, No. 5039 
Halloween orange, No. 5037 blue, No. 5040 orange, No. 5032 
rose, No. 5028 vellow, No. 5035 red and No. 5027 green. Sam 


ple color cards are available on request to the company 


4 NEW CASE PACKER 

for packing No. 10 cans in single-layer packs has been an 
nounced by the Manitowoc Engineering Corp., Manitowoc 
Wis. The company reports that the new Model 10 case packer 





- 


PEP we, we 


will not tear or distort any type of label and does not bump or 
rolls cans during the packing process. The machine takes cans 
upright and carries them past a divider which separates th 
cans into two balanced lanes. A counting device allows three 
cans per lane to reach the casing operator. A case is placed 
over the cans and a foot lever is pressed which inverts a tiltin 


platform then the case moves on for s iling 


OVAL WIRE STRAPPING 

that combines the economies of round steel strapping with the 
physical characteristics of flat steel strapping has been an 
nounced by Renois I'ving Machine In 1956 Hawthorne 
Ave., Melrose Park, Ill. This new strapping comes in a wick 
range of sizes covering most packaging requirements. Machines 


for ipplying the oval wire are also availabl 


A NEW RUBBER PLATE CYLINDER 4S5SEMBLY 
said to combine the accuracy of integral-sh ft cevlinders and the 
economy of demountable cores has been developed by Moss 
type Roller Co., Inc 33 Flatbush Ave Brooklyn 17. Called 
D-Mount,” the new cylinder has been extensively tested by 
the company during the past two years in actual commercial 
ipplications 

The new cylinder is an assembly of a light-weight magnesium 
sleeve and special steel mandrel press shaft) that the printer 
‘integral-izes” in his own sh /p by a simple shrink-fitting pro 
cedure. At the end of a run the sleeve is quickly removed from 
the mandrel by reversing the assembly procedure, thus freeing 
the mandrel for use on another job and permitting the sleeve 
to be stored with plates still mounted in position for future re 
run. The cylinders, on which patents are pending, are reported 


to cost much less than conventional shafted cylinders 
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Cooking up a marketing revolution... 


WRAPPED IN OLIN CELLOPHANE 


CLEAN. ( KAN nthrac na re | orille sized par k ige of inthracite bri- 
for-the-matcl quets is put unopened into uur grille. 
. 
cka Olin Cell phane lo ignite briquets. just light the box. 
unlikely You never touch the fue 
\venue penthouse Want to cook up a little marketing 
® il revolution of your own? An Olin Film 
elo Olin Cellophane pack packaging consultant will be glad to help 
Olin Film Division, 655 Madison 


the Anthracite vou 


this handy Ave... New York. 


te. Wilkes-Barre, Pa., 





























Plants and people 


The Dobeckmun Co.. leve 
Wilbur I 
d 


1 
1 sales promot 


Lenox 


cre 


Leno 
John 
Miller 


enox (left) and 
Finley point - of - sale 
ra Campbell W. Fin- 


promoted t 


setting 


i issistant Sales 

obeckmun’s Packaging Di 
upervise the Clevelar 

s staff on transparent 

ind extruded products 

has been 


ippointed 
t Kakran Corp., New York, in the 
facture and sales of produce packagir 
bearin the 


iT 1 like nesses 


rrangement 


Container Corp. of America, Chi 
+ it new) 
ontainer pl nt 
Fla. E. H. Bixby 
er of the new plant 
Werbe, , has beer 
esident of Lynch Corp 
Wendell D. Jones 
Machinery Div 
Anderson. He w he 
C. E. Cooper, Carl Reichert 
Cal Pierce. Mr. Pierce ! 
Lv s Western D 
Doll. 


ré 


Fibreboard Products, Inc., San Frat 
M. Campbell 


Holmes 


Francisco, to replace Mi 

replace Mir 
sales manager, with of 
Ore. L. E. Ellis, former 
ssistant in the Los An 


ow ssistant district sales 


Johnson will 


The Black-Clawson Co., Hamilton, Ohio 
paper nachinery firm has acquired 
Bagley & Sewall Co., Watertown, N. \ 
nanufacturer of high-speed Fourdriniet 
iddition of 
ll will enable Black-Claw 


practic ily every type of 


chines. The 


the production of paper 
geht through to complet 
er mill. Bagley & Sewall will 
Black-Clawson Div 
White. Ir... has been made 
of Black-Clawson and gen 
r of the Baglev & Sewall Div 


he perater is l 
William A. 


ce pre sick nt 


] I. McGuinn has been made sales man 
iger of the Laminating and Waxing Div 
f Camp Mfg. Co., Inc., Richmond, \ 


The Brockway Glass Co.., 
Inc., Brockway Pa has 
appointed C. H. Strickland 
is sales manager! ot its 
Beer and Liquor Divisions 
Mr. Strickland was previ 
usly with Schenley Indus 
Cincinnati and 
r-Hocking Glass Co 
ister Ohio. He will 

in Brockway, Pa 


York, has 
construc 
ind de 


American an Co., New 


\id-point in 


Atlanta Paper Co., Atlanta, G has ap 
wointe H. Robert Corder and Rene 
Castellanos as sale representatives 
New Orl 1 Cuba, respectively. Mr 
Corder ited with C. 
Smith Co., New which has set up 
eparate LIVISIOI ) dk Atlant 
Bottle Master and beer « ( ons an 
Idit rtons. Cuban coverage will be 
Atlantic Chemicals, S.A.., 
Ha é | Mir. Castell 


Horton 


Merger of Waddill Printing & Litho- 
graphing Co., Inc., Danville, Va., with th 
Lassiter ( orp lott N | 


I 


the Waddill o: 
peciali in printin 
Stanley C. Cunning- 


nt of Waddill 


ind George M. pre sident of 
George M. Porges Associates, New York, 


Porges, 


ontinues as W lill’s sales representa 


tive 


Ernest H. Heath, Jr., has been ippointed 
t the newly cTe¢ ited Flex- 
Arkell & Smiths, 

inufacturer of 


Heath 


Knowles. 


sales manager 
ible Packaging Div 
Canajoharie N Y 
multiwall and pe ialty bags. Mr 
Harry V. 


will be assisted b 


The Film Department, E. I. du Pont de 
Nemours & Co., Inc.. Wilmington, Del, 
will build a sales development and tech- 
nical service laboratory Wilmington at 
a cost of nearly $1,000,000 The new 
laboratory, to be ready for occupancy by 
the end of 1955, will expand Du Pont’s 
of cello- 
polyethylene and Mylar 


I 
polyester films and cellulose bands 


program in ipplications and use 


phane, acetate 


Dewey & Almy Chemical Co., Cambridge, 
Mass., has appointed Donald B. McCam- 
mond as assistant to the vice president 
Paul Y. Clin- 


mie mbet ot the com- 


and general sales manager 
ton has been made a 
pany’s administrative sales staff for spe- 
cific assignments on _ sales inalvsis. 
Richard I. ippointed 
sales manager for the New York Metro- 
politan district of the 
Dewey & Almy 


Newark, N. J 


Morris has been 


Crvovac Div. of 


His he idquarters ire in 


Aluminum Co. of America, Pittsburgh, 


Pa has establishe | new 


packaging 


section, a brancl ompany’'s sales 


development livision. to help designers 
ind users of commercial packaging who 


lesire professional help. Phillip C. Althen 


will have charge of the new unit 


Continental Can Co., 

York S ippoin 

Charles H. Day 
me) f 

Oma 


Adhesives Co 
5p N 


Imperial 
fer quarters 


kIlvn 11, N. ¥ 


Hubbs & Howe Co.., ‘ nad, Ol 
juired the Hubbs Paper Co. in Roch 
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ATTRACT 
ATTENTION 


SUBTRACT 
SHIPPING COSTS. 


A 
ae 









. COUNTERACT 
DAMAGE LOSSES 


Feat 
‘ar 





<  HINDE & DAUCH ” 


Meant ee Tiataging 


72 FACTORIES ° 0 SALES orrices 


Write for booklet, “How To Merchandise with Corrugated Boxes.’ Hinde & Dauch, Sandusky 4, Ohio 


Plain ‘lalk abouta 
TOUGH PROBLEM 


In the flexible packaging of meats, one of the most important 
requirements of the packaging material is its ability to 

resist grease penetration. In this regard, Rhinelander glassine and 
greaseproof papers are a natural. They remain crisp and fresh 
despite the fat content with which they come in contact 
Rhinelander greaseproof is an important part of many bacon packages 
And, in the wrapping of hams both glassine and greaseproof 

are used. When you have a problem of protecting against fat, oil, 

or shortening penetration in the wrapping of your product, 

why not call on Rhinelander. Our experience plus the economical 


cost of these functional papers could well be your answer 


plain, waxed, wax laminated, or coated . . . are used for 
inner and outer product wraps + product bags and en- 
velopes « insert labels » for laminating to other pack- 
aging materials like foil, boxboard and films + packag- 
ing accessories, and scores of other applications in the 
food packaging industry where greaseproof qualities 


are essential 


RHINELANDER 


Paper Company - Rhinelander, Wisconsin 





MIE 
and peo} le 


ester and Syracuse. Fred W. Hansen is 
manager of the new dual operation and 
H. G. Walter will continue as manager 
of the Wrapping Paper Div. in Rochester 
and Syracuse. Gus Walter will also be a 
member of the firm 


Thomas W. Regan has been ippointed 
sales manager of General Box Co., Des 
Plaines, Ill. Mr. Regan, a company vice 
president since 1949, will he idquarter it 
the company’s executive office in Des 
Plaines. C. E. Keene will succeed Mr 
Regan as manager of the company Ss Win 


chendon, Mass plant 


Hartford City Paper Co., Hartford City 
Ind has established a new Hartcraft 
Div., which will specialize in the manu 
facture and sale of “Hartfoil” qgift-wr ip 
papers. C, L. Kraning, vice president and 


sales manager, will head the new division 


Stokes & Smith Co., Sub. 
of Food Machinery & 
Chemical Corp., Philadel 
phia, Pa., has ippointed 
Donald D. Straw as sales 
ind service representative 
tor paper box machinery in 
Canada and northern New 
York State. He will handle 
machinery made by Stokes. ). D. Strat 
& Smith and by the Kings 
bury & Davis Machine Co., Contoocook 
N. H., from offices at Grand Island, N. ¥ 


W. H. Coe Mfg. Co., Inc., New York 
now has a Canadian affiliate, W. H. Coe 
Mfg. Co. of Canada, Ltd., at 180] 
Favard, Montreal, Que., headed by W. L. 
Rowbotham. 


Packer Machinery Corp., New York, 
manufacturer of vacuum and gravity fill 
ing equipment, has announced that its 
West Coast representative, J. B. Bellamy 
& Co., has moved to larger quarters at 
2440 Third St., San Francisco, and has 
increased its coverage in the Southern 
California area through the appointment 
of J. H. Roberts in Los Angeles. Mr 
Roberts will be assisted by B. Norton. 


rhe new $25 million plant of the Rome 
Kraft Co., Rome, Ga., is about ready to 
get into production The plant owned 
jointly by Mead Corp. and Inland Con- 
tainer Corp., will be headed by Al H. 
Mahrt, president, who is also a_ vice 
president and director of Mead Corp 
Other company officials includ Herbert 
A. Kidd, vice pre sident and general man 


This article continued on page 182 
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Kimble COLOR-BREAK Ampuls, Opticlear Vials, Cigar 


Tube § re t 


ilable in a 


complete range of sizes 


HOW TO SELL YOUR PRODUCT 
WHILE YOU PROTECT ITS QUALITY 


When 
product to market in 


you send your 

Kimble glass packages 

you give it a triple ad- 
vantage: These gleaming, lustrous 
glass containers reflect the superior- 
ity of your product; give the contents 
the sales advantage of sparkling eve 


appeal give unique protection. 


*COLOR 


OCTOBER 1954 


BREAK 


KI 





Kimble Opticlear Vials and Cigar 
Tubes have a spec ial plastic stopper 
that provides a positive moisture- 
proof seal... prevents moisture 
vapor transmission. 


Kimble Cotor-Break* Ampuls 


keep your solution as pure as the 


day it was packed. They are safe 


and easy to open. Grip! Bend! Snap! 


the Kimt 


MBLE GLASSWARE 


AN (1) PRODUCT 


And the ampul is ready to use. No 
filing. No scoring. No sawing. 

Kimble glass packages improve 
the salability of any product while 
protecting the quality. Find out how 
they can help your product. Write: 
Kimble Glass Company, subsidiary 
of Owens-Illinois, Box 1035, Toledo 
1, Ohio. 


Owens-ILLINoIs 


GENERAI 


OFFICES + TOLEDO 1, OHIO 
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PA Gravure Press mass produces wraps for bread, soap, food and other packaged products; 


and prints labels, catalogs, direct advertising, calendars, gravure specialties 


ae 


siliasadhabastortinas ea aR an” SN OCD - _— / 


Rotogravure Cylinder Proof Press in standard widths of Hi-Speed Rotary Sheeter and Auxiliary Rewind delivers 
40”, 50” and 60” provides composite or progressive proofs, 15,000 accurately cut and squared sheets an hour. Folders 


shows color separation, etching, register prior to printing. and rewind deliveries are also available. 
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There’s an AIF gravure press 
and auxiliary equipment to meet 
your every package printing need 


If hard-to-handle stocks, difficult inks, inadequate 
speeds, lack of auxiliary equipment, or insuflicient 
quality control have raised a printing problem, you'll 
find the answer at ATF. 

You'll see a line of presses that will handle lam- 
inated foil, glassine paper, cellophane or lightweight 
board: that will lay down one to eight colors—ink, 
lacquer, varnish or metallized inks. 

You'll choose from web widths up to 73”, speeds 
up to 1250 ft min for the mass produc tion of wrap- 
pings tor bread, soap O1 food; labels, gift w raps, Cata- 


logs, direct mail, calendars; and a wide variety of 


ATF-Klingrose gravure know-how gives you: 


Pendulum -Action Impression or Two-Roller Impression 


Hydraulic Impression control 


rotogravure spec ialties. 

You'll find deliveries for accurately cut squared 
sheets, rewound rolls, or folded Signatures as well as 
gravure proof presses and cylinder engraving equip- 
ment. 

And your ATE’s virtually 


trouble-free operation. Unique ATF-Klingrose fea- 


pressmen will like 


tures (listed below keep downtime to the MinnumM 
and enable you to turn out top-qu ility gravure re- 
produc tion every time. For further information write 
American Pype Founders. a subsidiary of Daystrom, 


Inc.. 230 E. Sandford Blvd., Mt. Vernon. N.Y. 


A complete custom line of rotogravure press 
equipment: 


Wide web, Heavy-Duty press 


Cascade Inking eliminates splashing, skips in printing 

Pneumatically operated doctor blade pressure control 

Evenflow Pumping maintains uniform color throughout 
entire run 

Fast Wash-up keeps changeover time to a minimum 

Hi-Speed Drying for each color at high press speeds 

Turning Bars placed between any two stations provide 
flexibility 


Pendulum-Action press 

Single color press for paper decorating 
Low-cost two-color press 

Rotogravure cylinder proof press 
Rotogravure unit for printing and coating 
Sheeters, rewinders, folders and auxiliary 


equipment K.4.1 


BETTER, MORE PROFITABLE PRINTING FROM THE WIDEST LINE OF PROCESSES 
Seascale Gravure... Letterpress... Offset... Flexographic 
on web-fed, gravure and offset equip 
ment now serves vouin ATE’s Mount 
Vernon plant 
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NEW WAY 


TO “NEEDLE” 


Custom-designed 
packages, package 
components 
novelties, 
sampling devices 
etc., in clear 
opaque and 
colored plastics 


Unprecedented sales action re- 
sulted from this new packaging 
idea produced by PLASTIC 
ARTISANS, INC. for The Ris- 
don Manufacturing Co., Naug- 
atuck, Conn 

Stapled to the card, the clear 
plastic container presents three 
sewing machine needles in a 
quality sales setting. Detached 
from the card the slide cover 
box adds extra value because 
its a reusable dispenser hold- 


PLASTIC ARTISANS, 


Plastic 
Artisans, 
Inc. 4 


ing each needle neatly in its 
own form-fitting groove. 

If you're interested in giving 
your product the ‘‘deluxe”’ look 
that comes from plastic pack- 
aging, contact Plastic Artisans, 
Inc. They have the experience, 
creative know-how and spe- 
cially designed, automatic, mass 
production equipment to give 
you quality results at the 
right price 


INC. 


70 Westchester Ave., White Plains, New York 











weve made 


MILLIONS 


OF CARTONS AND DISPLAYS. 
«+ ++EVERY DAY PRODUCTS 
DRESSED IN THEIR SUNDAY BEST 


DISTINCTIVE * ECONOMICAL 
PACKAGING DESIGNED & MANUFACTURED BY 


BROOKS and PORTER ine. 


304 HUDSON STREET - 


NEW YORK 13 





Plants 
and people 


This articl 
ager; Lawrence C. Crowder, general su 
perinte ndent; E. V. 
Robert J. 


lations manager, with D. F. 


continued from page 178 


McSwiney, assistant 
Kelly, industrial re 
Black, Jr., 


as his assistant; Ralph J. Schmieder, pur 


controller 


ch ising agent 


American Type Founders, 
Inc., Elizabeth, N. J., has 
promoted Jan van der Ploeg 
to manager ot type mer 
chandising. Mr 
ceeds Steve L. 


Ploeg su 
Watts, who 
is retiring after service with 
ATF dating back to 1919 
Mr. Ploeg will also have 


J. van der 
ee charge of all matters per 


Ploeg 


taining to type design 


Marathon Menasha, Wis., has 
broken ground for its food packag man 
ufacturing plant it Modesto, Calif 


Corp., 


Ros Jones has been ippointed to the sales 
staff of Milprint, Inc., Milwaukee, Wis 
He will locate in Kentucky 


George Perkins, general director of prod 
ucts and applications for Reynolds Metals 
Co., Louisville, Kv., has been named di 
rector of the Aluminum-Magnesium Div 
of the Business & Defense Services Ad 
ministration, | Ss Dept ot Commerce 


Mr. Perkins succeeds Clyde M. Adams. 


The Roto Wrap Machine Corp., subsid 
iary of Roto Bag Machine Corp., New 
York, has acquired the packaging ma 
business of the MecKay-Davis 
Chemical Corp., Toledo, Ohio. As su 
cessors to McKay-Davis, Roto Wrap will 


market a line of automatic packaging ma 


chine ry 


chines for tablets, liquids, powders and 
larger solid objects in the food pharma 
fields. A 
plant has been acquired to house the new 


operation at Englewood, N. J rhe pro 


ceutical, hardware and _ textile 


duction program will be under the supe! 


vision of William Thompson. 


Frank W. Egan & Co., Bound Brook 
N. J., designer and builder of paper con 
verting and plastics machinery, has p 
pointed ER-WE-PA, I rkrath, bei Dussel 
dorf, Germany, as a_ license The Ger 
man firm will build paper converting und 


van ce S.UTis 


plastic equipn nt to | 


The Multiwall Packaging Div., St. Regis 
Paper Co., New York, has appointed Wil- 
liam T. Orr as manager of the Eastern 
district. Clifford E. 
Mr. Orr as manager of the St 
fice. Mr 


Freeman succeeds 
Louis ot 
Freeman will be assisted by 
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NEW IPI FLEXOGRAPHIC INKS FOR CELLOPHANE 
PRINTING RESIST SMEARING AND RETAIN 
BRILLIANCE UNDER SEALING HEAT 


At last... 


have long awaited. This new line of 


here’s the ink that cellophane bag printers 
heat-resistant 
inks—now part of our famous high-gloss Gemglo 
series—really resists the heat generated on wrapping 
and bag machines. 

These inks resist smearing, offsetting and blocking 
at the point of contact where the heat seal jaws 
clamp down on the thermoplastic-coated cellophane. 

Even a solid area of ink withstands the heat from 
the sealing jaws. It stays more seratch-resistant .. . 


more light-fast . . . more scuff-proof, It retains its 


brilliance longer... and performs better on the press. 
The heat merely releases the solvent and makes the 
ink adhere without damaging the ink film. 

If you are plagued by customers’ complaints over 
the quality of printing on cellophane or any heat- 
sealable stock due to ink troubles, talk to your IPI 
salesman. He has the answer for ink smear caused by 
heat-sealing machines—it’s new IPI heat-resistant 
inks. They pay off in better running qualities—on the 
press and on the packaging machine with a better 


appearance all along the line! 


IPI, IC and Gemelo are trademarks of Interchemical Corporation 


Interchemical Corporation 


PRINTING INK DIVISION” e 


RELY ON IPI FOR LEADERSHIP IN INK 


OCTOBER 1954 


67 W. 44th ST., NEW YORK 36, N.Y. 


INTERCHEMICAL 
PRINTING INKS 


RESEARCH 
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EVER CONSIDER 


rdviduol Display Coser 


INSTEAD OF “JUST PACKAGES?” 


han Pat Pending 


[nwestigate Custom Packaging 
without Custom Costs... 


You can quickly “prestige” your product by 
converting to Continental “C-THRU” Cases, 
and pay the way with increased sales in the form 
of merchandising advantages, such as: the lux- 
ury look, elimination of merchandise damage, 
and the long-term value of the re-use case in 
the customer’s home. 

Continental can custom mold; but you should 
first find out how you can benefit from our 
experience in making one mold produce vari- 
ous types of cases. Your savings can amount 


to 4 and 5 figures. 


Phone « Write « or Visit CPC for Full Details 


Continental Plastics Corporation 


Chicago 12, Illinois « 2934 West Lake Street « Phone: VA. 6-0144 
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W. Malcolm Lowry and Robert F. Calla- 
han. Michael T. Biondo has assumed 
responsibility for the majority of the East 
ern district multiwall bag accounts for 
merly handled by Dean G. Abercrombie, 
who is now in charge of the Buffalo offic 
Jack Larigan, formerly sales supervisor 
of the Multiwall Packaging Div. in Min 
neapolis has been transferred to Birming 
ham, Ala., as district manager of the 
Southwestern district. Mr. Larigan is su 
ceeded at Minneapolis by William A. 
Foran. Stuart Versfelt and Jack Morris 
have joined the Minneapolis staff 

The Panelvte Div. of St. Regis has en 
tered the vacuum-forming field at Rich 
nond, Ind. The company is installing 
equipment in a plant which is expected 
to be in produc tion in the final quarter of 
this year. Wendell F. Stewart will head 
the new plant 


Arthur J. Epstein has been made box 
board sales representative in the St Louis 
irea for Stone Container Corp., C! 


The Sylvania Div., American Viscose 
Corp., Philadelphia, Pa., is celebrating its 
25th inniversary this month 
Fredericksburg, Va., ] 

which began producit 


1930, has pioneere d 


in the celloph ne field 


Robert Gair Co., Inc., New 
York, manufacturer of fold 
ing cartons paperboard 
ind shipping containers 
has ippointed Homer Mur- 
phy as sales manager for 
Gair's Angelus | iper Box 
Div Los Angeles, Calif 
He was formerly with 
American Coating Mills H. Murphy 


Soabar Co., Philadelphia has opened " 
new sales office at 110 W. Fayette St 
Baltimore, headed by Gordon Nixon. As 
sales and service representative, he will 
over Virginia, Marvland, Washington 
D. ¢ Eastern West Virginia and all of 


Delaware « xcept Wilmington 


Duethene Corp., Chicago, manufacturer 
t polyethylene film has ippointed Roy 
Cooley as sales representative for W ish 


ington, Oregon ind Idaho 


The Dow Chemical Co., Midland, Mich 
has expanded its facilities for latex 1 
search and development The new f 
cilities, including a latex research lab 


oratory and two other buildings, will be 
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45-50 VAN DAM STREET, LONG ISLAND CITY 1, N. Y. 


PAPER MILLS AND SOUTHERN BAG PLANT: ORANGE, TEXAS 





a 
“ atatocs | : 
MULTIWALL BAGS eget 3 Cx, s MADE-TO-ORDER BAGS 
2 to 6 plies 4 i ‘ , . ? = : a) flat — square —self-opening - 
POLYETHYLENE BAGS v4 ‘ duplex — triplex 


and drum liners PROOUCE BAGS 


il . in 7 styles 


MERCHANDISE BAGS SUPER-LONG BAGS SHOPPING BAGS 


of all types 6 to 14 feet long printed 1 to 4 colors 





CONSTRUCTIONS 
INDUSTRIELLES 
DE PRECISION 


We Offer 
FULLY 
AUTOMATIC MACHINES 


@ For packaging of granular, 
powdered, and macaroni 


products 
@ For bundling parcels 


@ For breaking, weighing and 
bundling lump sugar 


. AND AN ENTIRELY 
NEW DEVELOPMENT. 


A machine that makes and fils 
unusual triangular folding con- 
tainers 


CONSTRUCTIONS 
INDUSTRIELLES 
DE PRECISION 
145 Avenue du General Michel-Bizot 
Paris 12, France 


52.4 





Plants 
and people 


direction of J. W. Britton. The 
laboratory, headed by Dudley A. Taber, 
cupan \ Nov l The 
two other buildings, to be 


under the 


is scheduled for o« 
ompleted in 
1955, will be devoted to latex product 
development under Max L. Bottomley. 
Construction has also begun on new 
Dow’s Biochemical 
Research Dept., under the direction of 
Dr. D. D. Irish. The new 40,000 sq. ft 


Structure 1s scl duled tor « 


laboratories to houss 


ompletion next 
ear 

New facilitic e under construction 
for the production of Styrofoam at Dow's 
Allvn’s Point, Conn., Div. The new plant 
Midland facilities 
ind will be under the direction of Dr. 
William H. Schuette, manager of plastics 
production it Midland, and Kenneth E. 
ger of the Allvn’s Point Div 

{ new associated Distrene. 
Ltd., has been formed by the Dow Chemi 
cal Co. and the Distillers Co., Ltd., Edin 
burgh, Scotland, to manufacture Stvron 
for the British Isles. The new firm will 
mstruct a plant at Barry, South Wales 


} 


ind production is 4 to start late 


will supple nent the 


Stober, mana 


Ompany 


1955. Distrene’s board of directors in 
cludes three Dow executives: N. R. Craw- 
ford, Dr. William H. Schuette and A. E. 
Young. Distrene directors named by Dis 
tillers Co, include Maj. C. J. P. Ball, 
H. H. Woolveridge, P. A. Delafield and 
Dr. J. J. P. Staudinger. 


Stanley C. Birkhold, formerly of | the 
Packagin Branch, Air Materiel Com 
mand, Wright-Patterson Air Force Base 
Ohio, and former chairman of the Ai 
Force Packaging Board, has been ip 
Marine 
Corps in Washington as civilian chief of 


packaging under Maj. James Brown. 


pointed to the United States 


The Vacuum Forming Corp., Port Wash 
ngton, N. Y., has ippointed the F. F, 
Barber Machinery Div., Massey-Harris- 
Ferguson, Ltd., Toronto, as its Canadian 
sales representative Omni ‘Products 
Corp., New York, will continue to handk 
Vacuum Forming ¢ orp worldwide sales 


Arnold J. Bienfang, former chief of the 
packaging test facility of the USAF Air 
Materiel Command at Wright Field 
Ohio, has opened industrial package en 
ineering offices at 2302 E. Thomas Rd 
Phoenix, Ariz 


rransparent Package Co., Chicago, man 
ufacturer of celluloss 
for meat and food 


ind plastic films 
products has named 
Harold Lo Schiavo and Pat Rice to its 


sales force Mr Lo Schiavo will cover 





therm 


NEW PRODUCT OF 
'/ TRONA RESEARCH 
\ 


This newest development of 
American Potash & Chemical 
Corporation, in conjunction with 
recognized paint authorities, 
gives exceptional fire resistant 
properties to water-base protec- 
tive cOatings. BOROTHERM, 
properly formulated, makes coat- 
ings which meet Department 
of Commerce Specification 
CS-42-49 (Class F) and Federal 
Specification SSA-118a for fire 
resistance. It is especially adapt- 
able for use with coating grade 
polyvinyl acetate to develop 
inexpensive Washable fire-resist- 
ant qualities in insulating and 
wallboard coatings for industrial 
and non-industrial uses. 


INTERIOR 
FACTORY WALL 


SHIPPING CARTONS 
FOR FLAMMABLE 
PRODUCTS 


For further details on BOROTHERM, 
or for special technical service to 


assist you in the formulation of 


coatings, write — 


SALES DEVELOPMENT DEPT 
American Potash 
& Chemical Corporation 


* Trade Mark AP&CC 
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ROWEL 


put your pro edestal 


Join the proud packagers 
who have Rowell create 
square and round set-up boxes 
that put their products 


ona pedestal. 


Manufacturers of Fine Paper 


Now [1 ( () Ine. 


BATAVIA 


be 
“ 
4 


4 
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. 4. ‘Star Press and people 


+ naan om 


: for 
| | 
| | s . parts Ohi West Virginia, Pennsyl 
| ( olor Pri nti Nn vania and Marvland om headquarters 
' in Alliance, Ohi ie ill cove 
4 parts of Michigan, O| nd Indiana fro 


he vdquart rs it 


Union Bag & Paper Corp., New York 

sales agent for Inglett & Corley automati 

weighing and | fillis chit has 
announced the opening 


plant at Augusta, G 


An eight-color gravure press has been 
idded to the press rooms of the Kalama- 
zoo Vegetable Parchment Co., Kalama 


zoo, Mich. The press, a Klingrose, was 


manufactured by American Type Found 


. ers. It has 16- to 30-in. circumference 
Introduced only last year, the Lembo 4-color Supported-\ eb Press i 


— : é ; tiKe ’ ‘ cvlinders, is roll fed, with a 42-in. web 
is fast becoming the favorite of critical printers. And here's why 


oes Speed is 800 ft. per minute. The press 
The supported-web construction permits in-register printing at will be used to produce packages for 
high speeds, even with polyethylene and other extensible plastic films. frozen foods, biscuits and cracke = ind 
All the strain of going through the rollers is taken up by the con- other products needing sharp multicolor 
tinuous blanket. The web is carried—not pulled——from impression display 

cylinder to impression cylinder, assuring perfect printing at speeds C. Lawrence Reece, Jr., has b ip 
from 0 to 500 feet per minute. pointed technical service engineer of the 
Westfield River Paper Co., Inc., Russell, 


Check these 4-Star Lembo features Mass., manufacturer of glassine and 


REGISTER Choice of 360° planetary gear register control or 


greaseproot papers for protective food 
electronic registei control 


packaging. Henry B. Donovan has been 
0 ( oO “ ‘ or} sales sta 
EASE Impression cylinders taken out of contact with print- ippointed to the New York sal taff 


ing rollers by electric motors 


Nils C. Lindberg has been promoted to 

SPEED Optional unit dries ink between impressions for out- the position of packaging engineer of 

standing speed Victor Chemical Works, Chicago. He will 

. , a: . serve also as chairman of Victor's new 

vy EXTRAS Can be equipped for gravure printing, and with re- packaging committee, whose members 

include: Homer B. Terry, Edwin Nelson, 

An appointment to see this superior press in H. T. Schlinkert, H. L. Stewart and 
operation can be arranged at your convenience. Howard Softley. 


winds for cellophane or paper 


Write for full particulars and quotations, The following top management  re-or- 


ganization for the Gardner Board & Car- 
ton Co., Middletown and Lockland, Ohio, 
L E M i O machine works, inc. has been announced: E. T. Gardner, 
chairman of the board; Colin Gardner, 
248 East 17th St. Paterson 4, N. J. president; E. T. Gardner, Jr., executive 
Manufacturers of Printing Presses and Cylinders — president; Colin Gardner, vice — 


dent and general manager; Floyd Lock- 
ard, vice president, finance; Ames Gard- 
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Cnornous saving in space, labor and packing materal 


The first and only fully automatic paper or cellophane-wrapping machine for 


long paste goods 
Output 45-50 p/min. 


First machines already running in Brazil to the entire satisfaction of our 


customers. Further ones on assembly floor 
Please ask for more details. 


MACHINE BUILDERS A.G. STUTTGART-BAD CANNSTATI, GERMANY 


Distributed in USA by 


GEVEKE a CO., INC. 
25 BROADWAY, NEW YORK 4 NY. 


in Canada by 


PACKAGING EQUIPMENT Service Limited 
124 Willowdale Street-Willowdale, Ontorio 
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LOOK AT THE FLOOR... 


for proof of this cap’s performance 


When vou're running Armstrongs Hi 
oken « Ds | ike the Cuse ot one packer 
( 


ips. He reports running a 
their extra strength. And they're 
| plastic is distributed. Each part 

dome, skirt, and th d s exactly the amount of plastic 
it needs to take 

Set up st ru CC] ve on the floor . and let 

see. Call your Arm- ~~ 

‘ Cork ¢ ompany Glass ( } 

5310 Crystal St., Lancaster, Penna we 


ARMSTRONG’S "#/-7ORK” MOLDED CAPS 
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Mthniks 
and people 


president in charge of carton 
William E. Gardner, vice president 
sales; Richard L. Siegel, vice presi 
dent of industrial and public relations 
Bruce Martin, vice pre sident in charge of 
inufacturing; David R. Arnold, con 
troller; Robert B. Gardner, senior vice 
president Walter E. Sooy, senior vic 
president; Wellmore B. Turner, chief 
legal counsel and business advisor 
Gardner has vequired the Letellier 
Phillips Paper Co., Dayton, and_ has 
formed another subsidiary, Gardner Con- 
tainer Co., which will make corrugated 
mtainers. In addition, Gardner 
ened up new sales offices in San 
Puerto Rico, Greenville, N. ¢ ind 
A new plant will be built by 
vanvy in Ft. Worth, Tex 
Iner has appointed C. Lee Hill to 
MK position of director merchandis 
ing. Mr. Hill’s work will be in the field of 
les acceptance at the consumer level 
Frank L. Strand has been appointed a 
hemist in the technical department 
John Marshal has been made carton 
rrie lesman for Gardner in the New 
Robert Hamburg has been 
receiving foreman at the ompany s 
paperboard carton plant in Lockland 
Ohio replaci ¢ Walter Mohr, retired 
Vulcan Stamping & Mfg. Co. and Vulcan 
Tin Can Co., both of Bellwood, IIL, have 
ippointed Donald R. Hoover as sales 


representative in metropolit in Chicago 


Robert N. Zabe, former member of the 
earch staff of the Champion Paper & 
Hamilton, Ohio, has joined the 

it Western Michigan College in 


er technology ce P irtment 


Webhart Corp., Pasadena, Calif., pack 
ging firm, has added Dean De Sarzana 


packaging engineer, to its sales staff 


Sealright Co., Inc., Fulton, N. Y., has r 
organized its sales forces and promoted 
James K. Sheek to Southern sales man 
ger, with headquarters at Moc ksville 
N. C. Mr. Sheek is sueceeded as South 
eastern district manager by Robert A. 
Smith, who will he idqu urter at Charlotte 
N. C. Charles E. Thompson has been 
nade Eastern Div. sales manager, with 
head juarters in Cleveland, Ohio. Assist 
ing Mr. Thompson are the following dis 
trict managers: Thomas J. Meagher in 
New England, with headquarters in 
Boston; Everett J. Freud in Metropolitan 
New York and New Jersey, with head- 


[his article continued on page 195 
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MODEL “0” | 
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This marvelous new machine compels 
a reexamination of the packaging 
possibilities of your product. 


ECONOMICAL, HIGH SPEED 
FLEXIBLE PACKAGING 


The pronounced sales-appeal of flexible packages is 
overturning merchandise concepts in every field. You 
can now enjoy these preferred features — visability, 
complete protection and durability, as well as the 
economic advantages flexible packaging affords — 
lower initial cost, lesser storage space and shipping 
weights. Roto-Wrap brings them to you with the 
simplest operation at the highest commercial speeds 
(rates over 100 packages per minute attainable). 


ESPECIALLY APPLICABLE TO 


The Model “O” will package Alemite Fittings to 
Zircons — singly or in multiple units — in plain 
or printed materials such as cellophane, aluminum 
foil, glassine and laminations of Pliofilm, poly- 
ethylene, Saran and other films. Even odd-shaped 
or irregular objects — traditionally difficult or im- 
possible to package economically — present no 
problem for the highly versatile Roto-Wrap. 


Wide range of package sizes by simple adjustment 
Photo-registration for printed materials 
Tear-notch for easy opening 
Perforating for multiple packaging 
Pyrometer control of sealing temperatures 
Send A Sample of Your 


CONAPAC MACHINE COMPANY 
120 EAST 13th STREET, NEW YORK 3, WN. Y 
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THE LOBSTER 
AND WESTON COOKIES 
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ALL HAVE IT COMPLETELY! 


You could never mistake a pineapple 
for a lobster — because each has its own 
individual and protective package. 


The package for your product can be just 
as distinctive. It too can be... anatural! 


Everyone knows that oven-fresh cookies 
need special protection. And 

Weston Biscuit Company found that 
Grand-City had the perfect answer 
for complete protection. 

Greaseproof, opaque, white 

glassine laminated to the inside of 

the carton, plus protective cushion and 
strength built into Grand-City 
Containers, keep the fresh, fragile 
cookies really f-r-e-s-h. 


Good things can be even better if 
the package is right! 


4U years 


GRAND-CITY CONTAINER CORPORATION 


2001 TONNELLE AVENUE, NORTH BERGEN, N. J. 
LONGACRE 4-1515 + UNION 5-4400 
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Acme rotogravure cylinder etchings 
meet the most exacting needs for cor 
tons, labels vinyls gift wraps, box 


boards, etc 
Lef us assist you in planning re Tale| 


let us produce a superior cylinder en 


groving for your difficult copy 


Our satisfied customers include 
the nation’s leading chewing gum 
the fastest selling beer 
a top nationally-advertised food 


one of the top cereals 


NAMES UPON REQUEST 


Let us work with y on engrav 
ings AND ava yourself ¢ ) 
complete designing and packaging 
consultant services 


Your inquiry will receive 
immediate attention. 


CHESAPEAKE 3-1377 


BRANDS 
TAILOR MADE PAPERS 
FOR PROTECTIVE PACKAGING 
FOR FOODS «+ TOBACCOS 
PHARMACEUTICALS «+ METALS 


GLASSINE 


TRANSPARENT @ OPAQUE 
WHITE @ COLORED 
PLAIN @ WAXED @ TREATED @ COATED 
WAX LAMINATED 
GLUE MOUNTED 
ALSO TO FOILS @ FILMS @ KRAFTS 
AIR-TIGHT 
ODORPROOF 
GREASEPROOF 
MOISTURE PROOF 
HIGH DENSITY 
PRINTABLE 
FLEXIBLE 
HIGHEST QUALITY © PROMPT SERVICE 


THE HAMERSLEY MFG. CO. 
PAPERMAKERS 








GARFIELD 


NEW JERSEY 


‘77 Years of Service to the Food Industry” 





CATISFACTION GUARANTEED 
ant d/ YOUR MONEY BACK 


Faster, neater bagging... at 
lower cost... pays you 
many times the price of this 
easy-to-use bagger. Blower 
opens bag; your operator 
fills and removes it in one 
swift motion. Adjustable for 
bags from 24 to 5 inches 
wide and 5% to 7'4 inches 
high. Glad to quote for other 
sizes or cellophane. 


TRIAL OFFER 


Use this bagger a full week. 
Be 100% satisfied or return 
it for refund. 


Just send samples of your 


bags and ask for Bulletin 10-29 








ANDERSON BROS. MFG. CO. 
eek’ G20) i: i aS), elk) 
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Dewey & Almy Chemical 
Lily-Tulip 


Co., 


| 
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ommendations 


artitions for 


rotective 


ackaging 


Pre-assembled 
partitions 
made to your exact 
specifications 
for faster packing 
at lower cost! 


WRITE, PHONE or WIRE 
for QUOTATIONS on 
YOUR REQUIREMENTS 


peter partition corp. 


Manufacturers of Cardboard Partitions 


19-21 HEYWARD ST. 


Telephone: 
TRiangle 5-4033 


BROOKLYN II, N. Y. 








LATEST 

IDEAS IN 
PLASTIC 
FABRICATING 
MACHINES 


CLIP THIS 
COUPON 


111 


Goundry Street, North Tonawanda, New Yo 


Please send latest literature on 


Taber Plastic Fabricating Machines 


TO YOUR 
LETTERHEAD 


NAME 
COMPANY 
ADDRESS 
city 


ZONE STA 


Tater ANsTRUMENT CORPORATION (SECTION 12) I 
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( f t the 1954 aero vel yp and test it Iprove 1 shock-absorbing previous shows. Some 40.000 persons are 
l package ympetition is Oct. 15, The levices which can be used in the air expected to view the $2,000,000 worth 
petition is part of the third am | F yp of cargoes of various weights. The of items being exhibited by more than 
Aerosol Festival, to be held in December project, under tl lirection of Earl C. 1.200 manufacturers of hardware, lawn 
njunction with the 14th annual Myers of the Institute’s Container Lab garden and light farm equipment 
u f the Chemical Specialties ratories, is aimed at streamlining the : E 
Dil, Deen te Mate Yaak Dateien ts te litarv’s si oh cei Ries of The Glass Container Mfrs. Institute. Inc.. 
ee wilt tos ee ae ee upplies ice an Satie all iiétniaee oul has moved to new and larger offices at 99 
| ticides, repellents and +] sconcmmy. Headian we the sesensch stall Park Ave New York, a new 26-story 
fers; (2) room deodorants; (3) paint cs Re alll ie 1. Neils building between 39 and 40 Sts 
ls, other protective coatings and Thompson, director of the Structural Me The 7th Quebec Regional Conference of 
nt remover; (4) other household prod hanics Research Laboratory at the uni the Packaging Assn. of Canada, to be 
{ : shat poo glass cleaner versity's Balcones Research Center held in Montreal on Oct. 18, will have 
et 5) shave products; (6) hair prepar : Hon. Maurice Duplessis, Premier of 
t other personal products (shar The Gummed Industries Assn., Ine.. is Quebec, as the luncheon speaker. Fea 
poos, body deodorants, suntan oils, dr alling the ittention of the industry to tures of the conference include a film 
al 8) snow, all types Gea lnetotal the fact that the Mullen test requirements 
p! t lubricants, stencil inks, belt for gummed _ sealing tape have been 
et 10) glass and plastic aer liminated from Section 7 of Rule 41 What's doing 
Hl mroducts. Entries must be filled Uniform Freight Classification and Col 
forms obtainable from the CSMA lidated Freight Classification, which Oct. 8-12—American Meat Insti- 
110 E. 42 St., New York 17, and governs the sealing of cartons shipped by tute, Palmer House, Chicago . 
eturned with a sample of the aerosol the railroads. The amended rule, which Oct. 12-15—National Chemical Ex- 
EE RL EF EE q a i ae was issued Aug. 5 as a supplement to position, Chicago 
5 | 3, . so a aia ak nell Uniform Freight Classification No. 2 and Oct. 13-17—National Automatic 
pack in each of 10 classes, a Consolidated Freight Classification No Merchandising Assn., Washing " 
ee | in the show” will also be 20, became effective on Sept. 20 and calls ton, D. C 
ae fon hhoth. tear redietance and tensile teal Oct. 16-19—Conveyor Equipment 
re wirements rather than the former Mfrs. Assn., Greenbrier, White 
Heading the Point-of-Purchase Advertis- method which was based solely upon the Sulphur Springs, W. Va 
ing Institute’s ne Research and Edu Mullen test. By so changing Rule 41. th Oct. 17-19—Brewers Assn. of Amer- 
t ( tt for 1954-55 is Edward Classification Co a a he ica, Edgewater Beach, Chicago 
K. Whitmore, | f Oberly & their requirements into balance wit! Oct. 17-20—National Beer Whole- 
N Lit nm 4 nd former tl f the Federal Government. which salers Assn. of America, Palmer 
OPAT | 1 chair n. Other embers R tirne 70 adovted these tests by House, Chicago. 
f tl tt Joseph Austin, pproving Federal Specification UU-T- Oct. 18—Packaging Assn. of Can- 
Austin & Austin, h Ray Dubrowin, 111b covering gummed sealing tap ada, 7th Quebec Regional Con- 
General I Is ( A'fred B. Hailparn, ference Sheraton-Mt Royal 
Publicker Indust I A. Dexter \ Proposed Simplified Practice Recom- Hotel, Montreal 
Johnson, East Kod ( Arthur I. endation for Standard Sizes of Paper- Oct. 18-19—Boston Conference on 
Marshak, Walter Morshok, In Joseph board Cartons for Hamburger Buns and Distribution, Statler, Boston 
O'Connor, Full © Smith & Ro In \\ ier Rolls has been submitted by th Oct. 20-22—Parenteral Drug Assn., 
Sydney N. Reid, Edward & Deutsch ( iodity Standards Div Office of innual meeting, Barbizon Plaza 
Lithographing ¢ Ben J. Sever, Majes Technical Services, U. S. Dept. of Com- New York 
tic Creations, hh Howard J. Soriano. merce, to manufacturers of cartons Oct. 21-23—National Assn. of Re- 
Sinclair & Valentine Co.. William Thomp- bakers’ wholesale and retail organizations tail Ice Cream Mfrs., Trayvmore 
son, Shell Oil ¢ rhe committee has nd others, for comment or acceptance Atlantic City. 
been working on ordinating point-of The proposal lists 34 sizes of paperboard Oct. 24-30—Dairy Industries Sup- 
purchase with other forms of advertising rtons, a reduction from approximately ply Assn., Trade Show, Atlantic 
ind is responsib] for issuing “Fact Re 1.000 sizes. The recommendation is based City 
ports,” which give complete cast histories n a survey of industry practice by the Oct. 25-27—Packaging Institute, 
f successful point of-put hase disp] VS Bakery Package Group of the Folding 16th Annual Forum, Roosevelt 
William Melish Harris, president of Paper Box Assn. of America ind sub Hotel, New York 
William Melish Harris Associates, has mitted by the Inter-Industry Bakery Pack Oct. 25-28—Glass Container Mfrs. 
been named chairman of the POPAT Fi ige Committee. Mimeogr iphed copies of Institute, Colorado Springs Colo 
nance Committee for the coming year the proposed recommendation may be Nov 8-12—Montreal Industrial 
Other members of the committee are tained from the Commodity Stand Tool & Equipment Show, The 
Harry Fenster. I. Fenster & Sons, In irds Div., Office of Technical Services Show Mart. Montreal ° 
John M. Palmer, Palmer Associates U. S. Dept. of Commerce, Washington Nov. 9-l1—Packaging Assn. of 
George A. Phillips, Cluett, Peabody & Co 25, D. Canada, Third Canadian Na 
The Quartermaster Food & Container The Ninth Annual National Hardware tional Packaging Exposition ind 
Institute for the Armed Forces has en Show, to be held Oct. 11-15 at Chicago's ‘ a nt Annual Conference, . 
tered into a resé¢ irch contract with the Navy Pier, is expected to be larger ind CNE Automotive Bldg., Toronto 
University of Texas, Austin, Tex., to de more inclusive than any of the industrvy’s 
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® So widespread has been the pub- 
lic acceptance and demand for self- 
dispensing packages equipped with 
colorful Precision valves, that new 
type products and additional brands 
are added daily to the long list en- 
joying the plus values offered by 
Precision. To keep pace with this 
tremendous growth, Precision’s pro- 
duction and research are continually 
expanding both here and abroad so 
that your package may have the 
merchandising and technical advan- 
tages of a Precision valve regardless 
of the product, container or filling 


method involved. 


Why a Frccision 


he feadlor 7 
A o 

>N The wide range of Precision 
valves featuring positive, fingertip op- 
eration assures a successful solution to 
your specific spray characteristic 


requirements. 


NTAINER Precision has a valve 
engineered for the aerosol container of 
your choice plus the widest selection of 
plastic colors to enhance the beauty of 


your package. 


CTS Plastic construction 
eliminates corrosion enabling Precision 
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valves to perform efficiently for all 
products whether foam, residual or true 
aerosol. 


FILLING METHOD 


products with Precision valves, are be- 


All types of aerosol 


ing filled successfully by pressure as 
well as refrigeration at the lowest cost. 


QUALITY Precision’s basic research, 
production skill, development tech- 
niques and 100% inspection of over 
100,000,000 time-tested valves is your 


assurance of high quality. 





ECONOMY The highest plant pro- 
duction efficiency, as well as the lowest 
rejection rates for filled containers, as- 
sures maximum economy with Precision 


valves. 


AVAILADILITT 


The world’s largest 
aerosol valve manufacturing facilities, 
are combined with the latest produc- 
tion methods and techniques, to give 
production schedules that assure 


prompt deliveries. 





c 
(1 = 





PRECISION 
| 





(44, 
ceccuon Valve 


700 NEPPERHAN 


YD 





AVENUE © YONKE®S 3 NEW YORK 
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Merri ff | seeene same MARKING PROBLEM 


De ee PRINTING 


LABEL INFORMATION 
ON CARTRIDGE 
‘a ENCLOSED FUSES 












| “i 

Pe) 
| Working closely with Underwriters’ Laboratories, Inc. and with lead- 
ing fuse manufacturers, Markem has developed a method which 
makes possible for the first time the printing of label information 
directly on cartridge enclosed fuses at production rates. Markem’s 


direct ink imprints cannot “‘fall off’? and are unaffected by moisture 
or ordinary chemical atmospheres. Paper label inventory and wastage 
problems are eliminated. Print is larger and color coding and identi- 
fication are simplified. Fuse manufacturers anticipate better labeling 
at higher production rates and with lower costs. The Markem Method 

Markem Machine, Markem type and ink and the special recording 
die roll for use when UL Manifest is required—as well as the imprint 
itself meet with UL approval. 


‘MARKS THEM ALL 


7 


CAN M AR K E M Printing labels directly on cartridge enclosed fuses 


is but an example of how Markem solves industry’s 

HELP YOU? marking problems. Markem has been providing 

* industry with production techniques and equip- 

ment to identify, decorate or designate its products, parts and pack- 

ages since 1911. Markem also provides technically trained men who 

are available in your area to assure continued satisfaction with Markem 

methods and equipment. 

When you have a marking problem, tell us about it and send a sample 

of the item to be marked. Perhaps a complete Markem method has 

already been developed to solve your problem. If not, Markem will 
work out a practical solution. 


Markem Machine Company, Keene 1, N. H., U.S.A 


wet, ¥ 
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presented by Du Pont Co. of Canada, 
Ltd.. on “The Story of Cellophane”; a 
discussion on Packaging and Loading 
Requirements for Rail Pransportation by 
L. S. Vaines of the Canadian Pacific 
Railway and a talk by Dr. Jesse A. Pearce 
# Chr. Hanson Co., Ltd., on “Food Pack 
cil in Researcl Mrs. Jean S. Wilson 
of the Canadian Assn. of Consumers will 
talk on the consumer's reaction to pack 
ed goods. During the afternoon, five 


re em clini S un 
der the chairmanship of J. H. Murphy 
of E. S. & A. Robinson (Canada), Ltd 
will cover glass osure rigid and semi 


plastics flexible containers and ship 


oncurrent pac k ivin 


rigid 


ping containers 


Entries are now being a epted for the 
innual competition sponsored by th 
Package Designers Council for the best 
pac kage designs of 1954. Foreign pack 


Lore designers for the first time have been 


invited to enter the contest. Separate 
iw irds will be mace for the hest Ameri 
in-designed packages ind for thi hest 


package or family of packages designed 
by a resident of a foreign country for a 
product made and marketed primarily 
outside the United States. In addition 
the council will present the Irwin D. Wolf 
Award for the best American package o1 
pac kaging program. Entries for the Ameri 


in designed packages mi st he re eived it 


the council's headquarters, 66 W. 38 St 


| 
New York, by Nov. 22: foreign packages 
have a deadline of De 20. Awards will 
be made in 11 different itegories and 
in every product field. Official entry 
blanks and contest rules may be secured 


by writing to th yincil’s headquarters 


More than 2,000 industrial engineers 
works managers plant superintendents 
ind supervisors are expected to ittend 
the technical sessions and industrial ex 
hibits of the 18th Annual Time and Mo- 
tion Study and Management Clinic spon 
sored by the Industrial Management 
Society, Sherman Hotel, Chicago Nov 
10-12. The latest developments in time 
study motion economy job evaluation 
methods, plant layout, materials handling 
ind human relations will be discussed 


The Annual Methods hl provement Con 


test, with awards for outstanding lvances 
n industrial engineering techn es and 
ipplications, will feature the event. In 





ldressed to the Indus 
trial Managenent Societv, 35 E. Wacker 
Dr., Chicago 1 


quirtes may DD 


The National Canners Assn. has issued a 


revised edition of “The Canning Indus 
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« 


lilustrated above is a Cleveland Con- 
tainer friction plug can - . Metal 
top ring with tight fitting metal lid 

high quality paper body .. . 
metal bottom. 


. 


kor our new Packaging Folder. 
write the Cleveland Container 


plant nearest you, 


— > 


> 






are economical 





PROFESSIONAL or 
DO IT YOURSELF 


MACK AGE 


SE rterR 





CLEVELAND CONTAINERS 


vibrant in their 


practical in construction . 


customer appeal. 


There is always a CLEVELAND CONTAINER that possesses the es- 


sentials of construction for your needs, particularly where rigidity 


and strength are required: 


























| 
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Diameters and lengths as desired , . 


and dispensing tops: 
The aptitude for artistic, forceful labeling: 


addition of liners that protect the contents where 
such protection is required, 


EVERY SHIPMENT of Cleveland Containers measures up to your 
specifications and, likewise, to the expectancy of your customers. 


M2 
i | 
Y 


S 
SS 
SS —— 
| 


WHY PAY MORE? FOR GOOD QUALITY ... CALL CLEVELAND! 


UeCLEVELAND CONTAINERG| 


6201 BARBERTON AVE. CLEVELAND 2, OHIO 
© All-Fibre Cans © Combination Metal and Paper Cans 
® Spirally Wound Tubes and Cores for all Purposes 
* _ * 
PLANTS AND SALES OFFICES. Cleveland, Chicago, Detroit, Memphis, Plymouth, Wisc, 
Ogdensburg, N. Y., Jomesburg, N. J, Los Angeles - ABRASIVE DIVISION ot Cleveland. 
SALES OFFICES: Grand Central Terminol Bidg., New York City; Washington 
Gas Light Bldg, Washington, D.C; West Hartford, Conn; Rochester, WN. Y. 


Cleveland Container Conado, itd: PLANTS AND SALES OFFICES Terente and 
Prescott, Ont. + SALES OFFICE: Montreol 






‘ choice of closures 
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SCREW CAPPING OPERATIONS 


with the 


FULLY AUTOMATIC 
“TITE-CAP’ 

SCREW ew 

CAPPER 7 


' 
—: 


Submit Sample 
Containers 
and Caps 
for Prompt 

Introduction to 

A Gilt-Edged 


Investment! 


Quick Change-Overs; Easy Adjustments. 
Trouble-Free; Any Handy-Man Services It 
Performs the Work of 2 or 3 Men. 


Increased Output, 
Pay for the 


Automatic 
TITE-CAP 


Operation 
in about 6 months 
New Hopper Handles Large Variety of Caps 


Models for all Types of Capping Operations 
including Special Closures, Inner Seals, Lids 
Plugs, Etc 


TITE-CAP MACHINE CO. INC 


56 Rose St., New York 38, N. Y. 


“SCIENTIFIC’ 


ortable 


SEMI-AUTOMATIC. STRAIGHT LINE 
VACUUM FILLER 


Fills Directly from 
Drum; No Overhead 
Tanks Required 








Vials to Quarts, 
Glass or Tin 
Up to 10 Spouts fo: 
Small Containers 
Quick Change- 
Overs. Cleans 
Itself. 5 Minutes 
ONLY ONE OPER 
ATOR for Loading 
and Filling 
LOW PRICED 
BENCH and STAND 
MODELS 
Actually Pays For Itself In A Few Weeks 
Write for FREE TRIAL OFFER 





CAPPER 

* Replaces Uncertain 

Hand Capping; Elim- 

inates Fatigue ond 

Worn-Out Fingers. 

ANY CAP—ANY 

CONTAINER— 

PERFECT SEALING! 

Adjustable Tension 

Device Controls Cap 

Tightness. 

Portable, Flexible, 

Fast; Easy te 

Operate 

CAN YOU AFFORD TO BE WITHOUT IT? 

ACT NOW! Send Sample Caps For FREE TRIAL 


SCIENTIFIC FILTER CO. 


56 Rose St., New York 38, N. Y. 
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hor your 


information 


try,” a booklet describing the canning 


industry and the public service values of 


its produ ts. Each chapter presents an 


individ 


il phase ot the industry its his 


tory mom 


importance, scientific re 


search ontainers machinery 


edition of the 


canning 


} 


eatures 


R. H. Davies « 
has been ppointed chairman of a spe 
cial committee to direct activities of The 
Material Handling Institute in 
tion with the 


f the Clark EF juipment Co 


conne¢ 
material-handling exposi 
held in Cleveland in 
MHI's 1956 « 


finance edu 


tion to be 1956 
Proceeds of the position 


will be used to itional pro 


the entire material-han 


of “Successful Commercial 
John Wiley & 
New York 16 
ind the 

to 

between new product 
The 374-page book 

ry bers of the 
Chemical Development Assn. under the 
veneral editorship of H. M. Corley of 
our & o., reflects the experience of 

in the 


Chemica! Development,” 
140 Fourth Ave 


prepared by men Commercial 


nation’s chem 
iddition to all ispects 


overs advertising, man 


selection, handling, re 


trac names 


ll other 


pricing 
interlocking de 
item from test 


tiny in 


l of Graphis Annual, 
the Encyclopedia of International Ad 
vertising Art published in Switzerland 
ivailable in the U. S 
House 

York 22 
the field of advertising art 
trations, 66 of which 


through Hastings 
Publishers, Inc., 41 E. 50 St., New 
$12.50) analyzes current trends in 

Its 710 illus 

ire in color, reveal 
the or trend of a 
iway from the 


gradual turning 
functional, the abstract 
ind the constructed to the more pictorial, 
graphic and decorative 


d be 


countries 


i trend which is 
almost all 
irrespective of the advertising 
dium. Section 5 of Graphis 


1954/55 will be of 


the packagin 


reporte ipparent in 


Annual 
interest to 


g field, since it 
ire ft pa kage and trade 


spe Cl il 


Significant economic trends affecting dis- 


tribution will be discussed by outstanding 


uuthorities in that field at the 26th annual 








ha 


_ 
“wm PARTITIONS! 


Solve YOUR 
Internal Packaging Problems 


SAFELY—SECURELY! 


Made to Your 
Exacting Specifications 
for Pharmaceuticals 
Candy 
Heart Box Inserts 
Collapsible Tubes 
Toys and other fragile items 








Plain and Die Cut 











Prompt Delivery 


Write or Call for Complete Data 


R API CUTTING 


CO., INC. 


90-96 ENGERT AVE. 
BROOKLYN 22, N.Y. 


EVergreen 8-2512-3-4 
(Formerly at 169-173 Franklin Ave.) 


ses 
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ANNOUNCES 


the formation of its new 


wil 


AS now offers 
a complete line of stock and 


z custom packaging materials! 
WETS 
ARKELL & SMITHS is a single source of supply for your multiple pack- 
aging needs! When you buy A & S, you buy unbeatable packaging 
“know how” gained through 95 years of profitable, practical experience! 


The FLEXIBLE PACKAGING DIVISION will take your product—whatever 
it may be — and design and make a package tailored to meet your 
specific needs. Flexible Packaging Engineers will control each phase of 
the operation. A & S wiil give you promotion angles — all wrapped 
up — packages that sell! 


PLAIN or PRINTED 
a BAGS ENVELOPES WRAPS ROLLS 
os 4 pliofilm acetate foils polyethylene cellophane kraft 
‘ Poly-Kote (combination polyethylene and wax) 
| ea | Contact Arkell & Smiths for any and all of your diverse pack- 
aging needs! The famous A & S Package Engineering Depart- 
ment will take over your problem! 


= ARKELL and SMITHS 


Bag-Making Plants at: CANAJOHARIE, N. Y. » WELLSBURG, West Virginia 
MOBILE, Alabama » HUDSON FALLS, N. Y. 
SALES OFFICES IN ALL PRINCIPAL CITIES 








nal 
| Te 








Export Agents: Champlain Paper Company, 25 Broadway, New York 4, N. Y. * Cable Address: “LEMERPAPER” 
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The WORLD'S BIGGEST VALUE 


for Packaging Granular Products 
Also powdered, long-cut and pre-packaged products g— 


Continuous Automatic 
Carton Filling and 
Sealing Machine 


Automatic carton filling and sealing e 
volume, net weight or auger feed e Automatic shake-down 
vibrator @ Quick adjustment for a great range of carton sizes e 
Minimum floor space—only 17°10” by 2’2” e¢ Designed right 
e built right e priced right 


Accurate measure by 


Just send for Bulletin 20 and com- 
pare features, 


users on request) the country over 
choose CMC for packaging granu- 
youll = lar 
(names of 


design, construction. 
and 
buy ers 


operation, sixe price: products, powders, bagged 


see why alert products, macaroni and spaghetti. 


For Pre-Packaged or Solid Products 


T 


— 
, 


= 


/ 


ee be 
>. Po 


‘ Ncine 
- —a ~ WOR TOg 


TUC-PAC cartoning 
bar soap 
TUC-PAC 
Continuous Loading 
and Cartoning 
Machine 


soap, candy bars, ice cream bars and many 


other solid or pre-packaged products. 


Write for Bulletin 20. 


veyor poe kets. 


Models for straight or tuck or 


elue end cartons. 


reverse 


CLYBOURN MACHINE CORPORATION 
6479 N. Avondale Ave., Chicago 31, Ill. 


Automatically cartons powdered milk, bar 


loads and closes the cartons au- 
tomatically. Attendants merely fill the con- 





kor your 
information 
Boston Conference on Distribution, Oct 


18-19, Hotel Statler 
IS sponsored by the Retail T rade Board, 


This national forum 


Greater Boston Chamber of Commerce, 


in cooperation with Harvard University 
Graduate School of Business Administra- 
College of Busi- 
Massachusetts Insti- 
School of Industrial 


ind othe rs 


tion, Boston University 


ness Administration 
tute of Technology 


Management 


The third 


sponsore d by the 


Show, 
Advertising Trades In- 
held Nov. 15-17 
York. The show 
xhibits 


than 12,000 buvers of ad 


Advertising Essentials 
will be 
Ne Ww 
130 « 


stitute, Inc., 
Hotel Biltmore 


which will have | 


IS ¢ xpected 


to attract more 


] 


ertising services and products 


In commemoration of its 25th anniversary 


lucers of 


as one of the nation’s mayor pro¢ 
cellophane, the Sylvania Div. of American 


illus 
Sparkling 


Viscose Corp. has issued a 16-page 
trated booklet entitled “25 
Years,” tracing 

butions to the 
cial sections of the booklet are devoted to 
make Sylvania cello 
phane the customers who Lise it the 
Fredericksburg, Va 
facilities 


its history and its contri 


packaging industry. Spe 
the peopl who 
the divi 


plant und 


sion’s research 


director of the Con 
Division, Bi 
Administration, | S 
will he guest spe iker 
meeting of the Na- 
Assn., to be 
Park Inn 
luded on the twe 


Charles A. 
tauiners & Packa 

Detense Services 
Dy pt of Cx 
it the semi-annual 
Fibre Can & Tube 
held Oct. 11-12 at the 
Asheville, N. ¢ Also inc 


igenda ire 


Lewis, 


simmess & 
mMmMerce 


tional 


(rove 


" report by the issocla 


research mirnittes ind talks by 


several industry 


tions 


repres¢ ntatives 


Standard 
Specification for One-Quart Round Motor 
Oil Cans, B64.1-1954, obtained 
from the American Standards Assn., 70 
E. 45 St.. New York 17, at 
copy Organizations partic ipating in work 
ire the 
can Petroleum Institute, National Lubri- 


Copies of the American 


new 
may he 
30 cents per 
on this American Standard Ameri- 
cating Grease Institute, National Bureau 
of Standards, Packaging Institute and the 


U. S. Navy's 


Accounts. 


Bureau of Supplies and 


The third Dutch Packaging Show, to be 
held May 10-17, 1955, in the R.A.I 
Bldgs Amsterdam promises to be the 
lara st and 
Holland. More 
exhibit space has 

hibitors 


umbitious ever held in 


than two-thirds of the 


most 


ilready been sold and 
ind visitors from all over the 


are expected 
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Interested in high-speed packaging operations requiring adhesives? 


Then consider Santicizer 160 and Monsanto dibutyl phthalate, 
which are doing a remarkable job in quick-tack polyvinyl acetate 


emulsion adhesives. These plasticizers provide flexibility, low vola- 
tility, good light and heat stability. p | A S T | C | F RS 
Cigarette makers use adhesives based on these plasticizers for mak- 
ing their paper-to-paper bond. They also use a second Monsanto 


plasticizer in adhesives applied to filter tips. As a result, produc- 
tion time is trimmed and rate of output increased. 


Other Monsanto plasticizers are available, too. Use them for hot- M 
melt, delayed-tack, solvent, and pressure-sensitive formulations. ONSAN TO 
Build-in the properties you want .. . flexibility, oil and flame resist- CHEMICALS ~ PLA 

ance, light stability, toughness. 


And don’t forget such special plasticizers as Santicizer B-16, E-15, 
and 141, which have been approved for nontoxic applications in 
food wrappings and similar uses. SERVING INDUSTRY... WHICH SERVES MANKIND 


For more information on how Monsanto plasticizers can help you, con- 

tact the nearest sales office or Organic Chemicals Division, MONSANTO 

CHEMICAL COMPANY, P. O. Box 478, St. Louis, 1 Missouri. 
Santicizer: Reg. U. 8. Pat. Off 
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MORE PROFIT INTO EVERY CASE 


Standard-Knapp Carton Packers handle all sizes and shapes 
ot cartons both boxes and bags. They automatically load 
each shipping case exactly as required, according to almost 
any predetermined pattern. They pack through the end, side 
or top of the case. Filled cases are automatically loaded to an 
off-bearing conveyor and moved to a Standard-Knapp Case 
Sealer and Gluer. Display cases are handled as easily as regulat 
shipping cases, Several models are also designed to load bags 
into bales. 

In Standard-Knapp Carton Packers, precision is combined 
with dependability and ruggedness for low maintenance and 
long life. Operating speeds can be set to meet production line 
requirements, and cartons can be fed in single or multiple 
lanes. Our engineers will work with you to assure complete 
integration of Standard-Knapp equipment into your operations. 

If you want to modernize an existing line, expand your 
facilities or apply automatic packing to operations now handled 
manually, you will want to check the many advantages of 
Standard-Knapp Carton Packers. Our representative will be 
glad to show you how S-K equipment can cut your costs. You 


can also get further details by writing for our catalog 800-1. 


STANDARD-KNAPP 


Division of Emhart Mfg. Co. 
PORTLAND, CONNECTICUT 


Latin American Representatives: American Steel Export Co., New York City 


Only the best is good enough 
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8 mm WITH STANDARD-KNAPP PACKERS 


AUTOMATIC MILK CARTON CASING on Model 834 
Standard-Knapp Packer in Toledo dairy demon- 
strates heavy savings. Production was doubled in half 
the time with a substantial reduction in unit cost. 


L 


ONE OF FIVE BASIC MODELS, this Model 805 
Standard-Knapp Packer packs cartons or bags. Ver- 
satility of basic design permits “customized” adap- 
tation to your requirements. 





U.S. patents digest 


includes ea onth the more important patents of interest to those who are concerned with 


material f patents are 


High-Reflectance, Quick-Drying Marking Inks, |. M. Leonard 
nad ¢ E. Patouillet (to United States of America as repr 
sented by the Secretary of the Navy). U. S. 2,684,303, July 20 
A high-reflectance, quick-drying marking ink suitable for 
cribing on glass and clear solid plastic surfaces which co 
rises a dispersion of from about 18 to 22% by weight titaniu 
n a water solution of from about 7 to about 10% by 
dextrin, thickened with gum tragacanth and containing 


bentonite and diethvlene-glycol monomethyl ether and 


inh 


I 
i wetting 


Combination Blade Dispenser and Used-Blade Receiver, 
Arrighi (to American Safety Razor Corp., Brooklyn 
2,684,151, July 2 4 combination dispenser and used 


] 


receiver for blades having end notches, said container 
| 


bottom and top walls, a used-blade entrance 
wall adjacent said bottom wall and a new 


ll adjacent top wall, a locating 


end walls to enter the 


Composite Bottle, | oO ie Crosse & Blackwell Co 
Baltimore Ma 2 7 uly 20 Composite bottle 
nmprisil ) I il I bottles eat h having its own 
the other bottle the closure 

rew cap in outwardly ex 

ise of secondary bottle, the 
in ibutment with screw Cay] 
C. McGinnis (to Wheeling 

W | S. 2.684.168 July 20) 
of integral construction formed of 
stretchabl material for i threaded 
rie # said elements having in annular 
other of said elements having an annular 
said ridge, the groove and ridge having 
engageable in a dovetail fashion to 


] 
prevent axial movement of losure 


Transfer Mechanism for Feeding Opened Bags to a Bag- 
Filling Apparatus, H. J. Dolman (to Consolidated Packaging 
\I inery rT] Buttalo, N. ¥ U. S. 2.684.191, July 20 
feeder comprising a main frame in oscilla 
urried at end by said main frame 
| i plur ility of pneumat 
re nd S< illating said arm 
iwement with the 


direction to bring su Oo eng 


irried « lge by said magazine 


Carton, \W Frankenstein, Cincinnati, Ohio. U. S. 2,684,194 
July 20, | i carton formed from a single blank of paper or 
cardboard material and omprising a main oO! bottom panel 
irticulated side and end walls each formed of an extension 
respectively from a side or end of the main or bottom panel 
nd having an inner and an outer wall member it least two 

osed walls of said walls having inner and outer wall mem 
inother at least for a portion of the 


] 


al ed from one 
, 1 
ind having ud 


| 
height 
nother by a top Ww ill member 


spaced members connected to one 


Carton Blank Setting-Up Mechanism, R. J]. Hickin (to The 
Ohio Boxboard Co., Rittman, Ohio U. S. 2,684,616, July 27 
In a carton blank setting up mechanism of the fixed die cavity 
ind reciprocating plunger type, blank supporting means, lon 
gitudinal ind lateral blank registering means said supporting 
ind registering means being associated with said die cavity 
ind adjusted relatively to the boundaries thereof in position 
properly to support ind register a flat carton blank therewith 
Paperboard Shipping Carton for Individual Articles such as 
Scissors, S. A Aquino, to The Hinde & Dauch Paper Co.. San 
dusky, Ohio U. S. 2,684,758, July 27. A package comprising 
1 single pair of scissors and a one-piece paperboard carton that 
has top bottom, front, rear and end walls, and that comprises 


a holder and a wrapper for said pair of scissors, said holder 
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vailabl 


a from the U. S$. Patent Office 
in curren ‘ ' der or certified check 


Washington 
tage stamps not accepted. Edited by Hl. A 


prising bottom and end walls 
tegral with one end 


lle retainer inte 
r end wall 


integral with othe 
Package With Integral Handle, ¢ 
Corp ot Ameri i ( hic igo ill 
\ package comprising a row of 

ton for holding the same, said 


uticle located centrally thereof 


pairs ot opposed walls defining 


comprising two 


pen-ended tube having 
the walls of one pair lying adjacent opposite ends of the ar 
ticles, means on a wall of one pair ljacent the end of the 
tube engaged with the end articles o id row to 


novement thereof out of the tubs 


prevent 


Sealing Closure for Containers and Method of Producing 
Same, FE. O. Alehele (60% to J. J. Mascuch, Maplewood, N 

| S. 2.684.774 July 27 \ closure comprising a metallic 
ind a resilient sealing liner formation molded Lid 


ind adhered to the internal surface of sa 
being produced from a fused vinyl resin cc 
of substantially, equal parts by weight of polyvinyl 


ind non ole igiInous clic ve locohe «vl phthal ite 


Label-Applying Mechanism, G. W. von Hofe (to New Jersey 
Machine Corp Hoboken N ] | Ss 2.684.775 July 97 
The method ot labeling t flexible having a fle xibl 
tubular side wall to which a label is applied comprising ad 
hering i label to the side w ill of the container while the latter 
is in normal shape, then applying positive compressive pressure 
to the adhered label and the normalls shaped longitudinal part 
if the side wall to which the label has bee: 


mtainer 


idhered 


Seal Cap and Dispensing Nozzle for Tubes or Bottles, 
P. A. Marchant (to Injection Molding Co., Kansas Citv. Mo 

U. S. 2,684,789, July 27. In a container having a resilient wall 
portion and a dispensing neck, a hollow and resilient dispensing 
nozzle having a substantially conical wall portion ind an ipl il 
portion pi vided with a transverse slit extending into the wall 


portion with edges of the slit in contact to fon self-closing 


: 
orifice by reason of the resilient character of t dispensing 


portion 


nozzle ind Cap sepal ite from the ho zk having ! skirt | 


in sleeved relation with said neck of the container 


Collapsible Dispenser Container, H. Sebell (to Reynolds Metals 
Co., Richmond, Va U. S. 2,684,791, July 27. A dispensing 
"7 


ontainer comprising a container body having at its front end 


i neck providing a discharge opening, a removable closure 


secured to neck and an end member having a relatively in 
flexible body section of a size to hit within the container! body 
ind also having a rearwardly directed extensible skirt section 
edge of skirt section and edge of container body being rolled 
together to form a lock seam 


Ejector-Closure for Collapsible Tubes, |. W. Porter, Jr.. Mus 
kogee, Okla | S. 2.684.790 July 27. In an ejector-closure 
ittachment for collapsible tubes including the discharge neck 
of the tube a hollow cylindrical body open at both ends 
threaded on said neck, a hollow cylindrical extension at the 
outer end ot body having i lesser diametet said exte nsion be 
ing closed at its outer end and open at its inner end, the interior 
ot extension being ot a diame ter equal to that of the passage 
through said neck 


Casing Machine, |. H. Holstein, Fresno, Calif U. S. 2.684.799. 
July 27. In a casing machine idapted to deposit articles in 
cases thereof, the combination of a pall of transversely related 
elevationally spaced substantially horizontal continuously trav 
eled conveyors, the upper conveyor being adapted to deliver 
irticles to a collection station above the lower conveyor and 
said lower convevorl being adapted to de liver Cases successively 
to a loading station 


Filling Machine, M. Goldberg, New York, N. } U. S. 2.684 
SO] July 27 In i machine tor filling fabric containers ot ci 
cular cross-section with fibrous materials, a platform having two 
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Tri-Sure 
Closures 
protect 
the purity and quality of 


STAUFFER CHEMICALS 


N industry and agriculture, the name Stauffer signifies uniformity 
and top quality in chemicals. And to safeguard this quality —in 
drum shipments from many of their 38 plants throughout the country 
—the Stauffer Chemical Company insists on proved methods of 
protection in transit. 


As a result, drum shipments from Stauffer plants are protected by 
Tri-Sure* Closures— Tri-Sure Coated Flanges and Plugs for chemicals 
shipped in coated drums, and standard Tri-Sure Closures for other 
shipments. 


Tri-Sure’s exclusive assembly of Flange, Plug and Seal protects the 
contents from leakage, tampering and losses. And Tri-Sure’s superior 
method of coating flanges and plugs—seals off the contents from 
the metal of the fittings. 


Whether you use coated or uncoated containers, Tri-Sure Closures 
will assure the delivery of the exact quality and quantity you put 
into your drums. When you order drums, always specify ‘“Tri- 
Sure Closures.” 

*The “Tri-Sure’’ Trademark is a mark of reliability backed by over 30 years 


serving industry. It tells your customers that genuine Tri-Sure Flanges 
(inserted with genuine Tri-Sure dies), Plugs and Seals have been used. 





alw 


Tri-S 


AMERICAN FLANGE & MANUFACTURING CO. INC., 30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 
Tri-Sure Products Limited, St. Catharines, Ontario, Canada 


Spraying lacquer on Tri-Sure Plugs 


Protect 
lined drums with 
Tri-Sure Coated 

Flanges and Plugs 


If you use lined or coated steel 
drums, properly coated Tri- 
Sure Flanges and Plugs will 
eliminate contact of your pro- 
duct with the metal of the 
fittings. Specify to your drum 
supplier Tri-Sure Flanges and 
Plugs, factory coated by us to 
the specification of the drum 
manufacturer. Coating is laid 
on evenly, and covers thread 
throughout. For lined orcoated 
drums always specify Tri-Sure 
Coated Flanges and Plugs. 
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Be ov s , ~ > — 


HIGH SPEED HEAT SEALING 
: and CODE DATING 
- 4 PLIOFILM, 
POLYETHYLENE 


AND OTHER PLASTIC MATERIALS 


~*~ —< 


4 


~ AMSCO 


Hi-Speed 
AUTOMATIC 
} ROTARY 


Ey BAG SEALER 


+ 





illustrated is AMSCO 
Model S (Poly) 
mounted on floor 
stand with adjustable 
casters for leveling 
and portability. Two 
casters equipped with 
locking wheel brakes. 





Closeup of code dat- 
ing attachment. 





U.S. patents digest 


parallel upright guide walls, an upright frame having open 
top and bottom faces, and chute for supplying filling material 
in vertically stacked relation and mounted in said frame 


Machine for Weighing, Filling, and Sealing Products into 
Containers, S. Birkland and M. W. Loveland (to American Can 
Co., New York, N. ¥ U. S. 2.684.803, July 27. In a machine 
for weighing out individual charges of a product and_ for 
filling and sealing them in cans, the combination of a housing 
enclosing a vacuumized chamber for receiving and vacuumizing 
empty cans to be filled with a charge 


Container Filling Machine with Improved Filling Devices, 
F. Huntar and W. Pechy (to American Can Co., New York 
~ » U. S. 2,684,804, July 27. In a machine for filling 
liquids into containers, the combination of a rotatable filling 
turret having p kets tor receiving containers to be filled 
means for feeding containers in spaced and timed order into 
said pockets, a reservoir rotatable with filling turret for holding 
1 supply of liquid, a measuring device connecting with res 
ervoir adjacent each turret pocket for measuring a charge of 
the liquid ind means for moving said 
delivering the rhe isured liquid rit i received contamer! 


measuring device for 


Method for Charging Liquid Products and Volatile Propellants 
into Pressure-Tight Containers, D. M. McBean (to Carter 
Products, In« New York, N. Y | S. 2.684.805, July 27 
Apparatus for charging a liquid product and a volatile pro 
pellant into a pressure-tight packaging container having an 
opening controlled by a valve comprising a charging 
having a container charging opening, mear or releasa 
connecting a container opening in pressure-tig relation to 


said charging passage opening. 


Method for Charging Liquid Products into Pressure-Ticht 
Containers, D M McBean (to Carter Products In New Yor) 
N. Y.). U. S. 2,684,806, July 27. The method of packaging 
in a pressure-tight container, a composition comprising a soay 
solution and a volatile propellant in liquid phase which cor 

prises first introducing into the container at least a part of the 
desired charge of soap solution unmixed with gas, then passing 
through th soap solution so charged from a point substantially 
beneath the liquid level of the soap solution a gas that is 
soluble in at least one of the soap solution and the propellant 


Bag Opener, H. C. Gerrish, San Luis Obispo, Calif ns 
2,684,807, July 27 A system for Opening a sealed bag m ce 
of thin tearable material and of longitudinal shape and having 
at least two sides, in a manner whereby convenient access to 
the contents of said bag through one of said sides will be fa 
cilitated, comprising: a thin longitudinal tensile member con 
tinuously adhesively fastened along a pre-determined loop-like 
severing line to the inside surface of one side of a bag and 
within the confines of the bag at a point virtually intermediat 
the ends of said bag and in the form of a loop provided with 
actuating ends passing together through sealed aperture means 
inside of said bag from the interior to the exterior thereof 


Bottle Protector, M. E. Swasko, Northlake, Ill. U. S. 2,685 
319, Aug. 3, Protector means for frangible containers, compris 
ing a bottle-like protector element made of sponge rubber and 
provided with a body portion terminating in a reduced neck 
portion, a container retaining cavity in the body portion pro 
vided with a centrally located relieved portion to retain fric 
tionally and removably a container 


Container Having Article-Retaining Means, J. Falk and J. F 
Horahan, Glastonbury, Conn. [ S. 2,685,363, Aug. 3 
In a receptacle, a first compartment having flat front, rear 
ind end walls and a closed side; a second compartment having 
flat front, rear and end walls and a closed side; hinges on the 
rear walls of compartments at their open sides extending along 
a part only of said wall and connecting said compartments 
it their open sides extending along a part only of said wall 
ind connecting compartment to form a closed receptacle with 
the edges of walls in aligned relation and adapted to be con- 
verted into a fully opened receptacle having compartments. 


Filling Nozzle for Apparatus for Filling Containers with 
Liquid, C. L. Day and L. F. Pahl (to Crown Cork & Seal Co., 
Baltimore, Md U. S. 2,685,396, Aug. 3. In a filler head for 
filling apparatus having a filling platform and a superposed 
liquid reservoir, at least one ot whic h 1S vertically movable, 
the combination comprising: a down-spout depending from the 
reservoir and having a valve seat associated therewith at the 
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eo fute tonchoyfel 


says Caryl Richards about 
the positive protection of Alcoa Pilferproof Closures 


Caryl Richards, Inc., has an important reason 

to guard the quality of their JUST WONDERFUL 

waving lotion. It is the first professional product to receive 

the Fashion Academy Gold Medal Award. Every bottle 

comes to the beauty salon full strength, with 

its purity protected by an Alcoa® Pilferproof Closure. 

In the Caryl Richards plant, Pilferproofs roll up an impressive 

production record. Each closure’s threads are tailor-made 

*Registered trademark Cary! Richards, Inc to the bottle by Alcoa’s exclusive roll-on process. Perfect hermetic 


sealing every time is assured because the seal is effected before 








the threads are formed. Aluminum’s nontoxic properties 
further guard the purity of the products it protects. 

For full information on Pilferproof and other Alcoa Closures, 
just call your local Alcoa sales office, listed under 


“‘Aluminum” in your classified phone book. Or writ 















{ 


or free catalog. ALUMINUM COMPANY OF AMERICA, 


05-K Alcoa Bldg., Pittsburgh 19, Pa. 











HERE’S HOW 
ALCOA PILFERPROOFS 
PREVENT TAMPERING 





__#)} The rolled-on locking ring 
“un ) 
~~ 2) joined to the cap shows that 


aS 


the Alcoa Pilferproof has 


never been opened. 





i}, Cap, when removed, breaks 
a TTT Ts 
*\s away from locking ring 
= turns 4) 


gives permanent evidence 


of tampering. 








ALCOA © 
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ALUMINUM COMPANY OF AMERICA 
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Imparting 
lasting beauty, 
pleasing touch 
on books... 


GUTTAGENA 
ating the eye-appeal of beautiful, stylish book covers 
This highly 


crystal-clear is unsurpassed in accentu- 


transparent, soft sheet, intensifies 


that 


plastic 


color effects—preserves look of newness. The 
caressing touch of its glossy surface conveys a pleasant 
GUTTAGENA 


availab'e in different gauges and degrees of hardness 


sensation to the reader crystal-clear is 


It can be laminated, pasted, and sealed with simple 
GUTTAGENA 


is extremely tough and pliable—doesn't crack or split 


high-frequency equipment crystal-clear 


—withstands heavy mechanical strain and chemical 


reaction 


Publishers and public libraries throughout the world 


have taken advantage of these outstanding properties 


GUTTAGENA soft sheeting for book covers 
is obtainable in a full standard range of fashionable 


colors and grains such as morocco, pearl morocco, 


Tetuan, Vienna calf, Bengal lizzard, Russia leather, 


and many other embossed patterns 
ANORGANA plastic cardboard is admirably suited for 
reinforcing book covers 

This is just one out of the many 
of GUTTAGENA which will 


your sales figures 


applications 


help you enlarge 


Full information of GUTTAGENA, and how and where 
to use it will be gladly supplied on request. ANAGORNA 
engineers will be pleased 


to give you any technical 


advice on your plastics problems. 


Yared 
wy 


ANORGANA G.-M.B-H- GENDORF/OBB: 


/ 
GERMANY 





upper end thereof, a valve assembly mounted for vertical 


iovement in down-spout and cooperating with said seat 


Cover for Bottle Carriers, R. Guyer (to Waldorf Paper Pro 
ucts Co., St. Paul, Minn U.S. 2.685.401, Aug. 3. A botth 
urier cover including a flat sheet of molded pulp having tw 
parallel rows of upwardly directed pockets, ea 
Ing three pockets the por kets of each row being 
pockets of the outer row, the two opp 
id ot the rows be ing shaped closely t 
bottle and to prevent tilting thereof 


Package Having Cover Crimp Sealed Thereto and Method of 
ind Apparatus for Making it, W. J. Haller (to Ivers-Lee ¢ 
Newark, N. J U. S. 2.685.911, Aug. 10. In a method of 
crimp sealing together an assembly of layers of pliant material 
the steps of tightly holding and flat pressing said layers t 
gether in elongated, spaced parallel zones and 
drawing the lavers between said zones from oj 
to form in each face of the assembls 
recesses and _ rib-like 


simultaneously 
portions of 
faces ot issembly 
ilternate trough-like 
verse with respect to said spaced par illel z 


posite 
protuberances trat 


mes 


Carton Loading Device, J]. F. Currivan (to Emhart Mfg 
1 corporation of Delaware U. S. 2.685.993, Aug. 10 
loading articles into cartons or the like 

loading device, a having means for 
past said loading device and means for 
conveyor at a constant 


machine tor 
convevor moving eres 
cartons driving 


1 j 
speed 


Olive-Packing Machine, ( 
Elgin, Ill. U. S. 2,685,994 
picking up articles 
comprising a support, a plurality of pick-up arms mounted 
support for rotational and up-and-down movement 
said arms having gripping devices at their lower ends 


Haumiller and ¢ A. Har 
Aug. 10 \ packing rac 
ind depositing them | t 


InS1ci¢ t contall 


the reo! 


Thomasville, Pa. U.S. 2,685 
machine, the combination of a 
disposed interconnected trays 
articles as it is desired to pac kage 
idvancing said trays seriatim from 
irticles are loaded onto the 
trays, to a bagging position where the articles are moved 
i particular tray into a bag and means for ejecting the 
from each tray as the trav is moved to bagging position 


Bagging Machine, R. R. Feeser 
Aug. 10. In a bagging 
plurality of horizontally 
dapted to received as many 
bag 
i tray-loading position where the 


95. 
each 


1a single means for 


Bottle Carrier, H. W. Forrer (to 
poration of Georgia if S. 2.685.999 

bottle carrier comprising a bottom wall, opposed sid 
walls fold ibly joined to bottom wall end wall half lap foldabls 
join d at each side edge of 
therefrom, medial partition yanels 
thereby connecting the poet “wa edges of the end wall half 
laps joined to each of side walls, whereby said medial parti 
tion panels are positioned in back-to-back relation for forming 
medial partition from which carrier 
pended for carrying 


Knock-Down Box, E. L. Arneson (to Morris Paper Mills, Chi 

igo Ill U.S. 2.686.001 Aug. 10. A knock down type cal 
ton-half formed from a single blank and comprising a rectangu 
lar bottom panel and Opposing ¢ nd ind sick W ills eat h ot said 
side walls comprising an outer ply which is integrally connected 
with the idjacent edge ot bottom panel ilong i score line in 
inner ply shorter in height than wall and integrally con 
nected directly with outer ply along a score line 


Atlanta Paper Co i 


Aug. 10. A paper 
woard 
each of side walls and extending 
foldabls secured it ind 


i multi-ply may be sus 


outer 


Tapered Collapsible Carton, W. H. Inman (to Bloomer Bros 
Co., Newark, N.Y U.S. 2.686.002, Aug LO \ collapsible 
carton with self-erecting bottom comprising a one piece blank 
folded to form four hingedly connected side 
walls, each of said side walls being trapezoidal in shape with 
opposite sides thereof flaring outwardly toward top of carton 


Bottle Carrier, H. W. Forrer (to Atlanta Paper Co., a corpora 
tion ot Georgia U.S. 2.686.003, Aug. 10. A paperboard car 
rier for bottles and the like, comprising a one-piece bottom 
wall. opposed side walls foldable joined to bottom wall oppose d 
pairs of end-wall panels foldably joined at the ends of side 
walls and extending therefrom in a width corresponding sub- 
stantially to half the width of said bottom wall so that the end- 
wall panels of each pair meet medially of carrier when erected, 
a medial partition panel foldably secured at the 
edge of end-wall panel 


cut, score and 


extending 
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1vailable to handle rolls up to 48” wide 


: Fine multicolor printing at 600-feet per minute... 
yours with a modern MANHASSET Flexographic Press 


New models designed for extra-fast changeover from one job to the next 


From lightest tissue to 45-pt. board—when it comes to printing 

paper you'll turn out a better job faster on a 1954 MANHASSET 

PRESS. You can print multicolor work at speeds up to 600-fpm. 

with a MANHASSET—get clean, in-register impressions 
- consistently, even on a three-shift schedule. Furthermore, 
MANHASSET's interchangeable fountains and special plate cyl- 
inder bearings enable you to cut down-time between jobs to 
minutes. Flexible and versatile, the MANHASSET Flexographic 
Press may be used for tinting, coating, lacquering . . 
clude sheeting or other auxiliary equipment. Various models are 
.. print up to four colors 


. may in- MACHINE CO. 











For the Finest 





Cotton 
Rayon 
Wool 


20 
Colors 





the''Shepherd” 


© / 


CLAREMONT WASTE MFG. CO. 


World's Largest Manufacturer of Flock 
CLAREMONT, NEW HAMPSHIRE 
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For complete information 


write — wire — phone 


WANS AWS) Ea) 








Mineola, New York 





BAGS WITH TENT LABELS 
Now Sealed Faster... Better! 
Only the new VACUMATIC gives you these exclusive 


features for heat sealing bags while attaching 
labels in one quick, automatic operation 













@ NEW Vocuum Pick-Up that prevents double covers. 
e@ NEW jaw Monitor that prevents double seals. 

e NEW Positioning Device for any type of label. 

© NEW Timer for controlling speed of label feed 

















Write for additional data or for information about 
any heat sealing problem! 


MERCURY 


HEAT SEALING EQUIPMENT Co. 
N. E. Corner Howard & Huntingdon Sts 
Philadelphia 33, Pa 
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TROJAN g 


Parker Manufa 


AW BLADES 


Cturing Company 


handled packages 
transit. 


, More easily 
- Blades Can't Slip out in 


New, fully Sealed envelopes 
a great improvement | 


TMENT reports cut in 
lified 
envelopes With new Seal closure 
achieved Without Oper 


ator training or 
speci 


al equipment. 
Just press it 


Seals with & touch 


mao OMS. shi. 
Seal 
a. of elf 
Anna Cops 
al We 


NY 
Whiskoirtishaiate aac iy AN 
Springfield, Massachusetts oe 


Dept. M- 10 








PI send samples and full details of your ideas 
ease 


for packoging our 


(describe product) 


Name 


Address 


Ci _ Zone State__ 
ESE 
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Oo SELECT the items you want 


2) CIRCLE the corresponding numbers on the post card 


3) FILL IN the information requested 


4 ei 


-no postage required 





HYDRAULIC CORE JACK. Information on the 
features and operation of the Dusenbery 
Hydraulic Core Jack for driving cone 


type chucks into mill roll cores on un- 
wind shafts. John Dusenbery Co., Inc. 
(J-451) 


VACUUM FORMING MACHINE. Folder on 
the features and operation of the Tamco 
Hydrovacumatic” vacuum forming ma- 
chine for deep drawing various types of 
plastic packages. Tamco Industries, Inc. 

(J-452) 


WEIGHT FEEDERS. Catalogue contains data 
on numerous gravimetric feeders for ac- 
curate continuous flow feeding by weight 
and on batch weight plants for automatic 
weighing of multiple batches for mixing. 
Syntron Company. (J-453) 


INFORMATIVE LABELING. Booklet tells 
manufacturers and retailers how informa- 
tive labeling aids sales promotion, helps 
purchasers, overcomes price competition, 
and ties in with product advertising. 
Dennison Manufacturing Co. (J-454) 


EDGE POSITION CONTROL. Data on how 
Askania Edge Position Controls can 
used to assure even — wherever 
paper, plastics, foils and metals and other 
oa materials must be rolled at high 
speed, Askania Regulator Company. 
(J-455) 


PHOTOELECTRIC CUT-OFF REGISTRATION 
CONTROL. Booklet explains the operation 
and advantages of the “EMP Complete 
Unit Photoelectric Registration Control” 
for maintaining accurate register and 
cut-off in bag making and other high- 
apoed web equipment. Electronic Ma- 
chine Parts, Inc. (J-456) 
ALUMINUM CONTAINERS FOR FROZEN 
FOODS. Brochure explains the economies 
and advantages of utilizing Reynolds 
Aluminum “Wrap-Paks” which are avail- 
able in standard sizes and specially suited 
for the marketing of frozen foods. Rey- 
nolds Metals Company (J-457) 


LETTERING MACHINE. Bulletin describes a 
new machine which rapidly reproduces a 
wide range of hand lettering and type 
matter, either positive or reverse, at low 
cost. Filmotype Corp. (J-458) 


“DRUMPAK" CARTONS. Handy folder ex- 
plains how  knockdown-construction 
“Drumpak” cartons are tailored to the 
requirements of products needing protec- 





There is valuable 


felehie 


HELPFUL LITERATURE GREE 


worth dollars and ceits to you — 


in the literature and samples described below 


EQUIPMENT - SUPPLIES - SERVICES 


CORRUGATED WRAPPERS. Folder shows five 
types of white single-face corrugated 
wrappers for use in protecting cosmetic, 
pharmaceutical, ceramic and industrial 
products. The Hankins Container Co. 
(J-461) 


CELLULOSE GUM FOR PAPERBOARD. Tech- 
nical bulletin describes the use of cellu- 
lose gum for gloss ink printing. This 
cellulose gum is a water soluble cellu- 
losic, possessing good binding properties 
for paper fibers. Hercules Powder Co. 
(J-462) 


RUST PREVENTION. Chart lists packaging 
and preservation materials which, in con- 
formance with various military specifica- 
tions, protect a wide range of products 
from rust, moisture, mildew and other 
damage. Knox-Rust Chemical Corpora- 
tion. (J-463) 


FLEXOGRAPHIC PRINTING. Latest issue of 
the IPI “Anigram” shows how to use 
daylight fluorescent inks. Also gives data 
and helpful hints on the somivatines of 
gift wrappings by flexographic printing. 
ie, Corp. (J-464) 


FLEXOGRAPHIC PRINTING PRESSES. Specifica- 
tion sheet contains illustrations » ¢ various 
special features available on the “HHH 
Jet” high speed multi-color flexographic 
printing presses which print up to six 
colors on one or both sides of a wide 
range of surfaces. H. H. Heinrich Com- 
pany. (J-465) 


STEEL WIRE COIL HOLDERS. Data on how 
Acme coil holders improve wire stitch- 
ing operations by feeding wire uniformly 
and smoothly and by minimizing stitcher 
wear. Acme Steel Company. (J-466) 


Fillout and mail this card now 
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Manufacturers’ Literature Seruice 


! am interested in the following items: 


BAGGING AND CARTONING MACHINES. 
Data and operating details on various 
“Hesser” machines he bagging and car- 
toning of salt, sugar, and other free-flow- 
ing products. Geveke & Company, Inc. 
(J-467) 


RADIANT HEAT PANELS. Data on “Chroma- 
lox” far-infrared radiant heat panels for 
speeding the drying of inks, A am paper 
varnishes, and silk-screening. Edwin L. 
Wiegand Co. (J-468) 


METAL BARRELS FOR FOODS. Information 
on a new type of saran-lined metal bar- 
rel with special advantages in the proc- 
essing and storing of frozen foods. a 
Manufacturing Company. (J-469) 
WEB UNROLLS. Five styles of unrolls and 
various types of web processing equip- 
ment are | ne Be in a folder issued by 
John Waldron Corp. (J-470) 
PACKAGING PAPERS AND BOARDS. Booklet 
enumerates the various interior and ex- 
terior paper board products which this 
company manufactures for conversion 
into packages. Tells how they are tailored 
to the specific user’s need. International 
Paper Company. (J-471) 


FLEXIBLE PLATE MAKING. Booklet gives de- 
tails and specifications of the various 
molding presses, materials and equipment 
necessary in the manufacture of rubber 
and plastic printing plates. Williamson 
and Co. (J-472) 


THERMAL IMPULSE HEAT SEALERS. Bulletin 
explains how the thermal impulse prin- 
ciple is used to seal plastics films and 
laminates. Illustrates and describes four 
Vertrod machines which utilize this 
method. Vertrod Corporation. (J-473) 



















tive cartoning. Gaylord Container , J-451 5-452 J-453 J-454 J-455 J-456 J-457 J-458 J-459 J-460 J-461 
satiate 5-462 5-463 5-464 5-465 5-466 J-467 5-468 5-469 J-470 J-471 5-472 
. we CLIPS” FOR a ton SEAL oe J-473 5-474 J-475 5-476 5-477 5-478 5-479 J-480 J-481 J-482 J-483 
Bulletin contains an explanation of how 
post office department-approved “Speed J-484 5-485 J-486 J-487 J-488 J-489 J-490 J-491 J-492 J-493 J-494 
Clips” can be used in place of soldering lf you deo not now subscribe to MODERN PACKAGING, but wish to receive the next 12 
in order to secure a positive closure of issues (U.S.A. & Canada, $6; Pom America, $8; all other countries $12) just check here 
* yint, quart and gallon cans. Tinnerman 
on « — NAME ...... shane’ eeubibaistbieds PEI ehicosess 
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FE HELPFUL LITERATURE 


eit 2 MEM acl i ieloli-Melelie worth 


n the literature and sample: 


EQUIPMENT - 


“BBD NEWS AND TIPS." News letter for 
paper converters and package printers 
contains news of the industry and data 
on current developments Bensing 


Brothers and Deeney. (J-474) 


FLEXOGRAPHIC PRINTER. Data sheet on the 
Wolverine “Hydro-Printer” Model-X 120 
for high speed printing of polyethylene, 
icetate, cellophane, foil al other web 
naterials. Wolverine Paper Converting 
Machinery Corporation (J-475) 


CLOSING SMALL PAPER BAGS. Bulletin 
emphasizes the importance of speed and 
economy in closing small paper bags and 
discusses various Union Spec ial ma- 
chines for this job. Illustrates the Style 
60,000 D sewing head, and advantages 
f the “Dubl-Tape” closure. Union Spe- 
ial Machine Company (J-476) 


UNIT PACKAGER. How the “Auto-Pak” is 
used to simultaneously manufacture, fill 
und seal a wide range of unit packages 
for items of varying size is contained in 
1 bulletin issued by Pak-Rapid Inc 


(J-477) 


VENTILATED FILM. Details on the advan- 
tages of using “Respiro-Pak” ventilated 
film for pre-packing of produce. Cello 
Masters, Inc (J-478) 


RUBBER PLATE “MOUNTER-PROOFER.” Bulle- 
tin tells how the Moss Type “mounter- 
proofer” can be used by rubber plate 
printers to cut set-up time and save press 
time by providing quick, in-register plate 

ounting and proofing off the press 
Moss Type Materials, In« (J-479) 


Fill out and mail this card now 


Postage 
Will Be Paid 
by 
Addressee 


0 
2 
3) ry 


SUPPLIES 


HI-SPEED CUTTER-LAYBOY UNIT. Informative 
folder covers the features and operation 
of the Clark-Aiken Type “D” Cutter-Lay- 
boy Unit for sheeting all types of paper 
and film, for finishing room service, and 
for use by converters and printers. The 
Clark-Aiken Co. (J-480) 


CASE OPENING, LOADING AND SEALING. 
Bulletin covers the specifications and fea- 
tures of “Packomatic” machines for auto- 
matically opening, loading and sealing 
corrugated cartons. Describes the various 
loading and sealing variations which are 
available. J. L. Ferguson Company. 
(J-481) 


HIGH SPEED CAPPING. Folder illustrates 
the vast assortment of screw caps and 
snap closures which can be applied au- 
tomatically by high speed “Capem” ma- 
chines manufactured by Consolidated 
Packaging Machinery Corporation. (J-482) 


THE VERSATILITY OF TISSUES. Leaflet il- 
lustrates eleven of the many industrial 
and consumer packaging uses for lami- 
nated, Kraft, anti-tarnish and other spe- 
cialty tissues. Crystal Tissue Company. 
(J-483) 


FILLING EQUIPMENT. Data on Kiefer Ma- 
chines for filling liquids and semi-liquids 
into bottles, jars and tubes, and for - a 
ing and rinsing bottles. The Karl Kiefer 
Machine Company. (J-484) 


“CEL-O-SEAL" BANDS FOR DRUGS. Folder 
points out how specially designed “Cel-O- 
Seal” bands provide protection, improved 
appearance and identification for drug 
and pharmaceutical products. E. I. Du- 
Pont de Nemours & Co., Inc. (J-485) 
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MODERN PACKAGING 
575 Madison Avenue 


New York 22, N. Y. 


* SERVICES 


CONTROLLED ATMOSPHERE PACKAGING. 
Folder tells how the “Flex-Vac” Model 
6-9 is used to package meats, fruit, con- 
diments, hosiery and many other perish- 
able products in an inert atmosphere of 
nitrogen or carbon dioxide which in- 
creases it shelf-life over conventional 
packaging methods. Standard Packag- 
ing Corporation. (J-486) 


LABELERS. Data on Standard-Knapp la- 
belers for cans, bottles, jars and pails. 
Lists advantages, specifications and typi- 
cal applications. Emhart Manufacturing 
Company. (J-487) 


COUNTING AND IMPRINTING MACHINE. An 
explanation of how the “Tickometer” can 
be used to count and imprint labels, end 
wrappers, and other identification and 
quality control media. Pitney-Bowes, Inc. 

(J-488) 


LIQUID FILLING MACHINES. Information on 
several vacuum, gravity and pressure-op- 
erated machines for filling fiquids into 
containers from the smallest sizes up to 
five gallon capacity. Perl Machine Manu- 
facturing Company. (J-489) 


SLAT EXPANDERS. Bulletin on the advan- 
tages, construction and operation of anti- 
wrinkle slat expanders for keeping films 
and other webs free from wrinkles dur- 
ing all stages of printing and conversion. 
Forward Products Company, Inc. (J-490) 


PAPER BOX MACHINES. Data on the 
“Stokesfeed” line of machines for gluing, 
feeding and wrapping paper boxes. Pic- 
tures explain important features and 
chart shows sizes, specifications. Stokes & 
Smith Company. (J-491) 


SCREW CAP FEEDER. Information on the 
“Sterling” cap feeder for sorting and 
feeding molded or metal turn-on clo- 
sures of all types, without breakage or 
jamming. Pneumatic Scale Corporation, 
Ltd. (J-492) 


PALLET BOXES. Data on how various com- 
panies use pre-palletized “Generalift” 
pallet boxes to achieve economical han- 
dling, storage and shipment of materials 
and bem de + General Box Com- 
pany. (J-493) 


DRUM LINERS. Portfolio discusses physi- 
cal properties and contains miniature 
neilie of “See-Safe” polyethylene cir- 
cular bottom and flat drum liners for 
use in a new method of bulk packaging 
liquid, semi-liquid, or solid products. 
Mehl Mfg. Co. (J-494) 
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permeation properties of these poly 


I 
You get “something extra” at mers are being studied at tl 


i " pre sent 
THE BUTTERFIELD-BARRY time by the Plax Corp. However, i 


i 


is felt that three-month storage test 


FIRST ...We invite you to share the experience and facili- 


at only three different t mperatures 
ties we have developed over the past 100 years as 


and utilizing perhaps only 25 care 


converters and distributors of all types of 
NAME P 


fully selected permeation liquids are 


Paperboard for Set-up & Folding Boxes ames te inane the nehae of Tie po 
P .P meation properties of these materials 
To you this will mean “something extra’’— in better It is also felt that the non-lineat 


products, better service and greater profit...and | thickness data previously discussed 
THE you will enjoy that feeling of security you get when | present a most interesting basis for 
dealing with “the first name” in the paperboard further studies. Most previous studies 


PAPERBOARD field utilizing common gases Over compara 


tively small ranges of film and sheet 


You can rely upon BUTTERFIELD-BARRY to extend | thickness have indicated a straight- 
FIELD every effort to solve your paperboard problems line thickness function. Therefore, it 
and give you “something extra.” is believed that a more detailed and 
precise study of the effect of thick 








ness could very well give a better pic 
ture of the polyethylene variables, in 
cluding processing methods, which 
affect the permeability properties of 
polyethylene 


Summary 





Polyethylene in the form of blown 
bottles, film and sheeting made from 
Bakelite’s DE-2400 with a melt index 


of 1.04 decigrams per minute was 








studied. Data for polyethylene In con 


tact with liquid, vapor and _ solid 
° . ases O 67 Speck SCICCTE( al 
FILMOTYPE /s changing the — he 2 cy? : ; : ra 
a rials are presente 1@ Gata iInciude 
entire concept of hand /ettering 
and type tor packaging / 


results of conditioning at 165 deg. | 
130 deg. F., 100 deg. F., 70 deg. | 
and 32 deg. F. with regard to 

a) Permeability, 

b) Chemical changes in the mate 
Filmotype slashes cost, time and work of package rials studied, 
design, preparation and production! Produces both Cc) Physical changes in the poly- 
hand lettering and type ready for paste-up and repro ethylene. 
duction—almost instantly! Filmotype’s tremendous 
hand lettering library assures the right face... exactly 
the weight and condensity desired . . for every 
packaging job. Yet just a flick of a finger does the 
work at a cost of pennies! Filmotype is important to 
the packaging industry—important to you! ing, but also wherever polyethylene 


d) Stress corrosion cracking tend 
ency of the polyethylene 

These data apply not only to prob 
lems of polyethyle ne-bottle pac kag 


might be used for piping, drum liners, 
Over 700 styles and sizes chemical tanks, plumbing ete 

and type! A serviceable 28-day test that cor 

relates with results after 365 days of 

matype 1s omy sngnty lerger conditioning is described. In tabular 

form are listed the permeabilities of 


+ 


perate. Produce “ready-to-go” proofs polyethylene to these 67 chemicals 


ir instruction as well as effects on tensile proper 


ties, stress-corrosion activity, concen 
package designers everywhere have adopted 


tration change and refractive index 
pe as standard, necessary equipment. 


change of chemicals for conditioning 
periods up to one year. 

The results indicate that poly 
ethylene compares favorably with 


glass with regard to inertness and 
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lo meet the terrific consumer demand for 7 Minute Frosting, 
the 6 O'clock Food Company uses high speed automatic 
Bartelt Machines to form the envelope, fill, and seal 

their product in a colorful, attractive foil package. 

The Bartelt basic machine is perfectly suited to meet 

these rigid requirements. The new Bartelt Fillers mounted 
on the base machine proved to be superior for handling 

the Frosting in powder form. 


Bartelt can help you with your packaging problems. 
In addition to the basic machine and to their new 
filler, Bartelt can furnish cartoning equipment 

to be added to their base machine. Write for 
assistance with your packaging problems today. 


NEW BARTELT FILLER AVAILABLE 
AS A SEPARATE ITEM 


Machida 20, fee 
Cucalire AAckagitg 


ENGINEERING 


“ 


1900 HARRISON AVENUE 
ROCKFORD, ILLINOIS 
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SUPERIOR CUSHIONING 


PADS &2 BLANKETS 
and save money, too! 


PROTEX pads and blankets give you the maximum interior 
cushioning protection obtainable and fit virtually any prod- 
uct or assortment you can name! The cost is substantially 
lower than most other forms of interior cushioning and take 
only a fraction of the time to pack. Avail yourself of this 
important money-saving clean method of packing. The pro- 
tection your products get is superb...resists all forms of 
shock and protects the finish of the product as well. Ease of 
packing, availability of ample supplies of packing material 
on hours notice are important too... you don’t have to order 
far in advance of production or store supplies all out of 
proportion to their rate of consumption. 


Consult us— Present your packing problems to us for complete package 
engineering design and service by experts. We will show you 
how to improve package performance and save money tool 


WRITE, WIRE, OR PHONE US 


AMERICAN EXCELSIOR CORPORATION 


1000 N. Halsted St., Chicago 22, Illinois 





general packaging characteristics for 
many chemicals. Further, the results 
demonstrate that polyethylene can be 
employed with many more divers« 
materials than had previously been 


realized 


Acknowledgment 
We at Plax would like to express 


appreciation to the Air Force for pet 
mission to make this data available 
to the general public at this time. It 
is felt that the data derived from this 
contract will be of considerable inter 
est and practical value to users of 
polvethyvlene in many industries 
The findings Onl this research con 
tract were conveyed to the Air Force 
in the reports entitled “Investigation 
of the Shelf Life of Liquids in Poly 
ethylene Bottles WADC Technical 
Report 53-133 Part I, and “Theoret 
ical Investigation of the Mechanism 
of Transfer of Materials Through 
Polyethylene.” WADC Technical Re 
port 593-133 Part IL. ¢ omple te copies 
of these reports will soon be made 
available to the public through the 
courtesy of the | S. Air Force trom 
the | S Department otf Commerce 
This article has confined _ itself 
mainly to a discussion of the data 
obtained in Part I of the research 
study, without reference to the theo 


retical work performed in Part Il 
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Whether your package 1S ces 


drum-shaped 





box-shaped 





or whatever 





Du Pont ALATHON 6ooethyiene resin gives it 


STRENGTH, LIGHTNESS, CORROSION-RESISTANCE, FLEXIBILITY 


E. I. du Pont de Nemours & Co. (Inc.), Polychemicals Department 
Room 2410, Du Pont Building, Wilmington 98, Delaware. 
Please send me more informa ; 

tile 


Use coupon below for more information on the type of ““Alathon”’ best suited for your packaging needs 


pe oa Name 
tion on Du Pont “Alathon 





polyethylene resin: Uses |; 
Processing Techniques 
Properties I am also in- 
terested in receiving more in- 


formation on: “Zytel’’ nylon 


resin : ““Teflon’’ tetra 





fluoroethylene resin 
“Lucite’’ acrylic resin 
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sets the scene for 


Santa ¢ aus 


AN : * Just a few weeks from now this famous product will be 
Pz helping set the scene for Santa Claus’ visit * Like so many 
\art’g " other top leaders in aerosol-dispensed products, “MAKE 
tur vous ows ms IT SNOW” uses the valve that has established a new high 
AP wacows . osm « US in aerosol efficiency. 
oe . ¢ INSECTICIDES dispensed by Pres-O do 


a quick, clean job with no annoying after- nae 
drip or leakage. 


Pres-O No. 200 Spray is If you manufacture 
. i ¢ TIC 
* Fully approved ¥ ae 
cticide 
* Space deodorants 
* Hair preparations 
* Gives control of spray pattern * Fire extinguishers 


* Completely dependable 
* Easy to assemble and use 


. you should investigate Pres-O’s unmatched advantages * Write 








Quality printing production is yours . . . at 
surprisingly small cost . . . thanks to time- 


saving economies pioneered by Halley, patented KNOCK OUT 

and available only on Halley high-speed printers. iC 
costly STAT 

IN YOUR PLANT 


... With HERBERT 
r, OXY COLD BARS! 


Proved by effective performance, inex- 
pensive Herbert Oxy Cold Bars are un- 
surpassed for complete static elimination 
on any material or equipment. Operated 
electrically, they are absolutely safe . 
no arcs, sparks, shocks or radiation 





Herbert Oxy Cold Bar advantages can 
efficiently protect production in your 
plant, too—improve quantity and qual- 
ity, reduce spoilage, and increase profits! 


F full inf ti d i i] 
J * 4 COLOR INBUILT FLEXOGRAPHIC ee ee ee ae: Sees 


forward details of your machines. 
Technical Data on Request 


Halley Rotopress Corporation rlacd:J4a8 


3312 N. Ravenswood Ave., Chicago 13, Illinois 


Phone BUckingham 1-4330 PROD UCTS INC. 


ROTOGRAVURE © FLEXOGRAPHIC © LETTERPRESS 











74-30 Jamaica Ave. Woodhaven 21,N. Y. 
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AMA appointments 


Five packaging executives have 
been newly appointed to the Pack- 
aging Planning Council of the Ameri- 
can Management Assn. 

New members are George W. Al 
jian, California & Hawaiian Sugar 
Refining Corp., Ltd., San Francisco; 
John F. Apsey, Jr., marketing man- 
ager, The Black & Decker Mfg. Co., 
Towson, Md.; C. W. Harper, man- 
ager of Department 730-P, Informa- 
tive Packaging and Labeling Div., 
Sears, Roebuck & Co., Chicago; J. E. 
Marmon, Eli Lilly & Co., Indianapolis; 
A. A. McCurry, National Biscuit Co., 
New York. 





Coke going bigger? 

As further evidence of the current 
trend toward larger packages (see 
“Back to the Big Economy Size,” p. 
93, this issue), The Coca-Cola Co. 
announced late last month that it 
would experiment with both a “fam- 
ily size” bottle and an intermediate 
size. Up to now, Coca-Cola has never 
deviated from its standard 8-oz. bot 
tle. 

Although the announcement by H. 
B. Nicholson, president of Coca-Cola, 
mentioned no sizes, it is understood 
that the company is testing both 12-oz. 
and 28-oz. bottles. 
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STOP 
horse-and-buggy 


wrapping... 


Paper Bags 


and cut your 


packing and 
_——>> Shipping costs! 


ES =Z FB 

FF 
It’s a safe bet that you can save time and labor—the most 
costly factors in your packaging operation—by converting to 
special paper bags made by Bemis. There is almost no limit 
to the kinds, shapes and sizes of products you can economi- 
cally package in Bemis Paper Bags. The products shown here 
only suggest the possibilities. 


Ask for the Bemis Paper Specialty Man to help work 
out your problem. 


MAIL THIS TODAY 


BEMIS BRO. BAG CO., Paper Specialty Plant 
1054 South Vandeventer, St. Louis, Mo. 


Could you suggest a more economical package that 
would be suitable for our product? 

We manufacture 

Nome 

Firm Name 


Bemis 


Paper Specialty Plants 
1054 South Vandeventer 
St. Lovis, Mo. 
Albion, New York 


Street 
City 


Zone State 





| Oranve-juice carton 


NO. 4 SPIRAL TUBE 
WINDER 


Winds paper tubes from 3,” 
minimum diameter up to the 
following diameters accord- 
ing to number of plies: 2-5 
plies, up to 10” diameter; 
3-11 plies, up to 8” diameter; 
12-22 plies, up to 6” diam- 
eter. Can be furnished with 
cut-offs and glue stands to fit 
manufacturer's particular 
needs. Optional machines for 
cutting tubes in single or 
multiple lengths, rough or 
finished cores, or cut- 
ting light and heavy 
side walls up to 2” 
thickness, 





Industries that have used Spiral Wound 
Paper Tubes for cylindrical shaped con- 
tainers have cut their production and 
package costs. Adaptable for a wide va- 





riety of purposes, they can be coated or 


impregnated, inside or out, to eliminate 











effects of moisture, vermin and water 
damage. NO. 77 SPIRAL TUBE 
In fact, Spiral Wound Paper Tube containers have proved WINDER AND CUT-OFF 
they have greater sales, display and shipping value. Winds paper tubes from 2to 5 
Facts can be supplied by our representative that will illus- eae Sem Th ae 
; : to 1” maximum in diameter. 
trate the economy and efficiency of Spiral Wound Tube pack- 


ages. Write or call the nearest Knowlton office. 





Pacific Coast Representotives 
BROOKLYN CHICAGO TORONTO, CAN. 
45-53 Beaver St. 9 S. Clinton St 888 Dupont Street H. W. BRINTNALL CO. 
Los Angeles, Son Francisco 
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|| Western Show CORPS Over the tan 


Be sure to 
look at it 


(you won't have 


to look for it) 


in the 1955 
Modern 
Packaging 
Encyclopedia 


Informative 
4-page 
Nashua 
insert on 


Flocked Papers 


“For packages 
of distinction...” 


Nashua 
Cor poral ion 


Nashua, New Hampshire 


NASHUA 


Everything 


in flexible packaging 
that Sells 
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Orange-juice carton 


Disposable paper containers are 


now in successful use for merchan- 
dising whole orange juice in Florida, 
along the Eastern seaboard as far 
north as Boston and to Midwest areas. 
These 


American Can 


containers, an adaptation of 
Co.'s milk 


tainer, have been under research for 


fibre con- 
a number of years and test marketed 
extensively. “Optimism runs high and 
to date 


lion-unit business annually for the in- 


results indicate a multi-mil- 
dustry,” according to William F. May, 
general manager of Canco’s fibre milk 
container department. 

At present these adapted flat top 
milk cartons, with easy to-open and 
sanitary reclosure features, are being 
used by two Florida packagers: Gol 
den Gift Co. of De Land and Fruit 
Industries, Inc., of Bradenton. 

Many probl ms had to be solved to 
provide a package for fresh whole 
orange juice that would be right for 
the packer, the container maker and 
the consumer. The project reached a 
final stage early this year from a ship- 
ment that was trucked 900 miles and 
returned tor test in Tampa. Canco 
sales and research people in Tampa 
found the product to be excellent, the 
merchandising plan sound and sales 
potentially large. 
tight-fitting 


corrugated shipping carton that holds 


non-ridge 


\ special 


12 one-quart containers has also been 


deve loped. 





Warns on re-use 


“Most failures in gift packaging re 
sult from misguided attempts to force 
an after-use that is not related to the 
product. Such attempts only contuse 
the consumer,” Milton Weill, 
dent of Mfg. Co., told 
bers of the Merchandising Executives 
Club of New York at the 
tion's recent monthly meeting. 

Mr. Weill pointed out that if the 


after-use is logical and does not im 


presi- 
Arrow mem- 


organiza 


pede a straightforward presentation of 
then be a 


As an example he 


the merchandise, it may 
valuable “plus.” 
cited the case of the Eversharp pen 
and pencil set boxed in a gift pack- 
age with obvious re-use value as a 
desk set. “It's most important fea- 
tures,” he said, “were the novelty and 
the eye appeal which stimulated in- 
terest in what might otherwise have 
been a prosaic presentation no differ- 


ent from competitive wares.” 
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*& The Mark 


of Quality 








DIE AND LABEL COMPANY 


154 WEST 14th STREET, NEW YORK, W. ¥ 











lermanent 
nolyethylene 
Drintability 
with the 


KREIDL PROCESS" 


@ easy to apply and inexpensive 
@ detailed “know-how” furnished 


@ complete treating machines 
available 





Difficulties formerly encoun- 
tered in the printing, gluing 
and decorating of polyethylene 
are now ove! tor the users ot 
the Kreidl Process. There are 
more than 60 companies in all 
parts of the world licensed by 
us, some of them the largest in 
their field. 

Printability is achieved by a 
patented heat treatment for 
film and tubing, bottles, pipes, 
coated paper and board, and 
extruded or molded articles. 
Once treated, at negligible cost, 
the polyethy lene surface can be 
printed at any time and by any 
process. Commercial inks give 
a permanent print that with 
stands the Scotch tape test. 
Packers and retailers can easily 
imprint prices or other data 

Water-based adhesives, la- 
bels and decals can be used on 
treated coated 
paper, board and fabrics. 

Equipment for the Kreidl 
Process is inexpensive and com- 
pact; it can be adapted to small 
or large scale operations. De- 
tailed 


process and 


surtaces of 


information on the 
ready-to-operate 
mac hines are available. 


For information write to 


THE KREIDL 
CHEMICO-PHYSICAL CO. 


81 East State Street, Columbus 15, Ohio 
Engerthstrasse 169, Vienna 2, Austria 


* Service Mark rea 














Western Show goes over the top 


The 5th annual Western Packaging 
& Materials Handling Exposition, held 
in San Francisco Aug. 17-19, proved 
by all standards to be the most suc 
cessful vet. In its three days it far 
exceeded the expec tations of its spon 
sors by attracting an attendance of 
8.400—nearly 500 more than the pre 


vious high mark in the larger city of 


packaging of California’s fruits and 
vegetables at the source. Machinery 
exhibits featured the more flexible 
types of standard equipment adapt 
ible to the individual needs of West 
ern plants 

Visitors were well distributed over 
the three days, including an evening 


session on the second day, and there 


A PARTIAL VIEW of the 1954 Western Packaging Show held recently in 
San Francisco’s Civie Auditorium. Record numbers of visitors and ex- 
hibitors filled this and two adjacent halls in the auditorium. 


Los Angeles in 1952. There were 153 
exhibitors, topping the 1952 record 
by one, and for the first time every 
inch of San Francisco’s Civic Audi- 
torium, including the seldom-used 
side halls, was occupied 

There was nothing regional about 
the show other than its location and 
attendance The attendance at this 
biennial show is drawn mainly from 
packaging companies in the 11 states 
west of the Rockies, who find it im- 
practical to visit the annual national 
show. The growing importance of this 
market was indicated by a greater 
representation of national exhibitors 
than had been achieved at any pre- 
vious show. 

Visitors saw a colorful and informa- 
tive array of materials and machinery 
exhibits, with emphasis on those pack 
aging industries which are particu- 
larly important in the West—fruits 
and vegetables, frozen foods, chemi- 
cals and drugs—as well as the general 
run of consumer products which are 
coming more and more to be _ pack- 
aged in West Coast branch plants. 


There was a demonstration of pre- 


was little of the sightseer atmosphere 
about the crowd. Most were there for 
the serious business ot learning about 
the latest advances in packaging and 
applying what they learned to their 
own production and merchandising 
problems. 

There was no conference program 
in the usual sense. Two sessions—one 
on packaging and one on materials 
handling—were organized as private 
seminars, in which a small group of 
interested people discussed trends and 
problems of their particular fields in 
rountable fashion. George W. Aljian 


director of purchasing and packaging 
for the California & Hawaiian Sugar 
Corp. was chairman of the meeting on 
packaging. Professor Samuel Rubin 
head of the Transportation Depart- 
ment of the University of Southern 
California, headed the discussions on 


materials handling. These proceedings 
were kept off the record. 

The next Western Packaging Show 
will be held in 1956, probably in Los 
Angeles, and will be sponsored ind 
managed 


as usual, by Clapp & Po 
liak, Ine. 
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WIN IN THE BATTLE OF BRANDS 


There are more than 150,000 brand names registered in 


the United States competing for the customer's attention. 


In this “battle of brands” brightly printed Gaylord Boxes 


are a vital link in the chain of visual impressions that pays 


off in sa les. 


This is true because Gaylord excels in printing. Gaylord 
has the specialized experience and equipment to make 
quality boxes do their selling best—with your brand name 


accurately expressed in eye-catching colors. 


Put Gaylord Boxes on your selling team. Call your nearby 
Gaylord office. 


CORRUGATED AND SOLID FIBRE BOXES + FOLDING CARTONS + KRAFT PAPER AND SPECIALTIES + KRAFT BAGS AND SACKS 


GAYLORD CONTAINER CORPORATION 


SALES OFFICES FROM COAST TO COAST * CONSULT YOUR LOCAL PHONE 
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CASE SEALERS ~ 


“Packergluer” 
Semi-Automatic 


—- 


ASE SEALERS 


“Model D” 
Fully Automatic 


— 


se 


CASE OPENERS — 


End open or top 
and bottom cases 


—- 


CARTON SEALERS 


Auto feed, filler, and 
compression unit, __| 
top and bottom 


VOLUMETRIC 
FILLERS 


Low or high speed, 
ounces to pounds 


_ 


— 


AUGER FILLERS 


Single ‘ins 
and turret type 


IMPRINTERS 


Serial numbers, 
daters, counters 


Jfo 


CUSTOM ENGINEERED 
PACKOMATIC 


PACKAGING 
MACHINERY 


For the finest, most efficient case opening, 
sealing and loading equipment... 
PACKOMATIC 


For top quality engineering design and 
the tried and proven skill of over thirty 
years of expert craftsmanship... 
PACKOMATI 


For safe, uniform, proper packaging... 


PACKOMATIC 


NEW PACKOMATIC SHORT CASE SEALER... 


applies glue in spots at 34” center for fast, 
extra tight closure. This rapid-fire machine 
occupies less than 30 square feet, sav ing valu- 
able space. Easy maintenance and few mov- 


ing parts cut down on additional costs. 








J. L. FERGUSON 
COMPANY 


Joliet, Illinois 


New York 
Denver 


Chicago Cleveland 
Seattle 


Portiand 


Boston 


Los Angeles San Francisco 


Baltimore New Orleans 


Tampa 











Performance testing 


his article continued from page 158 

12-by-S-in folded in 
half, giving a sample 12 by 4 in. and 
in turn folded in half again to give a 
Chis 12 by 2-in 
then folded 
at right angles to the initial 


specimen IS 


12-by-2-in. 
folded 


times 


sample 
specimen IS SIX 
folds in accordion style. This sample is 
then subjected to a weight of 10 Ibs 
to insure proper creasing 

First attempts to break down the 
water vaporproofness of the creased 
sample by Hexing | arallel to the 12-in 
side at room tempe rature were unsuc 


( esstul 


However, by flexing at sub 


ZeTO by means of 


temperatures 
adapters on the heads of the Gelbo 
Flexer and elimination of the rotating 
portion of the Gelbo-flex stroke 
correlation the 


test 


Ucn va} 
flex 
test 


between point 


and the evyclic performance 
was obtained 

As in the Gelbo-flex test, breakdown 
of the barrier is measured by fabricat 
ing a pouch from the flexed sample 
ind determining the WVTR of the 
pouch. Based on pre liminary tests 


many materials have been subjected 
to this test at a temperature of minus 
65 deg F. using an S8O-stroke evel 
Fable I compares WVTR values of 


materials 


so flexed with cyclic pet 


rABLE I[—COMPARISON OF CYCLIC 


PERFORMANCE TEST AND 
POINT FLEX 


Cy li 
pe rrormance test 


water pick-up 


6 
ll 
12 
15 
21 
26 


26+ 


data, the 


per entage 


formance test 


pressed as 


latter ex 
Increase ith 
weight of silica gel in the test pack 
in the 


determinations {| 


ages. Each value table is an 


average ot tour 
though 100% parallelism has not been 
the trend of in 
creased WVTR with increasingly poor 


obtained, general 
performance in the cyclic test is ap 
parent Further work is currently in 
progress on this test, but lack of space 
prevents further discussion here 


In addition to the work on a flex 
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Split-second buying decisions require packages with sparkling sales appeal... 
instant brand identification. 
Make your product more desirable...more appealing...in a DIXIE wrapper 
designed to fit your needs...a custom protective package with the beauty and appeal that 
only Dixie’s modern designing and fine flexographic and rotogravure printing can give. 


DIXIE’S printed POLYETHYLENE... printed FOIL... printed ACETATE... 


printed CELLOPHANE...are unexcelled in giving your products the beauty and 


appeal that mean faster turnover and more sales. 


Give your product the extra appeal it deserves with a DIXIE package. 


Just call or write your nearest DIXIE plant for full information 


ED EE S&T E- 





DALLAS, TEX MEMPHIS N WASHINGTON, N J... BURLINGAME CALIFE MEXICO, 
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CELLOPHANE 
FOIL 

PAPER 
FABRICS 
MYLAR 
POLYETHYLENE 
PLIOFILM 
VINYL FILM 
ACETATE 
SARAN FILM 
AND 16 MORE! 


.-- YOURS, free 
for the asking! 


If your laminating problems involve the bonding of any 
films, any foils, any papers to themselves or to each 
other write, today, for this helpful “Adhesives Selector 
Chart’ which lists recommendations for 26 different lamin- 
ating materials over 670 different single-laminate com- 
binations approximately 6,400 laminate/adhesive/lamin- 
ate combinations with their outstanding properties! 

This comprehensive Chart is part of a deluxe, profusely 
illustrated brochure showing how BONDMASTER Adhesives 
have successfully solved such problems for other leading 
firms in your own field. Write for 
your FREE copy today without 
cost or obligation 


RUBBER and ASBESTOS CORP. 


233 Belleville Avenue, Bloomfield, New Jersey 








7 


Mount one or 
more on your 
bag or pack- 
aging machine. 
Print as you 
package! 


FRANCIS C. 





| Inexpensive .. . INDIVIDUAL | 
MINIATURE flexographic PRINTING UNITS 


10” web width 
(also 15” and 20” 
web widths) 


Use it in tandem 
with your bag making o1 
pac kaging machines 
. or use it to preprint your 
packaging webs 


These PRINTING UNITS can also be purchased 


in Main Frames, as COMPLETE PRINTING 
PRESSES 


KILB C0 INC 140 East Second St., Mineola, L.I., N.Y. 


Phone: Ploneer 6-7191 





J 








test to replace the cyclic performance 
test for water-vaporproot barriers, an 
investigation has been started recently 
to determine seam strength of various 
barriers at low temperatures. The 
maxim that “a chain is no stronget 
than its weakest link” is quite ap- 
plicable to the use of heat-sealable 
barrier materials. In a great many 
cases, the weak link has been found to 
be the seam and, of course, a water 
vaporproot package becomes worth 
less when water vapor can enter 
through a poor seam. 

Currently, Specifications MIL-B- 
131B and JAN-P-117 provide for de- 
termination of the worth of a seam, 
the former by means of a measure 
ment of the ability of a seam, 1 in. in 
width, to support a static load of 2 
Ibs. at 100 deg. F. for 1 hr. and a 
load of 10 oz. at 160 deg. F. for | 
hr., plus a  seam-continuity test, 
wherein a pouch is filled with dyed 
water and observation for leakage at 
the seams is made after 1 hr. at room 
temperature. Specifications JAN-P-117 
tests only for ability of seams of a bag 
to resist penetration by water and oil 
at room temperature and 140 deg. F 
respectively. Neither of these specif 
cations, except by means of the cyclic 
performance _ tests, determines the 
strength of a seam at low tempera- 
tures, where crystallization of the bar 
riers components or other phenomena 
associated with low temperatures 
might cause seam weakening and rup 
ture, with subsequent loss of package 
protection when the temperature rises 
or the package iS transported to a 
warmer environment. 

Since seam strength appears to be 
the prime factor involved, the work to 
date has consisted of testing seams by 
means of the static load test at minus 
25 deg. F., minus 40 deg. F. and 
minus 65 deg. F. Representative ma- 
terials under Specifications MIL-B- 
131B and JAN-P-117 were heat sealed 
and tested to see if seams would sup- 
port a 2-lb. and a 10-0z. weight at 
these temperatures. Unaged material 
and material aged at 160 deg. F. and 
60% relative humidity for three days 
were tested as well as seams made 
from unaged material and then aged 
at 160 deg. F. and 60% relative hu- 
midity. Heat-sealable faces consisted 
of saran film (0.002 in.) vinyl films 
0.001 in.), vinyl coatings and poly- 
ethylene films (0.0018-0.0040 in.) on 
either aluminum foil or paper back- 
ings. 


Tests are still in progress and 


MODERN PACKAGING 





Whatever the job... 


automatic 
washers 
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tew definite conclusions can be drawn 
but the present indications are 

a) The majority of heat-sealabl 
barrier materials that have satisfac 
tory seam strength at elevated and 


room temperatures also have satisfac 


pp Pp tory seals at minus 25, minus 40 and 
C A e R G minus 65 deg. F 


b) When © barrier materials ure 
we rr Ty i er rT aged, the seam stre ngths at low tem 
A MODEL FOR EVERY PURPOSE... peratures are diminished 
¢ There fore Since barriet mate rial 
A SPEED FOR EVERY NEED! 


is normally stored for what may be a 





eee 


considerable period of time between 
date of manufacture and date of us« 
Capacity up 
to 60 per 
minute. 


provision should possibly be made for 
a seam-strength test at low te mpera 


tures possibly minus 65 deg. | iS 


well as for tests at elevated te mpera 


tures in barrier-material speciications 
where seam streneth is a considera 


tion 


Summary 


4 review of military barrier-ma 


RESINA terial specifications indicates that con 


siderable attention is be Ing paid to 


Standard, single head, 


; low temperature performance of these 
automatic screw capper. 


materials. Current research and di 
velopments are concerned with im 
| provement of low temperature test 
. : : methods and evaluation of other 
Flexible 
Fast \. characteristics of military barriers at 
Fully : 4 sub-zero temperatures 
Automatic 





>| f ° 
PI forum 
Program continued from pag 
PI Committee on Pack iing Edu 


SINA Chairman 

RE What Industry is Doing to Train its 
High speed, straight line Employees—A Survey. James W. Goff 
screw capper. Rated for | and panel 

speeds up to 300 per Training Personnel at Pack-It, Wil 
minute depending on liam T+ Roff of Pack-It, Inc. 

size of container. Developing Men for Technical Jobs at 
Gardner, R. L. Miles of Gardner Board 
& Carton Co 

Packaging Personnel Training at Breck 
Thomas L. Glynn of John H. Breck 
In 


How Container Laboratories Trains its 


Capacity 20 
to 60 per 


minute own Personnel, Allyn C. Beardsell of 


| Container Laboratories, Inc 
RESINA How Continental Can Co. 
Employees, Delbert Johnson of T 
tinental Can Co 


Trains its 


Automatic innerseal ma- 
chine for selecting and ; 2:00—ADHESION SEMINAR—Hendrik Hud 
applying standard inner- son Room Dr I I ink ( ( Up Ins ot 
seals to various types Polymer Industries, Inc Chairman 
and sizes of tin cans as lraining the Adhesion Engineer, | 
commonly used in the oil 


- Monahan of National Biscuit Co 
industry. 


Testing Glue Adhesion to Cartons. 
Other models available 


el 


, — - G ge QOuisenberrv of Paisley rod 
Agents in principal cities through- oe weal eu on Pai Pr 
literature 


out the United States and Canada - ucts, Inc 

: * Testing Glue Adhesion to Glass, Mis 
Maurine Ponder of Joseph E. Seagram 
& Sons, Inc 





lesting Glue Adhesion to Difficult Sur- 
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a poke Beles of FOP Ree Ie 


The J&L line includes all types of 
Closures and Finishes. Bright, colorful 
decorations may be reproduced to 
your specifications. Heavy-duty ICC 
Drums. Light-gauge Drums. 55, 30 
and 15 gal. capacity and 100-lIb. 
Grease Drums. Lightweight Drums for 
Chemical and Powdered Materials. 
1-10 gal. capacity Steel Pails for 
Foods, Chemicals, Oils. 


<i 
— 
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FOR STEADY 
ACTION 


... for steady packaging performance 
J&L STEEL CONTAINERS 
ARE ON THE TARGET 


When you specify J&L Steel Drums and Pails you are 
assured of maximum protection for your product. In 
terms of “steady action” you can depend upon J&L 
because: 


You can obtain J&L Steel Drums and Pails through 
plants located in leading industrial centers. You'll find 


J&L service fast and efficient. 
Sones ¢ Laughlin 
STEEL CORPORATION — Pittsburgh 


405 Lexington Ave., New York 17, New York 








faces, F. Parker Bartlett of F. P. Bart 


lett & Co., In 


WZelalehitelalmmela 


able label’s 


versatility 


Tuesday Morning, Oct. 26 

wy Ll Mies bony 

MENSA -... aad 
WS AWA My) 

wL\ 


Concurrent Sessions 


Y.50—KNOW YOUR PRINTING PROCESSES 
Grand Ballroom I \W 
Cray of Printing Ink Div., 


cal Corp 


. SND S: 
FOR PACKAGING SINE WY; 
FOR PRODUCT IDENTIFICATION, 
ABLE LABELS meet every requirement. 
Attractively printed, economically 
priced and geared for mass production. 
ABLE LABELS are used by America’s 
leading packagers. But ABLE LABELS 
serve in other directions, allied with 
packaging and merchandising techni- 
ques. Several ingenuous applications 
are shown here. Perhaps one will fit Press 

your needs or based on our experience Metal Decorating, WV 
we can give you an ABLE LABEL idea. Continental Can Co 


Interchemi 
Chairman 

Letterpress Carton Printing, Walter | 

Sooy of Gardner Board & Carton Co 
Letterpress Label Printing, William W 

Fitzhugh, Jr., of W. W. Fitzhugh, In 

Lithography—Carton and Label Print- 
ing, William B. Banks of The Lord Bal 


timore 


K Neuman of 


Continued in Afternoon 


Special promotions like 
this 3-cake Colgate Palm- 
olive deal utilize assembly over. Dr. J. ( 
line techniques. 3-color 
ABLE LABELS in rolls pro- 
vide the wrap-around to hold 
the coupon and make one 
sales package of three cakes. 


DRUG AND PHARMACEUTICAL SEMI- 

Bird of Lederle 
oratories Div American Cyanamid 

Co., Chairman 

Problems in Export Packaging, John 

Cherepow of Hoffmann-LaRoche, In 

Moderator 


Whatever 
Your Business— 


make it your business 
to visit this Exhibition 


The Insurance Company's Viewpoint 


Colorful ABLE LABELS sell Park & Til- 
ford perfumes in chain stores throughout the 


on Export Shipping Conditions, John 
country. Several bottle styles dressed up with 


Mount of North 
America 

Preventable Losses in Export Packag- 
ing, Joseph A. Medernack of Moore 
McCormack Lines, Inc 

Air Cargo Packaging and Packing, R 
C. Horstmever of Transworld Airlines 
In 

Packages Development in the Pharma- 
Field, L. H. Zahn of Ciba 
Pharmaceutical Products, Ine Moder 
itor 


Insurance Co ot 


MANUFACTURERS Of every type of 


product, from cars to capsules, are 
faced with the problem of packaging 
whether for Home or Export mar- 


ABLE LABELS — specially processed with kets. At THEI 


lacquer for alcohol resistance — attract and 
stimulate sales. 


ceutical PACKAGING EXHIBITION, 


about 200 of the leading members of 


the packaging industry show how the 
Phase, O. ( Ferris of . ee y sk 


Schering ¢ rp 
>» Suppliers’ Phase, F. Kiernan of Kier 
ent some cae nan & Hughe s Co 


a Package Devs seopenaa 
Eg Marmon of Eli Lilly Co 


Purchasing 


use of new developments in design, 
A sales stimulant is Break- 


stone’s use of plastic re-useable 
containers carrying ABLE-STIK 
Pressure Sensitive labels. ABLE- 
STIK is easily applied—(no glue, 
no moistening) —holds securely to 
plastic — yet readily removable 
without marring container. 


materials, methods and machinery 


can make your packaging pay—by 
Phase, J. E reducing production costs and in- 
creasing sales at the point of pur- 


Aerosols in the Pharmaceutical Indus- chase. Everyone engaged in the mar- 


Not only must Lipton package inserts meet 
economy specifications but also avoid possi- 
bility of product contamination. Produced on 
light-weight paper with odorless vegetable inks, 
this ABLE LABEL tea bag box instruction in- 
sert does a job. 


Write for samples of modern ABLE 
LABELS styled to ship, sell, adver- 
tise or trademark any product. 


allen hollander co., inc. 


385 GERARD AVENUE NEW YORK 51 





try, John A. Warren of American Home 
Products Co., Moderator 
Glass Filling Dr. Francis A 
Zonite Products Corp 
Refrigerated Filling, Lee ] 
J. P. Salmini Co 

Pressure Filling, Grant Hoyt of Alpha 
Works 
Continued in Afternoon 


Mina of 


Wallace of 


Engineering & Machine 


9: 350—PRODUCTION, ECONOMIC AND MER- 
CHANDISING ASPECTS OF FORMED PLAS- 
ric PACKAGING—Small Ballroom. John 
J. Keville, Ir.. Plastics Div., Celaness 
Corp. of America Chairman 

Panel Discussion: T. W. Sharp of Bak 

lite Co Edward \ ( larke of Celanese 
( orp of America; E. Bowman Stratton 
Ir.. of Auto-Vac Co.; Walter Stern of 
Raymond Associates; C. W 

H irper of Sears, Roebuck & Co., Panel 
Members 


9:3 PRODUCTION 


Loe wy 


Hendrik 


SEMINAR 





keting and 
will find THI 


selling of merchandise 
PACKAGING EXHIBITION 


both interesting and instructive 


Remember the Dates 
Jan. 18th-28th, 1955 


Organized by 
PROVINCIAL EXHIBITIONS LTD. 
in association with 
F. W. BRIDGES & SONS LTD. 
In collaboration with 
The Institute of Packaging, London 


All enquiries to Organising Director 
PROVINCIAL EXHIBITIONS LTD, CITY HALI 
DEANSGATE, MANCHESTER 
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The light, thin shell of the English Walnut 
is a tough, protective covering that will withstand 
outside pressure of more than 100 pounds 
to the square inch... yet it is especially constructed 
for the tender young sprout to emerge easily, 
when ready Another natural success through 


specialized packaging. 


Every product needs specialized packaging. 
When you rely on Cochran Foil you rely on the 
source of technical perfection, whatever your field, 
whatever your problem. 


in a nutshell 22° 


SALES OFFICES: SS 


714 Wrigley Building the specialists 
Chicago 11, Illinois in aluminum foil 


238 West Wisconsin Ave. 
Milwaukee 3, Wisconsin - 


== Cochran ron company 


Cleveland 15, Ohio 





INCORPORATED 
813 N. Labrea Ave. LOUISVILLE 10, KENTUCKY 
Los Angeles 38, Cal. 


260 Kearny Street 
San Francisco 8, Cal. 
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products are packaged on the 


” Alonalte CAMPBELL WRAPPER 


WRAPS ALL SHAPES — Square, round, oval, 
. the Campbell Wrap 
per packages them all with equal ease and speed 
WRAPS WITHOUT BREAKAGE — Soft, crisp, hard, 
or fragile, the Campbell Wrapper “float” wraps 


oblong, flat or irregular . . 


the material on your product without damage. 
WRAPS WITH ALL MATERIALS — Paper, cello- 
phane, polyethylene, foils and all types of the 
plastic film packaging wraps so popular today. 
POSITIVE SEALING — By gluing, crimping or 
heat sealing with ends flared, turned under or 
diamond folded. The Campbell Wrapper is now 
also available for positive VACUUM Wrapping 
AUTOMATIC FEEDS — and deliveries provide con 
tinuous flow packaging geared to coincide with 
in-line production manufacture or separate oper 
ation. Write for complete details and send us a 


sample of your product. 


a) 


Se ee ae Bele ee 


Manufacturers of Aniline and Gravure Presses, Folders, interfoiders 


Lominotors, Woxers, Embossers, Slitters, Sheeters, Roll Winders, Pock 
aging Machines, Crepers ond Tissue Converting Units. 


. wraps up to 300 
units per minute! 


Cuts Labor Costs 


« simplified one 
persgn operation! 


Caves Materials 


. uses no 
boards or stiffeners — 
unless desired! 


Write for full 

colored 16-page brochure 

telling all about the Campbell 
Wrappers and the many different 
types of products they package 





Hudson Room. E. J. ¢ upstack of Joseph 
E. Seagram & Sons, Inc., Chairman 
Downtime on Production Lines, E. | 
Capstack 
Gadgets, John A. Warren of American 
Home Products Co 

Continued in Afternoon 


Tuesday Afternoon, Oct. 26 


Concurrent Sessions 


2:00—KNOW YOUR PRINTING PROCESSES 


FOR PACKAGING Continued)—Grand 
Ballroom. F. W. Cray, Chairman 
Gravure Carton Printing, Bevan W 
Mills of Robert Gair Co., Inc 

Gravure Film Printing, Arthur Snap 
per of Milprint, In 
Flexography—Film Printing Malcolm 
Kimmelman of Oneida Paper Products 
In 

Flexography—Carton Printing, 
Kansteiner of P. J. Kansteiner Co 


2:00—DRUG AND PHARMACEUTICAL SEMI- 


war (Continued)—Fovyer. Dr. J. C. Bird 
Chairman 

Reduction of Costs in Pharmaceutical 
Packaging, Charles Spannelo of Scher 
ing Corp Moderator 

Corrugated Containers, H. J. Haves of 
Hankins Container Co 

Carton Design and Length of Run, 
John Last of Wilkata Folding Box Co 
Bottles, Caps and Cap Liners, Willi 
Kiner of Armstrong Cork Co 

Unit Dosage in Pharmaceutical Pack- 
aging, Panel Discussion, Carl B. Burn 
side of Eli Lilly & Co., Moderator 
Oscar P. Norris of Winthrop Stearns 
Inc Co-Moderator. Panel members 
Dr. Sereck H. Fox of R. P. Scheres 
Corp Llovd I. Voleckening of Ivers 
Lee Co.: G. W. Borkland of Borkland 


Laboratories 


2:Q0—SHIPPING CONTAINER SEMINAR— 


Small Ballroom. Henry J. Howlett of 
Robert Gair Co., Inc., Chairman 
Appraising Today's Developments in 
Shipping Containers, Allyn C. Beardsell 
of Container Laboratories, Inc 
Getting Down to Printed Cases, Ber 
keley V. Bennett of National Wholesak 
Druggists Assn 
Closures: 
Tapes, Fred Stocker of Stocker Mfg 
Co 
Adhesives, William Sederlund of 
National Starch Products Co 
Staples, John Bliss of Bostitch, In 


2:00—PRODUCTION SEMINAR (Continued 
Hendrik Hudson Room. | ] Cap 

stack, Chairman 

Statistical Control of Incoming Pack- 

aging Supplies, ( A. Schokmiller of 
The Grove Laboratories 

Clinic on Package Production Prob- 

lems. John A. Warren, Moderator 


5:00—sociaL Hnour—Hendrik Hudson 
Room 


(Program continued on page 236 
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Leading pharmaceuticals manufacturers Flick with the finger, peel the label off in seconds and the Wirz tube is ready for 
prescription labelling . . . it's easy—and quick—with Wirz Ready-Peel Lithography. 






have found that Wirz collapsible metal tubes 





with new Ready-Peel Lithography cut tube 







labelling time and costs for products sold 






subject to individual prescription directions 


Let a Wirz representative show you how this 







amazing new development can bring added 


merchandising value to your product 











gst AStisnco 1836 *TRADE.MARK 








New York 17,N.Y Chicago 4, Ill Memphis 2, Tenn Los Angeles 48, Calif Havana, Cuba 
50 E. 42nd St 80 E. Jackson Bivd Wurzburg Bros 435 S. La Cienega Bivd Roberto Ortiz & Son 


Export Division — 751 Drexel Bldg., Philadelphia 6, Pa 
Collapsible Metal Tubes - Lacquer Linings - Wax Linings - Westite Closures + Soft 
Metal Tubing - Household Can Spouts - Applicator Pipes - Compression-Injection Molding 






4th & Cole Streets, 
Chester, Pa. 
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CODE- DATES You x PAC KAGE Program continued from page 234 
Wednesday Morning, Oct. 27 
a (Concurrent Sessions 
AS You PACK IT. ee automatically 9Y:00—STATISTICAL METHODS AND QUALITY 


controt—Grand Ballroom. E. P. Lee 


of General Foods Corp., Chairman 

Heche Basic Concepts, Dr. Paul Clifford of 
State Teachers Colleg 
MARKOCODER A Supplier Looks at Statistical Quality 
Control, John Hoffman of Kimberly 
Clark ( orp 

A Packager Looks at Statistical Quality 
Control, Stephen Harrison of Kraft 
Foods Co 

Getting the Most Out of Your Ex- 
periments, Dr. W. J. Youden of Na- 
tional Bureau of Standards 
9: 00— PROBLEMS OF FLEXOGRAPHK 
PRINTING—SEMINAR—Foyer. Clarence 
H. Miller of Riegel Paper Corp. Chait 
Imprints code-dates les as an integral man 
production-| 


ine operatior luring { 1g, capping, car- Subcommittee Reports. 
toning, etc. Makes sharp, pern ont, accurately located Restoration of Moisture to Printed 


marks n bottom, top or ends — even recessed surfaces Cellophane by the Sylvania Web- 
Fully automatic, the MARKOCODER synchronizes with Conditioner. William G. Adams of 


speed of ots mechanised operations accommodates Sylvania Div., American Viscose Corp 
nomsng nplib a ee ae Automatic Control of Viscosity of 
prapibrsliay ase Flexographic Inks, Donald W. Brook 
Write for full details today. field of Brookfield Engineering Labora 


tories 

ADOLPH GOTTSCHO, Inc, Equipment and Treatment of Poly- 
ethylene Film for Printability, Robert 
Hillside 5, a }. Sturken of Frank W. Egan & Co 
Clinic on Flexographic Printing Prob- 
lems, Clarence H. Miller of Riegel 
Paper Corp Moderator 


UTA Don't Overlook 9:00—FUNDAMENTAL PROPERTIES —AF- 


FECTING PACKAGE PRINTING—SEMINAR 


the Advantages Small Ballroom. L. R. Ayers of Rob 


Ea CLA LA ert Gair Co.. Inc., Chairman 
What Industry is Doing About Color 
of 


Control—A Survey, F. L. Wurzburg 


2 Jr of Interchemical ¢ orp 
PROBL EM: N IEMAND Practical Considerations on the Print- 
ability of Packaging Materials, J. ] 


BROS. Schwenkler ot Container ( orp of 


America 


TUBULAR Gloss and its Relationship to Other 
Functional Properties of Lacquers, 
PAPER PACKAGING Paul H. Yoder of 


Pyroxylin Products 














In 
Distinctive ... Rugged . . . Economical! 


No wonder more and more progressive ; 

merchandisers switch to TUBULAR Room. Dr. L. W. Elder of General 

PAPER PACKAGING. Need a “glam- Foods Corp., Chairman 

our” package ...a “protector” package Case Histories in the Solution of 
. or both? NIEMAND BROS. have 

the answer. 


9:00—roop semiInarn—Hendrik Hudson 


Packaging: 
Odor and Flavor Problems, L. ¢ 


Plain or Printed e Decorative Papers Cartwright and P. H. Kelley of Fos 
Paper-Metal-Plastie Closures ter D. Snell, Inc 


Ventilation Requirements of Film- 


A Niem : 
and Bros. Packaged Fresh Produce, Dr. Rob- 


Illustrated literature showing Packaging Engi- ert E. Hardenburg of U. S. Dept. of 
many interesting tubular ner” will be glad oe EM g I ) 
package applications, avail- 10 consult with you Agriculture 


able on request. on your Package 12:30—LuNcHEON—Hendrik Hudson 
problem, Room 


N N | EMAN D B RO a: | NC. ee Afternoon, Oct. 27 


COMMITTEE MEETINGS 


iis of Paper Teabe Prcddeuots Closure Committee 
37-01 Te Fin tii * Long lelond City 1, W. Joint PI-TAPPI Packaging Materials 


Testing Committee. 
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~- FOP enckacine WASTE 


SAME MONEY! SAVE TIME! GAYE SALES APPEAL! 


with the new, exclusive, tear-resistant 


won mci mel Lam - ach — 


of CELLOPHANE “trode Nome 


Modern merchandising requires modern packaging 

and STRONGTOP bags are the first real improvement at 
in soft goods packaging to come along in years. 

MELROSE STRONGTOPS mean lower costs, easier fill- 

ing and better merchandise appearance on the store 

counter or in the display rack. 





SAVE MONEY 


because STRONGTOP cellophane bags cost less than 
other packaging materials but have the strength and tear 
resistance so necessary to modern packaging needs. 
STRONGTOP’S reinforced tops eliminate the usual 15% to 
20% wastage that occurs during the filling of ordinary bags. 


SAVE TIME 


because STRONGTOP bags are filled faster than bags of 
old fashioned conventional design. STRONGTOP’s rein- 
forced tops permit each operator to fill more bags per 
hour Soft goods such as shirts, sweaters, sheets and linens 
slide right into STRONGTOP bags with less fuss and bother. 
Your operator does not have to use extreme care to prevent 
tearing—STRONGTOP makes it unnecessary. 


SAVE SALES APPEAL 


.. because your merchandise will no longer be displayed 
in torn, unsightly bags. With STRONGTOP bags, it may be 
removed from its packaging by customer or clerk for 
inspection and then EASILY slipped back without tearing 
the bag. Your merchandise stays spotless in transparent 
bags that do not have that shopworn appearance that 
discourages customer appeal. 


for STRONGTOP BAGS 


SHIRTS | \S , meet your requirements 
SWEATERS F 


i STRONGTOP eliminates the old fashioned center seam, so 


SHEETS that both front and back of bag may be printed, if desired. 
\ Send today for samples of Melrose 
L ES y p 
eno es : STRONGTOP bags suitable for your product. 
PILLOW CASES / 
LINENS , y < . Ps 
CURTAINS . ; elrose packaging corp. 
ond many more 7 


preduete » 814 St. Anns Ave., New York 56, N. Y. © CYpress 2-3703 
ALL TYPES OF PACKAGING MATERIALS INCLUDING CELL-O-POLY BAGS * GREASEPROOF PAPERS * BARRIER BAGS 


Plain or multi-color printed 
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Send us your problem. We'll 
be glad to advise you, make 
suggestions and quote prices 
promptly—no cbligation on 
your part. 


Cc 
“ H gb 
igsticize? 


pours INDUSTRIE S 


1C. 
on? ® NAZARETH, 
PENNA. 


sree dS = 


PROPER APPLICATIONS...PRODUCT IMPROVEMENT 





he container market 

Containers of all classifications ar 
in good supply with no shortages 
currently reported, according to a re 
cent report of the Containers Com 
mittee of the National Assn. of Pin 
chasing Agents 

Container demand IS reported 
showing a slight decrease from the 
record year of 1953. An exception 
decline because ol the drought 
seems to be as much as 30% tor somx 
food packing in limited Midwest 
areas. Inventories of users are re ported 
low, with shipm« nts being scheduled 
closely for immediate requirement 
Prices are reported firm 

Glass containers are moving 
rently heavy demand. reflectin 
high seasonal packing 
cially for beverages 
neck type Supply 
ind April | price increas 
ing rather generally 

The price of steel dri 
ibo ) to reflect the mcreasec 
of sheet steel in early July 
change is reported for metal car 
intic ipated that metal container 
be in idequate supply for predicted 
requirements this year 

Phe paperboard market iIppe 
firm Reports indicate increased in 
terest in restvling especially for con 
sume! goods No idly inced Sé hedulis 
is nOW necessary 

Present outlook for all w 
tainers for the third quartet 
sibly the fourth is that supph 
be readily ivailabl it fairly firn 
prices. Burlap for textile bags is 1 
readily available and the cott 
ket is unchanged Supplies 
ethvlene are reported good 
livery excellent with competition 


keen Lowel prices ire expecter 





Integrating a merger 


[his article continued from page 106 
Immediate top surface trade-name 
identity is established by placement 
of the trademark and pricing area on 
the top flange with name and product 
identity on the angled gabk 
Ice-cream packages have been given 
the same basic design ipplication 
but, with these wider packages a 
horizontal line background is used 
as a general rule. The trademark is 
igain in red, but all background solids 
and texture lines take the background 
designating colors: brilliant pink for 


strawberry soft blue for vanilla 
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Styron 475 vacuum-formed sheet 
offers new packaging advantages 


Extra sales appeal and product protection now possible 


with Stvron 475 vacuum-formed sheet 


Here is a new method of vacuum-forming pac kages that 


can give you containers at a surprisingly low cost. 


Styron® 475 sheet is Dow’s high-impact plastic. Its high 
strength gives you superior protection for your produc a 
Stvron 475 sheet offers many other advantages ideal for 
packaging: A wide range of eye-catching colors; good 


dimensional stability; light weight. 


tnd the cost is low! Styron 175 sheet can be fabricated 


quickly and economi ally with simple vacuum-forming 


equipment. Cost is greatly reduced because inexpensive 
die forms ean be used. Short runs can be made at low 
cost. And cost of large runs can be cut because a package 


can usually be made in one forming operation, 


Wherever you need a package, be sure to investigate 
Dow’s Styron 475 vacuum-formed sheet. It can offer 
you many advantages at a very low cost. For further 
information write today to THE DOW CHEMICAI COMPANY, 


Plastics Sales, Department PL 460U, Midland, Michigan. 


you can depend on DOW PLASTICS 
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brown for chocolate; light green for 
special flavors. All of the company’s 
new ice-cream packages are printed 
in two colors. 

The Foremost trademark has be 
come a strong eye stopper. It has 
pulled the large group of local dairies 
together for concentrated promo 
tional effort. The company is con 
vinced the package program is one 
of the most important elements in its 
expansion program 

Crepits: Design program by Robert G 

you CAN TELL Neubauer, Inc., 234 Greenfield St., 
Bridgeport, Conn. Milk cartons (Pure 

A HAYSSEN-WRAPPED PACKAGE |!) scsi Cine 'S 
Box 710, Camden 1, N. J. Ice-cream car 


BY THE WRAPPING IT KEEPS ! tons—round pint by Sealright Co., Ine 

Div. Oswego Falls Corp., 314 S. First St 

Fulton, N. Y.; half-eallon set by 
Bloomer Bros Co., N. Norton St., Newark, 
NV. Y. Cottage-cheese containers by Seal 
right Co., In 





ec Regardless of size or shape, you get 
SY, a neat, tight wrap on every package 
automatic with a Hayssen automatic wrapping 
machine. Wrapping’s easier! Also, : 

operation production men report savings up to Canada Dry’s unity 


80% over previous wrapping Costs. 





[his article continued from page 125 
other than “Canada Dry Beverages,” 


4 . . . so that they are interchangeable for 
No complicated adjustments from : 

; : all flavors. 

s mp e size-to-size on a Hayssen. No gears 


or sprockets to remove or change The Quinac six-bottle Handipak is 


to ...no need for expensive mechanics constructed similarly, but comple- 


; d to change size, either. So simple the ments the Quinac bottle and is thus 
a just operator does it on the job. distinguished from the rest of the line 
Bright blue, yellow and red form the 
color scheme, with the words “Quinac” 
Hayssen’s simple, rugged design, and “Gin & Tonic” given primary im 
more Sor seats taallits tik a. ge ragga 


Other refinements and improve- 
sturdily ing through years of dependable, 


. ;' : ments throughout the Canada Dry 
trouble-free service. Every moving ; 
—_ as line are in progress, based on the com 
built part is in the open and easily reached 
{or maintenance and cleaning pany s constant and continuous re 
search in the field. 

By this method of continuing pack 
aging study, Canada Dry is in a posi 
tion to meet each packaging trend 
that develops in the constantly chang- 
ing and challenging merchandising of 
soft drinks. 


Crepits (for packages illustrated De 
sign program by Raymond Loewy Asso 
ciates, 488 Madison Ave., New York 22 
Paper labels by American Label Co., 216 
Since 1910, manufacturers exclusively 7 W 18 St.. Neu Y ork, and The US 
of automatic wrapping machines tor Printing i> Lithograph Co ; 340 Be ec h 
textiles, paper, frozen foods, meats, ‘ S S 
vegetables, and many other products. St., Cincinnati 12, ( Ihio Bottle 5 by 
Whatever your product, Hayssen can Owens-Illinois Glass Co., Toledo 1, Ohio 
»Ilve yo apping problem. WRITE ‘ . 
Se ee Aluminum foil neck bands by Cochran 
today for more information. 2 
Foil Co., 1430 S. 13 St., Louisville 10, Ky 
Cans by Continental Can Co., Inc., 100 


E. 42 St., New York 17, and Crown Can 

Co., Erie Ave. and H St., Philadelphia 

fi] SSE G. COMPANY 34. Caps by Continental Can Co. and 
IF i . Crown Cork & Seal Co., Eastern Ave. & 


esson St... Baltimore 3, Md. Carrier car- 
Dept. MP-10, SHEBOYGAN, WISCONSIN Ne St, Se tong 


tons by Julian B. Slevin Co., Inc., East 
Atlanta e Boston e Chicago « Dallas « Denver © Detroit « Los Angeles « Minneapolis ; 
New York © Philadelphia ¢ St. Lowis ¢ San Francisco @ Seattle « Montreal e Toronto Lansdou ne, Pa 
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Whatever your product, CHASE can probably help you pack it better 


CHASE has over 100 years’ experience making bags and 
packaging materials of all kinds for practically every indus- 
trial and agricultural use. Designed for the specific product 


.-manufactured from quality materials.. 
brand printing.. 


.CHASE packages afford maxin- 
uct protection plus sales appeal. 


.with sharp, clear 
m prod- 


CHASE PROTEX BAGS 


Crinkled paper (one or 
two walls) firmly ce- 
mented to burlap or 
cotton with a water- 
proof barrier formed 
into bags with firmly 
cemented seams. Give 
complete _ protection 
against moisture pene 
tration and outside 
contamination 


CHASE RED 


TYE DRAWSTRING 


BAGS 

Wide variety of sizes 
and shapes. Made of 
quality cotton with 
quick closing draw 
cords. For shipping 
or storing small parts 
Write-on tags sewn 
into bottom assure 
safe arrival of ship- 
ments. Envelopes at- 
tached to drawstring 
bags eliminates ‘‘un- 
der separate cover.” 





CHASE CRINKLED OR 
CRINKLED AND PLEATED LINERS 


Waxed or unwaxed 
protective liners for 
bags, barrels, boxes 
and drums. Sizes to 
meet every require- 
ment 


CHASE SHARKRAFT BAGS 
Flexible Multiwall 
Paper Bag! Every ply 
of paper fully crinkled 
to give maximum elas- 
ticity to each of the 
2-3-4-5 walls meaning 
durability under the 
roughest handling. A 
Polytex Liner can be 
inserted in this open 
mouth Multiwall Bag 
to give added mois- 
ture protection to 
your product. 


j 


eu ‘ 
yuna } I] 
OTT 


= V j 


CHASE MULTIWALL PAPER BAGS 


Available in 2 to 5 
plies for every indus 
trial use. A low cost, 
fast filling, safe ship 
ping bag. 


CHASE BARREL COVERS 
AND DRUMHEADERS 


Neoprene treated kraft 
paper or waterproof 
paper lined burlap or 
cotton with or without 
flanges. Cords or elas 
tic for anchoring these 
highly protective cov- 
ers to drums, barrels, 
etc. Chase heavy 
creped duplex barrel 
covers also available. 





CHASE PROTECTIVE PAPERS 


CHASE DUPLEX 
smooth or crinkled, 
laminated kraft in 
rolls, sheets, or die- 
cut for every indus- 
trial use 


CHASE POLYTEX PLASTIC 
BAGS AND LINERS 


Clear, odorless, mois 
ture-proof Polyethy- 
lene. Non-toxic and air- 
tight. Available with 
or without printing 


F 


~ _* 

tt label, 
gloss inks makes your 
brand stand out 


CHASE SAXOLIN 
OPEN-MESH BAGS 


Available in various 
sizes and colors—for 
all types of fresh 
fruits and vegetables 
The new Jet-Knot clo- 
Sure speeds up pack- 
ing. Pure white band 

printed with 


CHASE CLOSING TWINES 


Every kind and type 
for bag closing — cot 
ton, jute, flax and 
knotless ‘‘Hispeed’’ 
sewing machine 
thread. Designed to 
make hand sewing or 
tying of bags an effi- 
cient operation—sew- 
ing machine bag 
closing a continuous 
operation, 





CHASE REDI-RAPT TUBING 


Seal 


Bias sewn burlap or 
cotton tubing with 
two-way stretch for 
wrapping all hard to 
wrap items. One size 
fits several packaging 
circumferences 





Cotton bags for every 
product looking for 
housewife appeal.” 
Chase Pretty-Print 
cotton dress goods 
bags with removable 
band label comes in 
many patterns. Dress 
up your products with 
Chase Pretty-Print 
bags 





CHASE BURLAP BAGS 


CHASE TOPMILL bur- 
lap bags are famous 
for strength, uniform 
ity and good looks 
Made of India Jute 





PARASAX BAGS 


Lined and combined 
bags incorporating the 
use of latex as a 
barrier and com- 
pletely sealing the 
crinkled paper to 
burlap or cotton. 
“Parasax” provides 
an ideal bag for food 
products, chemicals 
and other products 
requiring complete 
protection from the 
elements. 





Call any Chase Bag office for additional information or current prices 


General Sales Offices: 309 W. Jackson Blvd., Chicago 6, Illinois 
30 BRANCHES AND SALES OFFICES STRATEGICALLY LOCATED 





PMMI elects 


At the annual fall meeting of th 
Packaging Machinery Mfrs. Institute 
held at Asheville, N. ¢ fom Miller 


: ; VICE president ot 
P; kage Macl i¢ 
than jus? paper BAGS icka chinery 


Co Springtic ld 
Mass was elected 
president for the en 
suing year. John B 
Wilson president ot 
Wright Machinery 
Tom Miller evasion, Sperry 
( orp Durham 
N. C., and Mills W. Waggoner, gen 
eral sales manager of Better Pack 
ages, Inc Shelton, Conn were 
elected vice presidents. New directors 
are: V. E. Huegenin president ot 
Stokes & Smith Division, Food Ma 
chinery & Chemical Corp Philadel 
phia O. W. Wikstrom, ]r., treasurer 
of U. S. Automatic Box Machinery 
i e " Co., Boston; EF | Abendschein presi 
THILCO tailor-made BAGS dent of Chisholm-Ryder Co. of Penn 
svilvania, Hanover, Pa ind ¢ \ 


provide new, functional, complete | Wisi vice president of Hudson Sharp 
packaging... at far less cost! —_|_ Machine Co. Green Bay, Wis 


It was the consensus at the meeting 
Big savings are yours when you switch to that 1954 business has been verv sat 
Thilco bags as a functional product protecting isfactory to date and equally good re 
packaging medium. They save time and labor sults are expect d for 1955 
— eliminate need for costlier boxes and 
Te 2] 4 ow ST TEMENT th THI OWNERSHII 
other wraps. And, PRINT-DECORATED AND CIRCULATION, ETC... REQUIRED 
OF CONGRESS OF AUGUST 4 
BY THE ATS OF MARCH 
4 f MODERN PACKAGING 
as instructions, contents, B ( 0 
4 PACKAGING AD- advertising and other 
VANTAGES in ONE ; . ; 
WITH THILCO SPE- identification—all, without 
CIALTY BAGS 
Product Protection 
Seadiest printed inserts. When 


identification 





they ably carry such necessary information 


need for cost-adding 


used for unit packing 
Use or Assembly 


Instructions further savings are effect- 
Conten? Seunyes ed in simplified storage 
and inventory control 
Thilco’s wide range of Waterproof and Stain- 
proof, Krafts, Waxed grades, Glassines & 
Greaseproofs and Poly-coated papers permit 
‘“‘tailor-made’”’ bag conversions of numerous 
types, colors, and duplex paper combinations 
for any specific protective needs. Let us 
show you how Thilco specialty bags may 
solve your packaging problems with savings 
that can sweeten profits considerably. 














A 


Functional Fa fers FOR PROTECTION THAT COUNTS! 


eS | ae THILMANY PULP & PAPER COMPANY 


CINCINNATI 


DETROIT © MINNEAPOLIS KAUKAUNA ° WISCONSIN 
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AT LAST! 


An Adjustable Automatic Partition Machine 


This newest, high speed partition machine 
takes the paper stock from TWO rolls of 
paper, slits, dies out and assembles the 
partition automatically in ONE operation 
with one operator. 


Machine is adjustable for a wide range of sizes. 


Send specifications 01 
samples of partitions you 
wish to make. A specific 
proposal will then be fur- 
nished giving 
details. ¢ 


complete 


SPECIFICATIONS 


Floor Space 23'6” long x 4’3” wide 
HP. 2 
Weight 


Range 


Approx. 8,500 pounds 
Up to 7” deep 


Production 100 to 150 tucks per minute 





Price and Delive ri “pon request, 


INMAN MANUFACTURING CO., INC. 


Amsterdam, New York 


AAA 








Available Now _— 


Automatic 
Selling 


AUTOMATIC 
SELLING 


By G. R. Schreiber 


Your key to plus-sales and 


profits in the vending industry 


nt saiesmen moved 5 D1 
laSt year Robot retailers Will double 
1960. Here's the OK that can tell 
ow to share in this merchandising revolution 
What can't they 
markets can machines open up? What 
expect? What problems? These ar 
| fa 


fr the hunare 


cts can machines sell 
What 


hits can y 


juestions answer« 


nan wh has pe 

luring the period of it 

packed with authoritative 

every aspect An easy-to-read 
profits and | 

Sella 


Cal 


JOHN WILEY & SONS, Inc. 


440 Fourth Ave New York 16, N. Y 
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TO EVERY STORY! 


TO EVERY LABEL! 


med. ystomers 
s. Ow 50,000 < 





Geis EVER READY Label 


ae ee O N 


363 CORTLANDT ST. @ BELLEVILLE 9, N. J. 





CLASSIFIED ADVERTISEMENTS 


Modern Packaging reserves the right to accept, reject or censor classified copy. 


BUSINESS OPPORTUNITIES * EQUIPMENT (used or resale only) 


EMPLOYMENT - 








MACHINERY AND 
EQUIPMENT FOR SALE 





FOR SALE: 2—Brightwood Box Machines with 
collapsers; Std Knapp Self-Adjusting Gluer 
Sealer & Comp. Unit; Pneumatic Seale Packag- 
ing line, late type; Capem SIF Capper; 7— 
Vacuum & Gravity Fillers, S/S fitted; Stokes 
& Celten Au Tube Fillers & Closers. Only a 
partial list. Send us your inquiries. Consolidated 
Products Ceo. Ine., 61 Garden Street, Hoboken, 
N. J. HO 3-4425 N. Y. Tel.: BA 7-0600. 





GREATLY REDUCED FOR QUICK SALE 


Capem 1 and 4-Head Rotary Cappers. Pfaud- 
ler King Stainless Steel Rotary Filler. Oliver 
T99E Wrapper. Stokes and Smith A and B 
Transwraps. Stokes and Smith Gl, G2 and 
HG88 Powder Fillers. Triangle Elec-Tri-Pak 
A3, G2C, A6CA and Whiz Fillers. Filler 4, 
6, 10-Head Piston Fillers. Knapp 429 and 
Ceeo Carton Closers. F. M. C. Kyler A and 
Burt Wrap-around La “d 

and R. A. Jones 
Machinery Co. DF, 


sen 3-7, 


ing s P 
2. FA Wrappers 
7-11, 11-18 Automatic Cellophane 
Wrappers, Hudson Sharp Campbell Auto 
Cellovh » W . is is only a partial 
list. Tell us your requirements 

Union Standard Equipment Company 

318-3 Lafayette Street 
New York 12, N. Y 











FOR SALE Miniature milk bottles, clear glass, 
two inches tall, approximately %&" diameter at 
base, %" mouth opening, suitable for Y fluid 
oz., approximately 205.000 pieces available 
priced for quick sale. Box 858, Modern Pack- 
aging. 


FOR SALE Triangle Electric Tri-Pack Weigher 
Model NIC-4166. With floor hepper electric 

eyor and upper hopper gravity feed. Seale 
in \% ox. from 0-1 Ib. 110 V 60 eycele. 90 
long, 28” wide, 80” high. Bagging spout. New, 
unused, original factory skid. Price: $1250.00. 
Milroy Company, 72 N. Arlington St., Akron 5, 
Ohio. 


AVAILABLE For Sale, 
built and Guaranteed. Automatic and Semi- 
Au tie Liquid and Viseous Fillers, Auto- 
matic Rotary Labelers, Front and Back Labelers, 
Pony Labelrites, Automatic Cappers, Dry Fillers, 
Cartoners, Unseramblers, Tube Fillers, Crimpers, 
and many 


Rental, Exchange Re- 


others. List your needs or surplus 
equity nt with us. Package Machinery Ex- 
change Ine $1-15 45th Street Island 
City 3, New York—YVellowstone 


Long 
2-1366. 


FOR SALE Potdevin F & S Bag Machine as 

Model 101 range; Standard and Universal 

Brightwoods; Th Platen 26 x 38 Die 

Catter; 32” Rutherford “all purpose” Coaters; 

60” Moore & White Sheeter; 40” Parry Liner. 

Many Set-Up, Folding and Corrugated Box Ma- 
Box 872, Modern Packaging. 


»mson 


MACHINERY FOR SALE Used Cameron Type 
10 Mod. Slitter 62” complete—Elect. eye regis- 
unwind, tension control. Excellent 
Write r. R Smith, 4200 N 
Street, Milwaukee, Wisconsin. 


CELLOPHANE WRAPPING MACHINE: For sale 
Corley-Miller Model MPS, brand new, not used 
Call or write to Lide Products Co., 126 
Ble + Street, New York 12, N. Y. Tel 
ORegon 4-2879 





MACHINERY AND 
EQUIPMENT WANTED 





WANTED Pneumatic Secale Packaging Line, 
Capper, Labeller, Cellophane Wrapper. P. 0. 


Box 1351, Church St. Station, New York 8, N.Y. 


EQUIPMENT WANTED Expanding converter 

two Smith cellophane envelope 
machines range approximately 1 x 4 to 
10 =x 13%. State age of machines. Will pay 
cash. Box 873, Modern Packaging. 
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HELP WANTED 


SITUATIONS WANTED 





REPRESENTATION WANTED: 


versified 


Aggressive, di- 
onverter in the South has several ter- 
ritories for representation in the South- 
eastern Seuthwestern regions. All replies 
will be held in strict confidence. Box 857, 
Modern Packaging. 


CHICAGO AND MIDWEST TERRITORY: Open 
t salesr 7 ted with, Box Makers, 
Printers. hers by Fancy and Processed 
Paper Mill. Box 859, Modern Packaging. 


SALESMEN: Experienced in selling embossed 
Seals, Labels, i 
tected territory, repea 


ission. ro- 

good com- 
panion line. State full qualifications. Box 860, 
Modern Packaging. 


WANTED: Salesman experienced in self-service 
packaging of Bakery, Delicatessen, Meats, and 
Produ Marketing to handle full line of 
Thermoplastic and Pressure Sensitive Labels, 
Seals, and Bag Tep Closures in Southern Cali- 
fornia for a California Manufacturer. Excellent 
for adva with guar ed 
salary to start. Box 861, Modern Pack- 
aging. 
PROJECT ENGINEER: matic Packaging 
Machinery). This man i responsible for 
engineering, layout, procurement, installation, 
start-up and perfecting of high speed, high load 
packaging machinery for cleaning, filling, clos- 
ing. labeling, and cartoning various tubes, jars, 
bottles, ns and cartons. He should preferably 
have a Mechanical Engineering degree and 5 to 
10 years e > » im this field. This is a 
ndid with an internationally 
er of soaps and toilet articles 
olitan New York. Please send 
with salary requirem - All 
held confidential. Box 862, 
Modern Packaging. 


PACKAGING ENGINEER: Leading manufacturer 
in the drug and surgical dressings field has 
epening for a man interested i 


the development 
of new 


packages. Work incluc design of 
packages for sales appeal, protec . and auto- 

production. Industrial design or engineer- 
ing background helpful. Plant located within 
commuting distance of the New York Metropoli- 
tan area. Box 863, Modern Packaging. 


WANTED: Established Midwestern paper and 
film nverter has requirement for qualified 
al man to sp ize in development and 

sales of new packaging material. Position to be 

that of department head. Compensation to ex- 

ceed $10,000.00 per year dependent upon indi- 

vidual ability. Have available qualified labora- 

tory and development staff to assist. Box 868, 

Modern Packaging. 

SALES REPRESENTATIVES—AGENTS: Leading 

Manufacturer of embossed, printed a 

foil and paper labe pressure sensitive 

strung and diecut cha ise tags 

art devartme . vative and ¢« ’ 

signs. 5 quality, good delivery 

and competitive pr Territories open to ex- 
i -d men with prove ability and ¢ 
vetitive lines. 


ay carry ne »my 
Write full details. Box 869, 


basis. 


Modern Packaging. 


SALES REPRESENTATIVE WANTED: By 
Rapidly Expanding Manufacturer of 
parent Acetate Containers. Ex 

for experienced com 


Trans- 


ssion s 
kaging materials or related 
i ment, competitive pric 
excellent reputation over 
years. Send complete resume of experie 
other lines territory covered. Cor 
spondence he ntial. The A. E. Rob 
Ce., 40 Se. Clinten St., Chicago 6, Hl. 


NEW YORK REPRESENTATIVE: Long estab- 
lished, representing out-of-town nanufacturers 
of cotton bags, finds that less of volume du 
to replac ent of cott bags by other kind 
of packaging provides occasion for interest in 
acting as New York Representative for manu- 
facturers of other items allied with or related 
to packaging. Have established office and can 
offer intelligent and dependable representation. 
Box 864, Modern Packaging. 


PAPER SALES EXECUTIVE: Experienced, de- 
sires represent Paper Mill or Converter. Fine 
or coarse papers. Films, foils, 
Printed and plain. Wide ae 
and industrial Eastern and 
Southeast. Employed. Excellent refe es. Pro- 
ducer. Box 865, Modern Packaging. 


nated papers. 
jobbers 
users. 


PLANT MANAGER: Engineer, age 
14, seventeen i M mt as Indus- 
r in organiza- 
y systems; operations, equipr nt, and 
for cellophane manufacture, pack- 
aging material converter, and « ial print- 
leade i human relations, and 
practiced to ace e 
People are genuinely 
i tive, and future. Box 867, 
Modern Packaging. 


WANTED: Pioneer packaging sales organiza- 
tion covering five western states, seeks a ther 
ging container line or allied equipme 
i We ver territory religiously, 
at Western Packaging Show. hav 
ling programs and advertise in trade 
Is. If you are secking an aggressive sales 
zation, tact us and we will “et 
your conven re. Box 870, Modern Pack- 
aging. 


PLANT MANAGER-INDUSTRIAL ENGINEER: Age 
36—well-balanced experience in Managing Mid- 
west Paper & Film Converting Plants. Back- 
ground of I. E. Desire converting opportunity 
that can utilize technical knowledge, abilities 
to handle people and get things done. Box 871, 
Modern Packaging. 


PACKAGING ENGINEER: B. 8S. Chemistry, 5 
years diversified experience, all types hard and 
soft goods, f i, electronics, military and com- 
mercial, familiar with time and moti 
inventory control. material handling. 
perience. Top flight manager. Will 
Box 874, Modern Packaging. 


study, 


AVAILABLE: Technical Sales-Service Packaging 
Engineer. Young competent packaging engineer. 
for past 12 years selling, demonstrating and 
servicing wrapping machinery and flexible pack- 
aging materials for AAA companies. Desi 
new Sales-Service position in the packaging 
field or associated industries, since further 
advancement is barred in his present position. 
Box 875, Modern Packaging. 





MISCELLANEOUS 





PLASTIC SCRAP: Cellulose Acetate and rigid 

vinyl sheet scrap in any quantity. Also Polysty- 
Acetate, Butyrate molded rejects, scraps 
xeess molding powder inventories. Box 
Modern Packaging. 


PLASTIC SCRAP AND REJECTS IN ANY FORM: 
Cellulose Acetate, Butyrate, Polystyrene, Vinyl, 
Polyethylene, e We pay top prices for clear, 
colored and printed scrap in any quantity. Box 
856, Modern Packaging. 
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boxed) $20.00 © 120 words (boxed) $40.00 
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October 10 for November issue 
$20.90 Ip to 180 words $30.00 


Up to 180 words (boxed) $60.00 


Classified Advertising Department 


Modern Packaging Madison Avenue, N. Y. 22, N. Y 





MODERN PACKAGING 





“vear by year... this 


VLCHEK PLASTIC BOX 
has become increasingly 
popular with our customers” 


SAYS THE 


STEWART-WARNER CORP. 


-« Here hand f | 
Ye you see a handy assortment of popular types of 
uemite lubrication fittings needed by car dealers, 
service stations, garages, and farm implement dealers 
for replacement of lost, missing, or damaged fittings 
in a Vichek Plastic Box. 


This container assures the operator of an orderly supply 
of the most popular fittings when he needs them. 
In industrial plants, the container enables the oiler to carry 
a supply of replacement fittings in his pocket as he 
makes the rounds. 


VLCHEK TOOL se Not only does the plastic box protect the fittings but makes 
3001 East on aa identification of the correct fitting easier when the 
Clevelan’ ™ fittings are used up. The box may be retained and refilled 
with bulk fittings—or used for other purposes 


for holding fishing flies, small hooks, etc. 


If you have a packaging problem, let's talk it over. 
You can count on personal attention. 


OCTOBER 1954 245 
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Imprint your multi- wall bags 
and shipping containers 


AS YOU NEED THEM! 
LLY DES 

FOR MARKING PROFITS — 

INDUSTRIAL’S AUTO PRINTER 


You can forget surface variations with the Autoprinter 
because it accurately marks and codes up to 2400 neat, 
legible impressions per hour regardless of container sur- 
face condition. Installed in short order at amazingly low 
cost, the AUTOPRINTER requires little attention and 
maintenance ...obsoletes slow, expensive manual marking 
Write for details today. New 24 page catalog available 
on request Dept. MP 


COMPANY, INC. 
454 Baltic Street, Brooklyn 17, New York . MAin 4-2601 


Wanstrat a\V me) arking E quipment 





DISPLAY BROKERS 


lf you are a reputable Display Broker and 
you do not have a satisfactory source to 
handle your production we invite you to 
discuss with us a confidential and equi 
table relationship. 


Our facilities include a very fine wood- 
working department, vacuum forming of 
plastics, letterpress printing, silk screening, 
mounting, finishing and die-cutting of card- 
board, fabric covering, and many other 
activities necessary for complete under- 
one-roof display production. 


We are located twenty minutes from 
New York City with easy access to all 
distribution and drop-ship points. 


BOX 866, MODERN PACKAGING 
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If You Print 


Materials: 


The odds are that your packaging can be 
printed better, faster and with less down 
time by using new developments in rubber 
or plastic printing plates. 


We will be happy to send you the name of a 
reliable platemaker in your area who will show 
you the advantages of the latest develop- 
ments as they apply to your specific require- 
ments. There is no obligation whatsoever. 


WILLIAMSON 


AND COMPANY, Incorporated 
Caldwell, New Jersey 


Foremost Supplier of Machinery, Materials and Methods 
for Rubber and Plastic Platemaking Essentials. 





get more sell 


with double life 


Lermer plastic 


containers 


Shatterproof Lermer plastic packaging is one way you can 
get extra brand recognition for your product. Unlike tem- 
porary forms of packaging Lermer Plastic Packaging can 
outlive the product. Your customers will find these handy 
containers useful for keeping anything from fishing flies 
to bobby pins. As they find these new uses, their recogni- 
tion of your brand gets new and repeated emphasis. This 
extra exposure assures brand recognition when your cus- 
tomer buys again 


COMPARE THESE UNEXCELLED ADVANTAGES OF 
LERMER PLASTIC CONTAINERS: 


* They Are Shatterproof, As- 
suring Customer Good Will 

* 75°, Lighter Than Glass, 
Saving You Money in Pack- 
ing and Shipping 

* Not Affected by Alcohols, 
Alkalis, Weak Acids 

* Tasteless and Odorless 

* Available Clear or Opaque, 
in a Host of Bright, Lustrous 
Colors 


* Can be Printed or Decorated 
During Manufacture 

* Always Uniform for Easy 
Labeling, Filling and 
Capping 

* Available with Metal or 
Plastic Closures 


Write for complete catalog 
information and samples 
Detail your problems and 
let our creative staff help 
Lermer is famous for Ex 
perience, Service and 
Creative Engineering 


ermer : 
QILASTICS, inc." 


502 South Avenue, Garwood, New Jersey 
REPRESENTATIVES IN PRINCIPAL CITIES 
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If your problem is high speed 
coating of paint, varnish, glue, 
latex, etc. — POTDEVIN, with 
sixty years experience in coat- 
ing equipment design is sure 
to come up with the solution. 


Wustrated is 

just one of hundreds of spe- 
cial machines. It automatically 
labels cylindrical paper tubes. 
Hundreds of machines avail- 
able that were designed for 


special industry applications. 


Let us know your problem. We either have 
or will build the machine for you. 


. POTDEVIN macuine co. 


244 North Street Teterboro, N. J. 


snto , 
Yy 7 
~ 


s 





searching? <1 


Ts seeking? 
READERS’ SERVICE TELLS YOU 


WHERE TO BUY 


When trouble arises in the procurement of any 
packaging machinery, supplies, materials or serv- 
ices, wise packagers—more than 15,000 every 


year—-turn to the Readers’ Service Department. 


Intimate familiarity with sources of supply, plus 
extensive files help Readers’ Service give you the 


information you want fast. 


To obtain this free service. 


merely write or visil 


READERS’ SERVICE 








Modern Packaging 


575 Madison Avenue 
New York 22, N. Y 
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'... but these franks always taste better | 


And there are two good reasons, lady. foods. In the Flex-Vac pack, you know the quality you 
Quality products, carefully and uniformly processed put into a product stays there because no flavor or color 
and Flex-Vac high-vacuum packaging to hold the stealing air can spoil or discolor it in transit or under 
original full flavor and peak freshness inside every the lights in the refrigerated display case. 
package No one makes a broader range of packaging materi- 
~ Flex-Vac transparent packaging is insurance that als in roll stock or pouches, printed or plain, always 
the product opened in the home kitchen always tastes engineered to specific requirements. Remember, too, 
and looks exactly the way it did at the time of that Flex-Vac is the only single source for packaging 
packaging. material, vacuumizing and sealing machinery and 
~ Flex-Vac, the only genuine high-vacuum packaging flexible packaging know-how. Write us about your 
process, is the answer to the disturbing problem of package problem. 
brand identification for nationally as well as locally 


! 


listributed processed meats, cheeses and many other 


V.4.12 


STANDARD PACKAGING CORPORATION 
FLEX-VAC DIVISION 


For the LIFE ot your product — Flex-Vac.. . FIRST in flexible vacuum packaging 


GENERAL SALES OFFICES: 629 Grove Street, Jersey City, N.J. SALES AND SERVICE OFFICES in Atlanta * Chicago * Los Angeles © New York 





To give new life to an old product... 


to win quick friends for a new product... 


package it in an unbreakable Millsplastic bottle 


s > 3 
: es 
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If you have a product that can be sprayed or 
sprinkled, you will find that its sales perk up when 
it is packaged in an unbreakable Millsplastic bottle. 

ONTINENTAL E CAN COMPANY Flexible, versatile, light-weight, these colorful poly- 


ethylene bottles are available in standard styles 


or custom-made in the size, shape and color of 
MILLS PLASTIC DIVISION your choice. Like all Tailor-Made products of 
‘ Continental’s Flexible Packaging Division, 


135 South LoSolle Street - Chicago 3, Illinois Millsplastic bottles are designed to appeal to your 
customers and engineered to appeal to your produc- 
tion men. Will you let Continental show you how 
this new idea in packaging can affect your product? 





